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Liuqiu Township as case study

Student: Shwu-Ju Chen Advisor: Dr. Ming-Tsung Lee

Department of Tourism Management
National Kaohsiung University of Applied Sciences

Abstract

Situated south of the mouth of Kaoping River, made of coral and looks like a single
boot floating on the Taiwan Strait, Liugiu County (nicknamed ‘Xiao Liuqiu’) is an island
of 6.8 square kilometers governed by Pingtung County in southern Taiwan. It is by far the
nearest and the only coral island of Taiwan’s 14 offshore islands. Due to its abundant
coastal resources and richness of underwater varieties, Xiao Liuqiu is a well-known
tourist attraction long before. Starting in 2009, with a rapid increased tourists’ growth, the
huge booming of local tourism has caused great deal of interests and concerns among
local residents, businesses, and the government. Since the author of this research paper
was born and raised in Xiao Liuqiu, based upon the geographical relationship, the
childhood fostering background, and the specialty of graduate study, this research paper
therefore aroused.

The purpose of this research paper focused mainly on the motivation of the tourists
in Xiao Liuqiu. With the examining of the integral model development along with the
whole research model as the database of the calculation in the study of structure
coefficient for presumption examination. The research assumes the tourists’ loyalty play
a critical role in the enhancement of the tourism. Given the structure equational analysis,
the author believed a solid liable outcome thus provided. The data collected from the
tourists whom visited the ‘Hsiao Liuqiu’ island. Prior to an agreement of the willingness
for fulfilling the questionnaire, the survey form containing lists of presumably calculated
questions were distributed. With the successful gathering of the necessary information,
the research proved explicitly that the Familiarity has a definitively positive effectiveness
on the Destination Image as well as the Electronic word of mouth. Furthermore, the
Destination Image conspicuously has a definitive effect on the Perceived Value and the
Tourists’ Satisfaction. The Tourists’ Satisfaction and the Perceived Value, nevertheless,
proved no conclusively connection with the Tourists’ Loyalty. Hopefully, the conclusion
of this research paper should prove an accountable reference to Pingtung County and
Dapeng Bay National Scenic Area Administration in inspiring the quality of local living
functions, initiating better traditional delicacies, enhancing local business establishments
and brands as well as the infrastructure improvement of Xiao Liuqiu. Thus, ultimately
providing a wonderful and unforgettable impression to the tourists while not just give
priority to consider this great island as their first choice but visiting Xiao Liuqiu again
many times thereafter.

[ Keywords]) : Familiarity, Electroic Word of mouth, Destination Image, Perceived Value,
Tourist Satisfaction.
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HEDC M SR IRE IR EEIEE N e IR IR Z 01T By » AR
ERIHAEIRE AR « B = 35(2008)58 s MMM A VG B F2 A H B R IR A G225k

» BARME N S22 FEAR » Jiki CL A BB T EHE AR IR o i (A RS
Ep ek EORY BT - JEAE I TR (8 ~ il LU T TR ~ I B SR MR IR R A RE Ry R
B AR AT M B S R R A A o

REfEEE  PGRE - MU CIRR ~ HAVHIEDSR ~ BAIEE - IREGEE -
1.3 WHFEHAY



E _EAlb e gt » ASGHE RS IS B RS IRER AN < B AU EN SR ~ 48R 1
B~ PRI~ BUAMEAE ~ IREOWE NS 2 RS » WA T RS EF]

» JHEE

2 AEfe B SR RABUR BELAUMNGIE [ 2¢ I\ 5 16 8 2 s S B BR AP B B e ' 2y 2

SHEWIR - AT HAVEREEDT

ABRETHRE HBRERGERER AN 2 HAVHIEN S ~ dis 10 ~ PR - RIEE ~ IR%F
T ERNLESE Z A LR (4 -

B AR IR ST Z B AR AT SR AT A s LIRS [ AU EN 5 2 822 -
CHaThkeEr Z P R BRI AR H R EI R 2 2 & -
D BREThcE 2 FRERRAIRERAD H HHLEN SR A 2 5
ESRaT e 2 e BRI R A iR B im [ O 2 2 -

1.4 W5E R

HEE—

SEET

BER=

| EEviEdE |

yﬁ@%@ﬁﬁ

E%%%Z%% |
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|
|
v
R B
v
|
|

]
| BEREBUET |
]

Bl =i

EhviER |
Bl 1-2 HioE iz

* TE AT #HilE

FUEME > DIRRZ R 2O (EIE - WA % ERE A v 1M R 5%
B{H > DIEEbTFE - -

 BUEWIE ZETE

e Al 9T B S B Ehi > MEE R RE 2 iitge B Y ~ EREES SR > WHEEITR
FREETE -

/\El

SR E R

SRR B AR TRBRIN 2 AHIEE SRR ~ [0l A B B B P SN H St E 52 ~ SRS
W~ PR~ BRIE(E ~ iRETRE AL ﬁfﬁ%ﬁﬁ LIARRHBTFE S
BTER AR BwET - MURITTER G Rt oo R A B i 2 25 -



SERVU ~ HEE T Z A
AR - R BRGSO B2 2 AR > BT FEEER ~ AT ST
Bilgm 2 A BT A

FERTL - axat G
{RIEHTSE H AR - 28 AR9E E MR UREETTE - S EIFR
TRRER AR AT B B Z MR TG THN - FOE B SURE R T FEaR
& SR EE RS - BUSERERENHEE -

BERIN ~ SR [EIL
AL/ NRERR @ () AT 2-3 812-4 ~ /NI BK B VDR (=) A& 2-
1842-2 > DUER i A THIGRE - st H5EB0 NRERIR IS SR (& Z iR %
REGEHEBER  TEEHRESHE - HEHEMGER  CHEFEERZ
TSR BT

SRR~ FEERE T
HHGHEGER - DEET At A ETHEE &R -

BER) ~ RSRET o rsE T I e ashnsg - M eaa R BT -

BERTL ~ ahim AT Bl
RIBWIFEEER  WHEESE RS NRER ez e iR 2 ik Er A Aadiam Bl - LA
E R PE B HRBUF LS B B R e = & B i 2 A DL ~ IRELOR
IRRZAE

1.5 ZlE #%
AHFEA AR E SR A

1.5.1 HAUHhENI S
Fakeye A1 Crompton(1991)iH%% ik & & BT B SRk EE - B eZ f i
T sl B R B BAE S T RE R R 5 (R - 18 Bl kil 2 AUt fe & 0 FR AV Bl
& o BSEFERTZE H YR EI 2% Crompton fI Ankomah(1993) ~ Gartner(1989)Ei
Goodall(1988) B2 E5 H A E[1 S22 52 B R ATV T Ry TR o e 3 A F 1BE 42 ik e St R E
» HAYHEI 2 B —(E IE i B BT 2 2 [H £ (Baloglu & McCleary, 1999; Gallarza,
Saura, & Garcia, 2002; Hanlan & Kelly, 2005) - B Al E1 52 B iR 2 B S BEFRE A Y0
HEIR > BB EHRETEERMNEZRNZREGREFFE, 2009 ; Baloglu &
Mangaloglu, 2001; Woodside & Lysonski, 1989) °

1.5.2 4Ep& 1%

Barry(1985)5 tH IR ERE & — M T#H 74  BIEZOMRER S B EE
Z B E HR22E - Bristor(1990)#2 H I RRERUE BE R E AR EEATRER. > DA R B4
FiT5 | S8 AU RPE e R A S B B > B aa TR E IR 2 e fs e - i R
A EAVEIS S-S S E &~ AR SGmpgE AE — T AREENYT Fy B A © 1 Duhan
+ Johnson ~ Wilcox #1 Harrell(1997)5% B T E A\ PRREAAIRH—FEZ = > By A



ANZBIOFE EHRED - IRB SR IE R E R EREHERE - Bickart H
Schindler(2001)z52 BHAE RS CIRR A 25 LIS E R 5 HY )7 SR EREE K 2458 - SHE
PR ARDRIEE(EHEE A 1HRE - Litvin F2(2008)4d s (W B PR S B Tl E
~ BB el RIE ~ EEATRRAL -

1.5.3 R [E

PRI E R SR BB A E M - IRl R &R (B SO ~ &R

1= S m#SEg) (Alba & Hutchinson, 1987) o [E£H » HHYIHIZGEE A€ 26 i
AR EETHYE I = ~ iR - S ER - NErSEAIEE - F BRI YL H
st AHREAY4E 5% (Gursoy, 2011; Prentice, 2004) » ZRE AR A BT A B2 on ~
A% B L AR BE Y —TE EE B A SR IR 22 (Gursoy & McCleary, 2004a, 2004b) - Bettman
1 Park(1980)EH Park F1 Lessing(1981)# & & /& 2 rfH A sl B E ZER RN E
FHHYHATK - Libben £ Titone(2008)EH Tabossi ~ Arduino #1 Fanari(2011) 2BV & FRE
CLRIEAEARNY - FTATHSTI2 S 3 HAGE R R RV HET 2 A TR IE R (%

1.5.4 FAME(E
Kim ~ Woo 1 Uysal(2015)Ei Prebensen Z£(2013):7EHRZ EFEECE HE Hi
B Z BT 72 ZEHIE SR - Cronin ~ Brady fi1 Hult(2000)EZ Sweeney ~ Soutar Fl
Johnson(1999) = #H7¢ £ BT B THEE BUMEEIZERS - B P AU
A 2 TIWEE2 — - Brady FI Cronin(2001) @I EE & EHE Z 5 R0 T
Fy ot B2 BEE B FEAVEE /) - Pechlaner ~ Smeral F1 Matzier(2002)E2 Petrick(2003) &
FEE AR ik B AYHEE T JJHIIH5E © Woodruff(1997)Ei Zeithaml(1988) LA
EECZE KR I IHZERDE - ERFIEEZRE PN A IARENTE # - Cravens
* Holland ~ Lamb F1 Moncrieff(1988)3% s ¥ & =& MR FIEE &8 = EEE 2 FRYEE

1.5.5 fR & R &

Ha #{1 Jang(2010)b/1 52 K BEZ AV AR 2 P i i I > $2HH Lewin(1938)HY
FHHA-AHERC S - P B0 AR R M B A A A B IS AR ER B
AR 755 TR (L 45 I 2 PO e I A mn IR 2 B8 132 > BRI LI CHVE AR E -
Hampel(1977)BH% 2 jmis 2 A e YRR P TSR mn B S AR A N
FEZ TR E R GERE —BEVIEE - Kotler(1991) (A% BVE s G N eI
& MR BERAL S —NEZ JFAIE R & & Z /K - LA R
YIRS AT DU Y AR K BLBRE TR FTie 2 Z IR B E A3 /S (Jones & Sasser,
1995) = Bigné  Sanchez f{1 Sanchez (2001)jis & 2 HicE $ l FET TRZAVERBG R (H -

1.5.6 E3E

Assael(1984)i 5T FHR KB A 26— E » MEHIONE » mhiS
DIAF4E - N BA AR S Y SR R i RERY « i 5E BN LS v] DU B
A > FEREE F EASBEE > DL RO AR S A (Allenby & Lenk, 1995;
Krishnamurthi & Raj, 1991) » Stum F1 Thiry(1991)F5 H/imEAVEZ thr & H EEEE



H2ZAT Ry (R EEH S E ME SRR EHIRE EmiVERE B HEmER 25
BN [ NA G A fn i BT Fy - B T Bt A e i G A
TR ZATEHRER  Oliver(1997) R T B F F ot H1UE S L 15 IS — ([l R SR #eaH 1
5 B B LR A IR LM S BN E E B O F o DRI 52 BB - 1
Reichheld #1 Teal(1996)Ed Yoon F1 Uysal(2005) 8 E 35 FE FINE AT i 5 T8 IR
SRR R Ry i EZEAVBEEN T - L iRV E AR 2 — - RlIL » EEEHY
Sz 2B e se EER -



=~ SURRIE]

SCRRIEIREZ H HE R BFE AR S [ ZARRESOR I LA B - FELAE S [T 5T
b Z BIEELE SR - [ RIFe T ARG T Z EE R - ANER LIRS B 5 AR
ERADZ HEYHIENSR ~ GEpk LIRS ~ SR ~ B EE - iRE S NS 2 (AR
HlEm— il SRR E R - MR EEE A S5 | F Z AR U e 251
WEAE Rt e A B R Bl AL o ARBHSTAT R AH R S aa SRR R A T

Sun £ (2013)FEUREN 7y H USSR ERIRE T BB R Z S0 - #R AL 5
FUETTHIRLS » AWIZEREEH 2010 FE2H H RG0S RS TT Ky B A R SR
e R 2-1

2% 2-1 HEYHUE SR RIRE AT Ry e [ SRR 2

% 9 N R
VEZ 1A HAT] Campo-Marti'nez, Garau-Vadell, & Marti'nez-Ruiz C (2010)

Authors/year/journal | Tourism Management

o AR AR/ R B LI SGH AR B 5(RI8 R E - PEIL) TR Rk
% Survey procedure/| ; HREA 676

location/ sample size |A survey based on personal interview with tourists leaving
Palma airport (Mallorca. Spain); Useful responses:676

et =\ K-W B[N ZR #2504 - B R [l iR

Statistical methods Means, Kruskal-wallis on-way ANOVA, logistic regression
analysis

H Ay #5855k 78 /{7 By | B2 = FE Revisit intention

B $AE

Operationalizaation of]

destination

loyalty/behavioral

intentions

T B FEHY AT IR RS - RERENSR - JepidlEn

ENEN Satisfaction, global image, prior experience

Antecedents of|

loyalty/intention

HIFTARIRA » IR SR E A BRI CwE >4k
SR> ERENS ) ¢ BL AR ~ ITAIRITT © e /IR e 5
SeRIdEERIE R B E IR R ANBNMZETE  mEE

s A T R SRR - B
Study findings AV AHERH -

For total sample: all 3 variables positively affects revisit
intention (Satisfaction > Prior experience > Global image); For
those with partner/friends: satisfaction/positive image/prior
experience positively affect revisit intention; For those with




% TH N R
family & children: satisfaction/prior experience positively affect
revisit intention, For those travel alone: all hypotheses were
rejected
VEZ 1A HAT] Yuksel, Yuksel, & Bilim (2010)
Authors/year/journal |Tourism Management

EEREY R EARE Uk TR =N
% Survey procedure/
location/ sample size

£ Didim gl (- HHE)#ETHHE - AR 224
Survey conducted at Didim hotels (Turkey), 224 useful
responses

STEAWAE=Y BERE T ~ 45 TR AY(SEM)

Statistical methods Outlier analysis, (structural equation modeling, SEM)
H Y 3SR/ 1T R R ~ BN~ R REEE

=EE > e cognitive, affective and conative loyalty

Operationalizaation of]
destination

loyalty/behavioral

intentions

SO /TR R B T B2 M L SR U M 5 AR I (PD), 15 RN P (AA), 3 5 325 B =

ESE JE£(PT)

Antecedents of|Place attachment operationalized as place dependence (PD),

loyalty/intention affective attachment (AA), place identity(PI), and satisfaction
E#% ' PD/AA/PI—=ZH1/1%E DL ;
PD/AA/RI—RiE IS 5 S m,u%n DL/ & DL/5E DL
mu%ﬂ DL— IEEJ_SZ DL ; FJ_SZ DL% SN & DL ;

B F'ajﬂ% il WBH(PD/AA/P‘I)f/ﬁﬁi’TEfDL

Study findings D1r‘ect: PD/ANPI fcogmtlve/ .éffectlve DL% PD/AA/PI ‘%
satisfaction; Satisfaction —cognitive DL/conative DL/affective
DL; Cognitive DL— Affective/ conative DL; Affective DL —
conative DL; Indirect: Place attachment (PD/AA/PI) —
satisfaction— DL

VEH /A /5T Bosnjak, Sirgy, Hellriegel, and Maurer (2011)

Authors/year/journal |Journal of Travel Research

o A A AL B/ A A
# Survey procedure/
location/ sample size

& EERAE - DUTRRCRIRIR TR > 973 (IR ENRE
Online survey, 973 German tourist were recruited with
the aid of nonprobability methods

Feat 7=

Statistical methods

&t 7RI (SEM)

H Y 38 T R

B B

RS ~ BRI - IEmE LR

satisfaction , revisiting intentions, and positive word of mouth




t

% T N
Operationalizaation of]
destination
loyalty/behavioral
intentions
NI VN o TEME \ B4 TEME SRR ME 52N
E\Eﬁklﬁ/ﬁﬁﬁﬁ’ﬂ%ﬁﬁ% Efﬁl :té'Z Fi/ﬁlﬁij]ib‘ ;tﬁ'lf ?é—lié / ﬂ'l I\i éﬁé/}% :l:&[\ I
PR — 2 }Eés—iﬁ féLL" IR —24 féE' . .
Antecedents of Self-congruity, functional congruity, hedonic congruity,
lovalty/i : economic congruity, safety congruity, moral congruity, & leisure
oyalty/intention :
congruity
FT A 7 F—E I E S B B (T =4 53
S IHAE - SR PR R CIRIEE—SE)
Study findings All 7 types of congruity positively affect postvisit loyalty (top 3:
self, functional, & hedonic congruity;
bottom 2: economic & moral congruity)
TR/ Chi (2011)
Authors/year/journal |J ournal of Hospitality & Tourism Research

A R/ M B AR
# Survey procedure/
location/ sample size

fr] B CCGRED B LR » 345 (oA A
Data collected at Arkansas (USA), 345 useful responses

et Tl

Statistical methods

IR ARGER TR0 T » XX EEEH(SEM) » /I F M &
 GE R LR L - VB AE V- H9 B CE# (SEM), Multi-sample

structural equations analyses, crossgroup comparisons (using

SEM), equality/

Invariance measurement, structural model

comparisons, latent mean comparisons

H Y 38R 1T Ry
B $AE

Operationalizaation of]
destination

fitc BE 1 TR A HE P
tourists’ intention to revisit xxx and their willingness to
recommend XXX

loyalty/behavioral
intentions
SRR ke AOSEHRE - a04EE ~ TR~ WA - BERE
ENEN Tourists’ demographic characteristics such as age,
Antecedents oflgender, income, education
loyalty/intention
A IR B A TR 2 3 H Y S EN SRR e B A2 R BTk
IR S JEENT FREEE 7 5 - A [RI M I B B AL FE AV R LRI A
Study findings 7] > (B Z AR SRR - B [E N CIAH R R AT

AR > BEe I aEE E AEAE ( 2E E]

10
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N R

Tourists with different age and income have no sig difference in
destination image perception, levels of satisfaction, or loyalty;
Tourists in different gender and education perceive image
differently but have similar satisfaction and loyalty; Holistic
loyalty formation process is the same across different
demographic groups

TEA/ 0 /H T

Authors/year/journal

Lee, Jeon, & Kim (2011)
Tourism Management

EEREY SR EAR Uk TR =N
% Survey procedure/
location/ sample size

i 7 o ] B R A JE S B PR A R ) 11855 () 2 i
TRAT;S13 (350

Survey distributed to Chinese outbound tourists flying

between the Beijing International Airport and Incheon Airport
(Seoul, Korea); 513 completed surveys

et =\ TR ARZE T - Bg e RZE 047 CFA, SEM
Statistical methods Principal (component factor analysis, CFA) SEM

B B3t 8 R /AT Fs| IR IR - B - HEEE R

= a2 i E Positive WOM, revisit intention, recommend intention

Operationalizaation of]
destination

loyalty/behavioral

intentions

EAE A [T - B - MREGE  Wa M - Tt

ESES Tourist expectations,  motivations, tour quality, tourist

Antecedents ofsatisfaction, tourist complaints

loyalty/intention
fitess HTH S RIE A — ki o 5 RIS E > TR iR
MBS FREHLET © IR iR S

Hgess 5 Tourist expectation ( T =-0.084) & motivation( T =0.122)—tour

Study findings quality; tour quality — tourist satisfaction( 5 =0.266); tourist
satisfaction —tourist complaint ( 5=-0.279); tourist complaint
—tourist loyalty ( 5=-0.320)

VEZ A5 HAT] Velazquez, Saura, & Molina (2011)

Authors/year/ journa] Journal of Vacation Marketing

o A A AL B/ A A
# Survey procedure/
location/ sample size

BNE] [

Literature review

&iat izt X
Statistical methods

H Y 83 S /T Ry X
=N P

11
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0

Operationalizaation of]
destination

loyalty/behavioral

intentions

TR ERRAYRTEE | KEE  OWERE - IRESR(LEYE - ADSEHEE IEmE

ESES - BRI E

Antecedents oflCommitment, satisfaction, variety seeking trait,

loyalty/intention demographic variables, service quality, perceived value
e SRR > DL(RREEAT By) » RS NG Z [E R
HHIRE R bR E BN St BB & - AR i e SR

5] NN =)
PR FBURRETE - |
. Commitment & satisfaction — DL (attitudinal / behavioral),

Study findings ) i i )
relation between satisfaction and DL is moderated by consumer
variety seeking trait & demographic variables; Service quality &
perceived value— satisfaction

EEAEMET]  |Chi(2012)

Authors/year/journal |J ournal of Hospitality & Tourism Research

A R/ M B AR
# Survey procedure/
location/ sample size

TEAFREE I B RIRLSR R ASERHEE ~ 8 ~ JREEREE ~ 35
TEE IR P LR 345 (A A, 1 EL ) 5y Fe s
VeSO L 3l S

Data collected from visitors who stopped by the Eureka
Springs(USA) Welcome Center, hotels, & motels, art galleries,
etc. Proportionate stratified sampling & systematic random
sampling, 345 useful responses

et =\ ZRF4H 1T (SEM)

Statistical methods Multiple group analysis in SEM
ERNRUNN AR W Vi ki =V

=EE > e Revisit and referral intention

Operationalizaation of
destination

loyalty/behavioral
intentions
EHE/BRRIAE  BERIEAS
ESES Previous visits
Antecedents of]
loyalty/intention
H It E G 8 m) B8/ fE Mm s S S UBGREEE X
TASARAE R FFHFIEE HFE 2 [H  Jn i 2 m DL- S J R ERRE
Study findings B B KR B B B R B AR S EEE

i

12
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Destination image leads to overall/ attribute satisfaction, this
relation is similar between first-time & repeat visitors;
satisfaction leads to DL—this relation is stronger for first-time
visitors; repeat visitors have higher revisit intention than first-
time visitors

TEA/ /5T

Authors/year/journal

Forgas-Coll, Palau-Saumell, Sa'nchez-Garci’a, and Callarisa-
Fiol (2012) Tourism Management

EEREY SR EAR Uk TR =N
% Survey procedure/
location/ sample size

{8 A5 - AEEZERENRES (P ) AR 927 (3R AR
%

Personal interviews; 927 questionnaires collected from adult
tourists in Barcelona airport (Spain)

Feat T S REBRE AT > BREEEN R St SEM (Multi-group
Statistical methods analysis), CFA

H B th 50 R /1T Ry 175 R ol P B ) A

=a s EE Affective loyalty and conative loyalyt

Operationalizaation of]
destination

loyalty/behavioral
intentions
B BRI WEE - BREE
NZZ Satisfaction, perceived value
Antecedents of]
loyalty/intention
1. B EE— R (0.39)
2. IR E— =R (0.89)
3. R B EUEINE(0.49)
4. B RS~ B B D (0.84)
IR S fie s Y FE SR A _E AR A AR A
Study findings 1. Perceived value — affective loyalty (0.39)
2. Perceived value —satisfaction (0.89)
3. Satisfaction —affective loyalty (0.49)
4. Affective loyalty —conative loyalty (0.84)
The nationality of the tourists moderates all the above relations
VEZZ A5 HAT] Prayag and Ryan (2012)
Authors/year/journal |Journal of Travel Research

o A A AL B/ A A
# Survey procedure/
location/ sample size

Featntt - (51 3¢ (Mauritius 15 B PG HT) (52 HTFREERY R AR
% BT 5 705 (AR

Quota sampling, selfcompleted questionnaire with the presence
of the interviewers using hotel guests (adult) in Mauritius,
effective sample size: 705

13
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SR S MEN R o - &5t )1 CFA; SEM
Statistical methods
B 3t R /AT | B B P )
= HelE Revisit and recommend intention
Operationalizaation of]
destination
loyalty/behavioral
intentions
ERKE B RTEE | HAVREEIS - WABA - HOTIRHT - BEaEREE
ESEN Destination image, personal involvement, place attachment,
Antecedents ofloverall satisfaction
loyalty/intention

L ABLA B A— HEYHIENZ2(0.614)
2. HHENG— 1t J5 4R (0.166)
3. HEYHN ISR —>RE A5 R 5 (0.514)
4. 31 7 R — FEAS R S (0.148)
5. I8 N A— 575 4iKH$(0.790)
6. BLAG S & —> B AR (0.124)
7. BGE E—EHHUH(0.119)
brgesE 8. ﬂt?ﬁ%ﬁﬁ%%iﬁiﬁiﬁ(o-%@
Study odings | BRI EERAO2)
1. Personal involvement - Destination image(0.614); 2.
Destination image — Place attachment(0.166); 3. Destination
image — Overall satisfaction(0.514); 4. Place attachment —
Overall satisfaction(0.148); 5. Personal involvement — Place
attachment(0.790); 6. Overall satisfaction —Revisit intentions
(0.124); 7. Overall satisfaction— Recommendation intentions
(0.119); 8. Place attachment— Revisit intentions(0.353); 9. Place
attachment —Recommendation Intentions (0.273)

‘= FoRAEE - DL R H YRS

2.1 HAUHRMENS:
H B3 G2 o] #0226 A\ BB B # B E R sl S I FT A & S /18 ~ B
Z -~ fm RSB RUE AR Al (Lawson & Baud-Bovy, 1977) - HHYHRMEIGAE B H Y
H -~ ATREE BRI TIEA(FTE - 28R - SEUEEE > i EEEENAE -
H B Gt mT RS AR TR AVEEAL - B2 A EE  WEE » DU T R E A
() E R R HEEE = FE ) (Chen & Tsai, 2007; Lee, Lee, & Lee, 2005)5 BEE 1A 5o 2

14



o ST EUR H AU EN SR AR ] FHRIDAGEE IR B iR & 78 AT 2(Baloglu & McCleary,
1999) -

REEIHTT AL B 1SR 7 A B FERB LR R R (F B HYEN S - 120 B 14
R AR # s A 75=(Chi, 2012; Echtner & Ritchie, 1991, 1993) - £ &M
RRTTES  JikiE H A EN S iE 2 s i B R B A A [F & R AKEFE —HE M - DL
HE AT B o SRS R IV EN S (Bigné, Sanchez, & Sanchez, 2001) o BEZAF]
F— BB MR 21 E B B EN S A 2 fIERF(Dann, 1996) » {H i AR HER w8857
FYER S AR HR 22 I MR SRABAY (Pike, 2002) - & H HYSHEN S AYZR G I HCEE LG
ST B H AV 2 R ] se A MR A 1 5 A RE s B R H A TRIEAR -
DRy EL38F E 9 HE 385 55 R (Chen & Tsai, 2007; Milman & Pizam, 1995) o

EERGETN 23 (EE H 5% #8 5 [y H AV EN S AT » Chon(1990)FE i
EHEGANHEE R HOMESR  EHREEEIT HEGEEN AEBEEZE -
Chon(1990):Z A5 SR 1% 2R HAAHFTERES - B By EN S i S A E R R A SR s
EREEETT R » I E AV A Bu(Chon, 1992; Hong, Kim, Jang, & Lee, 2006;
Nicoletta & Servidio, 2012; Tasci et al., 2007) = Ibrahim f1 Gill(2005)F7E B Ay F15
Az e I IE R AERE - W HA A A E AR St AR s B REE -

Wrgeissd B AU EN S ~ BUANMEE ~ R ~ SR IF L S (71 1Y <2 4 B8 (% > Bigné
(200145 R H iy EN R B BB ~ mEE - BB EEERIATHRZERZE -
Mahasuweerachai A1 Qu(2011) 75 Hi B AU EN AT RAEE - W EfE S g E A #
EHIEZ2E - Chen Fl1 Tsai(2007)i 7237 15 H BYHMENS ~ BUAIEE Fom =g 2 R E
EEAR % o £ B EBUAHSE > MBI N &8 S R EHIT
Lee(2009)#5 30 H AT EN 2 H B B & B iR R e S M B B H AR ARMNTT B
A o

Assaker ~ Vinzi f{1 O’Connor(2011) B Al EJ 2 f& e 28 JL A E B AR = E - Lee
» Lee 71 Lee(2005)FBH—{iE R4FHY H AV EI 45 i S mH R s - KAV E

FAY L BG B YA 52 2 H AV MY iR DS Echtner A1 Ritchie(1991) ~ Fakeye 7
Crompton(1991) ~ Kotler ~ Bowen F1 Makens(1996)E:2 Kozak #1 Rimmington(2000)3:
FETLHIENGARImE R Z IR 20T - BEMEEIWER - S E G E e E8iRE
e (EE - HEE GERIT s E S B R B EE IR AR -

R EaitaTEm - FRH L N ERZE G

H3. HHyshENG BRI E (E < fE B A A AR

H4. HAYMEN G B m a2 B A R (% -

2.2 4gp& 1

BHOMER e B — HEHERSBES - REERN—FEEHN
(Granovetter 1973; Katz & Lazarsfeld, 1955) = Arndt(1967) &5 — 1 E=GFEH % |
BESHVE R WEFR By - BECE BME RS 2 R DA S B S T iy 7 =R THY A

15



17 Fy > BB TIERT RN T R ~ el E s 2 aiaics - s
EVERRE R BB E L BB ~ SR T By o Bristor(1990)WF5T IR E Al R (L5
T A ST R L B T RE PR B i B b W R e85 - Bone(1995) 1
M ESRE " —EAEAZMNER > SEEENE— 79T HEN AR | -
Blackwell ~ Miniard 1 Engel(200 )E3e i MM EFE " AN A 2 RFEIE R A E A
0L -~ ofem - BREGE > FHENE T WIETIEAS -

Jalilvand 5£(2012) I 1 2RV B MR I E R Ry 2 BRER FHAEES Rflo - fRUERER
& ORI EE )T » BT 5T am A 7240 Goldenberg ~ Libai A1 Muller(2001)E2
Stokes {1 Lomax(2002) = Dellarocas(2003)i% #8485 - {lE A v] LUK B CAVEVERTE R
R G EEE A AERE A = o (BT A ZE A E] 1R ~ B BRI A R
P& A MRt B RS B S L& SR IEMERY - 2 FTad iy B+ 1% (electronic word-of-
mouth, eWOM) B4 1% (online word-of-mouth)(Hennig-Thurau, Gwinner, Walsh, &
Gremler, 2004) -

