BEReET
BF e & 2 = /8 2 i 2 Customer Satisfaction and tourism
— MEmEEGT

AR B PR B E SR O E S Z F8E - EZL Lee ~ Jeon A
Kim(2011) Z W58t e ir HASE ~ FRBFENT - hicilr in'E R i 2 i B S SR i st
MEER HEFRZHHEEZSH I URMBETIE 4G m e i e il
HASE ~ JREEENI - TRIFE & ~ IR ESS ~ IR S il TS 6 X -
MAWTSEERETR A Lee(2011)3 AWSTE MG 2 HIFHASE ~ JRATENHE ~ FRE
B~ FRIEE S R S S 5 KR T R o

WA HAYE 7 BETE M4 LA Lee ~ Jeon 1 Kim(2011) &2 Hui ~ Wan {1 Ho(2007)
HEFHE 2R EREEERE S REEH 2 EHEAILL Lee ~ Jeon I
Kim(2011) ~ Yoon A1 Uysal(2005) ~ Kamata £{1 Misui(2015) 5z Kim F1 Eves(2012)lL I~
SRR RIS E R 2 BT TR IRIEE DA Lee ~ Jeon FI Kim(2011)
Truong F{I Foster(2006) 5z Kim 1 Eves(2012)ZtH57 2 EFRea T ETHREE © Rl
ZE DL Lee ~ Jeon F1 Kim(2011) ~ Chen(2016)Z A~ Rajaratnam(2014)Z: A K Kim ~
Woo #1 Uysal(2015) DA 225 7 98 et/ Tal % & iR ki 8o s 2 IR
At A2 Lee(2011)5 A K Kim F1 Eves(2012) Y -G & et a 1 TRl »
AW ERSGTERAZER 5 BERWE 5 GEFEWE) 21 GFERNRE) &7
WE RS 2 GHE -

T BRSO
DAk | &H I 2 155 5 SRR
1 BRAEZIREREEZEENEE -

a. | expect to see very beautiful scenery from
the tour. 5]t

b. Singapore should have attractive urban

Lee et al., 2011
b. Hui et al., 2007

sightseeing

2. RAZLIRERREFZIRESSUEELE -

a. | hope to see historical and cultural legacy
Lee et al., 2011

i from the tour. I 1= '

T AR _ _ b. Hui et al., 2007
b. Singapore should have attractive natural

Tourist .
_ and scenic spots.

expectations . ;

3. RAZIREFEEREATHE - Z2NBHER
5 ) Lee et al., 2011

a. | hope to see comfortable and safe city EE|

. b. Huietal., 2007
environments from the tour.

b. Singapore should be a clean and tidy place.

S K P B s A A
N AW I

a—lexpect to-seevarious—souvenirsfrom-the [EiE] a. Leeetal, 2011
Lo



L
Tourist

motivations

fite iz E
Tour quality

4. BAZERREESHEH ERRE Lee et al., 2011
a. |expect to get mental rest from the tour. I =) . Yoon & Uysal,
b. Doing nothing at all. 2005
5. WA EEEIOE S . Lee et al.,, 2011
a. | hope to enjoy amusements from the tour. - Yoon & Uysal,
. . : NI [ 2005
HWM% Yoon & Uysal,
c. Being entertained and having fun.
2005
6. RALBMIE AT (EHH - ometa & M
a. not having to go to work. =] o
b. no messages coming from your workplace. Kamata & Misui,
2015
a. | hope to get a number of new experiences
from the tour. Lee et al., 2011
b. Experiencing local food makes me see the I =) Kim & Eves, 2012
things that | don’t normally see. Kim & Eves, 2012
c. Experiencing local food allows me discover
something new.
JIE ] Lee et al., 2011
JIE =] Lee et al., 2011
beautifulscenery:
8. e SRE FrRaIE S e A SR
a. The tour spot was filled with historical and Lee et al., 2011
cultural legacy. . Truong & Foster,
b. | would be able to visit archeological ruins. 2006
o N [
c. |lwould be able to visit historical sites. Truong & Foster,
d. Experiencing local food gives me an 2006
opportunity to increase my knowledge Kim & Eves, 2012
about different cultures.
9. It ERT M MR Y o Lee et al., 2011
a. The tour was comfortable and safe. N i) . Truong & Foster,
b. |would feel safe whilst travelling. 2006
ElE| Lee et al., 2011




TR
Tourism

satisfaction

Jte s FE A
Tourist loyalty

10. BH LKA ERENR =8 -

a. Pleased —displeased.

Chen et al,, 2016

b. | have enjoyed myself from the tour. N i) Lee et al., 2011
c. | am pleased with the most recent tourism Kim et al., 2015
experience.
11 HERFFRHHINCE B RYMEH T ZAY TR -
a—Contended—frustrated- Chen et al., 2016
b. My visit(s) to the rural tourism IS 1) Rajaratnam et al.,
destination(s) have  exceeded my 2014
expectations.
12. T HERAVIRERETRE -
a—Satisfied —dissatisfied- Chen et al., 2016
b. | have enjoyed my visit(s) to the rural I Rajaratnam et al.,
tourism destination(s). 2014
c. | am satisfied with the most recent tourism Kim et al., 2015
experience.
U _ IS 1) Lee et al., 2011
13. FRERFRIMCEL R FEFAMA
a. | will tell good experiences from the tour to
other people. I 1) L(.ee etal, 2011
b. 1 like to talk to everybody about my local Kim & Eves, 2012
food experiences.
14. TWERIBEHEBAIEMA -
| will recommend the tour to other people.
b. | want to give advice about local food Lee etal, 2011
: I [ Kim & Eves, 2012
experiences to people who want to travel. )
c. | would like to recommend others to visit Kim et al., 2015
the destination.
15. TARKR G I E 2L ER -
a. | will revisit the country and participate in
the tour in the future. Lee et al., 2011
b. | am positive in participating in the tour in N i) Lee et al., 2011

the future.
c. Revisiting the destination would be

worthwhile.

Kim et al., 2015
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