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Abstract

According to the statistical data from the World Tourism Organization about
numbers, and average annual growth of international travelers, as well as travel income,
the tourism market with greatest development potential is the Asia-Pacific region. An
overview of the administrative information system of the Tourism Bureau, ROC, most
tourists who come to Taiwan are from Asia. Currently, Chinese and Japanese tourists are
the main travelers for Taiwan. In order to attract more international tourists and create
more tourism production value, Taiwan will actively develop the fourth largest customer
market — the potential tourism market of Malaysia. On September 7 to 9, 2012 (a total
of 3 days), this study conducted non-random convenience sampling questionnaire
surveys for visitors who are 18 years old or over in the Malaysia Autumn Travel
Exhibition. The 518 valid questionnaires undergo descriptive statistical analysis and
stepwise regression analysis. The main purpose is to use research analysis to understand
the influential relationships among destination images, source of travel information,
motivation for viewing travel exhibitions, and behavioral intentions for Malaysians
toward Taiwan.

The research results show, in destination images, friendly local people, appealing
local food, cultural events/festivals, convenient public transportation, and
restful/relaxing atmosphere have positive effects on future plans for international and
domestic travel. In terms of source of travel information, word-of-mouth, tourist
organizations’ websites, brochures, radio, Facebook, magazines, Internet, and tourist
information center have positive effects on future plans for international and domestic
travel. As for the motivation for viewing travel exhibitions, the goals to collect
information for future purchases, compare market prices, examine products before
making decision, see a wide range of products on display, get discounts and special
promotions, and media attraction of exhibition have positive effects on future plans for
international and domestic travel.

Finally, this study proposes four concrete suggestions: “continue to form tours to
participate in Malaysia Autumn Travel Exhibition and provide discount plans and
measures,” “hold tourism promotional meetings,” “purchase the optimal advertisements
where Malaysians obtain travel information,” and “promotional model for marketing
targets in group tourists and backpackers,” as a reference for the public and private
sectors in developing and cultivating the tourism market in Malaysia.

[ Keywords ]Malaysia Autumn Travel Exhibition, Destination images, Source of travel
information, Motivation for viewing travel exhibition, Behavioral
intention
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Mutinda #[! Mayaka(2012)!"] ﬁ‘gﬁ(Kenya)pJ[ |5 B! (Nairobi) | 2 £ et
54+ P IR LS PO BRI | PO -
PEERE J é&plpﬁg‘ll_]fkﬁﬁﬁ%ﬁ’xﬂJ%éEI(Nalrobl)EafPJHIu ek v 118
0 - 57 S U R BIR(Ch - souares)

?%;‘EET 1 1REE (Pearson product — moment correlation) s 5 57 Fadf4 : ﬂ
E”‘@“W DI S0 [ 3 TV SRURPOE R HTHICC R 19
By F i A E— R R (Nairobi) ] S S Bl [P B3 TEY B ptsE 5
PEEE "J?}WH‘%*L‘%‘FEH‘??WE%E‘ S E LIRS
#E- Elph‘%ﬁj S FEFIA  (RIARS » B [ PR A
St ﬂamﬁu A SR S B (Kenya) 8 T
B »3@@ [ IR @R < PR N R 7R (Nairobi) | 2

S AR R (Kenya) B b S s | E“;E:El TIRYF u;J K @rﬁliﬁﬂ =
%‘4 fj‘}LﬁiQ"EJ ELSWRURHEL » iﬁﬁ“*@c,’ﬁﬂ_ ]EZ,I rJr pﬂ*‘ﬂ&h =3t > ﬂ H
(Kenya)ﬁﬁf"ﬂﬁj% 2ok = B p iy HH‘: (& Jﬁgﬁp@ DECTVE P N
P g e ?ﬂf“ FIFJ i i St T"»ﬁ\ ﬂ 2 'B%(Mombasa)ﬂ% 1151 B (Coral
Coast) » [fij]=HfuiFiEees L 12 [ES«' e ] o 5 HF“FTJ%Wi T
i (Kenya)ls " [ FESEE |z i G <RI AR ~ Rl -
IR R e P Eﬁ’ﬁmuiﬁﬁ FERRH - AR 4 Bl
PR E A e | .
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E(EaN mt A BT HFEF 2012 5 B T R SRR SR 2 e T i
PHRERG  PIH SR~ PRS- PG R TS R A
“JDJ Ptk o
3.1 751:;