Pan ~ MacLaurin {1 Crotts(2007)[88 i e 2z H P 15 AR 2 A s < SRR AE SR
YRR R A fik i 2 R ARENE © Tripadvisor.com(2011)# &15 tHEFEUA
BB E R 5 Es 42 BRIz am o Travelindustrywire.com(2007) #2585 2578
FENRE S > A 84X HTIREAENREE A — E & 22 WAL AR F PRV AR - R
5B TETEE © Goldenberg (200 1) 58 & & HYA SRR A1 A2 LI 5 S8R HY 82
& - Gretzel fll Yoo(2008)#—F S5 IR GERRAEAR R IR BLaTaE - AH HaiaE R HER
& Bl ey > SRR R AR e St (E R E R A AT

Dellarocas(2003)F5 tH 8% b TR 0] LUTE Snifdae ~ A anbE 28 N1 E 8 0raE 7
HETEE A EEEF - Vermeulen Fl Seegers(2009) 7% A4 AT 4% H P R am IR =
VAT IR S Z I E B E T HUIRIETAE ° Westbrook(1987, p.261)E /Y L1HH Ry E
IR UR TS R AR B ATA R > (8 SR P an AR %5 R/ B B Ry € - Katz
I Lazarsfeld(1955)81 Day(1971)5%37 IR EERE SER BUHE BAN > BAENEREE
AV SBIE AR » Arndt(1967)E2 Holmes A1 Lett(1977)7EH fI#kE & -

Westbrook(1987)E1 Bowman F1 Naryandas(2001)ff/ D AYRFZE (8 —(E A 52 AR 7Y
OW(E R > Bm— G MR - SRR AR & 69 % © Chu F
Kim(2011)/t5% SNS B A5 an B S AR B Y & s AR S 2 ] S v RE Y
55 B A SER{E S REHIEL HoAth TP =CAY A% - Grewal ~ Cline 71 Davies(2003) »
Jalilvand Z(2012) ~ Soderlund {1 Rosengren(2007) ~ Ying A1 Chung(2007)EZ Yun F1
Good(2007)4gp& W28 Fie —(EE ZEAVRRESRR » B2 8RR AV H it &
FRELEERE » GEREURE E /iR B _ LoV ae S A R EIRS A -

Park A1 Lee(2008)iH 7T 48 S IRFER S 2N - EHE El B mAVAErs L%
BRSNS EHR  JHEEGRRESEE RHY o Park f1 Lee(2009) 85 FR Ak
ERAERE R B A EE RS > R BIEENAEL MR g K
AR IR R AENE - MAgnEE 2 B B A5 S A HERIGNY > fE =& 24
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UhEEFEA IR > HEHEACIREY n] (S R 0 R - B DA IR S AR F] (S
FE B B IR AV EE N Z 2 — © Chen ~ Wang #1 Xie(2011) 2 FF5E S8R & & 1
BEAYRE G 2 R &t A M BT RV RS E T A A > HARTRELIE R L
HHBEENEEE KX -

fle b altatafy - $RHLL TR ¢
H2. 4 LIRS N R EVS TE R IR A -

2.3 AERE

RGEE I E FR R BAEFTA B HRR Y SK R (B RO ~ B R E
mméEER)(Alba & Hutchinson,1987) o [ElfkHY - H HYHIZAGEE A i E 22 Ry 8 A el
HE RN = AR e e By ~ AETS EARNERE - Fr EAAIT Y 8L H # st
FY&E B (Gursoy, 2011; Prentice, 2004) o ZR&RFEMAR K BHAE AR —IHE H N R
(Gursoy & McCleary, 2004a, 2004b) -

B EE i H BV PRGR TS T OHE Ry g M L - DB O EE A H BN
H BB BEAIER (Alba & Hutchinson, 1987) < I 5TAn (REN R E R AVATIE 2 » ]
FHEIER H AU E - 505 HI & k% ¥ H i Y B A2 1S (Baloglu & McCleary,
1999; Hu & Ritchie, 1993; Tasci et al., 2007) ¢ 8RB R TE H AVHLAT R BEE 2R
J& {8 B 22 F515(Kim, Hallab, & Kim, 2012) » {E{5A EMAZFE(AEE T - ik
egE - WAKBUEEES - EHEE - EREE - I AHEES) > thaEge
Ejiie i H WY AVEAAE S (Gursoy & McCleary, 2004a) = BRI » 570 on H $RHTRE
JE FERZ 1 0 E R i 4 M B 5 > DA it EO 2 i H SR AN B 197 B B AT 5 (Alba. &
Hutchinson, 1987) o

HEMTTE T FamE AR 2RI - R B BUREZ S 1R
% = 1Y S fE N [ AV B M (Gursoy, 2001; Gursoy & McCleary, 2004a, 2004b;
Moorthy, Ratchford, & Talukdar, 1997) - HAMFFEEM(E &A@ H—EHZGER A
(Baloglu, 2001; Prentice, 2004) - Baloglu(2001)35H#FGRERY =FfEEAT © BFMHAY -
ACERIERN Je B FREHAGHY o Z1%HY Prentice(2004) BE IS WAFEARAY © 05 BRI

o s B By AR E T s & H AV EN RV E L E N £ - 41 Hu Al
Ritchie(1993) 5% 3 ¥ B 69 AT PR E & 5 H AV eI SR R 5 | TH E R
5 - AT (748 P A B B VAR RERRPE - Baloglu(200 1) e - L5
FEREIERIRE - W HHAFIERIVEIS © Beerli f1 Martin(2004)55% 5
HISEYAGEE - FTRE ¥ H AV RN EN A B 2 & - JE R BURE R G BRI 7
1+ Chen 11 Lin(2012)HESR B AR R HL TS BT 75 TE T B8 -

Alba Al Hutchinson(1987)Z\E& 1 & & Ry EE A AH BRE BR BB I T » (B R
FRELE G ASER R T HEE © Gursoy(2011)ER Prentice(2004)[FEI e FRor H HYHIAY
FE H DA E 38 Ry i B R AR (5 5 R R H Ry R AR ARV EE © Gursoy A
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McCleary(2004a) IAFEAYEAR ~ 4855 ~ NEFSEBIRIEEE » 2URE T AR BT HE R
RHVEZERZE - P& H A E i fEMRE B AtH P RS E R » WEBIRE
e € B A=AV 5| /7 (Horng, Liu, Chou, & Tsai, 2012; Maestro, Gallego, & Requejo,
2007) » Gursoy(201 ) fg AR SRR E Z EEE TR EEENH - 5558

fic b » BRI -
H1 B E SR AR R S ELED S P TE R

2.4 FUAHMEE

EVRIEESIZE B T AR S FTE SRS TR Eav A 28) » DA AT H
HY (&5 B A FH AR S P~ ER AV AR B B2 3EHE) » B AR B FERVEEREREE | (Hellier,
Geursen, Carr, & Rickard, 2003) - (Rt - AEELBZEI AR A FIEEER
HH i 7Y 78 2 (Dodds, Monroe, & Grewal, 1991; Mechinda, Serirat, & Gulid, 2009;
Velazquez et al., 2011; Zhang & Mao, 2012) - EAIEE A R 2 BB LB E FilEE:
HVEERETT By g BmE S - BT RS S 12 8 A B A [0]fl% (Parasuraman & Grewal,
2000) o JERAIEE 2 0] sE R E f S U E S E T s 2R W =S o 4 Gallarza A1
Saura(2000)ift5e 85 I ) B i B —EE— e E— O S A iR & P b o

1E 1986 fFRi] » FAIEEZENTHATTEIVER - iHeE e ENZEMNA
21 JHEET HEEESHIT A E RS EEE Gallarza F1 Saura(2006) ~ Heskett
» Sasser f{I Schlesinger(1997) ~ Nilson(1992) ~ Ostrom #[1 Iacobucci(1995) + Woodruff
1 Gardial(1996) - H 2000 FELIAR - (E{EER k5 [FREEMT 7051V 8K - e HE R
JREHY B R ~ R R B & A T &2 2 (Babin & Kim, 2001; Kashyap &
Bojanic, 2000; Murphy, Pritchard, & Smith, 2000; Oh, 2003; Petrick & Backman, 2001;
Petrick, Morais, & Norman, 2001; Tam, 2000) = ZR[fj Bojanic(1996)WF22+5 HE K HFER
S EEEBDNEE 2 A~ IR - Atk TR e dEE
R R RS F5 R AT T PSR B E R HRkiE R A EE N
Lee 55(2007) < sZ 5T NG IR i B HIRE B AT BB S = IR AV HEE A B 72 82 - Chen
1 Chen(2010)WH5CEUREVHE (B 7T RE ¥ B 5 R F g 48 B i B B iR &5 17 By L A 2
HIHBR R E R 2 -

fREE 2009 AR R B R Z AYBST(LI, Lai, Harrill, Kline, & Wang, 2011;
Zhang & Murphy, 2009) » &= HE A EEBEERER - BRIV E iR T] sEEE
EFEIBEANIRE S o EEE R ERBIGEE  ERE A EE SN RS
JEERHS FOE R A - RErE —EETERIESEAZ © Coll ~ Saumell ~ Garcia Al
Fiol(2012)W 5T R A (B E &S A R AL B (% BA SRR 2 R BLER Y 5 52 -

H 1990 FDIARFE AR 1% Z(Oh, 2003; Peterson,1995; Gronroos, 1996)iF5E S BRAY
[0 BE & 57 12 (& B2 4K 2% 2 (De Ruyter, Wetzels, & Bloemer, 1998; De Ruyter,

Wetzels, Lemmink, & Mattson, 1997; Forgas, Moliner, Sdnchez, & Palau, 2010; Sanchez,
Callarisa, Rodriguez, & Moliner, 2006; Sheth, Newman, & Gross, 1991; Sinha &
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DeSarbo, 1998; Sweeney & Soutar, 2001; Woodruff, 1997) - EFHIEE Y E e {CE

A& H -

Coll ZF(2012)F Ry BB BT — (B2 4228 - 1 RThpe M a AR — TR 1B RN
%57 Bt & (Forgas et al., 2010 » 2011; Sanchez et al., 2006; Sweeney & Soutar, 2001)
SeAREVAE (H VAL BLETRE - Zeithaml(1988)%# & &t 4878 B FIAZ Fr 22 0ig S8R 2
EC IR oy — (8 ER A E IS EE M ~ 1B R - IR E R EE YRR AL R B (E
EFHI R AR AR R R B UIAHREAY < BN 28G5 200 R R Ry iE (E R
RIEMIHVAERE 7 E N ERRE - AT R HYELRE -

alET o R DA e

H5. BURMEESRE WSS 2 M EA IERBIR G -

H6. EUARIEE SRR SIS 2 BB A IERBIR G -

2.5 R IR

Coll Z(2012)17e 48 1E E i = AE Fo BBV AT R (Andreassen, 2001; Bloemer &
Odekerken-Schroder, 2002; Bruner, Stocklin, & Opwis, 2008; Buttle & Burton, 2002;
Cronin, Brady, & Hult, 2000; Mattila, 2004; McCullough, Berry, & Yadav, 2000;
Parasuraman & Grewal, 2000) - = EFR#E Oliver(1980) ~ Tse Fi1 Wilton(1988)i/F%2HA
S B IF I HE G MR 4GSR 2 HY A E RV HE - BlEAE FEEEIEA
EAHBEENRE R GEHERE Oliver(1980) L HiHY 5 48 S &5 HY L EIRAE -
Kotler(2003)%7 By B A R Bk VRS, - HRE 7 fn s RN AR 8 A BHEE LR
BRI RK -

R R E R FHE RS RO B % 2 2 N IRAZE (Oliver, 2006; Paulssen &
Birk, 2007; Ruyter & Bloemer, 1999) « JigE B2 HEENT » ¥ fnon'E BRI 2
HATE ~ AN KB E - P ARy B8 by DR BV i = A2 S (Mai & Ness, 1999) -
Oliver(1997, 1999) 7€ Fimi = EAE By EHE T RHY PREEFIAR PR EERTARAE = RV Z= 11l
HEENIES - S S AVEE SR S 7 i b S g i H 2R — (B 4HAES 7
Oliver(1997, 1999)fi 7 ;5 Tl a8 R TC B AAAE— (BB RS oT » T 2 AR v b e A 1 4

R S — B Ry A - SRS T A B A BT E
INEBEMEARRRE (Jamal, 2004) - JEEEE HE & HE MBS T > BE MRS
RE - 22 NRE It - BEUSE S EA RN E B SN WEEUR =R
& (Oliver, 2006) - 4Hii} %2 (Anderson, 1973; Anderson, Fornell, & Lehmann, 1994;
Fornell, 1992) C#URMER FEDHEWMESE 2 LS - FFEX HHEBRERL S - FER S
ZOHEWEE G B A S i E R VB Il (Anderson, 1973) - fHEZ T
R GRS S & RIANE B = S R IR P i B RS S 45 (Oliver, 1980) « A
EFRMER  HEEEEEIVHERR  OFEFEENHE NSRS -
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e R PR AT T B B B H R AR AR e T
RIREAN 1> FEH B e AP F AR (Bolton & Drew, 1991; Churchill & Surprenant,
1982; Oliver, 1997; Spreng & Chiou, 2002) - HZEE M EER » B PHFLER
(Giese & Cote, 2000) g = AL FLAHZE H - BE S b A RS E H 12 HYFF{E (Fornell, 1992)
o [ R CHAE SCRR T R EMFTER IR E IR = E (Alegre & Cladera, 20006;
Alegre & Garau, 2010; Chi & Qu, 2009; Gursoy, McCleary, & Lepsito, 2003, 2007;
Mason & Nassivera, 2013; Neal & Gursoy, 2008; Oppermann, 1998, 2000; Song, Veen,

Li, & Chen, 2012) - {RIZIZLLHFT - HHYIIAVIRE HEVINT S » s 2 MR
FeEf - R RS e S s E AR R 2 2 —(Ozdemir et al., 2012) -
RS e H NS BRSNS > DU EE Y E (Chen & Gursoy,
2001; Chi, 2011, 2012; Yoon A1 Uysal(2005)) * Ji =AYk 5 A gEEE#E » Wi/ 4H%
%A R bEH27% (Chi & Qu, 2008; Prayag & Ryan, 2012) » AUmEIVERE @ LA AE
PR S B A WG B E Ry A E o DI B TE [m) TR A (EAR R[22 = 8
FRE R A {E F EF51E(Hawkins, Best, & Coney, 1995; Jones & Sasser, 1995) o s
] F B BB ZE H (Lee, Jeon, & Kim, 2011)35 B iR 2 8 B G Ff Ay e 465
BB o By T SHRILMENE R > B TPIEEE  EE AT T R ) tH9TsS
R—F

H7. FRE e B S 2 [H EA R RIAYRE (4 o

2.6 LS

B Copeland’s(1923)$f hFEEFFVIASE » SRR RTE RETm
STk~ — © Reichheld 1 Teal(1996) ~ Yoon 1 Uysal(2005 )35 BH A% 6 350 fE HIME
TETH ST AR SR - #R A L AVEREN ) » H RN ENEZ ST -
Assael(198H)IHFT 2 H R IIHE A 256 — KB E - MEEIONE - mhisF
& N EA RS AESE B A AT RERY © iSRS E v DUR D IR K
Ko R ERBFEREREVE - DRI (Allenby & Lenk, 1995; Krishnamurthi
& Raj, 1991) = (Flit » EEEAIRL S CA&Z FED LT R BV ER -

Bowen F{1 Shoemaker(2003)ERa e 2 Y S & 1 E Ry & iR B A HY T REME - 12
BFETEIFAEE) - W8 T HIRSE - Rundle-Thiele(2005)8R5T E3H S & — TR
BT S BN & — RS E 2 Ry BB W AR S B A RS2 SRR -
BT Ry EAVE R EFE AR (SRR e R - REE EAY SIS (Fh = s

» BN COWAR AR 2 B A BT R ERAVAEA - HEE 2R ERBHY
B AR T AR A P PRAI(Reichheld, 2003) -

FHEIBES ~ 1T RER - HrpaEER 405 R Ji#E % & (Bolton,
Smith, & Wagner, 2003; Woo & Ennew, 2004; Zeithaml, Berry, & Parasuraman, 1996) -
Hrf Bolton %(2003)#(1 Zeithaml £ (1996) 75 H2 Hi A —EXHIRFE LTSS 2 MRV 7=
# - Bansal Z(2004) - De Ruyter Z(2001) ~ Hennig-Thurau Z£(2004) ~ Wetzels ~ De
Ruyter A1 van Birgelen(1998){&E 11 2 ST B 30 K it 45 G2 AHRE » ER[EIHY
TEAKEE LUEEE T - Bowen %(2003) 5% S ML GRS Y 2= 5214 » TR AR G T
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= B
3.1 Wr5e et

Sun £ (2013)h7E S5 EE B ESRE - DUBREZRA] > B 3-1 BUnEsE
ST R R R R A - AR EAIRIRE B  mEfE -~ IS E ~ EEE
- HRUHEIS - HRVHEr S - SHER - MEERT R > DAHBELE A
HIEIEHE B - BFI2kER Chi F1 Qu(2008)i5E 83 B H By e S EL ik i B fE 5 H Y
SR A H i IR RAYEE - HAEETFE Yoon FI Uysal(2005) ~ Gallarza #l
Saura(2006) 5% FF HC 36 0S5 RS Y S0 B R B P A HA BRI RZ 22 - Chi(2012)52 & ki
BSOSk ERE T o - B REEL R E R RE S HR A R B E K E]
SRR S EEE AT AR © Sun FF(2013)F2 H—(EEE AR AT B Bt S
R > FH A R4S AT A - #E R AR E B H I B CRAE S Bk B A ZE M
o ZUFEAE R & M ACHTZE Ay o B R PR & FolE, o [ 3-1 B AN - IREEH HAY
MRS ] RE & i H VN S A B E M 2 > s 2RE S EE
T B AR RS o BREOIRENY B A E B (E nTRE S HW R - A s i —
RS o BURE(EE H RS el R R H AU E S i EE E R A -

B9 s BH R B T A BB AT BARR AR E B RS - IR
H -~ FEMEE - BAvEIS - HEVHAIE - 28 (5 B RT AARE LIRS
FO&KEREL H Ayt - 311401 Chi 1 Qu(2008)2&3H H HYMENI G ATk & i B L& vl se i H
A SR S E B RIERR AR 2R o JEDIAYSESRE Yoon F1 Uysal(2005) ~ Gallarza
Saura(2006) 28 ¥ & A (B (B R = FE B Es B 2 2 - Chi(2012)f5 HEfE R R TS
FEAEE B Sk e P S EREE R > IS — KA AR &F LhE » R —
RHBEICE L& R - Sun FE(2013)H7E R BB & 1T H R FE IR E /K
HIS BB > T AERT AU B SR A B i B A S S S AT B - AR 5 o
BRI B A R A T IR 22 204 - [ 3-1 JREZ AR B Ayt ry /K S22 ¥ B Ay b EN ST
R T B R R BEE B A EER UG - sRIARE A B AR L EER ]
REREIREZEATHRESS » BUEENREEN B EEAEREZEN B AU E R
HEAER -

RUAIEE
Ho ' Perceived value \H5
AEE |, HEORARE | o Bk
Familiarity Destination image H3 H6, Loyalty

\ 4
J EEGEE |
Tourist satisfaction
3-1 #EfEEDE B o Sk © LU BZE6
ERIRIE ¢ Sun Z£(2013)

Jalilvand (20 12)BF 78R AEES LI09 ~ HAVHMENS: ~ H HYRMRR AR IE T HHHY
SRR (% - BRI - BRHAAEIES I IE [ A 2 B8R R 2 B H HYHEN SR - Hanlan
I Kelly(2005)8t7e80R (5 B A H B H HYENSAE A > HEERBUR HAHIENS:
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http://www.sciencedirect.com/science/article/pii/S0160738313000698#f0005

A - B FAEILE R E ZEAY(E B AR © Morgan ~ Pritchard 711 Piggott(2003)
4T PE R ZTHE R T R L 487 B AU E S BREIME R 52 2 - IR RV
BB MR S B L = A sR N A - [ - BRI RIP OB E NI SRAH
Echtner F{1 Ritchie(2003); Tasci £{1 Gartner(2007) ; Balakrishnan~ Nekhili 1 Lewis(2011)
» IR — (IR ~ ENGERIEAT oAt B A « e o] DU R S > A6 TTAE
E0 HAEAYMEARE - 4 Reichheld(2003) 5 Baloglu 1 McCleary(1999)45 Hi3k (5 31 4 1y
OISR AT BN IE N S i EE B A © Beerli 1 Martin(2004)ifF5E o [5] 3 C1H%
iR B R TS FUE B AR 5t BB B ML E R R (A1 3-2) -

H e 52

Destination image

i SUE=AE]
Travel intention

-

- H|6\H4

A IR
Electronic H3
word of Mouth H2 H5

HAJHHEE
Attitude
toward destination

3-2 PFRUEIR IR ~ HAYHIENS: « H A AEFE RIS SRR A5 R (4« 2o

ﬂ_j:é‘[
LRl ¢ Jalilvand Z(2012)

Herstanti ~ Suhud 1 Wibowo(2014)fE—fEfE=0T - =& 88 — ik ik s E
TR R LA B B EI S OR o » R (A DR - MR IR S o0 'E ~ HAYHMEI G
TR = FE AR MR 2 S R - SRR A e e AR s o B 2 A & s B iR
ERH o SRR R AR B ST RITAVAASE Cole(2000) 58 BH i€ 4 Ak 75 i 8 3 P 22 1F
R % o 109 > IRE MEEEABHRI EEEZRE - 55— Gitelson 1
Crompton(1984)E Hui Z£(2007)#E— P53 » IRE M E AR RE I BFE Hivik
o5 5 I - ETE I R AT IR IR S e ~ HRVHEEN S ~ B EERRE R
OGP BEEFFINSEERL - SR B AUHATE R > FHERE DU R E
By TR 5 BB RIRVIRE » DVHBRRA R BN 2 - IH9E B ST I E IR ENEMEE
s - B AHBENEGETENERL - HEERE » RS2 aE5ERE T HHUE
Flifcieny) TR H AU » A EARAKAR EEEERL(AE 3-3)

32


http://erm.lib.kuas.edu.tw:2065/science/article/pii/S2212571X12000157#bib92

Jite i AR A%
Tour service quality \
%,
EfipEEES <
Destination image [—H2 P E R
e Intention to revist
BEIEE v
Perceived value | &
TR e
Tourist satisfaction

3-3 =flpg RAEARFEAIEN fE ik % B2 i R — DU ZZ AL R ] -
ERIAJR ¢ Herstanti Z£(2014)

Lee Al Lockshin(201 )BFFERET H HYHIEI S 3B A 2 an k1 52 1 RS e 2R s

e ] By T B B FUBON A &l BURRE R BN S Rk 2E ] 2 —(ABS

» 2010) = {£ 2008 H{E(5 2.6(F)H 3.3% A EMNAE &R L EHE - FEFRARYE
IR 2] A PR VB T « ZRIT > ELAEAR B A BRI 28 A E LSO A & A SR AR
FIEEAH SRR (AWBC » 2008) © JBARHEL 2 1Yy o B8] fite 2 E M AT B By 5 (0 30
B e 2 WA P LSRRV S T & B RS B B E R E AT e LB S LRSIk
P AN AE—(E SRR DEY R BN - T it — (& a1 & AR 2R R
fBEse - (E I AHEIRY G A > YOG AR A B R R B At SRR E S (S
BT (R (2] 3-4) -

SNSRI
Destination image| ™~_
H3\
o R4
S S0k
HEPHAERE L o sl HI Preference for
Destination familiarity Domestic Product

\ 4 /

TN H4
Beliefs about /
Domestic Product
3-4 Jitczs H I EN SR A 2E i R B IR R AL A
ERPRIE © Lee #(2011)

LA Sun Z5(2013)BH 750 B SIS BT R R EAYATA - (ER PRI RS AV Eh T -
RS ~ % SE ~ BURIEE - HAVHEIS - HAYHARS - 28 - (E R ERT A
fitezs DARTAYE A28 BB H B3, - Jalilvand Z£(2012){F 2R - B HEEECE
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TEE R E B A E T T BB EHVRSE o Lee A1 Lockshin(2011)i/F5%
I e A A B Ry T R B B AR g 2 o DAE OB R AR B B A 7E 48k (s
[& 3-5) -

AN RTETE
Familiarity Perceived value |\
H1 H3 T H6 —
SREAZIE S H5 EEE
AEE RS Destination image e Loyalt
EIe(‘:jtronic e : H4‘ @%ﬁafg_ ’H7
word of Mouth Tourist satisfaction

[ 3-5 Ot H B OHE 2 H R RTE © DUNRER BBl
AT TR E

3.2 Bge Gk
RIBAHT I Z W5t H B ELAH - S BIPMERCOR > fet TR

HI : 2R H A S TE M s 2 -

H2 © 4R IR H AHEN A TR [ R 2 -
H3 : E%ﬁﬁﬁ%ﬁﬁ%ﬂfﬁﬁﬁﬁﬁ%g
H4 BN G iR R R A (AR
H5 A EEERE EEA AR -
H6 : BUAIEE TS A IEmEE -

H7 @ iRE R S LS A IEF 2 -

3.3 TS
RER5E T Z LA RGN Rt e & > DARTE/ NERER R 1% 2 iR Rt 5%

FHEES Rt 16 B L BERIGIERRE I 2K B T Z5TE S - DU
sk H UM T2 AT -

3.4 iR JT A
AW FEBREA R T R G > MG ROIRL By NRECOR B (A 2) [ 3-

LNERERA D RSE(RE)E 3-9 SRR Rt B AR A SR EA AR /N KK
%%E(WDD;‘YLEE% SE(E - fRED - ALL 2015 £F 05 H 25 HAERUEHEEH - 3K
58 ITEAIRNG - BinZaia S - ERMEHEE - WETER O ITEEE 1 -
BUAEE -~ SEE S RS EFE TR % - 5 2015 52 05 H 31 HA106
H 0102 H 4t 3 HHEFTHEMN - A A SEE LR T ZOE TR NRERR BB (E)
BRI 2 (HEREEt 2Pk IRE Ry B e 2 AR /NHFRET T3R50 B2 /N
R Ry — R fH > B — R THET ST 50 (PR G 411 {7 BUSA S 411 {7
B A AR Fy 100.0%(40% 3-1) ©
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7% 3-1 Wt Feike (] it kG

. B e | e

O
5/31(11)10:00-12:00 50
5/31(1)13:00-15:00 50
5/31([1)15:00-18:00 50
6/1(—)10:00-12:00 50
6/1(—)13:00-15:00 50
6/1(—)15:00-18:00 50
6/2(—)10:00-12:00 50
6/2(—)13:00-15:00 30
6/2(—)15:00-17:00 30

B 3-6 SRV TRANE B 3-7 Bt R TRAL S
N A T

Profond Duty Free S 1IN
rofond Duty Fre l,”“:‘\l!ulwf!l’,‘ll{”j:!l!":’?f h; :

‘ [
i ittt

3-8 /NIREK HV DR RS Fefitii 3-9 /NERERR KRR N2 TR

3.5 MGaeat
3.5.1 R AV E &R B SR

KT R i B S (GO =R B R i E » 2757 058(2014)
« B EEM7(2011) ~ ZEfBIE(2013) ~ FEFEEE(2012) ~ Artuger £5(2013) ~ Bianchi Z£(2014)
~ Chiu Z(2014) ~ Choo 1 Petricj(2014) ~ Haque #1 Khan(2013) ~ Jalilvand Z(2012)
~ Kang #1 Gretzel(2012) ~ Kim(2014) ~ Lee %(2013) ~ Mechinda Z(2009) ~ Munnukka
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1 Jarvi(2012) ~ Seri¢ Z5(2014) ~ Som %£(2012) ~ Stepchenkove F1 Li(2014) ~ Veasna
F(2013)F 2 SRR © BLEb Yy 2 MG sE T AR - BHEEE - BT - BeE
JER ~ REEAR ~ AREBLGE—[FEE/NITEK ~ 7€ Bt HOB M PEE Ry L 24T T
H ~ B NRER IR AR R AR ~ BV INRER IR ER ~ B/ NRER L B B N R 0
» B Z BUEIA A PR A I KE (Nominal scale) 5 [IAF#HS ~ KB A H UL
A~ BT =FE N E NGB R REL - AR ENSRERET T S~ BV INRER IS B ]
BUE N FRilE S E e P 2 BUE RS DUER R (Ordinal scale) £y 2 » 413
3-2 o

T\
or o/

J

G

% 3-2 RF A E R R MG

I | BEER EFRHENE 5 SRR
LR Nominal | 1. J5 [ % afi s, 2014
aMER scale al & [ < b.Bianchi et al.,
b.Gender b.[ [Male [ |JFemale 2014
c.Gender c.[ Male [ JFemale C.?:cipc};%nlkélove
d.Gender i,

d.[ Male [ JFemale d.Choa N
Petrick, 2014
ARG Ordinal | 2.[ ]16~24 % [ 125~34 [ ]35~44 a0, 2014
afFE scale [145~54  []55~64 [ 165 (=)L F|b.Chiu et al,
b.Age a.[]16~24 % [125~34 [135~44 2014
c.Age []45~ 64 [165 mbL F c.Jalilvand et
d.Age b.[115-20 []21-30 []31-40 ; aKl;HZOIZ N
[ RS0 L51-60-1 80 Gretiel, 2012
c.[ JUnder 24 [ 25-34 [ ]35-44
[ ]45-54 [ ]55 or Above
d.[ ]18-24 [ ]25-34 [ ]35-44
[ ]45-54 [ ]55-64 [ 65 and older
3 EERE  Nominal |3.[JEF (&) T s+ [LIER |aChiu et al,
a.Education |scale e+ [ JrE ~ fE+- 2014

level a.[ JPrimary [ IHigh school b.Jalilvand et
b.Educat?on [ |University or college %l" ,2,012
C.Educat%on [ JPostgraduate c.Seri¢, 2014
d.Education i d.Stepchenkova

b.[ |Primary [_ISecondary & Li, 2014
[ |University
c.[_JHigh school or less
[ |Technical/vocational high school
[ ISome college [ ICollege degree
[ |Graduate school/advanced degree

36




SR | EFRHENE 5 SRR

d.[ ]Less than high school

[ lCompleted high school

[ ISome college, not completed

[ |Completed college

[ |Post graduate work started/completed
4. JE(EH Nominal | 4. &= aJalilvand et
aCountry ofscale | [ [(Jadbdi gk | al. 2012
origin Ok e O | DGR, 2014
b JE L, Ol Daem Oty |oSerc et al,
¢.Country st iy lereens | 2014
d.Residential iﬁ% LI D%&%\ d.Lee et al,
Resid s Olamm Owsis |©h,

e LHEER s

[Peiifs Oefii% UETR

[ EA,

= T

[IEsfET &b Lt

LItk L3Fis LI

LI 5RR% am LmsEii

I#ER:  DIEMER LEsERTG

aEm LR CJERER

(e, ek ik

[JEP8% - [ RETRR . IHEAt

a.[ JUSA and Canada

[ JAustralia and East of Asia

[ |Germany

[ JUK [ ]Other countries

b.[ IS

CEERshE (Bl ~ &dbir ~ #rdb

~ BT~ BrTRERT - B RS

I EpihlE (E R - e~ i

 FALRR - EARER)

I EtEGERR T ~ G ~ Frs)(

S ETERSD)

IR ERE (R ~ B3R

Bk CEH ~ €FT ~ E1H)

[ EA,
c.[ JItalian [ |United States

[ ISpanish [ JFrench [ ]German
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SIAAN  |BUEEA BEHNE 5 SRR

[ [Norway [ |British [ JAustralia

[ [Holland [ ]Belgium [ |Brazil

[ ]Argentina [ ]Canada

[ INew Zealand [ |Hong Kong

[ lIndia [ Jlsrael [ ]JUruguay

d.[ |Taipei, New Taipei city, Ilan

[ |Taoyuan, Hsinchu, Miaoli

[ |Taichung, Chunghwa, Nantou

[ Yunlin, Chiayi, Tainan

[ JKaohsiung, Pingtung

[ |Hualien, Taitung
S5.HKZENIL  |Nominal | 5.[ 184 [JEAZH [
a.Occupation |scale = /Re B/ TA26T (2@ a | aChiu et al,
b. % (DR OHEfnee - /g | 2014
c.Occupation 4 [JEA% [(5T b-%ﬂ:iﬁ, 2014
0-Profession CISE/ i A T gk | SO @b
o, B 2 e s R 2014
f.Occupation D’\.mj(% = ) d.Artuger et al.,
' a.] |Civil servant or teacher [ |Laborer 2013

[ ISelf-employed [ |Service worker | g EzizE 2012

[ JHousewife [ |Student [ JRetired | f Mechinda et

[ |Other al., 2009

b.[J24E [TEAZHK LIT%E

Cpgse LRsE LERMsreE

CJEEZE OxRE [HRIKRAE

[ fFEF
S5 PN AR = =R .
c.[ JEmployee [ ]Businessman

[ |Student [ [Housewife
[ JRetired
d.[ [Laborer [ ISelf-employment
[ |Public servant [ |Retired
[ |Student

[_lOther(housewife, unemployed, et.)
e 184 [EAZ [kBE

[EdE [FES RE
LRIk [LJHHZE
f.[ JProfessional

[ JAdministrative and management
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SIAAN  |BUEEA BEHNE 5 SRR
[ JCommercial [ |Laborers
[_lAgricultural workers
[|Government/State enterprise
[ JHousewives [ |Students
[ |Retired/Unemployed
[ [Unemployed [ |Entrepreneurs
[ [Employed [ ]Other, Please specify
6. %R [Nominal | 6. R4S &4 [IRE&HE/NMZ) |aChiu et al,
R [scale TEMsE NG A 2014
a.Marital BESE CE4s b.Bianchi, 2014
status a.] |[Unmarried [ [Married C'ChO,O, &
b.-Marital b.[JSingle [ |Married/Live in partner Petric), 2014
status [ |Divorced/separated/widowers
c.Type of] . .
household C.DS¥ngle gManled
d.Marital [ISingle w/child(ren)
status [ IMarried w/child(ren) [ ]Other
7. A S #5|Ordinal | 7.[ J4iE 120,000 yjtLL ™ | a.Chiu et al,
B Ui A (|scale [120,001~40,000 []40,001~60,000 | 2014
SHE 1 T7) []60,001~80,000 []80,001 el b | D-H3C3E, 2014
a.Monthly [120,000 7ELL T [20,001~40,000 | C-Bianchi, 2014
income(NT$ [140,001~60,000 [ 160,001~80,000 |d-Veasna et al,
) (180,001 FELL = 2012
bEAFSH a.[]=20,000 [120,001~40,000
A 5 []40,001~60,000  []60,001~80,000
5 oT) [1=80,000
C-M"mhlyNTﬂ; b.[110,000 7ELLF []10,001~20,000
;ncome( [120,001~30,000 [ 130,001~40,000
d Monthly [140,001~50,000 [150,001~60,000
income( % [160,001~70,000 []70,001 5¢2L F
7T) c.[ |Less than $20,000
[1$20,000-$50,000
[ ]$50,000-$70,000( ]$70,000+
d.[ ]500-1000 [ ]1001-1500
[ ]1501-2500 [ 12501-3500
[ [More than 3500
8.8 #T = 4 |Ordinal | 8. JgjZida [156 2 HER a EIREs, 2012
N F| /)N Fi|scale [(15E 4 (56 5 REAE b.Jalilvand et
al., 2012
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SIAAN  |BUEEA BEHNE 5 SRR
BR R #E Y [ Dz [gzagsh L5 2 Cc.Haque &
KRE (%3 %4 [FEsKELE Khan, 2013
B T — & CJozossh [1E2( L3 X d.Som et al,
NN (B4R S KE 2012

e.Kang &

BK iR #E Y
RE

al Peras -2 28 [13-4 2%
[5-6 % [J7 KEAE

Gretzel, 2012

AT —&N b.[ ]Jltime [ 2times [ ]3-5times
FI/ NG ERBR [ ]6or more
AN E c[ JNever [ Jltime [ |2times
b.Previous [ ]3-5times [ _]6 or More
experience d.[ 2times [ ]3times [ J4times
C.Number  of] [J5times [ ]More than Stimes
Vlsltatlgn mn e.[ |First time [ ]2-3times [ |4-5time
Mala_ys1a [ ]6times or more
d.Previous
experience
e.Frequency
of visit
9.4 KX B 3 Nominal | 9. PHERFIE [HEE LHEEK a.Kim, 2014
— [&] F /]\|scale (EE2 [(E=E %A b.Artuger et al.,
i Bk (7] % [em Ortmmmgs O | 2013
) CmBnE s Ok |S5om < 2b
a.Who [ JIFIEE HEESNNE-IN dIEHEEE 2012
accompanie sk COrEEe A
om0 Ot e
. ayna a.[JAlone [ Husband/wife
i [ |Boyfriend/girlfriend [ JFriends
¢ Travel . [ JFamily [ |People whom I t
companion/s ) y pie whom & am no
d. S E[E [ lquite close to each other

[ |People whom I never met
[ Jbefore/strangers(e.g. Organized tour)

b.[ JAlone [ |With my friends
[IWith my family [ |With my partner
c.[ JAlone [ |With my spouse

[ IWith my family [ |With friends
[ |With relatives

[ ]With business associates
[_IWith a tour group [ ]Others
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BIEATE

S {E A

EFRANE

=

5 [F SRk

dE&E—AN LEE LEZHE
Lk DIz A LIHEA

10.4 2% F1] /\Ordinal |10.[ & 1 A [12 (3 [ 4 [15 [J6 | a7, 2014
B 2k #y [F]|scale (78 [9 (110 ABLE b.Kang &
T NEL CEEE LA 2 3[4 [15 ALl Gretzel, 2012

a.[FfT NEL IS c.A5 o fly, 2011

b.The number e 1 A 12 A [ ]34
of people in 15 ALLE
travel group BE M ) 3.4

TR T

al JHC 1 AL A [3-4 A
[5-6 A []7-8 A [ ]9-10 A
(1t ARLE

b.[ ]One [ [Two [ |Three
[ |Four or more

el 1 ANTCI2 13 [J4 (15 A&RL
i

11.%1 /N 37 EK|Ordinal |11 JERKE [(12 K 11® a.ZZ i3, 2013
{EeRuERy  |scale [BXR2%® [4R3IEELE b.Som et al,
/N B BK ik 2 (B [(MARELLE 2012
Fit 5 B B Ol k.  [2X[BR Lz4FE C.Kang &
i al 1 /N [ J1-2 /NBF [ )2-3 /NEF Gretzel, 2012

a.55 [ 14 5 56 [ 13-4 /]NEF 4 7NIF 2L E
[Nt b.[_]1 night [ ]2 night [ ]3 night [ ]4 night
e [ 15 night [_]6 night [ ]More than a week

b.Length  of] c.[ <th [ ]1-2h[ ]2-5h[ ]5-24h
stay []Overnight

c.Length  off
stay

12.4¢ H &% $|Nominal [12.[ J/NEEZZ3E [ DG/ H a.Kim, 2014
£ 5 i |scale OERSAE OikEs JstfgsE | bit(Es, 2014
PH ¥ 9 1Y [ %= (JE®E [T C.Figini et al,
¥ K (A 2012
TH CVAsEE DA d-Som et al.
7 %% (JEMAARE LkEH [EHEE
F R A& [ % CIEEE LA
fitt 3 #5 o [ PP1T [ JEAt
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SRV BUEEA BEHNE 5 SR
1y £ B A a.[ JAir Plane [ JOwn vehicle
W HE [ JRental vehicle
a.Mode of] [ |Public transportation
transportatio b.[ & [ JfdeEs [(B{THE
n A b
b FI A T St
PNL ) ¥ c.[ JCar [ |Train [ JAirplane
;?‘LEI’JEEX []Airplane only In connection
HTH [ |IBus [ |Boat
¢.Means 9f d.[ JAir Plane(premium airline(s)
‘Iclransportatm []Air Plane(low cost airline(s)
d.Transportati [ |Private car [ JRented car
on  within [ |Bus/Coach [ |[Van [ |Train
Malaysia [ |Taxi [ |Cruise ship [ ]Motorcycle
[ |Other
13.%] /)N 3 Bk|Nominal [13.[ |5F4% APP [ igE [ JE%f% |a.Veasna et al;
i % 4H fF|scale [ TRRRARSFACHERE [ R4S 2013 -
& N (7T e CUE(Tie CIsmene b ft5%(8, 2013
) (JBBS &t Claegese | CSom et al,
a.Source o OB EsEEr | 202
information I e [J2RAHRERAE
b. & ZHAR IR LA
CAHBAERS CIFH# APP  [IiatE  [Jb74#s

[IBBS Bt [ Ificaizsdnh

(BR[O
[ ikEsEEGM) LREEE
(IR e Rt

[ RARE A HERE [
a.[ |National geographic channel

[ |Tourism magazines and agents

[ JRecommended from friends

[_le-tourism channels

[ [More than above two sources

b.l J#kERESE [ JEREA
[IERssEEs R
I)iSEES [ RS A

[ TSR [ IEAR
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SIAAN  |BUEEA BEHNE 5 SRR
c.[_JPervious trip(s) [ JInternet
[ |Brochures [ |Travel guidebooks
[ |Travel agencies
[ ]Tourist information centers
[ |[Words of mouth
[ |Travel expo/exhibitions [ ]Other
14.%1] /N 37 Ek[Nominal |14.[ [4=FE > Jifk [ R EE) a.Kim, 2014
Jifg i 54 5 ([scale DR iRk b.Seri¢ et al,
) (r#ossy [k 2014
aPurpose (EEES  ESWK Coom et Ak
b'fer:::rll LAt d.Jalilvand et
. a.[ |Pleasure al 2012
C';(;)Iler/lssm [ |Visiting friends and relatives(VFR) ’
d Main DRelgxmg [ JVolunteer
purpose  of [ |Business [ ]Others
visit b.[ IVacations [ |Business
[ |Others [ |Ecotourism/Nature tourism
[ [Highland tourism
[ |Event tourism [ |Rural tourism
[ JUrban tourism [ JMICE tourism
[ lAgro tourism [ JHeritage tourism
[ ISport tourism
[ |Island/coastal tourism
[ |Cultural tourism
c.[ Medical tourism
[ JAdventure tourism
[ |Educational tourism [ ]Other
d.[ JHoliday [ JVFR [ |Business
[ |Other
15.21 /N 37 Ek|Nominal (15[ JEfE [ [FREE [ KEE a.Zeinalil &
(EXE scale [ xR EE LEF Jafarpour,
a.Accommoda OhgedEmmn O | 200
tion ChREREE IR b.Rim, 2014
b.Type of (R Ol c.Figini & Vici,
dat N 2012
O Ofe [JHEAf
a.[ |Camping area [ ]JApart hotel

c.Accommoda

tion

[ |Friends or relatives [ ]Other
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BIEATE

AL

EFRANE

5 [F SR

b.[ [Luxury hotels (4 star or above)
[ [Hotels [ ]Motels [ |Camping
[|Friends/Family house [ |Hostels
[ ]Others

c.[ ]4/5-star hotel [ ]3-star hotel
[ ]1/2-star hotel [ |JResidence
[ |Friends or relatives [ ]Other

16.321 /N 37 BR

Nominal

16.[ [EAe(GE I EE N YI[BEH)

a.BfTa%s

fcE g [scale (FrE LIRS %
(R [rE Umg
[ VEIRR [3Ean (38
[ R EEE
EREREER
CIEHEAT
17.{8 A Jf #%Ordinal (17.[ 2,000 7tLLF [ ]2,001~2,500 asfIEEs, 2012
S B 4> %A (|scale [12,501~3,000 [ ]3,001~3,500 b.Pratminingshi
maws T [13,501~4,000 [ ]4,001~4,500 etal, 2014
) [14,501~5,000 [ ]5,001~5,500
i = [5,501~6,000 [ 16,001~6,500
SHH [16,501~7,000 [ 17,001 7TLL E
AR (12,000 5L LA [12,001~2,500
& [12,501~3,000 ~ [13,001~3,500
b.Expenditure [14,001~4,500 [ ]4,501~5,000
for holiday 15,001 TELL F
(Rp) (5,000 TELA T [15,001~10,000

[ 110,001~20,000

[]40,001~50,000 [ ]50,000 7CLL I
[ A
a.[ 15,000 sTLAF - [15,001~1 &7t

[110,001~2 &5
[130,001~4 &5
[ 15 &l b
b.[]< 3,000,000 (NT7,000)
[13,000,000-5,000,000 (NT12,000)
[15,000,000-7,000,000 (NT17,000)

[17,000,000-10,000,000 (NT24,000)

[]>10,000,000

[ 120,001~30,000

[ 120,001~3 &7T
[ 140,001~5 E7T
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3.5.2 HAYHEN S
Age2% Artuger %(2013) ~ Assaker Z£(2011) ~ Bianchi {1 Lings(2014) ~

Chen(2011) ~ Chen #{1 Phou(2013) ~ Ferns F1 Walls(2012) - Garcia Z(2012) ~ Ghassani
~ Wibowo A1 Suhud(2014) ~ Jalilvand Z(2012) ~ Lu ~ Chi A Liu(2015) ~ Mechinda %
(2010) ~ Mohamad Z(2013) ~ Ramseook-Munhurrun ~ Seebaluck F1 Naidoo(2015) ~ Sun
(2013) ~ Veasna F(2013)H1 Yuwo F(Q013) ZWIFe# e » S5 5ET 24 (HEH - &
B2k HAVIEN S 2 MR E - MGt B TR iR RS (Likert scale)
fRFmEE s g TH - [EEEL N TIEEERE TR T, TAEE
g M PIREARER , 7 WKFP I RIEET S ~ 4~ 3~ 270 1 3 Z BE RIS » BA
TIREEIRE . mBEEE 2R  TIRERERE  RmERE (R - #5HtErE /N
HiERAZEhhcas 2 HAYRMEI SR -

Artuger Z£(2013)FRZ B AYHLEN S o A28 « DU B H 2288 F 0 Bfi) -

H B E1 5245 Ryl H1EI 22 (Cognitive image) ~ &L 22(Affective image) &5 -
R HIEI 5 (Cognitive image)s7 £y H IAEEIR 5 [ JJ(Natural attractions) ~ 2\ FH:E% it
(General infrastructure) ~ 53 [&/(Atmosphere) + 11 &R (Social environment) EELYJ#E Ff
{E (Value for money) 7i{[& 5778 ; Assaker Z£(2011) Az EEE, » =S A1 H AV EI S
ik A Ol ER AR © IR TR MR VB AR RIS AR - i B AVt e S Ry B
— & 5 Bianchi F1 Lings(2014) DLF 8 7 ERRE AN i FEE 2 PRET — (18] e 5 M= 0T B
TSRS ] M A > i’ H A E S By BE—H8 1T 5 Chen(2011)FRET H B mhFAE
5~ o SR B BRI 2 RIAVRER R - ISR RG] - B BV EI R RAIE
(Atmosphere) ~ BFEE (Prestige) il 5 2R S (Natural) ={Ef#E 5 Chen F1 Phou(2013)#
—LERETEHAVHE ¢ EI5R ~ (SRR B - R H AYRMEN S 03 Ry B AU AR RS
(Destination brand) ~ 5 [E|(Atmosphere) ~ 7 {EEEEE(Cultural environment) ~ H RIRE
(Natural environment)EH#534%(Entertainment) 71 (&% ; Ferns F1 Walls(2012)4745 14
FRIEEA A ~ B WA & R RO BV R - SRS REAIERET - A HAVEN SR Ry
B —f#1 5 Garcla 5£(2012) 5V G © SEBEERCRKER AT - & HAYIMEI S
oy By Ese i Bt e &L R B (Infrastructure and socioeconomic environment) ~ H ZREA T
{E& 5 (Natural and cultural resources) ~ g5 5 [E(Pleasant atmosphere) ~ 1A IR 1S
(Social setting environment) ~ #ZFEE[152(Overall image) A {EfEE ; Ghassani Z(2014)
W75 B By BTS2 - 5 B B9 3B 52 7 Ry 0K ] i 2 Bad {4 2% (Tourist leisure and
entertainment) ~ JK#¥ 5 | JJ(Touristic attractiveness) ~ /N3 7] 52 M (Infrastructure

and accessibility) + B2 (Environment) VU {E f&H 5 Jalilvand 25 (2012548 1E IR ~
HEYHMEN S ~ 5 AU AR RS Bl BRI &S RE 3 - 45 a 050k & H AU EN SR
Ry —REH > Lu Q015 EEM: » B AFIENGR © 18 Ll b i 8B R H Y
B 52 11 Ky Bk 4 B2 52 (Tourism environment) ~ f & I8 5% & Jik 7% 5% Jitt (Social
environment & tourism infrastructure) ~ {E{E& 1] fz 14 (value & accessibility) = {Ef#H
; Mechinda 5(2010) R 1 23 B £ 222 ik B e 1 FE S 3 & - A H AV ED S5 R B
—H1H 5 Mohamad 5%(2013) kB RURE S 2 F&E Bl {5- H BVHLEN SRR 1R 1T R
FBE » 1B H Bt E1 5245 By BE—FE T ; Ramseook-Munhurrun Z£(2015)8E51HY H AYHEEI 52
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~ EVAME(E ~ FRZ 0w A A 4E SRR (% © DU AT S0 K B AV EN 573
By ik IR 15 (Tourism environment) ~ JR#HE0K 5 | 7 (Attractions) ~ JEH(Events) ~ 3%
(Infrastructure) ~ #E&f(Sports) 7L {EfE T » Sun 25 (2013) 2 BB HAVHESE © LU
FAE Byl 0 1 B B EN 524 By T i Ea i R B 2 (Tourism environment and tourist
activities) ~ H AR {EE )5 (Natural & cultural resources) ~ [7 %1 b (Internationalization)
—{E[fEMH 5 Veasna Z£(2013)1F H AR o] (5 5 HAVH WSS 2 5228 © HAYM K
FAD H AYHEN AT M EA > i H B EN S Ry BE—F T © Yuwo S5 (2013)7HE#H
s Heust kg as © DAENEEPE T Rl K B AUSEN S5 Ry B — ST -

S LHUTE > AHFERE HAVHEN SRy RP RS S ~ B 2RBE - BERGEIZ
~ B ~ BN TR AT > OR H AN SR R F G TRV R ¢ RS HAYHEN SR ]
Gasa T A07% 3-3 © FHIRIE B A LB SR T NRERH AN -

% 3-3RFE HAV EN R Gk

I8 EH MBS E| 51FASE
IRIEEE | 17 LS liErE [aSun et al,

| Y LN IREE 2013
(Environm| a.Safety b.Jalilvand et
ent and | b.Iran is safe and secure al., 2012
Activities) | ¢.Safety and secure environment C.Ramseook-

d.Sydney is a safe city Munhurrun et

e.Alanya is generally a safe city al., 2015
d.Ghassani et
al., 2014
e.Artuger et al.,
2013
2 RETENER lEE |a.Sun et al.,
EREEEE 2013
a.Friendly people b.Artuger et al.,
b.The people of Alanya are friendly and helpful 2013
c.People are willing to help tourists C.Chen & Phou,
d.Honest and trustworthy people 2013
e.Friendly and helpful host community dgélle; & Phou,

f.Residents’ friendliness
e.Ramseook-

Munhurrun et

al., 2015
f.Luetal, 2015
3T L ER S g [aSun et al,
B i) 2013
VD oy S b-Ramseook-
PR 7 R S S A R Munhurrun

a.Cleanliness
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b.Clean and unpolluted environment c.Ghassani et
c.Sydney has an environment free from air al., 2014

pollution
d.Alanya has standard hygiene and cleanliness
conditions
e.High level of cleanliness
f.Pattaya is clean
g.Unspotted environment

d.Artuger et al.,
2013

e.Garcia et al.,
2012
f.Mechinda et
al., 2010

g.Garcia et al.,
2012

4. Ji i A s EAURS-EE A ligiF (a.Sun et al,
a.Tourism information is easily accessible 2013
b.Information b.Lu et al, 2015
c.Alanya has an adequate tourism/tourist C.Artuger et al,
information network 2013
5. iREERS N ligiF (a.Sun et al,
FErElER i 2013
BN b.Jalilvand et
R\ al., 2012
fErta A iE . €.Chen & Phou,
a.Reasonable price 2013
b.As a tourism destination, Iran offers good value X
d.Artuger et al.,
for money
2013
c.Good value for money MU
) e.Artuger et al.,
d.I can get value for the money I pay in Alanya for 2013
a holiday f.Artuger et al
e.Alanya is an affordable city '2013g v
f.Accommodation prices in Alanya are
reasonable
SRR S8 liEmE |aSun et al,
a.Variety of activities for tourists 2013
LI LR ELE R JiEE | a.Ramseook-
a.Large selection of restaurants and cuisines Munhurrun et
b.Sydney has many kinds of restaurants al., 2015
b.Ghassani et
al., 2014
S TEEHER IEF |aSun et al,
EHEE BAVIRIFRET 2013
BREH
2=
a.Well managed
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T8 e B f R e 2 [ IHF |aSun et al,
Jr PR e 2 [ 2013
a.Accessibility
ENFIRVR T iEfE | a.Sun et al.,
TR A0S 2013
SRR AR E 8 b.Ramseook-
a.Attractive night life Munhurrun et
b.Colourful nightlife al., 2015
C.Variety of entertainment C.Ramseook-
d.Sydney has a pleasant evening entertainment Munhurrun et
e.Good night life al., 2015
f. Alanya has an attractive night d.Ghassani et
al., 2014

life(entertainment)
0.Good nightlife and entertainment

e.Chen & Phou,
2013

f. Artuger et al.,
2013

g.Yuwo et al,
2013

H 2B
&
(Natural &
Cultural )

6. Mg Y R S Sl l@ra | a.Ghassani et
P o B al,, 2014
T R o b.Chen & Phou,
SO S s
AR L AORESE B . Crarcda” et al.
RS S ot

a.Sydney has an art of orchestral drama of cultural e Ferns &
attractions Walls, 2012

b.Culture attractions.

C.Cultural and historical attractions.

d.Interesting cultural attractions.

e.The destination offers historic charms.

7 R Er LSS 5= | a.Ramseook-
5 [ NS BrE S B S 2 Munhurrun et
05 | N IRE S E B L2201
i S U 2 ) Ramseook

T : . unhurrun et

a.Distinctive history and heritage al., 2015

b.Tempting cultural events and festivals

c.Interesting events

d.Culture activities

e.The destination offers a number of culture and
festival events

c.Yuwo et al,
2013

d.Chen & Phou,
2013
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e.Ferns &
Walls, 2012
8. FLEE FHE L IiEm | a.Ramseook-
a.Exotic places Munhurrun et
al., 2015
0 .EENHEARE IiEm | a.Ramseook-
an CIESISPAS=¢ Munhurrun et
a.Spectacular scenery and natural attractions al., 2015
b.Unspoiled wilderness and fascinating wildlife b.Ramseook-
c.Scenic mountains Munhurrun et
d.Alanya has sufficient natural parks al., 2015
e.Sydney has a beautiful nature c.Ramseook-
Munhurrun et
al., 2015
d.Artuger et al.,
2013
e.Ghassani et
al., 2014
10 Ja R0 Dk liEE |aSun et al,
FEREH D 2013
a.Great beaches b.Garcia et al,
b.Alanya has beautiful beaches 2012
c.Good and sandy beaches c.Ramseook-
Munhurrun et
al., 2015
HEAL lEE |a.Sun et al.,
R SR i S 2013
a.Fishing culture b.Sun et al,
b.Fresh seafood 2013
YRR T b g |aSun et al,
TR b 2013
S ES T b.Ghassani et
a.Unique culture al,, 2014
b.Sydney has a unique traditional market for my
visit
5 NHTEDE RS g |aSun et al,
5 | IRV E R S E 2013
B BV S TR R bSun et al,

a.Attractive tropical agricultural landscape
b.Abundant tropical plants
C.Variety of fruits

c.Sun et al,
2013
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RIFEXAE IiEE |a.Sun et al,
a.Ethnic culture 2013
RGOS | SAEAHIEIPR R AR E S R AR AR E IE= | a.Sun et al,
a.Variety of well-known international hotels and 2013
(Overall | starred hotels b.Ghassani et
image) | b.Sydney has a wide range of hotel classes al., 2014
RE 2L IEm |aSun et al,
BIFEAL | a. Tourists from variety of countries 2013
J IR IiEE |a.Sun et al,
(Internatio | a,Signs in English 2013
nalization)| = pE AR i§E |a.Sun et al,
L AT AR 5 1 I B PR AT 2013
a.Facilities and services that are up to
international standards
11 B EE B JiEE | a.Garcia et al.,
B (LD CHES, 2012
1B BL B S L I b.Assaker et al.,
EI15 BT B 2011
a.The image that | have of this destination is as
good as or even better than other similar
destinations.
b.How would you describe the image that you had
of that destination before the experience?
SUE |12 57 EA AR AR IHA | aJalilvand et
(Atmosphe| a.lran has a pleasant weather. al., 2012
re) b.Iran has a pleasant climate b.Jalilvand et
c.Pleasant weather. al., 2012
d.Good climate c.Chen, 2011
d.Sun et al,
2013
13. NS ZE AR iEE | a.Garcia et al.,
oS 2 T B 2012
JER L T 2 4 b.Lu et al., 2015
M R A
— SRR E S
a.lt’s slightly crowded
b.Crowdedness
14. /\)\, A E IiEE | a.Yawo et al.,
NHERE 2013

/\)\ﬁﬂ SHAEA T/

b.Artuger et al.,
2013
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a.Exciting atmosphere.
b.Alanya is an exciting city
15 IR HIRA JiEE | a.Garcia et al.,

ERFNIET RS

B BGZA SRS
a.Relaxing atmosphere/ Peaceful place.
b.Place to rest/ Relaxing place/ Peaceful place.
c.Relaxing atmosphere
d.Peaceful and restful atmosphere
e.Sydney is a city that has a relax atmosphere

2012
b.Chen & Phou,
2013
c.Yuwo et al,
2013
d.Ramseook-
Munhurrun et
al., 2015
e.Luetal, 2015

16 JERF 3 E S8 lIEifE | a.Mohamad et
P S R EE al., 2013
e AR bFerns &

a.Malaysia offers a lot in natural scenic beauty. Walls, 2012

b.The destination has outstanding scenery. C.Jalilvand et

c.lran has beautiful scenery and natural al,, 2012
attractions. d.Mechinda et

d.There are lots of natural scenic beauty in al., 2010
Pattaya. e.Chen & Phou,

e.Natural parks 2013

17 e E iEfE | b.Mohamad et
E R Y al., 2013
AtkEE R EEEY)

a.Malaysia offers the chance to see wildlife.

18 B A T e T I EE S, liEmE | a.Artuger et al.,

YN = 2013
a.Alanya is a lively city. b.Chen 2011
b.Lovely town and cities. C.Mechinda et
c.Lovely town. al., 2010

19. /& {E Y JEAS i | aBianchi &
FrefiE A B Li‘ngs, 2014
FFEHRAERS b.Bianchi &

a.This destination fits my personality. Lings, 2014
b.The image of this destination is consistent with C.Bianchi &
my own self image. Lings, 2014
c.My friends would think highly of me if I visited dBianchi ~ &
this destination. Lings, 2014

d.Visiting this destination would reflect who | am.
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20/t EHSE R JiEj= | a.Chen & Phou,
S NI EGER 2013
e /(HG LR b.Mechinda et
a.Varied gastronomy. alﬁ 2010
b.Food is varied and exotic in Pattaya. C'Gl 3258?21 et
c.Sydney has a delicious typical food al,
3t A VAE SVEST - =11 Y B lif[=) | a.Ramseook-
(Infrasturc| [EYI{EF] Munhurrun et
ture) SR al., 201 5.
a.Wide variety of shopping facilities b'(}lha;(s)?jl et
b.Sydney has good shopping facilities h al, |
¢.Good shopping facilities .;((1)1%0 et al,
d.Good shoppin
0 PPINg c.Chen & Phou,
2013
22 2 R B RS JiEE | a.Ramseook-
& T R (T Munhurrun et
a.Wide choice of accommodations al., 2015
b.Variety and quality of accommodation b.Veasna, 2013
c.Alanya has quality accommodation facilities C-?(;’i‘;gef et al,
23 HiF/ NRERAYAS A (] i@ra | a.Ghassani et
BB E/ NG BRI AT 8 e S A al., 2014
A (E b.Ghassani et
a.Sydney has a good quality of] al., 2}(1)_1‘:1
infrastructure(road) C'Nlle‘;()nlloa et
b.Sydney has a convenient transportation service al,
c.Pattaya has a well-developed transport system
24. 25 TC R R RE RS lEE | a.Ghassani et
TR A MEF RN al., 2014
SIRERIF NG b-ZA(ﬁgger et al,
W RTES)
I c.Ferns &
a.Sydney has adequate sports facilities Walls. 2012
b.Alanya has adequate sports and entertainment .
areas d.Garcia et al.,
c.In and around the destination, there are great o égi}z ot al
places of outdoors activities. '2013 B
d.Good opportunities for recreation activities
! f.Ramseook-
e.Variety of water sports Munhurrun et
f.Exciting water sports and activities al. 2015
a PRt EAYK LGS EEREEES
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NELFE R IERE A JiEfE | a.Ramseook-
e L P TE B e Munhurrun et
a.Signs and indicators are properly displayed over al., 2015
the island destination
SR 5 E o A e e JiF[= | a.Ramseook-
ik 2 1R 4R [ Rt Munhurrun et
a.No language barrier for visitors al., 2015
LI BV ERE/ER JiEr | a.Ramseook-
HHEGIVERE/EE Munhurrun et
a.Wide selection of restaurants/cuisine al., 2015
FIFEIR T LR JiE= | a.Ferns &
A5 FE R AT Walls, 2012
a.It is a great family vacation destination.
a BN EEE EEIECE:
e LA i [EENEN=ES
a fREt R R e EE G
3.5.3 4Epg Ihg

K247 Eisingerich ~ Chun~ Liu ~ Jia 1 Bell(2015) - Jalilvand Z(2012) ~ Lee
» Noh #1 Kim(2013) ~ Yoo ~ Sanders {1 Moon(2013) 7 ifZe ks » &%t 4 (EEH
' BFERAZEIR RS LI 2 ETH H - M Gaest PR T RE 2R e KUE (Likert scale)
RBIEREWMEEZHE THE OEEELS R TIFEREE THE T & T RH
Ea M TIEEARERE . A RFSRIGET 5~ 4~ 3~ 271 1 32 BUEARERD
LLTIFEEE . RmEEE &S  TIFERERE s RMEEE &K - IR
INBRERSZ AR 2 A I -

Eisingerich %(2015) #f H8&— (AT S A ST » i F AL Facebook ?
YR TR A (B ] SR LRI 5 5 HBTD  Jalilvand %2012)
PERTORBS I - EIRVHENS: - B MRSk S T © Se 577
HE RS LIREISL A B BT 5 Lee %(2013)48F5 LIBR &AL ATINTSRE » HH4ERS
[IREi6 2B H{E © Yoo ~ Sanders i1 Moon(2013) 4R LIRS E1TE T 16 AT
B TRIBSAIRE » AR R B B T -

& LHUITE > AUTZERFGERS LR R4S L1 (Electronic word-of-mouth )—
(T - R AR LR R RETE B AGE TRV E iR MG sa T s ik 3-4 - 55
M NETE DR AR S/ N ERHY T fi# -
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% 3-4 R s L G aat

PAE i H NETRZ = | 5 TR SZRk
LR IE S o - /NERBREE AP EN SR
FEEGRE R R 0 LEHAS NAFENSR
BB IR /TR A1 o Ialilvand
TRACE BRI Vs - RIS B A AT o al,
= JNET =) 2012
a.l often read other tourists’ online travel reviews to"*"™ b.Jalilvand
know what destinations make good impressions on et al.,
others 2012
b.When I travel to a destination (like Iran), tourists’
online travel reviews make me confident in traveling
to the destination.
2.5 T B NGRERIREE - SR S e
TfEpREEFEIEHER Y/ NIRER » SR TSR IE ST o
T OREEFE IEMERY R H B » &CH 8 =i aam
ECREESE (EMERY B Byt » SRS ki e o Talilvand
LR IE A E K © 608 AR RmTan e
5 - HERE 2012
gl e | AN ER RS o BRI W | Palilvand
(Electronic| HEPREEEIERENY H AV - FACH BB i et al,
word-of- | @ To make sure I choose the right destination (like 2012
mouth ) Iran), I often read other tourists’ online travel c.Lee et al,
reviews. 2013
b.I often consult other tourists’ online travel reviews to
help choose an attractive destination (like Iran).
c.I often introduce experience of previous dealings in
the open market.
3 hERT > EUEEERS b/ NRBRAVIRIE R SR
FiRIERT - SUWCRAES E H A A IR
NI - SRR R - alilvand
HHERT » WS LA ARG T e
FIHAYH - S K B s ki e am (S S 2012
a.I frequently gather information from tourists’ online M= b.Jalilvand
travel reviews before I travel to a certain destination et al.,
(like Iran). 2012
b.If T don’t read tourists’ online travel reviews when I
travel to a destination (like Iran), I worry about my
decision.
daps b HEstr ik A EIRES R Mg | &Leeetal,
Mps HET AR H AUt 2 EIEER ) 2013
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HEEE AR AR B A o E R4S b.Lee et al,
AR REEAVE LR GG EEHE 2013

a.I often share transaction opinions in the open market.

b.I often discuss the features of products or services in
the open market.

4.4 B/ NERERAV IR B A am e = R Y aBME
Haps bJcHE 5wy i i s Ve e i E Y LIS =
Apg b H AR e S i E Y 75
IS 7 S/ NERER AV 27 & [ e Ve s LR I 2013
HWEl RS Lo 2/ NRBRAV R & s w2 1R b. EWME

TRy LIS

a. P M s L 0y S a2 AR FETEM -

b.Fea0 K dErt YA RS BRS8N 2013
EEFE/NREK ~ DU THERS - R A NRERIRIEE

=i .
Y% - B O TR T £ B Mo
MRS =/ DRIk e e EIE  IHE ;k%;i ,
BB b5 SN ER I i £ TR o

=3 SN

a. s e LHVE R 2T S BIRERAY
MRS e 0 B BNIRE R T A/ NRER e | e

a.48R% b F (YRR o T2 B AR ‘ A
AR IR IE T B — R A ik & SRR aYoo et
A bk am S H A IRE e HE al., 2013

GERAEHER SR E CEVNREOIEHE b.Yoo et
WG H Ik BERI S E4ERs b al.,, 2013

a.I frequently write a customer review. M | ©Y0

b.When I leaving a customer review, I elaborately al.,, 2013
write it. d.Krystalli

c.I spend much effort in posting review. S &

d.My friends/family really helped me formulate my Chrysoch
ideas about this airline. ou, 2014
AR ficiE & BRI C R AR RS & STER

1T
HEERE ST NRERAVIE T & 2] a.Eisingeri
H AT RE G BE A — R E )/ NRER R JNE ] ch, et al,
WG B R — RN 0 ] gE A % 2015

/19

TR S S A\ B S P
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a.To what extent is it likely that you encourage friends
and relatives to buy the company's products in
person?
EEE SRR A NERERAVRL P ik 17 SR
HATRE G [afth A\ 2/ N K o Eisinger,
@ A NRERIETRE M 270 2 W | ch o al
Rk B > VR ZEE T Fr ) 20,15 ’
a.To what extent is it likely that you recommend the
company to others in person?
GER SR NER N S '
e r] gE ERER A N Bk A a.Eisingeri
Hegtatiol NRER S B T gt A % /0 ? Mg = ch, et al,
a.To what extent is it likely that you say positive things 2015
about the company to others in person?
A L N T i3 a Hax
a.Krystalli
BRI RANBR B s A AT E s &
WG NI R/ R N B s amsHE Chrysoch
a.My friends/family influenced my evaluation of this gz ou, 2014
airline. A b.Krystalli
b.The opinion of my friends/family has been s &
significant in affecting my views of this airline. Chrysoch
ou, 2014
RGeS R R A R @ Krystally
oG R/ - ACE T ot
HESIE — Lo - B4 B o, 3014
a.My friends/family rpeqtiqned some things I had not IE [ b.Krystalli
considered about this airline. S &
b.My fr‘iends/ family provided some different ideas Chrysoch
regarding this airline. ou, 2014

3.5.4 FGRE

AKAFFE £ Dursun ~ Kabaday1 ~ Alan F1 Sezen(2011) ~ Horng Z£(2012) ~ Lee F1
Kwon(2011) ~ Li(2014) ~ Sun Z£(2013) Z it & » 2% a%at S (EEH » ¥R 25K
FAKE 2 MEHEE - RGP TR ey RS (Likert scale) Fy ik w2
g TH - [OZEEL S & TIEREERE TR T, TR E, 1 TIEER
ARy T WRPAGET S~ 4~ 3~ 280 1 32 BUEAREERD » DL TIRE R 4
FymiBARE Z i » TIREAFEE o RmEREE ZEE - F5HEFE/ NRERZEIRE
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Dursun %2011 HE 5B E SR © Bl > o8 ARENmEEE SN E
IR 2 2B GRS R B —HE1 © Horng S5(2012)PRET £ & mniiE s A1 HAY
ARSI B RER R 2 PGS R R B 81 5 Lee fil Kwon(2011)¥RHEE ~ #4
BRFFEERE © — SRRV — MR AR AR Web HYARTS @ BRI AE
— 1 5 Li(2014)BEARAMH]A] - dgubE BRI GRAVAE NS EREAAERE RIE 2 5228 - K #H
B R B —E 1 > Sun FE(2013) & EEDYE HAVMUEHKE © LUSE & R > K
FE7 By EHIZRGR (self-rated familiarity) BE—FE&H] ©

Gty FHEAZE > ARHIZEHHRIE I By ISR (self-rated familiarity) — (1 -
BB BRIE RIEEE B AR ToR 5 M R IS0 3-5 « RIS ZI N
SRR M A BRI LT IR -

# 35 A R I

I8 #H MR | 5 1 FSZRR
LRI A AHEE B L i .
FREERAGAITT - B B S
FLAEELANARA » TR/ NRERLLERRE:. 013
SRS B R c.Sun ot al.
a.I am familiar with this website. 2013
b.I am more familiar with Hainan than my friends. d.Horng et
cI am more familiar with Hainan than my I al.. 2012
acquaintances. e.Le’e &
d.I am more familiar than my friends regarding Kwon
Taiwanese cuisine. 2011 ’

e.l feel familiar with the relevant online shopping f Dursun et
mall al., 2011

i 3Hj2h % | f.1 am familiar with store branded. .. (product)
2 MM 7y ZAMEEE ERGE L
Self-rated | AIAREE (TR AHEL B #AGE LY
familiarity|  AHECHEE R > P PGB
ESPANSSTES G RE AT (TSN

R L B S HI A 2oun et al
BORIE S TR B b Homg et
RIEM L IB AR EA al., 2012
a.] am more familiar with Hainan than those who

travel frequently.

b.I am more familiar than those who travel to Taiwan

frequently regarding Taiwanese cuisine.

- N a.Li, 2014
PUR LA AHBAER R bLi 2014
SR IR B g Cﬁ;g o
R P
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a.l am familiar with searching for information on this
website.

b.I am familiar with inquiring about information on
this website.

c.I oftem spend time gathering information about
Taiwanese cuisine.

3Ry & A

AREMAYR S (JIEE 2 iR ) a.Li, 2014

a.l am familiar with conducting transactions (such as| g b.Lee &
buying products or services) on this website. ) Kwon,

b.I feel familiar with purchasing goods at the relevant 2011

online shopping mall

AB IS =&

AR EHEREH a.Horng et
a.l am very familiar with information on Taiwanese| al., 2012

cuisine. © |b.Horng et
b.] am more familiar than the average person al., 2012

regarding Taiwanese cuisine.

4 BRI H AR LA B R

B AR TR TR pee &
a.l feel familiar with the interface of the relevant 2011 ’
online shopping mall. I[= b Lee &
b.I feel familiar with the terms used (e.g. menu name, Kw on,
service name, etc.) in the relevant online shopping 2011
mall.
5 A IE R S A — RS Y T a.Dursun et
G B 208 7 {18 e )5 R I al., 2011
a.I am experienced with store branded....(product) * |b.Dursun et
b.I have knowledge about store branded ...(product) al., 2011
3.5.5 BFNE(E

ARFFRSHEIE T F£(2014) ~ He 1 Harris(2012) ~ Kim ££(2015) ~ Sun %:(2013) -
Truong(2013) Z tH5E Rk » & &wT 6 (B H » SRR BAEE 2 MEEE
o G R PR TR ve iy KU (Likert scale) fy ik Z s & < g TH - [BI%EEH
ok TEERETHETEE, "TAEE, f TIEERERE . A WKT
SRGET 5~ 4~ 3~ 20 1 2 BUEARIERD 0 DL TIEREIE 0 BmiEAREE i
PIEEARERE g FmiEiREE 2 i (K o FEIETE/ NRERZEIRE 2 EAIEE -

HESCFRQ014) ek M EREIE ~ RS BTS2 — Dla e i = Z A Ry Bl
» HERS (BB R BE—RETH 5 He F1 Harris(2012) f JE SRR 11 sl EIAVEHES > 1
ERAIEE R R B — T + Kim S5(2015) hiR e As oAl A2 7 i B SRR ks Z FlHI 2 28
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R R E(E A R B — T 5 Sun F(2013)33 fe bt HAVHESE © DUBRIE Ryl
> IRFERAIERE 73 Ry e 14 (E (B (Functional value) RI%EAG M (E{H (overall value) —f&iHi
» Truong(2013)— {73 SR FEAE M B -G I BB MR R AR RS - R (B B B —

| -

S BHUTE > AT IR ERIEE L R PhRE ME(E (E (Functional value) F1%&fa
{E{E (overall value) & - 5/ BRI B E I HAGE TR fier iy EI{E(E

[EERETAR 3-6 -

7% 3-6 ik A A E M Gagat

A MR ME B VA BTEE LT N ER R A O (E (LR

VAL HH NEisz | 5[ FHSTRR
L¥EFE
ST AR FIAGH  /NIRER IS S (R AT Sun et al. 2013
RS BRS R  — Rl b Troong, 5013
a.Considering what I spent, I had reasonably good I 1 cHe & Harris,
quality experience from visiting Hainan. 2012
b.I would consider this service to be a good value.
c.X’s services are excellent value.
2 ACE R IVHEEE
B A BRI (B E R
FkE A E a3k, 2014
) e M %/J\Bﬁﬁ%é’\jﬁﬁiﬁ_%gﬁﬁgiéé\@ b.Kim et al., 2015
EE | R B I | CSun et al, 2013
(Function b.Compared to the price I paid, I think I have d.Truong, 2013 _
al value) received good value. e.He & Harris,
c.Cost of visiting Hainan is Reasonable. 2012
d.The service is a very good buy for the money.
e.X is excellent value for money.
3. & T i
EERIE] » BAFAYIRIE
DAFRFARES - /INSRBR Sz s E AR AT _
BT ATV EPGER - A4y EE MEp | &Kimetal, 2015
a.Compared to the time I spent, I think I have ) b.Kimet al., 2015
received good value
b.Compared to the effort I spent, I think I have
received good value
4 B IR & PR HTY
B VL NIRRT AR - R T B A Kim et al. 2015
m EH e o , IEif | b.Sun et al., 2013
(overall | a.I value my last vacation trip because it met my d.Truong, 2013
value) needs and expectations for a reasonable price.

b.Visiting Hainan is a right decision.
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c.The price for this service is: (sacrifice)
S (BRI EES

E1S— 7 HY S

a.Overall, I think my experience was a good value A | b.Sun et al., 2013
for the money, time and effort I spent. ) c.Truong 2’013

b.Overall, visiting Hainan is valuable and worthy.
C.The price of this service is a lot of money to
spend(sacrifice)
6.1t 5 St i P B U b
JiSiacaes A= ZlWYiPS

a.Kimet al., 2015

EVNRER— SRS LR lIE= | b.He & Harris,
a.Overall my last vacation trip was a good buy. 2012
b.I am happy with the value for money I get from

X

3.5.6 IRE MEE
RGeS H 0 #(2014) ~ Ha {1 Jang(2010) ~ Krystallis F1 Chrysochou(2014) -

Lee Z(2011) ~ Liu ~ Lin I Wang(2012) ~ Lu Z£(2015) » Sun Z£(2013)F5c84: > &
Eiat 7 EEE - FEZVIRE R L MEEE - MGG TR TR R R
J& (Likert scale) s ik 2 m B 2 e T H - BIZERES L TIFEEE THE .

T TARER . M TIEREAEE A WRFE RIS T 543281157
ZHEARATED - L TIREER . RWEREEZ&m  TIFEAERE s RmEREZ
iR FEMEPE/ NRERZ AR 2 e

01k N B EE » MBS S Z T 5E— US 2 2 fits Ry B
kB PR Ry B — R + Ha i1 Jang(2010) B AIENE » S B RIfT A =R -
DA HIREE B 8E Rk s 15 Ry BE—181 © Krystallis AT Chrysochou(2014)ffz
Bab RS i SR 2 - R MR B — I  Lee FQ011)fkEE
o B AT e DA A5 8 - DA BR AR » R R i S 1R R B
—&MH + Liu %£(2012) B3 —EUEAT H AR SRS 2 R4 - EREEEIRE
ZEHER  RRE TS R 1A Lu 2015 HE M - BARMENR  f£1F
Sk BTl S A AL BR - R A R BE 18 Sun S2(2013) S4BT H AVHLESRE -
LUkgre 5 Ryl > R i i PR 0y B — g T

Grer BHLBTTE > AT FERE RS RS 1L R FE R R (Overall satisfaction) —1#
> iR i im R E R B ACGE TRV E IR MBI ESE TR 3-7 - 5B ER
{6 NFB AR BRI/ N RERH RS S -
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% 3-7 IRF MR E GG T

PAL e H NEisz | 51HSOER
LowiE RIgEE R AR aKrystallis &
R ES TR AR Chrysochou,
a.I am very satisfied with the service provided by 2014
this airline. b.Krystallis &
b.The service provided by this airline is very Chrysochou,
satisfactory. 2014
¢.Using (X)/(Y) has been a good experience. C.Veasna, 2013
d.I am satisfied with the tour. d.Lee et al., 2011
e.Do you feel satisfied about the trip? e.Luetal, 2015
il o N - ,§|—:_A,>»
2'%&% EF‘@/%E%FJW? . o a.Krystallis &
a.This airline does a good job of satisfying my
Chrysochou,
needs.
. . . . 2014
b.I am sure it was the right thing to be a tourist in
b.Veasna, 2013
X,
3.7 e B B e
R i R (B R BT RS B a.Krystallis &
B i ks Chrysochou,
g | al believe that flying with this airline is usually a 2014
= | Very satisfying experience. b.Sun et al., 2013
'E) HX b.Visiting Hainan was a wonderful experience. C.Veasna, 2013
(S \{e;a c.I have truly enjoyed (X)/(Y). d.Lee et al., 2011
02;18 At | 4 1 have enjoyed myself from the tour. e.Luetal, 2015

e.Do you feel happy about the trip?

4 BEE IR IE S Y PRI
R P RIS

a.My overall experience with Hainan was higher
than my expectations.

b.I feel good about my decision to visit (X)/(Y)

C.My visit(s) to the rural tourism destination(s)
have exceeded my expectations.

a.Sun et al., 2013
b.Veasna, 2013
c.Luetal, 2015

5. A FEAVEE S R,
iR E R R —

a.I made the right decision when I decided to use
this airline.

b.Hainan is one of the best destinations | have ever
visited

c.I am satisfied with my decision to visit (X)/(Y).

d.l am positive in participating in the tour in the
future.

a.Krystallis &
Chrysochou,
2014

b.Sun et al., 2013

c.Veasna, 2013

d.Lee et al., 2011

6. B EE

ajt #2014
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RS RV L THE = b.Lin et al., 2012
TR/ NG ERHY R R R cHa & Jang,
AR 2010

b.Overall satisfaction with the destination.
c.l was contented with the dining experience in
the Korean restaurant.

TR R I RIS a. =ik

3.5.7 Bk E

A% Artuger %(2013) ~ Lee I Hsu(2013) ~ Liu %£(2012) ~ Mohamad 2
(2013) ~ Ramseook-Munhurrun Z£(2015) ~ Som Z£(2012) ~ Sun Z£(2013) 7 W5 & »
SEXET 8 (R H » SFEXIRE TS 2 MEHEE - MGt AR R
R (Likert scale) Bk RS 2 g TH » [MZEHELS R TIFREE, THE
g~ T~ TRER . M TIEEARERE . 0 R AGE T 5432 R 1
7 BUEREERL - DL TIEEEE s RmEEE & 0 TIEFEAER s R EEE
2K 0 FEMEF R/ NRERZ B E 2 B

Artuger S£(2013)FR% HATHEEN S LR S22 « DL+ H H 27850 Beffil > 1
TES 7y Ry B B RE R HE T ST  Lee F11 HsuROI3)ERET IR REIE H 2 HIEH
B S SRR BRI R B —Rm > Liu 5(2012) F L E 7
REZHEER > BR—BMEREHE Z R E - & S B —fS i
Mohamad 55(2013) Ak B fiRURE & 2 18 7€ Bl 5 B AV EN Rl 21T BB RE » K E
s Ry BRI © Ramseook-Munhurrun 5£(2015)ERaTHY HAVMIEIS: ~ BUAIE(E -
TR R A I 4E SR (5 - DU AR RO e A —REE  Som
FQO12)ERF EI T R ERNZE © DUSARPGa DN Rl - A S R Ry B —
R > Sun Z5(2013)# EEDE HHUHUESE « LUBFE U TS RHEEE
[fE (Revisit intensions) ¥ = FE(Willingness to recommend) —f#&[f] -

Gy BT » AR G R Ry B2 7 (Intention to revisit) K e EH
(Willingness to recommend) —FETA] » {5 L300 R EEIH B ACGE TR R © TR EHE
MG AIFE 3-8 o BBRILTOR/NRBK i 2 1% 1Y B8 4% R FR (O & DL R R RE -

% 3-8 AL MGG

I3 i H NEsZiey) 5 [ FHCRR
L E I

a.l will revisit Hainan a.Sun et al,, 2013

o i no_. b.Sun et al., 2013
éﬁ@jﬁﬁ b.I will probably revisit Hainan in two years c Llilt?eet jl 2012
(Intention| ¢ 1 will revisit to recreation farm ' .

to revisit) 2 B AR B I HE, I a.Artuger et al.,
AIIFE = P 2K B 40 L H : 2013
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L & H IEE =) 5 HSCR
FRAVIERIE S b.Artuger et al.,
a.I am considering revisit Alanya in the future. 2013
b.The probability that I come to Alanya again for c.Mohamad et
holidays is high. al., 2013
c.Will consider Malaysia as a choice to visit in the d.Som et al,
future. 2012
d.I am willing to return to Malaysia in the future.
3 NI Z FRAV & 258 a Artuser et al
AINBRBR IR I AT ols "
alf 1 revisit Turkey my first choice will be JIEz 15 blee & Hsu,
Alanya. 2013
b.As the first choice among alternatives.
a.lee & Hsu,
B/ NRERAIRIR S 2013
ORI R = Y b.Mohamad et
a.Willingness to revisit. al., 2013
b.Intention to revisit. c.Som et al,
c.The probability that I come to Alanya again for 2012
holidays is high. @& | d.Som et al.,
d.l always return to the same destination that | 2012
previously visited in Malaysia. e.Som et al,
e.l feel I am very loyal to Malaysia as a holiday 2012
destination. f.Ramseook-
f.Tourists' intention to revisit Mauritius Munhurrun et
al., 2015
4RGN - AT EH B LT
RAER AN - & s L alee & Hsu,
a.Willingness to pay more. 2013
b.Compared to my last visit, | spend more money|lIE[ | b.Som et al,
in this current visit. 2012
c.I will continue attend the recreation farm if the c.Liuetal, 2012
admission price was increased
b ETUE S E R AT as ot al
a.Compared to my last visit to Malaysia, | stay|llH[A] '2811112 K
longer period in the current visit.
5. &7 B 25 [ SR EE A L
FirLh B RE L EfE R SRR/ N ER [EiE! a.Som et al,
a.Compared to my last visit, I come with bigger| 2012
companions in the current visit.
WERE | 6 S TR M a.Sunet al., 2013
(Willingn | &=t \HERSEI5) LI b.Liu et al., 2012
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Pk 8 H I 52 1] 5 SRR
ess to|  EEIEA{DIAYHREE B Ay (B E c.Ramseook-
recomme | 3. will recommend Hainan to others Munhurrun et
nd) b.l will recommend the recreation farm as al,, 2015

favorable destination to others

c.Their willingness to recommend Mauritius as a
favourable destination to others

d.I will visit this destination instead of other travel
destination if they are similar.

d.Ferns & Walls,
2012

1 EBEER L E R
st A\ EE bt
a.I will encourage other people to visit Hainan
b.I will encourage those around me to come to
Alanya
c.Encourage other to visit Malaysia

a.Sun et al., 2013
b.Artuger et al.,
2013
c.Mohamad
al., 2013

et

8. Gy EHLHUAR . (5
AR/ A L
GRS it R 55
Gt A NREE (E55RE 5 i

a.Artuger et al,

GIEMRL B EY) 2013
a.I will say positive things about Alanya to those M= | b.Mohamad et
around me. al., 2013
b.I Will say positive things about Malaysia to C.Liuetal, 2012
other people.
c.I will say positive things about the recreation
farm to other people.
S BRIt
GBI N NRER R 2
= 2 JIL S
. a.Mohamad et
BRI B oL 2013
a.\'\)/illl encourage friends and relatives to visit - b.ME)hamad, ed
alaysia. 2 al. 2013
b.Will suggest Malaysia to friends and relatives as cSom et al
a vacation destination visit. 2012
c.I am willing to recommend Malaysia to family
and friends as a holiday destination
GHEE AR L ik o Artuser of al
STHER RO R Al 015 "
a.I will recommend Alanyg other pegplg. ' b.Artuger et al.,
b.When asked about a holiday destination I will |lIH[]

recommend Alanya
c.Recommend others to visit Malaysia.
d.Willingness to recommend to other.

2013
c.Mohamad,
al., 2013

et
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PaE ! i H NERzm | 5IHSCRR
e.l will recommend the recreation farm as a d.Lee & Hsu,
favorable destination to other. 2013
f.1t’s likely that I will recommend Angkor temple e.Liu et al., 2012
area to my family and friends f.Chen & Phou,
2013
3.6 [T

ABIFE R HRIEAR B SRk R AR HL A (iR NERER R LB s T TR > {5
R TN G Z Al SEMNE PR Hoa 1M - it 2014 52 5 H 24 HAERRRIGREH5EH
(EAEHERE) - 35 58 (NG - ETEREEEE T - BIEAEE - 58
B TE RS [EE A 2 M - DMBUR L &R 2 A5 (R 3-9) -

* 3-9 gz E 2t e =

TH H {E# 55tt TH H & 5otk
R % {EAFEEHEBAGERT) %
B 27 47 20,000 TTLLF 16 28
7 31 53 20,001~40,000 7T 28 48
B % 40,001~60,000 7T 7 12
16-24 5% 15 26 60,001~80,000 J¢ 2 3
25-34 5% 26 45 80,001 TLL I 5 9
35-44 5%, 13 22 it 3ENEVNBRERIRIFHIZRE %
45-54 i 2 3 W EEES 34 59
55-64 5% 2 3 FE2xk 21 36
65 LA (&) 0 0 F3IX 2 3
BEEE % 4R 0 0
B ()AL 4 7 FBST(ELE 1 2
5 HR 17 29  AREEEE—FEF/NRER () %
B} 10 17 J@E#HIE 0 0
B 24 41 HE 14 24
i ~ 3 5 Mk 26 45
JE {3 % [F]E 5 9
=0 9 16 [F=HE 13 22
HET 4 7 FA 17 29
=alniil 4 7 EUR 5 9
wribms 3 5 tEERE 1 2
BEET 1 2 Hith 0 0
NN 1 2 ARE/NREREVETT AR %
WA 0 0 EHI1IA 0 0
T BEAL 14 24 2 2 3
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H H EE Btk TH H BE Btk
=Lt 0 0 3 0 0
Ea e 9 16 4 8 14
EA R 1 2 5 AME 48 83
TR 3 5 ARENEBREVSE BB %
PET% 3 5 ‘ERAKHE 0 0
7 Hih 6 10 2K1% 56 97
B 0 0 3K2%& 2 3
e B A 0 0 4KR3IK 0 0
BT % 0 0 E/NRRERNTERSHETE %
(B 0 0 ANEHEEE 3 5
BR 0 0 BHEAHE 0 0
A 0 0 HHAARH 15 26
eI 0 0 JREHXE 4 7
HT % 0 0 EIEE 0 0
HAth 0 0 f&ER 36 62

BRSEARIL % FHH 0 0
B2 13 22 H17 0 0
HAH 6 10 HAl 0 0
e 2 3 E/NRERICE A B E R () %
BEENO ANBITAEAT 183 22 & APP 19 33
ZIEE 11 19 pp=E 20 34
BIR 1 2 EERE 1729
HoAthr 12 21 HRGHEE 29 50

BRI % SR{TtE 6 10
R 38 66 AL 24 41
[ 15 26 EEHEERE 712
RIB(H/INZ) 0 0 JERBETHE 0 0
CIE(H/NMZ) 5 9 BBS FE it 0 0
HoAthr 0 0 HEsEss 4 7

AR MR % JikiEegE= () 2 3
R 51 88 EEEFHIER 1 2
e 5 9 R EME 1 2
R R 0 0 EEfCAHRERRAE 0 0
REE 1 2 Hfthr 1 2
B 0 0 E/NBRERIRERIRE %
JER 0 0 T 26 45
HhEE R (S AT 1 2 PANEER 11 19
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H H EE Btk TH BE Btk
Ho At 0 0 SREEE) 1 2
F/NRER T B M %  EHFGER 3 5
=4 38 66 HEHES 0 0
HHET 20 34 HEK 7 12
FUNEER RSN A % ‘EREZIR 36 62
Ba 57 FEIHIK 0 0
& 5 Hitr 4 7
B 26 ENRTEHESEEEFERIT) %
(EXFE] 64 2,000 TCLLF 14 24
e 64 2,001~2,500 13 22
fles 64  2,501~3,000 8 14
S 2 34 3,001~3,500 9 16
e 10 4,001~4,500 5 9
S 19 4,501~5,000 3 5
Lk RE s 21 5,001 7CLL I 6 10
EREEaERE 34
72 3-10 HAYHEIS: 2 g il E 35 EEELTE H b7
7 g fibr1z 2 H}{Bﬁ?ﬁz BIE R4y MR HE STt
) IgE SR JMEE 2o ERR
Egi recty 90.12  141.371 0.581 0.950  0.000
REFENER 89.97 140911 0.547 0.950  0.000
SRR 90.34  137.844 0.651 0.949  0.000
Jit s & RS- A] 90.24  137.625 0.701 0.949  0.000
JREEAE N B 90.28  137.923 0.686 0.949  0.000
Tafs i R S Sk 90.33  135.593 0.723 0.948  0.000
SR ) 90.38  135.011 0.713 0.949  0.000
HE B T 90.55  136.146 0.708 0.949  0.000
EENEHARE 90.02  137.210  0.805 0.948  0.000
Ve D 90.28  135.431 0.761 0.948  0.000
FFEiED S 90.10  138.972 0.675 0.949  0.000
e AR 90.43  138.530 0.541 0.951  0.006
M S P A7 90.66  150.932  -0.108 0.959  0.924
< NEEIEES 90.33  135.979 0.807 0.948  0.000
Jie A NE=R=) 90.02  139.526  0.641 0.949  0.000
T 90.05  136.015 0.747 0.948  0.000
T AERREE 90.10  136.656 0.666 0.949  0.000
2k A\ I 90.10  136.094 0.805 0.948  0.000
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fbRg 2 MErigz BAEFRE S MERE HE DTt

7 H PHE BRW RME 2o Wes

e E A EFS 90.34  134.265 0.817 0.947  0.000
FreamEsEw 90.48  134.640  0.722 0.948  0.000
B MR 90.52  136.991 0.590 0.950  0.000
I LR B RE 90.10  136.761 0.706 0.949  0.000
I/ NRERAYASIBER]  90.24  135.941 0.683 0.949  0.000
2% TCHI KRR 90.38  133.292 0.766 0.948  0.000
o =0.951

7 3-11 JEER IR 2 B2 R (5 BUE H oAt
bRz MErte BEERGE S MR HEIHTt

T . ’ - =
7 H TIE  BEE CHE B BEkR
4 RsTse  NRERYS
‘%E’ggﬁ;”¥w INfEReE N 11.79  3.290 0.811 0.826  0.000
I/ NERBK it i » aX e P =
%TZ%J{JZ;'EEME ERESE D05 338 0.761 0.849  0.000
it i
IR STy EEY TR
WOBAD EUCREEE AR o0 3403 0774 0841 0000
AN 2
4 LR RS R
i L NIRRT R 1195  3.910 0.662 0.882  0.000
Y
o = 0.884

% 3-12 BT Z A E REEEIE H AT

bRz MibRe . BEERT MR HE STt

2 A T BEE ARE G o REkE
FIAA A AHEE B 2GR T 14.53 10.815  0.850  0.932  0.000
M4Ers r ZEHEEE AR’ 14.60 10.910 0.822  0.937  0.000
ORI & 14.55 11.831  0.860  0.931  0.000
PRI B A b Y & AR 14.55 11.410  0.841 0.933  0.000
IR E R S e — E R

R T i 14.52 11.096 0.889  0.924  0.000
o = 0.944
7% 3-13 FAIEE 2 AT E (5 FEBIE 5 4747
5 g fbriz> MRt BEEFRMES MRk HEE STt
) IgE BEE ZMERME o e
S 20.02 8.508 0.807 0.909  0.000
EE R EEEE 19.79 9.009 0.804 0.909  0.000
78 5 P (Rt 20 19.78 9.159 0.707 0.922  0.000
e B A AT S TRV AR 19.78 8.738 0.788 0.911  0.000
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bRz MPREs BERGS MERE HE Tt

7 N

7 H Tl ERE CHEE e Reies
{BHE RS, 19.60 9.366 0.809 0.910  0.000
B S RIES TG0 ek 19.57 9.232 0.815 0.908  0.000
o =0.925

% 3-14 & RE S 2 AT E RS BIE H A
bz MRz BEERIT MERE HESL

2 H PHE BEE CHRE o s
R REEE RIS 23.26 14.300 0.712 0.939  0.000
it B R i 2 FRAY RE oK 23.43 13.758 0.780 0.934  0.000
T e e s i i 23.29 14.035 0.804 0.932  0.000
it = R e A IRV A EE 23.45 13.445 0.870 0.925  0.000
e Bl B i 2 3 23.48 12.991 0.849 0.928  0.000
B ES 23.31 14.393 0.826 0.931  0.000
B G o P HE 23.53 13.481 0.812 0.931  0.000
o =0.941
72 3-15 LS 2 AT HIE R (E EEIE H b7
5 5 lil[ERE H}{Bﬁ?ﬁz BIEFRMT fHBr EE STt
) SEIgE SR ZHEE B2 o BEEE
o E M 27.29 25193  0.821 0.948  0.000
AR E I 27.24  24.362 0.879 0.944  0.000
TRERZ R 58 27.66 24195  0.841 0.947  0.000
i S 25 [ R AR EE A b 27.41 24387  0.862 0.945  0.000
AIGREG N > FREE L 27.78  25.159 0.709 0.955  0.000
SRR A EEL M 2736  24.867  0.863 0.945  0.000
=g E vy sE s i 27.40  24.665 0.835 0.947  0.000
G FENR S E IR (M 2752 24430  0.818 0.948  0.000
o = 0.954
7% 3-16 HilHI H Ayt E SR 2 RO ET 3 i
7 g SEIgE R * [Epaye
) M Sb 1 2 3 4 5
EEZ R 407 056 0 01269 19
REFENER 422 062 0 01057 33
S TR 384 072 0 3245716
Jif s & RSB A) 395 069 0 0265321
JREERS B 3.91 068 0 0285319
Te e N R sE S 386 078 0 2334322
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IE PR HIrtk

" OH

M Sb 1 2 3 4 5
RS bVEE) 3.81 0.83 0 3344022
HEERr T 364 077 0 34340 14
S ENEARE 417  0.63 0 0125929
gkt O 3.91 0.76 0 0284822
Fre B S 409 0.63 0 016 60 24
e ARz 376 080 2 2315016
M SRS 353 086 2 74040 12
SNBSS 386 069 0 0315217
e GNE=R 417 063 0 2 7 6428
TR S R 414 074 0 0214534
R AEREE 409 078 0 2214533
2R Y Bl 409 068 0 0195328
e (NS 3.84 077 0 2334521
FremEHsEa 3.71 0.84 0 7334317
B JERRRER T & 367 085 0 2522422
IR ENRERE 409 073 0 0224731
IR/ NRERAVASHE(EA] 395 080 0 229 41 28
2% TCHY R R 381 087 0 7284322

SYEEOR 1= JEEAEE 2= AEE 3= % 4= [FE 5= FEEE
2 3-17 HiAIAEIRS 10 > RO MR 3T
% B FaE Rz B
M SD 1 2345
e AR RF e > /NFUERGE AATEIR 405 071 2 2 76921
R TEVNRIRIE - AOF R 379 079 2 2285316
2
0

SRR USRS B/ NERERAVER IE s 410 0.69 0 96624
A% F/INRER IR I s am e 2 3.90 0.61 219 67 12
SEFEIR 1= JEEARE 2= AEE 3= HilE 4= HE 5= IFEREE
% 3-18 FMIFGRREE 2 SOt M s T bt
SEEE M [ERaew

| H
M SD 1 2 3 4 5
FIAR A A B S 2R L 3.66 098 5 32945 17
RIAEES 73 Z 35 tHEE S R I 359 099 3 9314017
PRI B 3.64 081 2 3364712
PR L HE FR A Y & R 3.64 0.89 2 7334316
R E R SOk E —ERRER TR 3.67 091 2 7314317
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pEEFOR 1= FFEAERE 2= AEE 3

_EI

c4=[HE 5= JEREEE

%% 3-19 g AIRVFEE Z At 4ra 50 A

HH

IE PR [EFs)zn

M Sb 1 2 3 4 5
VIR 369 078 0 3404116
(EE AL E A EE 3.91 068 0 2225917
i 5 P R A% 393 072 0 2245321
RO EIRAVEIE 393 075 0 22650 22
ESREEE S 410 061 0 2 96722
BGOSR O 414 063 0 014 59 28

EFOR 1= FFEAEE S 2= AEE
% 3-20 FAIfRE IS RO e T oA

3= il 4= [AF 5= JFERE

FHEE FEEE Hooth

H H M Sb 1 2 3 4 5
e REEERANRS 403 070 0 217 57 24
BRI EIRAYER 386 074 0 3245517
i e g e = iR 400 068 0 0225522
RIS AN IRAVEAE. 384 072 0 22952 17
T (R Y e 5 T Al 381 080 0 7225317
B ES 398 0.6l 0 2146916
B G P IS 376 076 0 2384317

pEEFOR 1= FFEAERE 2= AEE 3

= =

il 4= FE 5= JFEEE

7% 3-21 FrHIESE Z RO St oA

FIEE BEE Bl

H H M SO 1 2 3 4 5
o I 409 076 0 2194831
Z AR E I 414 0.80 0 2214038
TS HirY B 2% 372 0.85 0 5386321
iy S 25 [ R AR EE A A 397 082 0 3244528
KAcERE N - WEEEEREM  3.60 08 0 9383816
SRR A E LAY 402 076 0 3175326
=g E v Y& Ul 398 081 0 3224728
EE s S R I O 3.86 085 0 3333826

HET 1= FEARERE 2= AFEE 3=
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% 3-22 Il E BN L

& AR T TEAfEE
120,000 5TLL T (s []20,000 TCLA R
@ A B [[120,001~40,000 [7120,001~40,000
A G & |[140,001~60,000 [7140,001~60,000
5%) 7160,001~80,000 160,001~80,000
180,001 TTBL | 180,001 TLA I
AXEVNGE Em 1 A 2 [3 CEmL AN (2B [4
BRINEITTA (L4 15 ABIE 15 [J6 [J7 [18 [19
0 []10 ABLE
TR CH 28 1 21 5RO ST A 3 42 S /Y |18 HY 28 3t F SRS I BHFE Sery AT
TEET A #WTH

[ 12,000 jcEAR []2,001~2,500 |[]2,000 5TEA T [12,001~2,500
[ 12,501~3,000 [ ]3,001~3,500 | ]2,501~3,000 [ ]3,001~3,500
[ ]4,001~4,500 [ ]4,501~5,000 | ]3,501~4,000 [ ]4,001~4,500
[ 15,001 JTRA 1= [ ]4,501~5,000 [ ]5,001~5,500
[ 15,501~6,000 [ ]6,001~6,500
[ 16,501~7,000 [ 7,001 jtLL E

& AR H
= ot
(et o)

RrOHBD RS AR AV
H HHLENSR B B N e R
2R A HY Syl B R TR IBES,

AHFE LA Cronbach’s o (4 3ER ]G B F 485 Z AHRE{E BLIH H /07 tHi e Rz
> FIRTHIREAG 58 {3 #E1 T (5 B oA ElaE H 23Afr > DARTHIE G R 2 (5 Rl B
TErEE AR A G EE B BIEAFEEE -

3.7 &It

AIFEHR MENF O R ETRGHE - MGERIOTR AR EN A EHEIH - $H¥
SERINRERIR IG5 2 ke RS e 5 B S 2 4 B TREE R
SmHS 1A ERHEUR (L - AWTFEEER] 1BM SPSS 13.0 £ LISREL 8.80 {iEAciAa
TTEALIT » oA il R ROl gest oot ~ (51 ~ JHH BEERE 01 -
A
3.7.1 Fut oyt

RO RS BT FE A B A G L Kbt et » (T REU e ~ B o0EE P
MBS ATAE A F YT T AR AT B Z AN - F8 F AR 2 R T o e P P B2
CITUELE 2Ny e
3.7.2 (B 3HfT

(B R ERE R A FEME SRR EN: SR GRS —E TR 0 2 1 ZHHyr80
BUERK - (EEAE  BHETEERE 7R R Cronbach(1951)FTAIHY o (A& - H Rsta
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HIE—FEHAT—E0E - A ERSE 2SN A FERSE S hETEE T a
BRENTY 02 1 2 AZRETENEIN—20E > BEA S g ERNE—2
BERAS -

AWFELL DeVellis(1991) B 5 AH[E (2008) e i AYEL % - Cronbach o (AE{E /T
174.60 %.65 fHiAz {7~ H + Cronbach a {(2#{E/M14.65 £.70 [ E5(K i #2 2 H
Cronbach o (% {E/11>.70 %£.80 fEjtH & HEAE ; Cronbach o A%{E71172.80 £.90 RHJE
WA 3-23) -

% 3-23 [FE T ERAER

P B E G B
0 BH = 50 R I TR R
50=a f4<.60 IR WV e . mwrmssizT

FhGRFERZ > EAFHE YRR

60=<0 {487 <.70 MR Ty,
T70=<a {48 <.80 FE(EES) EIIYe: 3
B80=a {5%<.90 HAR(EE - EERES) E(EES)
o {%8=.90 e B (EEIET 1) JEHHAE

ERAR © 5LEHE(2008)

3.7.3 HH /3 (t fa )

HH T EE HAE o rE RN S S EE T - DL tiRE /i - tE
FERAE/KAE(p {H/NFL.05) » #5880 2 AR B RIS+ AbTgT 2 H o irey HHY 2
HhRE AT 5 HAVHENS: ~ SRR IR ~ PVEE ~ BB E - ke S e BTk
JEF S B IARME T R LS -

3.7.4 GEHETIRASHT(SEM)

G RS RS T 2 B B R ST 2% » 507 o 58 L
SRR PRSI B R R - B TR TERA A - P LISREL
8.80 ACHIEASH TR0 » FHE AR REDUA (maximum Tikelihood, ML)#E{74:
B -

T
E1E
sa = T el paee] - ; o -
i g > e [ T i 2L > ST (G RETBAZIEE—> R
KT FZILE
R
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[ 3-10 S5 LR 5T HT B AR
EERIOR | 55852007

AT A 4 SRR TE R M ) 5 T S R P I 3 S
N AL A R FA T + LR T s 053 - WS
B (BRSPS (532 SRS KRR (LT Rl

AT LT

22 & U UBE S IR AT R () » Bagozzi I Yi(1988):HARZ &

RO ME A BEAE 05 DL I -

B.EIZE Y Z(HHIEE

BLAEIZ A (CFA) R TR (E R TENY R? » SERLLE - 5 t{EARIBEE > R gk
Bz -

C{hsT 2B EEE KA

ffza)ﬁJ%%%“E&%ﬁ% TEHHINZAREMNEGETEZKE - 5 t HIY
SESEHE KRS 2.58 - BRI BEE /KA -

DA LI

FHEt RARAGETHE B A ERIVER S » 5 BB E By B RE i HLAZEHE /N R

2.58(Joreskog, & Sorbom, 1989) - RBHZ M EH=H R4 #EICE -

Measurement model (CFA)

/\

Item5 |<—| Variable 2 Variable 1 » |tem 2
Item 6 Item 3

Structural model
3-11 M EEAGE RS 12 = E
BRI © ZRHHHE(2011)

3.7.5 &5 e U P

REAAVECE R e R HEr Frid i Ll B R I IRBUIIFT S E R &
A E VAR - i R A O R TR AT 1] o Ry B AT E AR ~ PRy B G R i T R A
Y RS RO 8 B =AY - SRR CAYECIERE © DU FTHE H 2 ety
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(Hypothesized structural model) = it i (goodness of fit, GOF) » {Eak il by —
B2 BEENEA SRR > DLEERE T AE U CR a2 T R RS AR - i N [E Y 4es T
T2 e & R TE 1T (goodness of fit index)st & 5 AT 4R EACFE 1 (absolute fit
measures) ~ FH ¥t 7 B 512 (relative fit measures) 5z i 3407 A 45 12 (parsimonious  fit
measures) = J5 I HY T # AR i S FEAE O B - WA e A Bl PR 2 LAY
HEBE - TYISHEEEIEE - 528 - 8B RAEFEEGIFE 3-24) -

% 3-24 FU SR R FEREAE R

34 jEiE % ol | e e
R (E N BB R R RS RS B
£ H{E BB ISE R - R ENEER A B INHRAT
B 0.1 0 345 TR E R T RE PR
£ E EHEL/ N 3 Ry bl > i
o |HERUIN S BEL R o df BEH]
ﬁgﬁ@gﬁ gvmm%%ﬁ%mﬁ%fﬁmﬁm%‘ﬁf =3
RARE > W JEARIT RO E 1 B R IR
AN EIES BRI -
IR TS B GFI |GF1 R R i o] DL re a2 & R L
(goodness of fit |f§i] » FERAE LR » EAAFZBESEE 0~1 | GFI>0.9
index) B o
A% B TS |AGFI By 2 R FE (21 GFL> 2
LT B RS 2 ;B R S
I (AGFI(adjustedgo| B ELSAGHES - FERRIEMEORA) |, ooy
jgfmlodness of fit  |bbge PIAHRIRGEBEEITELES - (BRASE '
index) ARSI - H AGFI (B R e ieis
GFI fVE{H -
FEEH A1 ) RMR &2 SIREA S - 5— RN Z B
fil RMR (root  |SUEHFRBERZNBANPE - | | RMR=
mean residual) [RMR €525/ K FEAE/2E » 4 (T fa] st 0.05
] DU RS i A o
WETEFE1 )5 F RMSEA {4 ELBH S8 Bl g ffei Ay
SR RMSEA [ » RS A NI R 5 FEE 15
(root mean % WER 08 - B TSRl G MY | RMSEAS
square error of 10,05 %1 0.08 25 » & " REEEAT ;5 0.08 0.05
approximation) |z 0,10 > » kT PREEEED BHEA
B 0.1 5% > HIlEy TR FLEH | -
LECERCE B |CFI (4B B vy 50 > JEhgui
CFI (comparative |75 » J SR IIHIE sl gzt 0~1 | CFI>0.9
fit index)
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Ak el = HilE | FIEFAE
& A IVEAR - (BT 1 TR
SeefciE -
FEERCTE S (NFI R e A B T A R
NFI (normed fit 7252 » 037 BARANGE SEH AU GERE | 0~1 | NFI>0.9
index) & HATKFRE S EAE -
FEH R HE 8| SUAE Tucker-Lewis index(TLI)EH p” 542>
fHEINNFI (non ~ |NNFI (4% @ (% NFI > ff
B [normed fit index) |NNFI oSt HE FE 0 (A FEm| O | 0
febR LEERE -
> =
Eﬁfﬁﬁl S 2 Delta2(A2) » AREFHERE 0 | o
it indo) ROREALT » AN -
FHEEACHE
RFI (relative fit |RFI{EATA » FERBEAERCAK 0~1 | RFI=0.9
index)
R H A EC TS
= PNFI PNEI {4 NFI Z[£F 0~1 | PNFIZ=0.5
(Parsimonious
normed fit index)
fERy R ECHS
R e PGFI {% GFI e G LB EAaIHE 1
WML [ PGFI(Parsimonio | BUE AR AR » BEFEME| 0~1 |PGFI=0.50
F51% |us goodness of fit|0.5 7 A[ 27 FLIH R -
index)
= N =
gf(iﬁfﬁ AIC BIEAHEET 0 + F TR AT
mformation FLARRE - 0~1 AlC=1
criterion) AIC=y - 2xdf

ERPRIE ¢ 5HAE(20006)
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P ~ B FesE R LA o

AREFEAFEGEERZGETITER - SohilT RGN E (5 EIE H
Itk - FEIEAEE - SRS EEE SRS HEH#BUEAHE -
WHETEBRZEE  HE S ER IR - DIEAR T &y R &
BBt LA R T e ek 2 st -

4.1 #EFTIEA HEHIE

[EE (IR B PSS MHRE SORRPTEE T - SEHNE G A BeE - NG Z 7
MR TS - AT G REXFEEZAE - 122015405 H 31 HE
2015 4F 06 H 02 Hf - A/NREKERE ~ ABEHEERI 411 (36 - HISAREE
411 73 > [ B RER K 100.0 % -

4.11 ZahE s RAEARER 2t ot

ARAIRE S NRERAVEAE R - HEEEREM R - i - AEEE - E(E
> BESEIRDE ~ BRI ~ A HUA ~ 2T 3 SEA R/ NRERIR KB ~ AR
BAGE—[FIRNRER ~ AREVNREREITT AL B/ NRERIZ SR ~ (et S S ER0E
BESERTE ARy £ A T A, ~ B/ NRERIRIEMH B &A1 - B NRERIRIERIRE ~ AR
(ErEstRs ~ EVNFER R M & T BRI E T ) R E AR S E SRS IH
BN > DRSS AD B =151 > A05% 4-1 BoR > o3l |

AN 411 (AR FEEEA AT JREAER T - 78 TR, T
"M AL 52% 0 TACHE ) 5 48% ¢ HESGGR(2014)ER N B EE  INEEBRLEE
W — LA 2 i Ry - BZBISRAE T MR SeET T EL T B L 4k 51% -
"M A5 49% 5 Sun SE(2013)W ST B HAVMUTENE | LUBR S RPIERE
TR 9T > RECESSECAIERIDL 52% 0258 R T2 ) &2 o DA R BUEE
R EV NSRBI MR RIEL 73 - B2 AE—F -

T 4ER | 7T » ABITELLT 16-24 55 5 Y 5296 % » HA Ay 25-34 1%
f5 4 BB 30% : JFE (20 14)k (R R EIE R FEBLE B 2 IS — ARG T
TR SFAE TR 7T - LT 25-34 5 ) (52 2395 - AR
735-44 % | {54 22% 1 Sun SEQ013)FIFE SIEBDE BATHLTHE | DS
P BIAERRE 4 TTIDL 25 25 54 BRI S2%85% » HKR 24 SR LUT R 40%;
DL BB BT E NRER IR E R 5T A T 16-24 5% ) 5% -

£ T HEREE ) T > AWTFERL T Bt B AR 4% HXR &
i ) EREEAS AR 23% ; HESCFRQ01) ek EUHER B ~ R SRS 2 B —
DA 0m 8 2 i Ryl AR ZEAE " SR | U7 > PAT RER J ERIR (G =R HY 41%
% B E i B EAEHY 28% ; Sun TFQ013)HZEREEDE H LT
S LU B S DI E S A S 12 T IR — - 56.8% Y238 A RSt
BRE 5 DL FEURBURIRE E/NRERR B SRR DA T2 BERERE -
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REER ) D51 ABFERL T ST ) SRy 28%m % - HUR T &
HAHGHY 15%E T SR | (G2H8HY 12%  HESGER(014)Ek N B HE - M
THE 2Tt — LA s e 2 s BB > 2 ZEAE T e J7 T > BA T Sl
G REHY 55%H % » HACRy T ACEPHIE | (5HGAY 15% & Sun ZE(2013)5E S5
YEHHTHIESRE © DU ROIERE " EER 7 0 R L4A%RIBISL - F
fETPEIRTARAVEAIRE - Hot 11.8% 22K BRI B MR - 8.2% 1 HEERI A%
AR R 1.6% A H &~ BB 578 [ HAD 68.5%AE 2 B T H A4 -
DL EERRURIRE B NRER R A & (R0 o DA TSl R e

PRRSEARDL ) T > AHTFELL T B A ) (A ERHY 50% % - HRE T ZIEA
G REHY 19%8 T SR A S/ TRZEN ) (SHarY 18% ; HESC3R(2014)6k Il E:
(B8 ~ RE S O e — DA T 2 2 A Rl - B2 BHSEAE T SRR L T
T BT RIS | (SRR 24%R % - HR R T 824 ) (SEHY 13% ; Sun F£(2013)
B s b H HRLESKE « LUSR & R BIER RS I T > Pl EBIRBURR
ZENRERRIEHVRSEIRC S o P T84 ) B E -

TUSHRR ) DT > AWESE T RIS ) (GRERHY 66%i% % - HR T B4R 1hE
BGHY 26% ; H S 3201404k EUHEREIE - e E BLUEIE Z e — IS R E
A Bl » BZBHSEAE TASHRIRDL ) T - T S ) A EERHY 5T% 0 T RIS ) ARy
37%: Sun TEQ013)EFZE S EEEDE HAYMUTINE : LUBR S BAHEME " 1SRN |
JiHl > T AR (G S ERHY 48.296 © DL E BB BN IRE E/ NRER R AT BT 0 AT ORI
BE -

PR AR ) JTE - ATELL T RIE ) ey 85%E % - HAR
"HAt A5 ERHY 9% 5 DL EBUBBURIRE F/ NRERIRE RS R DL T Rag B E

"R NRERIREERE I ) 7 - ATELL T EE ) heien 64%E% - HRR
TEHT ) AhEEEAY 36% 5 THRIEFERSAE ) Ui 0 DL T EE ) (B 84%:
% R Ey TAGEE ) (G2RBHY 83% ~ THREE | (Hafary 79% ~ T FE ) (HeRE
79% ~ TUEAER o AHBERY 62% » THRE ) BT RREARREE ) (HERHY 45% 5 DL
FEEBBURIRE ENRER IR DL T B B E > HNEE SR - i - 1
B~ FUE BT ReE AR -

CARRE NRERAE R T ABFFTLLT 2 R—1K (528 82%5 %
HRFs " ERAKE (52HEHY 11% ;7B I1EE(2012) k& VA r B - AL REFRAES A -
BEER AT By a2 Bl — DUINRERE R R E & A 52 A9CAE T THEEE RS, 77
H 0 DL 2 RERZ(EEEN 44.2% » HARR 1 X520 34.5% - DL HEIEFUR
TRE 2 INRER IR B E PR A DL T2 R—18 , B -

"EASEI AU JTE > ARFFELL T ) (528 33%Er% - A

"20,000-40,000 Tt ;| {H4=H#RHY 25% ; JE57F2(2014) &R S EEE ~ S LGS
W — Dl s E M B ZHRAE T @A AUWA L FHE > DA
720,001~40,000 7T | {54 B&f 49% %55 - HAt ks 720,000 TCLATT | (G4 BEfT 26% ;
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SRR (Q012) B ATHEHEB BRI A ~ BBBR R AT By R Bl — DI/INFER
R B > SEITSEAE 5 HUR A, JiE LA T20,001~30,000 7T | 23.8%
B HACR T30,001-40,000 T | B 21.8% ; L) S ETIkAE NFER IR
oD THEA  BRS -

"3 fﬁ?ﬁl?ﬂd\ IRBRIRAE IS ) 71 ARWEFELL T IR ENR ) 1E2ASHY 64%
% HPR V58 2 R, (2R8I 26% ; J% 5155 (2012) ik & AV S A Btk ~ A= REfifc iz
A~ HalE KT %ﬁﬁZEﬁ% DU/INRER R S e & Ry 1] » ST 9EAE 2T L AE N
INERERBRAFHIREL , JITHE 0 PA TIAKiE | sk 45.59% 0 HK T1-2 7%41/ A
FEIBEURIRE 3 FENEI ﬂ&kmﬁ:ew\;%zu "VIRER R e

AR B E—[FEVNERER | J5 T > ARFERL A ) (G aEeny 33%m % - HX
Fo TIEIER ) (528GAY 20% ~ T B T (AR ) S5 2HGHY 20% ; JE5L=5(2012)fk
FHIRRBEEN ~ EREAREEA A ~ Beli RAT R B R ZRBE (R — DUNFBKE S E & R fh] -
ZTIEAE T RIEEI A DAFIEE 25.3% % ~ HIGHKR 24.3%815¢ X 23.5% 5 DL %
PR R B — [F B NERER SR A A 0 DA TR B TR R -

CARRENERERANEIIT AL HTE 0 AL T 10 APAE ) (B RERY 53%5%

» HUR TR AEREENY 13% T4 A B To A BALRERNY 9% 5 ESrE
(2014)2?@/%%1“1‘@ i S B DS 2 W — DA S T B 2 MR E%‘ﬁjdf
"ARTFETRIGREE 2 MIVIET AL, 1 0 BA T 3-4 A (2R 36%m %
REs "2 N HY30% » DL EEEBURIRE B/ N BRIz [E T A BT EE LA T 10 )\Lj
b B e

TS B AORISEE SR F A T H ) i AR TR (s
iy 34%# % » HA R " EﬁﬁmﬁJ 52 RGHY 31%EL T FRETE | FY 16% ; i 73(2014)
SREUHEHEE R BT I LAS R R M BB sz SR AE T B
FETRARPSRE R L ALY EZ S T | J51a > BLTIRE ) A5 2E8HY 33%& % - HXK
Fo T HE ) A HBAY 25% 5 DL EBAR TR AR (6 L 3 B/ N BRBR R [F) 1T A BT
L T B -

"B NBRERTRAEAERE AN, T AHEZELL TR | (h = AeHY 43%R %
HRFs DB A HERE ) A5 HGAY 41%8L T 4% APP | 1Y 20% ; JE5:%5(2012) fiR %
AIRIEENT ~ AREAREEA A ~ BB K AT BB M Z B A — DU/ NRERE SR E i A 1
SRR T EEE AR ) J7H - DA 23.9% ~ [F]55 18.996 K 4% 16.9% 5 DA E
BB EURIRE B/ NRER AR ERR AR B T et R

"E/NRERIRAETURS | J7HE > ARFZELL T AEREZ IR | (RS 80%5 % 0 HAX

By UEANBEE | (LS 21%8E T TUEE) | 1Y 14% ; JETEER(2012) ik Bk A E

%~ AEREIRIED A ~ BEBR BT Ry B R Z B (R — DUNRERE SR e & R - sz H9EE

INERBR R RS YRR DT > LT B AR ) (5 REHY 50.4% ~ HAUR T K

BB A= BB AR | 1196 5 DL FEHRBURIRE B/ N R EK T AR R & AV DA T 2R
i
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B SRR AR ) T > ARHFERL 2,000 TTEAT S i 4 EeHy 30%m% %
HARy 2,501-3,000 ; {5 #GHY 20%Ed ©2,001-2,500 ; K 19% ; DA EBEREURIRE
F/NFRERIRIE B AR 73 PA 2,000 JTLAN | Ry

® 41 a2 e R ERE T T

H H EE Btk H H BE Btk

R % BEAFIARBRAGFERT) %

B 215 52 g 137 33
M 196 48 20,000 TCLLF 93 23
Fie % 20,001~40,000 7 103 25

16-24 5% 215 52 40,001~60,000 7 50 12
25-34 % 122 30 60,001~80,000 7T 14 3
35-44 i 47 11 80,001 7CblE 14 3
45-54 5% 17 4 I 3FERNEVNRERIKERIRE %
55-64 % 10 2 WHIRiEER 263 64
65 pEll [ (2) 0 0 FE2X 107 26
BEEE % FI3INR 22 5

B (&)L 20 5 F4X 5 1
5 HR 94 23 FE5RHELLE 14 3
B 92 22 AXEARE—FEE)/NRBR(AEE) %
B8 |- 180 44 BEFIE 14 4
i -~ 25 6 [H= 83 20
JEAFH % HAK 155 38
=T 115 28 [A]E2 118 29
HfET 0 0 H=E 49 12
=ulai 16 4 FAN 82 20
Hrabm 31 8 B 21 5
PKETT 15 4 1LEEE 54 13
BT 5 1 HAth 2 0
BrThA 3 1 AXEVNRBRNVETT AR %
R 19 5 BEm1A 3 1
=] 61 15 2 55 13
FET % 11 33 2 0
A e 19 5 4 36 9
B 25 6 5 12 3
e 5 16 35 9
FFA 7 2 7 4 1
EEITH 49 12 8 27 7
FRE 4 18 4 9 19 5
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H H EE Btk H H BE Btk
H 4 1 10 ADLE 218 53
(B3R 0 0 RS FRIBIEHEEFRNTEER %
S 3 1 RBIE 0
B 0 0 NEHEH 19 5
&% 0 0 BAH 9 2
HUT R 0 0 HRARHE 127 31
Ho At 5 1 JRE 66 16

BSEAAL % GTfEEL 28 7
24 208 50 f#H 140 34
HAH 8 2 FHIE 4 1
Bk 17 4 Hf7 5 1
BRI N &I TAZAN 73 18 Hfthr 13 3
ZIER 80 19 E/NRERIKEMHBER(IEE) %
PSZUN 2 0 1% APP 118 29
HAth 23 6 M 105 26

BRI % HEERE 90 22
RIE 317 66 MR AHEE 168 41
[ 52 26 JRITI 49 12
RIBE(H/INZ) 9 0 JiRZE4ELE 176 43
CAE(H/NMZ) 33 9 EHLEAE 70 17
HAh 0 0 EREIH 18 4
AR i % BBS & it 4 1
R 349 85 EEFESE 22 5
BT 10 2 JiRIEEE(F) 20 5
MR R 8 2 EETEEIENR 9 2
TREE 8 2 R E 27 7
= 0 0 EEFCHHRERRIE 9 2
EEES 0 0 HAth 9 2
TR R (S AT 0 0 E/NREKHCERIR %
HAth 36 9 AREVIR 330 80
F/NRER TR B % HRFIEE) 58 14
=4 353 64 FANEEE 86 21
HHETT 58 36 SEEUEH 7 2
FNRERIRBFERENE % EHEGE 15 4
et 345 84 BEEEE 3 1
R 2R 339 83 BHEVIR 29 7
T 324 79 FERHEK 14 3
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H H (& 553tk TH H (Bl = ayes

Ba 289 71 Hith 25 6
T 50 12 fEAREHBESEGE AT %
fit % 186 45 2,000 7CLL R 124 30
il 254 62 2,001~2,500 79 19
I FERG 29 7 2,501~3,000 81 20
e 151 37 3,001~3,500 36 9
RHAREEE 183 45 3,501~4,000 18 4
S EH G ER 109 27 4,001~4,500 13 3
AREVNRBREVIE B % 4,501~5,000 13 3
&R 44 11 5,001~5,500 11 3
2RI 337 82 5,501~6,000 9 2
3R2HW 30 7 6,001~6,500 5 1
4 °KR3W 0 0 6,501~7,000 4 1
7,001 TLLE 18 4

4.1.2 X EBFRZ(SEHIEH T
AR ERIEE RIEE 07 f45 B ARt EI S - 4958 IR~ SR ~ R EE
IREWEENCHEEER > FElaT -

4.1.2.1 HUREN R &R 2 EEHEEH 1T
i 4-2 TR T HAVHEIZ | 2 Cronbach's o {H 5 0.904 » #3710 3=
TRNEIENBIEN(EE S o [EYERE/KAE > 3501 T HAVHEIR | (96 2 SETEEIE

HEAERIE -
2 4-2 HIVHENSR ER 2 (S EHIEE 7

5 5 fibriz 2 H}{Bﬁk?ﬁz BIEFR4Er MER% THE Tt

) VI SR ZMHEE 2o BEER
L 91.51 145.206  0.653 0.898  0.000
REFENER 91.36 146.059  0.587 0.899  0.000
5 AR 91.85 145.792  0.474 0.901  0.000
Jit s & RSB A 91.57 145.554  0.599 0.899  0.000
JREERS N E 91.67 144.048  0.647 0.898  0.000
Tafs i R sE Sk 91.63 143.740  0.677 0.897  0.000
SN 91.71 142.903  0.672 0.897  0.000
HEIE SRR 91.82 133.668  0.261 0.936  0.000
EENEHARE 91.25 145.954  0.639 0.899  0.000
T D 91.41 144.864  0.628 0.898  0.000
AR 91.44 144.619  0.561 0.899  0.000
e ABRE 91.75 142.093  0.591 0.898  0.000
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bRz 2 MERtez BAEFRE > MR HE Tt

2 H PIHE EREE CHEE 2 s

N IS SRR 91.84 153.165  0.115 0.908  0.007
S NELEEES 91.68 144.501  0.638 0.898  0.000
AR 91.42 133.499  0.694 0.897  0.000
RS = 91.37 145.149  0.671 0.898  0.000
R AEREE 91.39 144.920  0.602 0.899  0.000
A e AT RS 91.41 145580  0.596 0.899  0.000
e [E NS 91.74 142261  0.730 0.896  0.000
FreamEHs e | 91.94 143.172  0.613 0.898  0.000
B EM R 91.98 144.130  0.560 0.899  0.000
I LR B RE 91.49 144.623  0.633 0.898  0.000
A/ NERERBYAS B ER]  91.68 145.081  0.579 0.899  0.000
2 TR it 91.85 142.701  0.633 0.897  0.000
o = 0.904

4.1.2.2 g O E R 2 (S HEE H o

{RIE32 4-3 BRI T49RS 1R | 2 Cronbach's o {B B 0.842 > BLAHA 1> o
SIENBEIENEE S o [EIEREE/CE > 350 TR | G 2 SIEEEE B
HEERIRE -

K 4-3 R LI ER Z(FEBIRE T
iPrie MibRic s EERIY MERE HE L

T V4
R H PEE BEE AEME e REHek
R TGSt /LR
ﬂﬁ%ﬁfﬁ;};ﬁ%d”m 11.88  3.422 0.689  0.797  0.000
iym¢
B TR/ NGRBRR T 0 4K
PRI 1211 3.107 0.675 0802  0.000
P = iR e
TRAERT - USRS -
s 1195 3.068 0.675 0802  0.000
4 BRI
Wi LTS 1) 05 5417 0.682  0.799  0.000
yert |
%= 0.842
4123 FREEFR ZEEHEIEH T
fic 82 4-4 EERIBEDR " #AEIE , 7 Cronbachis o 7 0.921 » TR 1 » J07R%

HNBEIEREE S ¢ (EIEEEKAE » SEIHRGEE T AR ) MG 2 B
BAERE -
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% 4-4 BB EER ZSEBIAH T
PRz Mbrk 2 BEERGET MPr HE St

2 H P BREE CARE G ek
FIAA & A B B 2R it 14.48 9.494 0.782  0.907  0.000
MAErE sy S5 HEE R 14.54 9.991 0.771 0.908  0.000
ORI Y & A S 14.51 9.709 0.840  0.894  0.000
PR R A A I E Y A 1444  10.393 0.778 0.907  0.000

A E 22 K im R — E AR
FETN T fif
o=0.921
4.1.2.4 (HEEEFR Z(SEHEEH ST
eiB= 4-5 BRHEER T EIE(E , 2 Cronbach's o {E B 0.916 > BITHY 1 > TR
SIENEENEE S » (EIEEEKE > 8B T EFIEE e BEEHEg A
HIERIE -

14.55 9.877 0.817 0.899  0.000

*® 4-5 BANEEER ZEEEIEH T
bRz Miric 2 BHERG MERE HESTL

= H Tl ERE CMME o el
YIkEFTE 20.05  10.193 0.676 0.913 0.000
(EE AL EIEE 19.99 9.910 0.744 0.903 0.000
7 T Rt A 19.76 9.881 0.772 0.899 0.000
HEE RIS S IRVEEE 19.80 9.604 0.791 0.897 0.000
(EXSiSUEN = 19.68 9.956 0.792 0.897 0.000

BEERIESTRE O 19.66 9.865 0.806 0.895 0.000
o =0.916

4.1.2.5 kR imiSE B R 2 (S ESIEE 3T

IR 4-6 BRI T IREWERL , Z Cronbach's a {H 5 0.923 » I 1 > 5%
NEHNBEHNEE S - EEEEKE > S5 TIREWERE ) 28R
HEAE

K 4-6 IRFMEE R R (SEBIEH T
PRz MRt BEAEFE s Mkt HE Tt

= H VI EAE CHME 2o Waer
HREWEE 2333 14.057 0.780 0.910  0.000
T T e i Pl = i 2333 14.113 0.761 0.912  0.000
e (AN S i e 23.52  13.240 0.802 0.907  0.000

e REEEREIIARE  23.51 13.612 0.700 0.918 0.000
EERIEF SN IRAVEIE. 23.65 13.624 0.757 0.912 0.000
mEELRIE RS FRAYESR 23.55 13.331 0.817 0.906 0.000

84



PRz MErte 2 BEERGE MRk HE ST

"B Tl R CHME 2o RERR
RS T S TV HAE 23.72  13.643 0.721 0.916  0.000
o =0.923

4.1.2.6 LHEERZ (EREEIEE T

fleiE T 4-7 ERIEER TS | 2 Cronbach's a {E £y 0.938 » BT 1 > FoReE
IHNIAIEE S - ¢ (SRR KRR - 50 T BRI ) MG Sy B AR
HIRE -

R AT EEER Z(EEBUREH T

bRz Mbrk 2 BEERGE MR HE St

= H P BEE R B REes
FHERIH 27.21 22.353 0.810 0.928  0.000
AR E M 27.27 22.196 0.782 0.930  0.000
TSR R B 58 27.68  22.046 0.760 0.932  0.000
=g A i Cay e R e ami A 27.35 21.848 0.847 0.925  0.000
AGREG N - IR AL 27.63  22.154 0.648 0.942  0.000
FHEER A E LM 27.19 22.810 0.835 0.927  0.000
Fian A BIEH I 27.21 22.084 0.870 0.924  0.000
SRR S S L R (S 27.36  22.647 0.758 0.932  0.000
o= 0.938
4.1.3 B g3 7 FUIMET T

ROV SREaT A T 2 A A e J BT e m T 5 s EE - P EA
AR FHEORGET AT BRI AN BRI B A Z S AR AT IS T - AT
PRAZFFR IR ERET © T HAVHEIS ) ~ THERROCINE, - TEVEE, - TG
EE, ~ THREWER ) RO ) SR SR A TR S T -

4.1.3.1 B ENS &3 2 gut et o747

AWFez T HAVHENS: | A 24 (ETE P8O 1E 3.61 2 4.35 [t - 438
WS R T HEEARE ) (M=4.35) T RIS R, M=423) K T KELF
FHER ) (M=4.24) Y8l By T ATERAER H(F ) (M=3.61) ~ " A EFEN
7 (M=3.65) ] M FFEESER | (M=3.65) BIHEIG Mg Ei =& 5 T 8
ENEASE T ERHE RS K T AESFENER ) BN INREE BT
Bk BURTANEAERBERNAE  BEEHE LR B G - "2
BESROH T |~ ATERRER T (E | K T R EESEE | SEIEERE  AVEREE
TR T B (202 4-8) -

85



% 4-8 HAVHHEN SR Z o Esest oA
HEEREE B2

A H M SO 1 2 3 4 5
E LA 409 0.69 0 1 18 5428
REFENER 424 070 0 0 13 48 38
S LR 374 087 1 5 31 4319
ﬁ&L‘”‘ﬂHYlH@%U 402 072 0 1 22 51 26
FREERR A 392 077 0 2 26 49 23
5%¢§E@J*—éﬁ*i;«!£ 397 075 0 1 26 48 25
RS LiESE) 389 081 0 2 29 44 24
EEIF*EEE%&E 365 088 1 5 40 35 19
ENHARRE 435 066 0 0 8 48 44
ﬁ%ﬂﬁ/ﬁ%& 419 074 0 2 13 48 36
BRI 415 0.83 0 4 16 41 39
&t AR 3.84 096 1 7 27 37 28
N RS S 376 090 0 7 32 37 23
S NEEEES 391 075 1 1 26 52 21
e GNE=R 418 069 0 1 13 53 33
TS 423 0.67 0 0 13 50 36
e AEREE E 421 076 0 1 15 44 39
e I A T S 419 072 0 1 14 49 36
ey [N S 390 079 0 2 30 43 24
P (HeTE B 365 082 0 5 42 36 17
A VETRREI T 361 087 0 8 36 39 16
LR ER B RE 410 075 0 1 19 48 32
B/ NRERAYASIER] 392 0.78 0 2 26 49 23
2% TEHI KRR R i 3.74 083 0 5 34 43 19
FEEFER 1= EEAEE 2= AEE L 4= [AE 5= IFERE

4.1.3.2 HEE I B R 2RI o T

AWtge s ARSI A A4 (ERTE - SPEEOMELE 3.89 £ 4.12 2 > 1R
=E Ry T RS ER  NRERGG NS ) (M = 4.12) > yBR(RE R T R T E
/NERERCHE - SCH TR iR ) (M = 3.89) ¢ QEESCIN P9 8im 8 B | SRR
WA AR > /INRERSG ANSFENZR | > IR APR AR Y S SR A 8 =/ N
AFBLET S 2 IR R YA © IR R HER4ERs S8 - TR & T B/ NBRBRIR S - &8K
R ) PRI - R T e B H AR RS SR b
A= (% 4-9)

86



% 4-9 YRS IR OIS 547
Ve EEE  mok

A H M sSb 1' 2 3 4 5
At e o /NBRERES AN IFENSR 412 065 0 0 16 57 27
By TR/ NERER IR R - &K H SR m 389 0.76 0 2 28 48 21
BT > U RS Nk kR em 405 077 1 1 19 50 29
A b/ N BRI A e 25 R Y 394 065 0 0 24 58 18
EEFER 1= FEAREE 2= AEE 3= HiE 4= HE 5= IFEHEE

4.1.3.3 FGEE R RO ESGET o

Abtgez TR ) A 5 [ERTE - PO ifE 3.58 £ 3.69 Z[H - sy ¥is
B Ry T BRI AEEIE I EER ) (M = 3.69) > S BE(RE Ry T LI IE 5 R
P —ERE R T, (M =3.58) : BRI R s & B T PGS A uhHY
Hill ) BURIRE RS NRERZRERY - T T I EYE R Rk — e
Y TR ) SPEEELR - AHEE T 4Euh R S S R SR B A R S (43R 4-10)

K 4-10 FGEE 2ROt AT

FIAA A A BE S B L i 3.65 098 2 9 333422
FI4ERS 7 235 10 bL S B Lt 359 090 0 8 423118
ORI & 362 089 1 7 363817
PRI B A kY & AR 3.69 082 0 4 384017
HIHAYER S —ERRERY TH#E 3.58  0.88 1 8 3640 14

EEFER 1= FEAEE 2= AEE 3= HWiE 4= HE 5= JFEHEE
4.1.3.4 ENEEER 2 FOL SO

Ager TEGIEE ) B 6 [ERTE S (E 3.74 2 4.13 21 - Sy B
me Ry BRI ST R (M =4.13) B RE Ry Y FTE (M =3.74);
BEE S E & A TSRS RS O o ISR T DS T T
SRIREH SEETRAEE N AEES MR > T EATE | SFEBE - B
FACESAAHEA T o SRR ENATE (A 4-11)

7 4-11 FANEE 2 BoiMEgeat oo i
P R Horte

" H M sSb 1 2 3 4 5
VIR 3.74 075 1 1 36 46 15
EE R EE Y EE 380 0.76 0 1 35 45 18
78 5 P (Rt 20 403 074 0 0 22 51 27
HEEFRIEAT S IRAEAE 3.99 078 0 2 23 49 26

87



7 g EIME AR A BHorth
) M sb 1 2 3 4 5
ESIREERE S 411 071 0 1 16 53 30
EENOFS®R S O 413 072 0 1 16 52 31
EEFER 1= JFEAEE 2= AEE 3= HiE 4= HE 5= IFEHEE

4.1.3.5 k& ImEE B R B S AT

AWtz THREREE ) A 7 EFRE o POt 3.72 £ 411 [ > 38
W Ry SRR R iR, (M =4.11) > YR R T RS T S AT
(M=3.72) ; JRE B FERE S E R T inE R S0 | AT DUEBES
Y] EIRE A TR E - NRBESAIR % - T SRR S AT |
SRR - B SV IS E S AL - B R R UGE R T (A13R 4-
12) ©

£ 412 SR RN UM ST
THE BEE  EoL

& H M Sb 1 2 3 4 5
e REEERAAR 393 080 0 3 27 44 26
wE LR EFRAYESR . 3.89 075 0 1 28 50 20
i e e e = i 411 066 0 0 16 57 27
EEEGOGSAIRAVEEE. 379 075 0 1 34 48 17
T (ANl 5 T e 391 077 0 2 27 47 23
BRSO ES 410 066 0 2 16 57 27
B G o PRI 372 077 0 3 39 41 17

EFER L= FEAEE 2= AEE 3= WiE 4= HE 5= JFEHEE
4.1.3.6 LIk R FOM MG O

AgEr TRESRE A 8 (ERTE S (E 3.59 £ 4.08 [ 0 Sy B
ER TEEER AR, (M =4.11) > SEEREER T T RERZIRITEEE
(M=3.59) ok P8 = R T e L EEH I o B R R —
B (ESEEERAT AREM A T - RABEEEIER > T TRER IRV EEE |
B o A B B FR T S R R - L EAS B R T iR
BR(AIFE 4-13) -

% 4-13 S 2RO RS o AT
N HYE REE  EtE

M sb 1 2 3 4 5
[=EEEN=ER i i 406 077 0 2 18 51 29
B AR RE I 401 081 0 3 19 49 28
MR 2 HRHY B 75 359 085 0 7 42 35 16
G [E R AR E T i 391 081 0 3 25 48 24

88



PE REE Btk

A H M Sb 1 2 3 4 5
gAE e DR E bR 3.64 095 2 8 32 40 18
G A E LI 408 070 0 1 15 57 26
=R YR s ) 406 0.76 0 2 18 52 28
GIEM S F IR (S 391 077 0 2 26 49 23

DEER 1= FEAERE 2= AFEE 3= &iE 4

4.2 Big N R

A5 DU S MR 22 5547 (CFA) AR g UM S S S BB T S B T iy T8 B % 7
A7 HEUHENS: ~ SRS LIAE SR ~ FUAIE(E ~ IR R LSS 1LY
BTy 6 PR ECETIE ARSI IRN R TR E - 26 1 PRy " HAYMIENS: , 55 2
PEER Ry T EES IR, 25 3PBERR T VB, APEELE TRGIEE, B 50E
By THRERETE ) 56 PR TR, -
4.2.1 HEJHMEN S 2 &t e U A a T

4.2.1.1 HEYHNENG Z Wlaa— SR TUN ZMEAFE A2 B 55T

GEREEDT T HAHENS: ) R EREHENR A E( A )EEAE 05 DLE - fT
AR EIES HE VRS ANN R A& /5L 0.14~0.64> Hrt EA2-EA3-NC4-
NC6 + AT2 f1 AT7 SR#E 0.5 DL ERYEEAE > HerE s B HVBE e S B N R A e
EHE 05 DL - BB (@R1ERE R B 002 DLE > t-value 4E3EHE &AM
1.96 » BIBAEEIH TV ZS BB o 2 SR TR R - b2 E
ZEEEHE SN 2.58 EEAEAE - T HEYMENS: | BEEERSBUEEHENRR 4-14 BifE
4-1 FR

FE 5= JFHRIIE

89



R 4-14 HEPMEN R Z 96— SR UN ZA SR 2 B b
B BEEH RRAWEM RS tE R

EAl 0.51 0.21 16.78" 0.55

EA2 0.48 0.26 15.02° 0.47

IR g ] EA3 0.46 0.55 10.82° 0.28
EA4 0.51 0.26 15.61° 0.50

EA5 0.58 0.26 17.05° 0.57

NC1 0.58 0.23 17.90° 0.59

NC2 0.62 0.27 17.71° 0.58

NC3 0.63 0.37 16.17° 0.51

SRS NC4 0.47 022  15.89" 0.50
NC5 0.50 0.29 15.21° 0.47

NC6 0.49 0.44 12.71° 0.35

AT1 0.60 0.56 13.73°  0.40

AT2 0.14 0.79 3.04° 0.02

AT3 0.52 0.29 15.54" 0.48

AT4 0.53 0.20 17.89° 0.59

SE] AT5 0.50 0.21 16.96" 0.54
AT6 0.51 0.32 14.86" 0.45

AT7 0.49 0.28 15.12° 0.46

ATS8 0.63 0.23 18.94°  0.63

ATO 0.52 0.42 13.59°  0.39

IN1 0.60 0.39 15.06° 0.48

i IN2 0.55 0.25 16.54° 0.55
D IN3 0.64 0.29 17.31°  0.59
IN4 0.55 0.30 15.55"  0.50

*» < 0.05

90



0.21
0.26 8%

0.55 8?3
0.26 0.58

025
0.23

0.27  eq

037 [KeT—023
0.22 8.‘518
0.29 0.49
0.44
0.56

0.79
0.29

HARBLIE

0.76

0.20 2%‘7‘

0.21 020

0.32 §Z

0.28 0-52

0.23 /

0.42

0.39

0.25 820

0.29 0.5

0.30 1.00

4-1 HAYHEN S Z Wlia— R IUR R s R R o frr ElEl

4.2.1.2 HEYHLEN S 2 WI4A—4R VU R 22 A (S S A0S

ARuHFT 2 B EN G2 Ry VUERE [ > 47 fo BRIFELES) |~ TH 2R o T5E
(3%t | © Cronbach’s a Z{HIF KR 0.6 @T%FT“ CR A 0.7 5 SPHIREH S R EY
AVE $/\JA 0.5 5 P IL =8 B ASV < SEHRCHY 86 B8 AVE(415E 4-15) -

91



% 4-15 HEYHNEN R Z 1A — SRR e (S RIS

. N o Cronbach’s ZEfE(E “PIIFEHIE =8 el
Ny HH 2 454 T 2 o -

EA1 0.55
g EA2 0.47
BRSBTS £z 028 081 0.81 0.53 027  0.46-0.58
%) EA4 050
EA5 0.57
NCl1  0.59
By NC2  0.58
A NC3 0.51
s No4 050 0.85 0.87 0.65 0.31  0.47-0.63
NC5  0.47
NC6  0.35
AT1 0.40
AT2 0.02
AT3 0.48
AT4  0.59
e AT5 0.54 0.85 0.86 0.63 0.26  0.14-0.63
AT6 0.45
AT7 0.46
AT8 0.63
AT9 0.39
IN1 0.48
i it mg 8:28 082 082 0.60 034  0.55-0.64
IN4 0.50

4.2.1.3 HAETHMENSR Z 919G — SR VUM ZR I 5SS 2 5P

" HAYHENS: | AVU(E RS AR BUES) - B RS - FUEBLE - HE ]
BUE AT A07% 4-16 Fors > HAYHEI S ZARRR (SRR E R Ry 4 (SRR B R L& 1.00
FYEME > IR DU VE A SR R B A 5 -

% 4-16 HAHEN R 2 WG —SRUIN R & HISUERE R

TEAEEE IRIGBLEE) HABb B i

THREA(REL 1

IREEEE) = =
HHRA{E B ] —
THREA(REL 0.85 1

HIRE AL fEAEE 0.02 —
FHEE (S AR  [0.811~0.889]

[E] GEEHIEY 0.81 0.88 1

92



TR RIREUEE)  HAREE HE] i

AR 0.03 0.02 -

FERA(EHEIERT  [0.751~0.869) [0.841~0.919] -

UiElEAR R 0.76 0.75 0.84 1
Rt A 0.03 0.03 0.02 —

FHRE(EIEER] [0.701~0.819] [0.691~0.809)] [0.801~0.879] —
4.2.1.4 BHUHLEN S 2 ¥146— 4R VU R 2R RS2 & 4 1
SHGET I R2EE N 28 Fat B > H2BhE B AR S a2
ETEFEIEAEES T HAVHNEN SR | FER8EIC B E S E A0 4-17 Fw - BB #UR GFI -~
AGFI Jz CN RZERT AT IILMEE

% 4-17 HAYEN G 2 W1an— 4R PURI R Bgse 1 oo i A5 iR E i 22

fEiEsiE feiE  HEE GhR
1B 965.84  AU/NATYF  fEABRESE(EGY
/df 3.93 <3 —
GFI 0.82 >0.9 —
AGFI 0.78 =0.9 —
CFI 0.96 >0.9 G
NFI 0.95 =0.9 G
NNFI 0.96 >0.9 e
IFI 0.96 >0.9 G
RFI 0.95 >0.9 s
RMR 0.04 <0.05 s
SRMR 0.06 <0.05 EN
RMSEA 0.09 <0.05 o e S
PNFI 0.85 >0.50 e
CN 12857 =200 _

4.2.1.5 HHyHENG Z (B 1E—RUN RN EHEA S B hET

GEREUR T HAVHNEN S ) 2R SRR HERN R AR E (A )FEAE 0.5 LLE -
A REENE(E R VE R HRNZR A&/ 0.14~0.64 > Hrt EA2 B2 NC5 R
2 0.5 DA EAYIEAE » Herligs S S BRI N R AT 8194 0.5 DL E - i
R (# F)(S E R? B9 4F 0.35 DAL » t-value 4B ¥HE B A 1.96 » & 7B{E S IE T (Y
SKBHAH o N ESEATHETE TR - PR DR EEZRHE S/ 2.58 2
A o T HEYMENS ) AR 2 BUEE HENIER 4-18 BifE 4-2 Fir

93



7% 4-18 HAYMEN G 2 S I — SR UR 2O E A 2 H bt

VB BRI HEAHE0 EEEE tEH R
EAl 0.52 0.21 16.90° 0.57
o . EA2 0.49 0.26 15.16° 0.48
B ELE) EA4 0.51 027  15.43" 0.50
EA5 0.57 0.26 16.73° 0.56
NC1 0.63 0.17 19.90° 0.69
NC2 0.68 0.19 20.14° 0.71
Sk L el NC3 0.65 035  16.68° 0.54
NC5 0.43 0.35 12.43" 0.35
AT1 0.61 0.55 13.68" 0.40
AT3 0.52 0.29 15.36" 0.48
S JE AT4 0.50 0.23 16.36" 0.53
AT8 0.65 0.20 19.49° 0.67
AT9 0.56 0.38 14.75° 0.45
IN1 0.61 0.38 15.36° 0.49
. IN2 0.54 0.26 16.15" 0.53
it IN3 0.64 0.27 17.63" 0.60
IN4 0.55 0.31 15.36" 0.49

94



0.21
0.26 0.52

0.49
0.26 8{2,% T LS
0.26 [ EA5 |«

0.18 [NC1]

0.19 82523 o
o e
0.35
0.55
0.29 gg%
0.22 050
0.20 [AT8 < 0.55
0.38
0.38 [ IN1 ]
0.26 n 54
0.27 [IN3 (.25
0.30 1.00
& 4-2 HAyHhEI 5 2 B IE— 4R VU Z B VR i~ = [E
4.2.1.6 HETHhE15 2 B IF—4R IR R R (S RIS
AHHSE . E WIS R OB RETH > 57 Fo [BRIRELESE) ~ THZRBSE ~ T5E

[5%Ji | o Cronbach’s a ZAHIF K 0.6 » BERE(SE CRIGAIN 0.7 5 SPIgREHEE gy
AVE $/\JA 0.5 5 P FL 8 B ASV < SEHRCHY 86 B8 AVE(4155 4-19) -

0.76

95



7 4-19 HAYHhEI 5 Z (E1E—4R VU R RS S AU

S T , Cronbach’s ZME(E PIzHE P HEE UG
VIS BIZZEIE R ” B CR SUB{AVE 58 ASV e
i EA1 0.57
IR EL EA2 0.48
5 EAd 0.50 0.81 0.81 0.54 0.27  0.49-0.57
EA5 0.56
Ry NCl1  0.69
A NC2 0.71
e NC3 054 0.85 0.84 0.67 0.37  0.43-0.68
NC5  0.35
AT1 0.40
AT3 0.48
B AT4 0.53 0.85 0.83 0.61 0.32  0.50-0.65
AT8 0.67
AT9 0.45
IN1 0.49
EdjiiA mg 8:23 0.82 0.82 0.61 0.34  0.54-0.64
IN4 0.49

4.2.1.3 HHYHEN G Z {E1E— SRV N R I Z 5V

" HEYHIENS: | AYPU(E RS AR BUEE) - B RBUL - FEBLE - R
BUE At 402 4-20 For > HEYHEI S 2 ARRH (S HE R Ry 4 (SRR B R & 1.00
HYEE > IREE DU Ve SR R B A 5 -

2% 4-20 HIHhEI 5 Z (E1TE—4RUA R & FIE R ER

TEAE SR IRIGELEE) H2ABSE B G4
FEREA (%5
IR ELERE) A -
THRA{E B ] —
HERAHREL 0.80 1
HZRBIAL A= 0.03
HHEA{EFEE ] [0.741~0.859]
HHRAHREL 0.81 0.79 1
B AR 0.03 0.03 ~
FHESHEER] [0.751~0.869) [0.731~0.849]
THERHREL 0.76 0.72 0.85 1
SRt PR 0.03 0.03 0.03 —

FHRE S HEIEAY [0.701~0.819)] [0.661~0.779)

[0.791~0.908]

4.2.1.4 HEYHENGR Z #)46— VU N A RIS G T i

96



SHETTREER S G318 - LS WS R RAIA & B
EREHSRATR T IS | SRR A0 4-21 BT - BOSHET GFI
AGFI J CN $975 &5t -

% 4-21 HAyHhEN G 2 1E— 4R U R EBgsg 1 oo i 2 A5 E i 2

iR fEiE EAE G
O 1E 358.50  AWNAIYF  TEABE fE{ERGY
wdf 3.17 =3 —
GFI 0.91 =0.9 pae
AGFI 0.87 =0.9 —
CFI 0.96 =0.9 s
NFI 0.97 =0.9 e
NNFI 0.97 =0.9 e
IFI 0.98 =0.9 s
RFI 0.96 =0.9 s
RMR 0.03 <0.05 s
SRMR 0.05 <0.05 PN
RMSEA  0.05 <0.05 PN
PNFI 0.80 >0.50 s
CN 17356 =200 =

4.2.1.5 HEYHNENG: Z W) —sR VU ZNE A 2 A5 T

GEREUR T HAVHNEN S ) 2R SRR HERN R AR E (A )EEAE 0.5 LLE - Fy
AE RS REH(E RS HA N R & &% 0.14~0.64> Ht EA2-EA3-NC4-
NC6 ~ AT2 I AT7 K% 0.5 DL ERUFEAE - HerB R E B E S BN &
EITE 05 DAL - BEEH 2 (HRIERE R B1E 002 DLE - t-value @ & AR
1.96 » B VBAEEIH AV ZS B BONE oy 2 SR AT A - B b2 E
ZHEEHE SN 2.58 EEAEAE - T HEYMENS: | BEEERSBSEHENIR 4-22 HifE
4-3 AR -

97



R 4-22 HHPMEN R 2 W6 4R UN ZA SRR 2 8 ik
B BEEH RRAWEM RS tE R

EAL 0.52 0.21 — 056
EA2 0.48 026  13.39"° 0.47

IR g ] EA3 0.46 0.54 10.27° 0.28
EA4 0.51 027  13.72° 0.49

EA5 0.58 026  14.67° 0.56

NC1 0.58 0.23 060

NC2 0.62 027  16.10° 0.59

NC3 0.63 037 1494 052

SRS NC4 0.46 022  1451° 0.49
NC5 0.50 029 1407 0.47

NC6 0.49 045  11.96° 0.35

AT1 0.60 0.56 040

AT?2 0.14 0.79 291 0.02

AT3 0.52 029  12.01° 0.48

AT4 0.53 020  12.97° 0.59

HUE ATS 0.50 021  1257° 054
AT6 0.51 032  11.64" 0.45

AT7 0.49 029  11.73° 0.46

ATS 0.62 023  13.27° 0.63

AT9 0.51 042 1091 0.38

INT 0.60 0.39 048

- IN2 0.55 026  13.10° 0.54
D IN3 0.64 028  13.61° 0.59
IN4 0.55 030  12.68" 0.50

"5 <0.05

98



0.21[ EA1]

0.26| EA2 e _n&?
0.54[EA3 J+—n 44
0.27[EA4J— 0358
0.26[EAB
0.23| NC1]

0.27 n cq 0.89

0.37[NC3 Je—_N A2
0.22[ NC4 j«—0 44
0.29] NC5 |« 0.49
0.45| NC6 |
0.56 AT1|
0.79
0.29[ AT3
0.20[ AT4 }+—
0.21| AT5 |
0.32
0.29/

0.23| AT8 |

N AN
0.26[ IN2 «—1 2%

0.28 0.55
0.30
4-3 5 G 2 wita —h ON R Epg R R o s 2=
4.2.1.6 BHIHIENS: 2 ¥146 4R VUK 22 i (S S AU
AT HEMEN S By VOE I > o3 f BRIREDES) |~ THARBSE » T5UE
(55t  Cronbach’s a Z HIFIATN 0.6 » EERE(SE CR AN 0.7 5 S HEE R EY
AVE $/NA 0.5 5 SR B ASV <SP RCHSE B AVE(A13% 4-23) -

7% 4-23 HIHEN S 2 W46 SRV s (5 AU

DOV D

ODD5D2D5D5D5DD
QI NNNIN=

s St Cronbach’s FEfE(E ~PHHAEHE LS aail
AT MBI 2

—~ EAL 056

IREEE

= E@J EEn2 047 081 081 0.53 026  0.46-0.58
EA3  0.28



S, A , Cronbach’s FEIE(E “PIZEHE PHHEE el
BIESEY B R e EECR ESGAVE EgrASy
EA4 0.49
EAS5 0.56
NC1 0.60
e omey NC2 0.59
oNEL NC3 0.52
i NC4 0.49 0.85 0.85 0.64 0.30 0.46-0.63
NC5 0.47
NC6 0.35
AT1 0.40
AT2 0.02
AT3 0.48
AT4 0.59
SJE ATS5 0.54 0.85 0.86 0.62 0.28 0.14-0.62
AT6 0.45
AT7 0.46
ATS8 0.63
AT9 0.38
IN1 0.48
A it mg 8:23 0.82 0.82 0.61 0.34  0.55-0.64
IN4 0.50

4.2.1.7 HHHNEN G Z W14 SR UN R RIZL & T 73T
ST 2B 282 Gt EE - KSR R B S A2

EEFEREAREHE T HAVHIEN S | BRI R FE AR E A 4-24 A - BB EDR GFI

AGFI K CN REEFFEIRERR LM -

% 4-24 HAVHMEN SR 2 Wlan g VU R Bgsg it oot Z S5t E i 2=

et dEEE

HEE SR

P!
xrdf
GFI
AGFI
CFI
NFI
NNFI
IFI
RFI
RMR
SRMR

978.70
3.95
0.82
0.78
0.96
0.95
0.96
0.96
0.95
0.04
0.06

Ny TEAERE R
=3 —

=09 —

=09 —

=09 E
=09 E
=09 E
=09 E
=0.9 =y
=0.05 =y

<0.05 AT

100



fefiets  fEfRE HAE SR

RMSEA 0.09 =0.05 Hh A
PNFI 0.85 =0.50 =y
CN 127.82 =200 —

4.2.1.8 HHYHENG Z B 1E SR VUNZAHA AR

SR E N R i EFER - i S B E B B P R e R B ER - LA
TerE iRl 2 (SRR - MHPREETH - EAS(HEIS2AVERTR) » NCA(E B H A RE) -
AT2( N HIBSEEZRIE) ~ ATS(RIFFHIHNE S8 - ATOCHIEI 7 EREE =) e ATT(REAR &
SR ATHIEES) - BZZE PSR RPSE 0.30 DL L > t {2 @EHEFI AR 1.96 > f24E
(B2 Z B BHES/ N 2.58 » Z7BAE BB BRI N B HE SR 2 AR
Ao T HAVHENS: ) ZBIEEER S BUSE AL 4-25 FE 4-4 -

%54 25 HEHEN R ZAZ I —SRVUN R A S A 2 85T
TEY PmEH RNEaHE0) eSS tE R

EAl 0.52 0.21 — 0.57
- . EA2 0.49 0.26 13.48" 0.48
FREDEE) EA4 0.51 0.26 13.66" 0.50
EAS 0.57 0.26 14.49"  0.56
NC1 0.62 0.18 — 0.69
NC2 0.68 0.19 19.17° 0.71
SEaeSt NC3 0.65 0.35 16.32" 0.55
NC5 0.43 0.35 12.28" 0.35
ATl 0.61 0.55 — 0.40
AT3 0.52 0.29 11.90° 0.49
AE AT4 0.50 0.22 12.31" 0.53
AT8 0.64 0.20 13.39" 0.67
AT9 0.55 0.38 11.44"  0.44
IN1 0.60 0.38 — 0.49
St IN2 0.54 0.26 13.12" 0.53
i IN3 0.64 0.27 13.90° 0.60
IN4 0.55 0.30 12.78" 0.50

'p <0.05

101



0.21[EA1]

0.26[ EA2 Jv 052

0.26[ EA4 ¢« 5
0.57

0.26[ EAS |

0.18[ NC1]

0.19[NGZ} 082
N REK:

0.35[NC3J«—( )3

0.35[NC5 |«

0.55[ AT1]

0.29 2 &1
0.22 g =0
0.20[ AT8 [« 0.55

0.38[ATO

0.38[ IN1 |
0.26 oo
N ARA
0.27 0.55
0.30[ N4 I~
4-4 HHYH NS 2B IE _ RIUR ZE SR E SR EIE
4.2.1.9 HhENS 2 AEIE 4R IURZR N EAS BRI IE 2 57
AHHEZ HAREEN S R VU ERST - 5375 (PRERELUES) |, ~ TSR, ~ T
FE ) ~ TR, - Cronbach’s o #5A 1 0.6 » (S CR¥/NGY 0.7 5 FEI9ZEH
S8 AVE H/NA 0.5 5 SIS EE ASV /N ESEE A S AVE > Bt R A
& RIS (U017 4-26) -
22 4-26 HAHNEI G 2 (B 1E 4R UK 2 B S I A

. N A o g Cronbach’s EWE(E FIYZEEVEE WYL= Uil
VBT S HH ZX 65T 2
A=} i&%& éﬁ?{%& E R o }—*—-” CR %%& QVE ;ﬁiﬁi QSV J—‘—-”

EA1 0.57
. EA2 0.48
aecl ﬁﬁi\ ~
EE R BT EAZ 050 0.81 0.68 0.55 0.27  0.49-0.57
EA5  0.56
NC1  0.69
\ NC2 0.71
R _
EP Nyl NC3 055 0.83 0.69 0.66 0.36  0.43-0.68
NC5 0.35
AT1  0.40 0.82 0.63 0.61 0.32  0.50-0.64

102



Cronbach’s /EWE(E FIIFEHVEE PR EE ULaixy

SR A G5 EH 57 454 2
VEIESEE BIZSIH R a & CR H#i AVE Fi# ASV i3

AT3  0.49
S AT4 053
7l AT8  0.67
AT9 044
INL  0.49
N IN2  0.53 ]
it N3 0.60 0.82 0.66 0.60 0.34  0.54-0.64
INA  0.50

4.2.1.10 HAYHIENS ZEIE " 4RVUNZR TR AL & 0 i

¥ hET T2 (E R 2 BHSGTES BB IR & RS T HAY
HENS: | BASERCETEIRENR 4-27 » HEIE SRR TR AGFI <0.90 RiF&
SRS HERRE T o fEdE - RMSEA SR B0 fHBERCIEIE GFI> 0.9,
AT -

% 4-27 HHYH AR ZAEIE RN R i Sass o s iR E o i &

fEiEefs  d5EE HEEE GER
18 369.57 A/ NATAT TE4E R SRS
df 3.21 <3 A
GFI 0.90 =>0.9 e
AGFI 0.87 =>0.9 —
CFI 0.98 =>0.9 s
NFI 0.97 =09 s
NNFI 0.97 =09 s
IFI 0.98 =>0.9 s
RFI 0.96 >0.9 i
RMR 0.03 <0.05 s
SRMR 0.05 <0.05 s
RMSEA 0.07 <0.05 PN
PNFI 0.82 =>0.50 i
CN 179.95 =200 —

4.2.2 4P IR 2 &g T e AU =Ua T

4.2.2.1 JEEE MR — 4R BN ZMEFE A2 ST

GEIREEDT T AERR IR, 2R ERUERHER R AR EHE 0.5 DLE » FrABigsE
TEEHAER VB S ENR Z AR &9 0.50~0.58 DL I » BIEZZEH A (£ 2193 0.5
DL EAEERE > HEREm S EH B E S HAVNR & E54E 0.5 DLE - B
{515 R & 7F 0.50 DL L » t-value 4ZHHE B KA 1.96 » 2B SIHHHTEI S8

103



KRSy E AR GBI - R LI EH 2 B HHE S/ NPY 2.58 ZAEAE - T 4
BRI ) USRS HUSEHE LN 4-28 BifE] 4-5 A -

R 4-28 S I — SR BN O B A 2 B (5 T

VEIESEE B REAME0) AEEEE tH  R?
WOM1 0.50 0.17 17.23°  0.60
WOM?2 0.58 0.26 16.42" 0.56
SRR
e L1 WOM3 0.50 0.17 17.11" 0.59
WOM4 0.56 0.26 16.26° 0.55
*p<0.05
o7[WoML
026 WOM2 Je—,
| 058 4EEE g 0o
0.50
0.17] wOM3 DE%

0.56

!

0.26| WOM4
4-5 Pt L1032 — R BN REgre EN R o~ B ]

4.2.2.2 Y& 05 2 — 4 BN R N AR A R Al fE A 2 S

AhfE 2 48R% 19 R BEEREIHT > Cronbach’s o AJY 0.6 - 2SS CR Kt 0.7 5
SESREEVER EE AVE KN 0.6 SEIG I8 BE ASV /NS REE S B AVE
FIRFEAERIRE (203 4-29) -

7% 4-29 QR IR 2 — 4R R Z B E SIS
. . N Cronbach’s FEfE(E “FIYZEHUEE ~PIg3t=8E st
IR BT 2
By BHZEIH R B CR SWAVE 5B ASY it
WOM1 0.60

AR TS wgmg 8:28 0.84 0.84 0.61 0.29 0.55-0.60

WOM4  0.55
4.2.2.3 AR N 2 — SR RN AR 5 53T
SPUEETAI2EE R 2 B Giat B R EBS AR & R AGT L T 4E1s
CIR  FEAGHEACEAEIRELNR 4-30 - FAIELE R IR AGFI ~ NNFI B RFI <
0.90 RIFEFEIEAELEESL - HM ST &4 - RMSEA thZEF] A7 HEiC -

% 4-30 SR L1 — R BEIN R B PE T TS IR E R

fEiEafE  FEiEE AR (R GEE
O H 31.93  AuhNALEF TEAEEIEEGR
df 15.97 <3 —

104



fateals  JEiRE HARE SR

GFI 0.97 =>0.9 s
AGFI 0.83 =09 —
CFI 0.96 =0.9 Hae
NFI 0.96 =09 Hae
NNFI 0.89 =09 —
IFI 0.96 =0.9 Fe
RFI 0.88 =09 —
RMR 0.02 <0.05 st
SRMR 0.04 <0.05 st
RMSEA 0.02 <0.05 FL A7
PNFI 0.32 =0.50 —
CN 119.26 =200 —

4.2.3 FGBIE Z &SR e AU AR

4.2.3.1 FGEE 2 — BN RNEHEAS H bR

GEIREDT T AR ) ZERENERHENR A EMESLLE - FrABREE
LA I VB A SETE AN 22 & T B2 0.65~0.8 1 D) | > BHZ<88 80 ) (5 > #59%% 0.5 DI E
AR > HERR R B EH VB E RN R AR R&II(E 0.5 DLE - BEEH 2 (i)
{EFE R? B 7E 0.60 DAL » t-value GE¥HE By AHA 1.96 » & 7B TE S I hAEIZ R
N E T - R E /N 2.58 MR - T 2GR B
SRS HUSEHET 4-31 BifE 4-6 For -

% 4-31 BT -HENAEHEFR 2B GT
BEEY Bsd REAME0 ERUEE tHE R

FAM1 0.81 0.29 20.36" 0.69
FAM2 0.80 0.15 22.98" 0.81
FRE FAM3 0.77 0.18 21.92° 0.76
FAMA4 0.65 0.25 18.88° 0.63
FAMS 0.71 0.31 18.69° 0.62
'p <0.05
0.29] FAM1 |

0.15[ FAM2 00881

0.18[ FAM3 827

0.25[ FAM4 0.71
0.31[ FAMS5

4-6 PGB 2 — BN RBEE RN R TTRE

105



4.2.3.2 ARG — R B RR NS B ACTE IR < 1

AW GBS Ry B ASH » Cronbach’s o K2 0.6 » Z:E(E/E CR KL 0.7 5
PREHBR BB AVE Kt 0.6 5 S IS8 BB ASV /NP P ZEH BB B8 AVE » H]]
RFEEAEFIRE (AR 4-32) -

K 4-32 BT S EERNZFERE UL

N N Cronbach’s ZEfE(E PHYZEHEE P4 =8 gl
Ny HH &S 454 T 2

FAM1 0.69
FAM2 0.81

PRE FAM3 0.76 0.92 0.92 0.87 0.56  0.62-0.81
FAM4  0.63
FAM5  0.62

4.2.3.3 FGEIE Z — 4R BN R SLETE T3 1fT
S hET AT (E R 2 GETE R - BB IEE RS EHEAUREHE T 23R
J& ) BB FEME AR 4-33 » RIS R IpAfr e AGFI < 0.90 ARETETE1AE
AE(ESN - HAh ST afRtE -
% 4-33 FABE 2 - HERERSE I E TR
f5iEetE  $5iEE EHAE SR

CfE 10654 AUNBEF EEEEER
Krdf 21.31 =3 =
GFI 0.90 =0.9 S
AGFI 0.71 =0.9 _
CFI 0.95 =09 s
NFI 0.95 =0.9 s
NNFI 0.90 =0.9 s
IFI 0.95 =0.9 e
RFI 090 =09 HE
RMR 0.03 <0.05 s
SRMR 0.05 <0.05 =
RMSEA 0.22 =0.05 RNEHAC
PNFI 0.47 =0.50 —
CN 59.07 =200 _

4.2.4 BB (E 2 T AU U
4.2.4.1 FHREEZ 6 —NRHAEEA S H (ST

GEREUR T RIEE ) ZRaRERHER R A &L 05 DLE  AraBEsE
IESEE BB S TEN N Z AT =S 0.56~0.68 DL I #2288 A {5 2 197 0.5
DL EAEERE > RS EH B E S HAVNR & E54E 0.5 DLE - RS

106



{ER1{5 R R? B 7E 0.50 DAL » t-value E¥HE B A 1.96 - & BAE SIHPHIBI S8
KRS M E A GBI - LI 2 B HE B/ NPY 2.58 ZEREAE - T K
FIEE ) BAGERSHEEHETR 4-34 BifE 4-7 ok -
R 4-34 FAEEZ G — S N ZONE A 2 (ST
B BZEH WERAMEWM RS tE R

FV1 0.56 0.25 16.88° 0.56
HEEMEE  FV2 0.62 0.16 20.05° 0.71
FV3 0.63 0.17 19.83° 0.70
oV1 0.62 0.13 2159 0.75
FEpEMEE  oVv2 0.68 0.15 21.69° 0.75
oV3 0.65 0.10 23.077 081

*» < 0.05

0.25[ FV1 J«

0.56 ..
0.16()'62 Ij]{aij?aﬁ 1.00 W
oL 0.63 H

1.00
0.13[ OV e
06 s b
0.15 0.68 Lt 1.00

0.65

0.10[ov3 &

4-7 HEE < — R —HNEREBSHERR o EE

4.2.4.2 FANEEZ —F —INR IS R ERCIE I Z R i

AH7E 2 EVHIEAE s —{IEf#1A1 > Cronbach’s a K% 0.6 i:&(ZE CR AHL 0.7
SPHREHSR SR AVE K7t 0.6 5 R 8 FE ASV /NG P ACHUE BB AVE
R EAE R (L% 4-35)

7 4-35 RAIEE 2 — 4 IR E AR
S S Cronbach’s ZEFS(E “PHYRHUEE P38 gl
AT B BT 44T 2
H i&%& éﬁf’“{“\& E R o }—*—” CR %%& QVE ;ﬁiﬁi QSV J—‘—-”

FV1 0.6
hEEMEME FV2 071 0.85 0.85 0.67 0.36  0.56-0.71
FV3  0.70
OoV4  0.75
FEEMEEE  ovs  0.75 0.91 0.66 0.45 0.42  0.75-0.81
OoV6 0.1

4.2.4.3 BAIEEZ —8R BN RERIRUE 2 5
TR HFEC SRS B 3 FE A A B (R B 22 Rt1.96 - WIS
FRE R ET AR E S 1.00> AFROREESBHE A AEE > HE R EE TR

107



4-36 i o EUAIEE 2 ARS8 A 0.810 £ 0.889 > Z(SHEER S A A 1.00
HIEUE - AR B EEHE A E R -

7% 4-36 AIEEZ S NREHRUERER

TBHEER DHREMEEE BAaMEEE
GEIEIPR 4 1
THREMEEE ffEE -
HH 8 (S R ] -
GEIEIPR 4 0.85 1
BROVEEE s 0.02 —

HHEA SRR [0.810~0.889] —

4.2.4.4 | FHIEEZ — —NEFERZLSE T
S hET AT (AR 2 M GETER - BRI & R AREHE T R
{E{H , BRREICEIERENR 4-37 > BEIRGE R P ST faEEE -
% 4-37 BAEE 2 RN RS iR E R
et fEE ENEE SR

X 3846 MUINEIF RAEEIEERR
Krdf 4.81 =3 _
GFI 0.97 =0.9 ey
AGFI 0.92 =0.9 e
CFI 0.99 =09 e
NFI 0.99 =09 e
NNFI 0.98 =0.9 e
IFI 0.99 =0.9 o
RFI 0.97 =0.9 g
RMR 0.02 <0.05 N
SRMR 0.03 =0.05 i
RMSEA 010 =005 iEGHHC
PNFI 0.53 =0.50 e
CN 215.19 =200 s

4.2.5 TR e 2 St TR T A R

4.2.5.1 iRz imiR e Z Wan— s BN R VI A ERE A 2 B 55T

GEREUR T IRENEE ) Z R AN R AR 0.5 UL AT
SEETE S HAE VB E B IARY R R AR &7 0.54~0.65 DA b BEL8 8 A H 2 #5972 0.5
DL ERIEEAE » HepEB S E B S BN R S E&517E 0.5 DLE - BiE8H
{EAIZEE R? B51F 0.50 DAL > t-value 4Z3#HE B A 1.96 » 7B EETE PB4

108



KRS M E A GBI - R LI EH 2 B HE B/ NPY 2.58 e - TR
FimEIE ) BHAGERSHEEHE 4-38 HifE 4-8 Fk -

K 4-38 REEE 26 RN RN SR SR

B BESH RRAWEM RS tEH R

TS1 0.55 0.14 20.14" 0.68
TS2 0.54 0.15 19.79°  0.67
TS3 0.65 0.18 20.64" 0.71
EEWEE TS4 0.58 0.30 16.65° 0.53
TS5 0.59 0.21 18.82° 0.62
TS6 0.63 0.16 20.92° 0.72
TS7 0.58 0.27 17.30° 0.56
*p <0.05
0.14

0. 15 0.55
0.18 0.4
0.30[ TS 38
0.21[ TS5 | 828
0.16
0.27[ TS7 I

4-8 FR A FE 2 ke — 4R B R E B M N o ]

4.2.5.2 [RE MBS 2 — 4 BRZNEE B~ 5T

AT 2 R3S Ry B > Cronbach’s a KA 0.6 LT%T*F“ CR KJ~ 0.7;
SEHYEEEEE B AVE KA 0.6 1 g LS8 Bl ASV /NI REHY 8 g AVE
FIRFEAEFIRE (203 4-39) -

% 4-39 JREEE Z e RN R R E SRS

=3

SR 1.00

N Cronbach’s (S “PIOZEHE I8 Iaiy
EERY BEER R ¢  ECR EEIAVE HBEASV  E

TS1  0.68
TS2  0.67
TS3 071
R m=EE TS4 053 0.92 0.92 0.81 0.35 0.53-0.72
TS5  0.62
TS6  0.72
TS7  0.56

4.2.5.3 JRETHEE 2 WA — BN ESLA TES

109



S hET TR E (AR 28 GETE R BB AL S IR AREHE T ik
ETE ) B RGO FE M E AR 4-40 - BURE R GFI > AGFI > NNFI ~ RFI ~ SRMR »
RMSEA J PNFI REZETT S HRETR DILUEEHT -

% 4-40 JRE RS Z G — SR EEN R RS M e E ik
fateats  EE HAEE SR

X 27208 AUNVEST  {BERAEERY
1rdf 19.43 <3 —
GFI 0.83 =0.9 _
AGFI 0.66 =0.9 _
CFI 0.93 =0.9 wa
NFI 0.92 =0.9 e
NNFI 0.89 =0.9 —
IFI 0.93 =0.9 wa
RFI 0.89 =0.9

RMR 0.03 <0.05 ey
SRMR 0.06 =0.05 —
RMSEA 0.22 <0.05 K BEIEHC
PNFI 0.62 =0.50 R
CN 4492 =200 .

4.25.4 fikEimis g Z B IE— BN RZNEFEA 2 HAEET

SEREURERIEE R SRS FHERN R R R EE 0.5 DL FrABli RS my
HABE BIVEAE SEIEA N 2 AT R 0.50~0.66 DL I - #2288 A [E MR TS2(Hk & hic
HEm e RV K) Z 1% - 2 0.5 DLEAYEREE » HerBim S i HUB S BN ZR
ARG 0.5 DL - BZEH 2 (EHI(SH R® B1E 0.50 DL - t-value @EEE K
Y 1.96 - VB E S IH TRV ZS S O oy A E A R P fE e R JRE
[EZA@EHE E/NGY 2.58 AL - JRETWEE Z B IEHAGERSHEEHER 4-41
EALfE] 4-9 A -

% 441 REFUMEE L EIE RN N BRI 2 8
RS BESH REAWEL RS tH R

TS1 0.50 0.19 17.64°  0.58
TS3 0.63 0.20 19.53°  0.66
I TS4 0.58 0.30 16.47° 052
N TS5 0.62 0.17 20.25"  0.69
TS6 0.66 0.13 22.08° 0.77
TS7 0.60 0.23 18.38° 0.61

p<0.05

110



0.19{ TS1 |

0.20 0.50
0.63 e
0.30 Bk 1.00

0. R
0.17 0.66

0.
0.13 TS6 |
0.23[TS7 ¥
4-9 JRETHEE 2 B IF— R EREZ SR E SRR

4.2.5.5 [RE MR L 2 B IF—RERZENIELE S BEICIEIE > 5

ARHIE 2 FR % = F BEA%TH] > Cronbach’s a 7Y 0.6 0 & (SE CR Kt 0.7
SEHEEREE 8 AVE KA 0.6 5 SEIg S8 B ASV /NP IS S S8 AVE
RIREAERIAE (203 4-42) -

R 4-42 FRE R 2 B IR BN R R S EAIUE

VRS MHIUEIE R Cronbach’s EfE(E VHIZHEE I8 st
=] R )

o ECR HH AVE H# ASV i3
TS1  0.68
TS3  0.71
TRE MERE Eg 8'22 0.91 0.91 0.79 036  0.53-0.72
TS6  0.72
TS7 056
4.2.5.6 IRZ mEE 2B IF—4h BN R RIS 5

SBUEET B R 2B GETE SR BB S TARRE G RIS - k&
e RSB TR IR E AR 4-43 > BAREURPR AGFI ~ RMSEA REZERFS1EAEH
Hh - Her BRI affEE -

R 4-43 B RS 2SI SR BN RS M s E iR

PR JeiEE R R
X 7597 RUNBE R
xdf 8.44 <3 _

GFI 0.94 =0.9 e
AGFI 0.85 =0.9 _

CFl 0.97 =0.9 e

NFI 0.97 =0.9 e
NNFI 0.96 =0.9 N

IFI 0.97 =0.9 e

RFI 0.95 =0.9 e

111



fateatl  feiE  HEEE SR

RMR 0.02 <0.05 s
SRMR 0.03 <0.05 e
RMSEA 0.14 <0.05 ENERT
PNFI 0.58 =0.50 e
CN 117.93 =200 —

4.2.6 LT Z SEREGEAE T F
4.2.6.1 "G Z G — S N Z A EHEA 2 H
SERBUNEE 2 B AL RHEN R A B AE 0.5 DL Ara & B ra
{E BB S IEN N Z & g 0.60~0.70 DL | - BIZRE8EL A (H15%E 0.5 DL EAVAZ
A > HerB RS W IR E B AN R A BI9E 0.5 DL E - BiIEEH 2 (EhE &
R? EfE 0.40 DL I > t-value 483HE B K 1.96 » S B{F SIE RV E S BT /7 2
HEFEEFEAEEIEE - R (LR E @B EE /N 2.58 ZEEAE - THEFHR
SRS HUEEHETE 4-44 HifE] 4-10 A -

% 444 BRSO G N R S 3
BEEN BEPE NEAWR0) BELEE th R

IR1 0.64 0.18 20.50°  0.69

IR2 0.65 0.23 19.46° 0.64

Esgiig=x IR3 0.64 0.31 17.71°  0.57
IR4 0.70 0.16 21.85° 0.75

IR5 0.63 0.09 23.48" 0.81

WR6 0.70 0.08 24.42°  0.86

WEER  WRY 0.60 0.23 18.68" 0.61
WRS8 0.61 0.53 14.34°  0.41

*» < 0.05

0.18

0.64 EERE ) 1.00
0.31_IR3 | 00

0.16] R4 & 063
0.09] IR5 | 1.00

0.08L WRI e, -
0.23[WR2 06 HEREERE ) 1 00

0.61

053 WR3

4-10 JESE 2 G — R N RS IERNR TR E

112



4.2.6.2 LS Z 1A — 4 N Z N TR 4SS EEC a2~ BF i
AT 2 B R ERE T > Cronbach’s o KJY 0.6 » EFE(EE CR Kt 0.7 1 3
PR R E AVE KA 0.6 5 3L 28 SRE0 ASV /NI REH S F5 AVE > ]
RFEAEFIRE (A= 4-45) -
72 4-45 RS i —4h IR Z BB E AT

. . Cronbach’s EFE(E PHIZAEE I8 YRaisl
S 7 ST 2 X

IRL  0.69
IR2 064

EgUg=\i IR3  0.57 0.92 0.92 0.82 043  057-0.81
IR4  0.75
IR5  0.81
WR6  0.86

Y SR WR7  0.61 0.82 0.81 0.64 041  0.41-0.86
WR8  0.41

4.2.6.3 "EFE Z TG — S N R & B Z 5

T EEHEC R E T FE A A B (R BARAE E E1.96 - WIS
R T EE MR B & 1.00 > RIS RIBHE R B & R e > IR ST
4-46 AT > S Z AR (SHEE ] K 0.980~1.020 » Z(SHAERM] &R E2 1.00 Y&
H  HIEAR(EEEEB AR EE -

K 4-46 TE 26—t —INRE RIS RER

TEESRE EERiiy =V =
FHEAHEL 1
EHI R = —
FHEE{S B ] —
FHEAHEL 1 1
HE R = 0.01 —

HHEA (S48 [0.980~1.020] —

4.2.6.4 FESHE 2 TG — S N R E AL G AT

bR TRE (A 28 GETE R BB S IEEREL S AR - ik
ISR RG EC FETR AR E AR 4-47 > BBREUR GFI ~ AGFI Kz CN REEFF S ELER
JILAEEf -
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R A-47 JRE R Z G — S N R RS o i E ik
fafiets  fEfRE HAE SR

X 33220  AUNEF TEAEESERERR
df 17.48 <3 _
GFI 0.83 =0.9 _
AGFI 0.67 =0.9 _
CFI 0.94 =0.9 e
NFI 0.94 =0.9 s
NNFI 0.91 =0.9 s
IFI 0.94 =0.9 wa
RFI 0.91 =09 e
RMR 0.03 =0.05 pase
SRMR 0.05 <0.05 e
RMSEA 0.20 =0.05 L
PNFI 0.64 =0.50 s
CN 45.67 =200 e

4.2.6.5 iEaE Z B IE— S —INEAEHEA S H bt

SRR DI Z R ERE RN R S & HE 0.5 LLE » Fraliss 8 ImEH
{E BB E S IEI R Z AR 27 0.61~0.73 DI L » BIZ2868 A (EIIS: IRA(EHEF %
[EFEACE ZE EE ) ~ IRSCRACHRE G I > (IR EAE L) 2 1% > 9% 0.5 DI EAVER
A > HErB R S M B E BN R A BII(E 0.5 DL E - BiEEH 2 (EhEE
R* &5 7F 0.40 DL [ » t-value 4 HE B A 1.96 » &8 F A TE VB S B R 0 oy 2
AEFEEFE R AL - B EZEEME S/ 2.58 A - TaNE Y
EIEFEAG R 2B G EHE L 4-48 BilE 4-11 For -

% 4-48 TE ZEIE g —INRMEFE S (55T
B RS BiEEH NRAMmEn ERELEE tHE R

IR1 0.71 0.09 23.74"  0.84

E=yiy=y IR2 0.73 0.13 2291 0.81
IR3 0.61 0.35 16.35" 0.51

WR6 0.69 0.09 23.12° 0.84

HERE B WR7 0.61 0.23 18.37° 0.62
WR8 0.63 0.50 14.59" 0.44

p <0.05
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0.09 IR e

owm«\ i ) 1o
LEI
035w061 \

0.09] WR1 |
0.69

0.23] WR2 [«¥—06] RS ERE ) 100
0.63

0.50 WR3 }«

[l 4-11 S Z B I — S N R N R oS E

4.2.6.6 LS 2B IE—4 — RZENTEAEEEAC I 2 5

A5E 2 [ EaE Ry BEREE > Cronbach’s a KA 0.6 > ZEIE(SE CR AR 0.7 5 SF
PZEAV SR L AVE KA 0.6 1 S8 BE ASV /NI RS H 2 g AVE - B[]
REEFEFEUE (QIFE 4-49) -

K 4-49 THE ZEIE - N RS AR

- Cronbach’s (S WIGZEHE SEHHILEEE el
BHEER BRI R a fECR H# AVE HEEASV

IRL  0.69

Eplig=xi IR2 064 0.87 0.88 0.77 0.47  057-0.69
IR3  0.57
WR6  0.86

HEE B WR7  0.61 0.82 0.82 0.66 0.42  0.41-0.86
WR8  0.41

4.2.6. 7 IS B IE— _ REERIE 7 5T

VB SR SRR AR E T 20 > RE I 2 MR AR BUEE 22 /11,96 - WIER(E
%ﬁ@ﬁﬁ%ﬁzﬁwﬁ@é\ 1.00 > RIFR 7B FEER B A IS » HE 58U Gt
4-50 FiT7R > JEFKE 2 AHRE S I £y 0.840~0.919 » B4 (SHAIE M B AR B & 1.00 HYHL
H > Rt (B EEHEAERE -

7% 4-50 [EERE 2 EIE R AR EFIRUERER

GE[EaRR 1
EEpisgsy | e -
G (S HEE ] -
HHEA A2 0.88 1

HEER PEAE 0.02 —
fHEEEHEER]  [0.840~0.919] —

4.2.6.8 BT 2 (B IE—8h _REBEAZ ST 5T
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SRR (A 2B 2 GETER  BRSIARERE SRR TGRS - 5K
FERAGHEAC L TR EAN5% 4-51 » SURAUR GFI ~ AGFI Ft RMSEA REEFT S1RAET
I -

% 4-51 EE 2 BIE S NRBRB e E e

iR fEiE EAE G

i 1E 102.71  AuNAEF  TE4BRE (R
wdf 12.84 =3 —
GFI 0.92 =0.9 s
AGFI 0.79 =0.9 —
CFI 0.96 =0.9 s
NFI 0.96 =0.9 s
NNFI 0.93 =0.9 s
IFI 0.96 =0.9 s
RFI 0.92 =0.9 s
RMR 0.04 <0.05 s
SRMR 0.06 <0.05 —
RMSEA 0.18 <0.05  FEUEAD
PNFI 0.51 =0.50 s
CN 81.20 =200 -

4.2.7 Bepass i e AU AR

AHFZE DL aptaERE A2 2 (Linear structural equation model, LSEM) R EzE H Ay
HIENSE ~ dEEE RS ~ PRE ~ BUAMEE ~ IR mE S S B IR A R (5 - &8
R UEIT RS R = A1, - B2 By 54 (58 TH © 24 ([ H Ay E 5 RE7H -
4 {[E 45 IR IR ~ 5 {EZAGEERTTE ~ 6 {EREME(E TR ~ 7 ([EikE s L R H . 8
(BRI - VRS IE Ry " BN, ~ T@RR R, ~ TRGEE, - TRA
EHE, ~ TiREWEE, & TEE, -
4.2.7.1 BERGLEREE AW iA 2 M E A 2 B

GERBUT T Bl SR HYE VB SRR R & & E 0 0.43~0.62 -
gL (RIS R? B97F 0.01 DAL » t-value FY4EEHE B A 1.96 » S B & IE T
HER 22 R oy e M A S PR e A 2 AL R EAVEEHE S/ N 2.58
AR o AR RSB LETHE » W1F% 4-52 FlE 4-12

% 4-52 B a 2 IS A 2 HhEt
B BRESH NERAWEM EELEE tEHE R

Di1 0.51 0.29 — 0.47
Di2 0.50 0.30 12.97° 0.45
HYHENR DI3 0.50 0.52 11.09" 0.32
Di4 0.48 0.30 12.74"  0.43
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VEESRE B REEmE0) B E tEH R?
DI5 0.61 025 14.79° 0.60
DI6 0.58 029 14117 054
DI7 0.60 035 13.69" 0.50
DI8 0.65 041 1378 051
DI9 0.49 0.22  13.92" 0.52
DI10 0.54 0.29 13.65° 0.50
DI11 0.55 047 1216 0.39
DI12 0.66 049  13.26" 0.47
DI13 0.55 0.28 13.84" 0.52
DI14 0.54 021 14.36" 0.8
DI15 0.53 019 14.79° 0.59
DI16 0.51 0.30 13.16" 0.46
DI17 0.52 0.24  13.99" 0.3
DI18 0.63 0.26 14977 0.61
DI19 0.56 044 1249 0.42
DI20 0.54 048 11.89" 0.37
DI21 0.52 0.37 1252 0.42
DI22 0.59 0.39 13277 0.47
DI23 0.49 041  11.777 0.37
DI24 0.50 0.20 14277 055
WOM1 0.53 0.33 1493 0.46
WOM?2 0.56 0.17 1874 064
s L8R WOM3 0.60 020 1875 0.64
WOM4 0.62 049 14377 044
FAM1 0.70 0.26  19.40° 0.65
FAM2 0.72 0.25 20.01" 0.68
PR FAM3 0.74 0.12 2327 0.82
FAM4 0.78 020 21.777 0.75
FAM5 0.40 0.38 11.50° 0.29
PV1 0.60 0.20 — 0.65
PV2 0.59 0.24 17577 0.58
I PV3 0.64 0.13 21.08" 0.76
RUAIEE PV4 0.69 0.14  21.46" 0.77
PV5 0.65 0.13 2131 0.77
PV6 0.52 0.17 18.04" 0.61
TS1 0.52 0.16 — 0.63
TS2 0.67 0.15 20.54 0.75
RE ISR TS3 0.61 0.32 16.30° 0.3
TS4 0.58 0.22 1758 0.60
TS5 0.66 0.16  20.07" 0.73
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B BZEH WERAMEWM RS tE R

TS6 0.63 024 1797 062

TS7 0.61 0.28 16.92° 0.57

LOY1 0.68 0.26 — 0.64

LOY?2 0.70 0.27 18.58" 0.64

LOY3 0.72 015 21.32° 0.78

- LOY4 0.67 0.09 2255° 0.84
B LOY5 0.74 0.08  23.32" 0.87
LOY®6 0.67 0.17 2031 0.73

LOY7 0.69 040 16577 0.54

LOYS 0.07 0.41 229" 0.01

*

1 <0.05
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N N o0 — (@) (@)
N <t (@] (@] — on
S 5 S o S o O
= S = 2)]E
A SlEIETEIE
0.40.20.50.€0.£0.50.50.51

p 0.20

0.26 R 0.24

0.250 . 0.13

012 [FAMD Jet e ; 8;‘

020 FaMe 0 e ] o
on[ s ¥ |

_ L 181 ]016

052" 0.15

06i—{ Ts3 ] 0.32

og 0.22

060N 185 ] 0.16

B 0.24

0.680.7€0.720.670.740.670.650.07, - 0.08

N\

01
AOT
0)

01
AOT
AOT

. TS7
'/

II
<= ==
[\ (U] ~ wn (@) ~J (o]

026 027 0.15 0.09 0.08 0.17 0.40 0.20

4-12 BB WHARRE IR R T E

4.2.7.2 BERGEHE > MBI TS ST
SYEHTTREHEN 2 M G5B H  BIR AR AR ST -

JEE BB T B A E 413 4-53 » BdBEE R GFIl » AGFI ~ SRMR Kz RMSEA RZRT
SRR AN LA -

 4-53 BECE G Y BT EE T

s JEEE  EEE G

CfE 665813  AUINVEET JEAEEE

Z/df 4.86 =3 _

GFI 0.63 =0.9 —

TAOT
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fafiets  fefRE  EAE SR

AGFI 0.60 =09
CFI 0.96 =09 Hae
NFI 0.95 =09 Hae
NNFI 0.96 =09 Hae
IFI 0.96 =0.9 Fe
RFI 0.95 =0.9 Fe
RMR 0.049 <0.05 st
SRMR 0.078 <0.05 —
RMSEA 0.095 <0.05 iR
PNFI 0.91 =0.50 s
CN 92.98 =200 pans

4.2.7.3 BERGLEREE B IR 2 M E 4S5

IEE RS IR Z e Efa R i & VB AR S B AR i AR 7 T 22 ST B » DA
P R > (S EE RIS > TR %E0E ¢ DIL-D113 ~ DI15-18 ~ DI120-23 ~ WOMZ1-2 -
FAM4-5~PV1-PV3-~PV4-TS1-TS2+TS4-TS7 - LOY1-3 - LOY7-8 > #HZZ(HF]
(SFE RIS 0.40 DLt 2 @ SHE I AL 1.96 FE8 (B3 > S SHE P/ NiL 2.58
SR T EY B E N EH TR IT A > BIEEAERSELEHE
W7z 4-54 & 4-13 -

# 4-54 SIS IE 2 I RBTN SRS
BHEH BEPE REATE() B te R

DI14 0.53 0.28 0.50
HAMEIS:  DI19 0.61 0.25 13.91° 0.60
DI23 0.54 0.40 11.93° 0.42
WOM2 0.54 0.30 14.04°  0.49
s L8R WOM4 0.65 0.15 17.08° 0.73
FAM1 0.82 0.28 2056~ 0.71
SR FAM2 0.83 0.11 24.077  0.87
FAM3 0.76 0.20 21.33°  0.74
PV2 0.57 0.23 — 0.59
JEIEE PV5 0.68 0.14 18.99" 0.77
PV6 0.63 0.12 18.97° 0.77
TS3 0.62 0.21 — 0.64
RENERE TS5 0.63 0.16 19.33 0.71
TS6 0.66 0.12 20.62 0.78
LOY4 0.66 0.21 — 0.68
R LOY5 0.65 0.07 2451 0.86
LOY6 0.73 0.04 25.73 0.93
p <0.05
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030 WOM2 D114 | 0.28
N0.54 0537

0.6 p119 | 0.25

ELERpEUEN
%

0.15| WoM4 €0.65 g

D123 | 0.40
0.8
0.11 PV2 | 023
0.20 PVS | 0.14
PV6 | 0.12
021
33 | 021
07
0.0 TS5 | 0.16
0.04 TS6 | 0.12

[l 4-13 FERGEETE B EERS N R R R E

4.2.7.4 %Eﬁﬁ%ZﬂQEWT St ERCTE R 2 s HE

AT FE LUVEE B IHA T AR (5 L (CR) TR A A E S R B B b B » A=Ay
WEmE %‘%ﬁéﬂ‘%z M 2 SRR HAE KR 0.5 BURH RS TS 2 2t
(B BAT - VAR R BT RN - 5 VAR R S5 RRE AR 0.5 JIETR
ﬁiﬁEFEEﬁLI%E&xﬁZV Kﬁﬁnz ‘%%Zﬁ%é%m”ﬁ& LT“E W12 4-55 -

% 4-55 Bpei 2 BIERES N R i DB S B S B AR R E
BESE BRI R OEMEE CPEENERE

DI14  0.50
HAiyEl2 DI19 060 0.75 0.49
DI23  0.42

WOM2  0.49

A mpi WOM4  0.73 0.76 0.53
FAM1 0.71

HEE FAM2 087 0091 0.86
FAM3 0.74
PV2  0.59

ERIEE PV5 077 0.88 0.74
PV6  0.77

e 100 004 g 0.75

TS5 0.71
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BEEN B R EEGE CPHEHERE

TS6 0.78
ap LOY4 0.68
o b

4.2.7.5 BeRGEHE 2 (B IERIBL S LA
shET 2B A 2 FETESR > BB ARI G E e EREHE - T
BhsLRE | MRS IEE AN 4-56 » BURRR ST A -
% 4-56 el 2 B IRERE M s E iR
fefets  fERE  EEE SR

v 309.05 AUNALYF JEABEEfERER
/df 2.78 =3 e
GFI 0.92 =0.9 s
AGFI 0.88 =0.9 ARz
CFI 0.99 =0.9 FE
NFI 0.98 =0.9 FE
NNFI 0.98 =>0.9 e
IFI 0.99 =0.9 s
RFI 0.97 =09 e
RMR 0.03 <0.05 s
SRMR 0.05 <0.05 ARz
RMSEA 0.07 <0.05 R
PNFI 0.80 =0.50 i
CN 198.10 =200 ARz

4.2.8 FBAEE TR ik

HHIHIENSR ~ G CIHE ~ FRGETE ~ O E(E ~ iR E BT 4-
57 #ran |

" AR IR H AYREEN Gy BILL Ry T E NSRBI - S0 H FE S R R (0.54)
FORERS L/ NRUER A s am 2 28R (0.65) > BURGEES LIRS H AR EI A BE 1R
IE[EAHEE > 8 Jalilvand S2(2012)FFE R GERS LIRS ~ HAYMENSL ~ H HYHIRRERIIR
R RARGERERR (5 - RS SN IR IE MY s2 Bk kil H Ayt eI 52
SEIMEIE < & - # H2 BELRAL -

FRGEIE ) i HAEN S Sy A AR A AR LR B AR L H1(0.82) ~ FIMEEE Sy =
FHEE B AR L (0. 83) RIFRGR BLAY 2 LA EE(0.76) » BURFGE L H AR EN RS B
PEAYIEFFHER > 82 Sun ZFE(Q013)7E S DL HAYMUTIE « DU EZEM > 155
MHEZ 455 » B H fREeRar -

" HEYHEN S ) WIRGIEE T B N EREES(0.53) ~ R (E A HTEAE
(0.6 DFIAT/ NFRERHIA I (EAT(0.54) » B H At E 52 35 AN (B (B RS TR I A
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FHRE - B Sun Z5£(2013) e 38 i H b Sak g - USRS 2R > 1551 E 2 45
s > 0 H3 BT -

" HHHIENS: | BREREE I S NSRS (0.53) ~ TR (E AHIEE
(0.6 DFIFTH/ NRERAI A (EA1(0.54)  BR H YT EI SR A N E (E A B TRV A
FHRA > 8 Sun %(2013) 2 s e B HUESE - LUBR RG] BEIEE 2 45
s > 0 HA fREpL o

TEHIEE ) BREREE Y A DA E B R A EHEE(0.57) ~ (HIFRIEHIEES,
(0.68)AHE S Hic i S P B Lol P(0.63) » BEUR R (B 3 F s hn A B MY IR )
HEE > 81 Sun Z#(2013)Wt7e s e HHVHUESE © LUBM BZA] - SEIMERZ4E
s > H0HS BT o

"RGIEE ) SR R DA FR B EHE (E(0.57) ~ [EFS AR HIHEES5(0.68)
FIEE S IR EE S S O R(0.63)  BEUR BRI B (B iR & i i A B RV IE R AR -
B3 Sun F(2013) bt Fead fe e H Rt 3% - LU R S 20 > 1S 2IFHE 2 455 » #
H6 Bt plar -

"RERETE ) EESE Y LU R R S F R (0.62) ~ AR EHIEES fcE i
(0.63) 1 HEAG M T (0.66) - BUREHIE E B R E m s A B E MERYIE RIAHRE - 81
Sun £ (2013) bt Fe st fE e H AUt 83 © LU BZE61 - 152 [E 2 45w - & H7
fEasea (AR aL -

R 4-57 GRS IR ~ PGRUE ~ HAYMENSR ~ FAIEE « R RS SUE e =
S HHEE R tE S8 MEREGE tE

WOM2—DiI 0.54  14.04" DI >PV 0.77 11.56"
WOM4—DiI 0.65  17.08" PV2—TS 0.57 —
WOM—DI 0.49 6.92° PV5—>TS 0.68 18.99°
FAM1—DI 0.82  20.56" PV6—TS 0.63 18.97°
FAM2—DI 0.83  24.07"PV—>TS 0.54 7.84
FAM3—DI 0.76  21.33" PV2—LOY 0.57 —
FAM—DI 0.31 4.86" PV5—LOY 0.68 18.99°
DI14—TS 0.53 — PV6—LOY 0.63 18.97°
DI19—TS 0.61 13.91" PV—-LOY 0.56 5.60
DI23—TS 0.54  11.93" TS3—LOY 0.62 —
DI—=TS 0.43 6.11° TS5—~LOY 0.63 19.33"
Dl14—PV 0.53 — TS6—LOY 0.66 20.62"
DI19—PV 0.61 13.91" TS—-LOY 0.27 2.78
DI123—PV 0.54  11.93"

p<0.05; WOM : {EESCIHH ~ FAM @ 2GR - DI 2 HAVHIEIS: ~ PV & JgAHIE(E -
TS JREWEE ~ LOY & 3K ~ WOM2 : By 7 B/ NGRERHREE - &CF Rz
s~ WOMA4 = Qg% b/ NRERTR Bz e 81 ~ FAML @ NI AAHEE 2GR LI ~
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FAM2 © IS 7> S8 AHEE AR LI ~ FAM3 & SRS A4 ~ D114 - S A
FHEEHIRES, ~ DI19 : FF&{E AR ~ DI23 & Firk/ NRERAYSCE{ER] ~ PV2 - 168
TEBtHEHEE - PVS  (HIGHRIEHVEES, « PV6 © BESRIE ST G Otk - TS3 ©

HEEREEELNRE - TS5 & S (EAVEEE IR - TS6 @ BEEMEE -

ol
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f -~ GEamBER

5.1 tH545am
5.1.1 fEA M 4RET 455

AT RE HH 8 & T BE R 2R Y ik 2R B B SEE - N IRER A A R 2
DL E WIS SRR © Sun Z(2013)sR7 B BI{EE AR B N k(5 B 28 GDP [l &/ 4%
(China Tourism, n.d.){37RdH = $1 TR ZE R » #5 BF e P ERE A E
th g B FTESIVERD SFREDAGEZHY B iy S e R A » T 2H il
B PR REAHE A E B ERSMNREEE 77 - HRZEE R MEMIE (L et al, 2011a;
Li, Meng, Uysal, & Mihalik, 2011b; Sparks & Pan, 2009) - AiHF3E45 R+ H 4-EES TR
R - HAVHEN S ~ FAIEE - IR WE R KBRS H By S S AT A A
2 B2 S B AR B A ESU ERIISTAESR > B By Gk S A o9 HE K 22 2%
TEER S ROV EENE

A FEE R B B/ N R BR ey FEEHERRELL T 16-24 5% (i 52%) 5%
B 1 25-34 5% | (fi 30%) : FEHRMELL T B2t ) 2R (1 44%)  BESEIRCLL T B2
(15 50%)Ed " Z/E & | (i 19%) ; JE(EH DABEATHTAY TSl ) (5 28%) &% ¢
(ErEstRE DL T TS ) (1 85%) i % ; kG ML T B4 | (il 64%) K E > BEEE -
FEEE ~ B~ B IRTTY R AIRE  ERIFRILL T2 R—1 ) (5 82%) ¢ T
AR 5 BT RIA S (fh5 33%)E2 T 20,000-40,000 7T (fii 25%) ; 4T 3 £
F/NBRERHRAEAYRBLL T GIER (i 649%) Ry %% » Bl —[FE/NRBRELT A& |
(15 33%) A1 " [EE2 | (145 29%) 5 [ETT AT 10 ADLE | (1 53%) ~ " #E A | ({5 13%)
B1T4~6 A Bhl(1h 9%) 5 BHEREIIE SR EZACm T T HE ) (5 34%)Ed
" E R (1 31%) ; B AHRA A ER A T RAEARIG | (1d5 43%) 5 TR AR AT ACHEE
(5 41%) 5 FREFAIREDL T AERE 2R 5 (i 80%) ~ [ FAHNEER ) (16 21%)Ed T#i5E
B (14%) 5 {8 N REHE SEEL T2,000 JTLUT 5 (i 30%) ~ 72,501~3,000 5 (1
20%)#1 1 2,001~2,500 | (ffi 19%) = {{% L ACBHB B/ NIRER IR 51 734 2 AL SR - 1
ate 1] GRS IREZIREE 2 ST  FEE T S (A AR RET  JREE ZSMTIRES (2
RIS RE 3 KR - R FIRASNEERFE Sy £ 2@ T H IR EEL H AR
BHZAHIOGE TR - WiGEE A H L N BK RS HEIE B A 22 ] -

5.1.2 {E& a0 A

GRE AT 2 BEEAF A SERE(RBIVET B R e e et 1 AR - 415% 4-59
BURHEE S BRI EN A B TR R (H1) » 4858 LIRS H AV EN S5 #3325 1E
AR (H2) > H HHEN G BHE I 2 A EE (H3) BEfREWEE (H4) -
BRI EEF R Z R (H2) « b m e S R A (BB 8 T | A HHE
HUs2EE (H1) » FIHRE AR ETZINE - A5 PR S SR RE H H
HYHLEN SRS TR A IE A Y52 28 « ik 6 H i PR S fakg i > B AVt e Sl r gy
IR - 45 5 ELHE 22T (Baloglu, 2001; Chen & Lin, 2012; Hu & Ritchie, 1993;
Lee, Scott, & Kim, 2008; Milman & Pizam, 1995) o AF7E 7 ZEFIEAILL -
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% 51 IR BGR E G R

Eﬁn%ﬁﬁ N Ghiam 2 EWIE
e Hl  SVEES HAVHEISRA A2 par % 4-59

Ec H2  @Eps 6 HAVHEEI R A IR R 2 RRAL 7% 4-59
fEs H HAVHEI R A EE A IERE RRAL % 4-59
fE H HAVENR RGBS A IEMFZE RiL % 4-59
e HS BB EEIRE WS A LR FRAL 7% 4-59

fEta% H W%DFE S¥HEEE A A2 AT 3% 4-59
fEta H TR RS OSSR A 2 AT 3% 4-59
SWRIISRE

5.2.1 HIHARIRBUN Z 8k
5.2.1.1 FRERZHRATE BE

RIB AR T353R - IR NRBRIREE 2 T P RS BRZIRAEEE | FHEE
{£3.59- @Tﬁﬁ%%ﬁ%&%ﬁw_{ﬁ%ﬁﬂwﬂ& INRERE EIBR R SR B R
/NG - FESARE — RS - bR 7 RERREBUFE 2012 £ 8 AN E
£ TAERIRR ) B 2014 £ 7 [ 10 HEEAE TRIER IR ) BREHEEEH 2
Hb - HER(ERSE R B E B e T T FE Ay LB - [l 5-1 FfE 5-2

" Vel

o A.._a b

s~
5-1 {CiiA 5-2 s

5.2.1.1 REFRSFF S FRAVIAEE
TSRS RV ) SPHAE R 3.72 LA R E AT o RS

EHRAYINSS - FERANE B R T HVEE S IR SR — > (RIBRIG SR 5 E S e E
FRAtETE 2009 FERHIAE] 2010 FFRR 28% - Z&RFFF 11%HYRE B2 F] 2014
FERRHE AR EFEAT 40 B AR - SENGER S N EK R 2 HETERY 22 6] R S bRV
MAESEEZEE - (8 5-3 fil S-4)IRE NI RTBRIE R - SRR IES BRI ARk

EPHREE - R E S (R UMK - H AT RS E R E T - THET
2014 4 10 AR5 T([E 5-5) - HrFTEREsaikEAE %%ﬁﬂﬁﬁ%?%ﬁ@%&ﬁ oz
R N B RREWEHEEE N - AN B E R A S EE > DETRE R
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Mi§g= : SIMPLIS &%

H A 152 2 Fia— 4R U R R e sg R ZE o i
observed variable: EA1 — EA5 NC1 - NC6 AT1 - AT9 IN1 - IN4
raw data from file C:\FACTOR3\FACTOR3.dat
sample size = 411

latent variables: EA NC AT NI

relationships:

EA1 EA2 EA3 EA4 EAS = EA

NC1 NC2 NC3 NC4 NC5 NC6 = NC

AT1 AT2 AT3 AT4 AT5 AT6 AT7 AT8 AT9 = AT
IN1 IN2 IN3IN4 = IN

path diagram

end of problem

HHEN S 2 (ETE— 4R U R R g MR = o it
observed variable: EA1 EA2 EA3 EA4 EA5 NC1 NC2 NC3 NC4 NC5 NC6 AT1 AT2
AT3 AT4 AT5 AT6 AT7 AT8 AT9 IN1 IN2 IN3 IN4
raw data from file C:\FACTOR3\FACTOR3.dat
sample size = 411

latent variables: EA NC AT IN

relationships:

EA1 EA2 EA4 EAS = EA

NC1 NC2 NC3 NC5=NC

AT1 AT3 AT4 AT8 ATI = AT

IN1IN2 IN3IN4 =IN

path diagram

end of problem

H VL EI 5 2 W4 — SR U IR Z s MR Z o i
observed variable: EA1 — EA5 NC1 - NC6 AT1 - AT9 IN1 - IN4
raw data from file C:\FACTOR3\FACTOR3.dat
sample size = 411

latent variables: EA NC AT IN DI

relationships:

EA1 EA2 EA3 EA4 EAS = EA

NC1 NC2 NC3 NC4 NC5 NC6 = NC

AT1 AT2 AT3 AT4 AT5 AT6 AT7 AT8 AT9 = AT
IN1 IN2 IN3IN4 =IN

EA NC AT IN = DI

path diagram

end of problem
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HEHIEI S Z (S 1TE SR U R E s R = A
observed variable: EA1 EA2 EA3 EA4 EA5 NC1 NC2 NC3 NC4 NC5 NC6 AT1 AT2
AT3 AT4 ATS5 AT6 AT7 AT8 AT9 IN1 IN2 IN3 IN4
raw data from file C:\FACTOR3\FACTOR3.dat
sample size = 411

latent variables: EA NC AT IN DI

relationships:

EA1 EA2 EA4 EA5 = EA

NC1 NC2 NC3 NC5=NC

AT1 AT3 AT4 AT8 AT9 = AT

IN1 IN2 IN3 IN4 =IN

EA NC AT IN = DI

path diagram

end of problem

s R — SR BRI EEaS MR R = A
observed variable: WO1 WO2 WO3 WO4
raw data from file C:\WOM\WOM.dat
sample size = 411

latent variables: WOM

relationships:

WO1 W02 WO3 W04 = WOM

path diagram

end of problem

AR E — R HA RS ER R

observed variable: FAM1 FAM2 FAM3 FAM4 FAM5
raw data from file C:\FAM\FAM.dat

sample size = 411

latent variables: FAM

relationships:

FAM1 FAM2 FAM3 FAM4 FAM5 = FAM

path diagram

end of problem
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A EE R _REEEERZE T
observed variable: FV1 FV2 FV3 OV4 OV5 OV6
raw data from file C:\\PV\PV.dat
sample size = 411

latent variables: FV OV PV
relationships:

FV1FV2 FV3=FV

OV4 0OV5 0V6 = OV

Fv OV PV

path diagram

end of problem

TR = Z AIaa— S A R e M R R T
observed variable: TS1 TS2 TS3 TS4 TS5 TS6 TS7
raw data from file C:\TS\TS.dat

sample size = 411

latent variables: TS

relationships:

TS1TS2TS3TS4TS5TS6 TS7 =TS

path diagram

end of problem

TR R 2 (B IE— 4R BB ZREgRE M R 5 i
observed variable: TS1 TS2 TS3 TS4 TS5 TS6 TS7
raw data from file C:\TS\TS.dat

sample size = 411

latent variables: TS

relationships:

TS1TS3TS4TS5TS6 TS7=TS

path diagram

end of problem

BTS2 VIie— IR R ERe MR R i

observed variable: IR1 IR2 IR3 IR4 IR5 WR6 WR7 WR8
raw data from file C:\LOY\LOY .dat

sample size = 411

latent variables: IR WR LOY

relationships:

IR1IR2 IR3IR4 IR5 = IR

WR6 WR7 WR8 = WR

path diagram

end of problem
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B Z B IE— 4 NREEE R ZE T

observed variable: IR1 IR2 IR3 IR4 IR5 WR6 WR7 WR8
raw data from file C:\LOY\LOY .dat

sample size = 411

latent variables: IR WR LOY

relationships:

IR1IR2 IR3 =

WR6 WR7 WR8 = WR

path diagram

end of problem

B vakEss R R o i
observed variables: DI1 — DI 24 WOM1 — WOM4 FAM1 - FAM5 PV1 - PV6 TS1 —
TS7 LOY1-LOYS8

raw data from file CA\TOTAL\TOTAL.dat
sample size = 411

latent variables: DI WOM FAM PV TS LOY
relationships:

DI1 - DI24 = DI

WOM1 - WOM4 = WOM

FAM1 - FAM5 = FAM

PV1-PV6 =PV

TS1-TS7=TS

LOY1-LOY8=LOY

FAM WOM -> DI

DI ->PV TS

PV ->TS

PV TS -> LOY

path diagram

end of problem

RSS2 B RS R i

observed variables: DI1 — DI 24 WOM1 - WOM4 FAM1 — FAM5 PV1 — PV6 TS1 —
TS7 LOY1 - LOYS8

raw data from file CA\TOTAL\TOTAL.dat

sample size = 411

latent variables: DI WOM FAM PV TS LOY

relationships:

D114 DI19 DI23 =Dl

WOM2 WOM4 = WOM

FAM1 FAM2 FAM3 = FAM
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PV2 PV5 PV6 = PV
TS2TS5TS6=TS

LOY4 LOY5 LOY6 = LOY
FAM WOM -> DI

DI ->PV TS

PV ->TS

PV TS -> LOY

path diagram

end of problem

&t iR

observed variables: EA1 - EAS NCI1 - NC6 AT1 - AT9 IN1 - IN4 WOMI1 - WOM4 FAM 1
- FAMS FV1 - FV3 OV1 - OV3 TS1 - TS7 IR1 - IR5 WR1 - WR3
raw data from file C:\TOTAL\TOTAL.dat

sample size = 411

latent variables: EANC AT IN DI WOM FAM FV OV PV TS IR WR LOY
relationships:

EA1 - EA5S=EA

NC1 - NC6 =NC

AT1 - AT9 = AT

IN1 - IN4 =1IN

EANC AT IN = DI

WOMI1 - WOM4 = WOM

FAM1 - FAMS = FAM

FV1-FV3=FV

OV1-0V3=0V

FV OV =PV

TS1-TS7=TS

IR1 -IR5 =IR

WRI1 - WR3 =WR

IR WR =LOY

paths:

FAM WOM -> DI

DI ->PV TS

PV >TS

PVTS -> LOY

path diagram

end of problem
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