Baloglu {1 McCleary(1999)%. 7. i+ Z & VE [HE 11 H%EJJE H =P AL [
f;{l{élu Yz ﬁﬁa”t b | 2 PO AR (e ]Wfﬁglﬁu%@%ﬁéwgglw pJ
ﬁﬁj A‘/E‘\f%f;{lfid* U?F:;?ﬁgﬁmu fRIfF= }“ELI'E IJ{"EJ‘_‘T'LJ%J \c|J}‘[
SR el AN (| e o Al e

%’ I m?{l’—’fﬂ*’ﬂiﬁj‘\:[’[—{k HI IS }J&&J [[13{:{‘—@
85 T [ F”’ LT - A R SR
(RteRar F s i guadid (R ~ 177 0 FEFR) (DI 9) o P ful 5 SR ey YR
ey e 1’;FH¥' K A [ 15 JEE—f [[F[Jﬁ:wj ;;c? Hd 1, ]EE, /%515 ;U—rIF , I?LJ‘I[%IIE
PSR IR PR g

(RS EIpusy a5 E{ﬁgb[ﬂi
o =fl y ﬂ'?i/?iiﬂ o FRLIEIR
- 118 - Uit
e i « it
8 ’F‘ﬁk@? — ; -—
. iﬁﬁ . R B UER
® vf;[‘ o Ay %‘
o IR i
o &l Y

10 1B 4
=R YR © Baloglu #{I McCleary(1999)

Chen #1 Tsai(2007) EL4£Z I ﬁ*‘ﬂh%&%j”ﬁﬁ\% (F“LE_?FF[IW RAHITEL it 1 3
%L@)ij[uﬁﬁ%ﬁif@ﬁﬁtﬁ o mg?ﬁé% [ HEHE S ﬁ*jf"“][ﬂ%
53 PTG AT E R ) AT PG SR Bigné ~ Sanchez #{1 Sanchez(2001)

= 0 DIPRTCR IR B R S AR o FIAOI RO T BRI
ff'ZH%HI ’ %;y/%é%"@%m& AUBEE S 8L o 05 1 FIRUBEUGRIRYE T @
(Rl Bl By VRS > 5yt ﬂ&’b“éﬁﬂ‘h?t L(Bigné et al.)(J [ IO)
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s 6

B heeeeee- >

B 11 F IR E OGRS R UR A
R F1 © Chen 1 Tsai(2007)

Beerli #{1 Martin(2004) vt 1277 [ iz Pﬂgrz'q’fﬁ ,E,&E\%ﬂ > I S POk (ERS - Y
‘fﬂ%ﬁAﬁ‘ M1 IWJBET)%*‘]‘%%E“E 'E YEYHUG AR ’i?ﬁu%& ﬂZ‘g}g Hig) o
i N B EBSREE, {%l?’%‘@%& i ‘EJ‘E' ﬂﬁ? {%?’%HL%JWI?W:H%J

Tapachai ! Waryszak(2000)[ I F?@%'T (Consumptlon value theory) s
Fu(FunctlonaI) 7 (Social) ~ f J’%‘(Emotlonal) a1 (Epistemic) - E
(Conditional)="~ 5|[41 gwm@mu s ’I‘Jﬁ'L%'J((Beneficial image)@fgj;[/?ﬁﬂ‘i ’
PNV E | U?ﬁ%&(*ﬁ < | ’“f%)f?%&,igﬁ‘ﬁ'féﬁ%%@
F [f9# = Chen A1 Tsa|(2007)t'g l-r‘tfulffﬁpibiéﬁ EUBE TPUETEb [p 9 S TP
By FJ“’EIEJ%%L%JE'E:HEW (E“ﬁ_“,#[@? F&;[lﬁ@bﬁ;ﬁ ’%")bl—rtzﬁpqﬁﬂﬂf”r
E R AR R PN SR IJ%ﬁL%J(Destmatlon image) % g2
7 £3 [/ (Behavioral intention) -

Jacobsen I Munar(2012)jF4ge s [ Eﬁ AT LR A TP i
TGN R ]EHJ'BE UFHEL - vp[ !~ Weblopjwrgl%pglcIﬁ%iﬁ%ﬂﬁ,@ﬁ“
FLIEY 0T S R £ TR & [@ Dey A Sarma(2010)’7r21“ [EJF' IJ%FW\
WIT? VY FTE T PR U A F‘ﬁ'mﬁp‘*ﬁ uﬂc@“ PV LSRR T
[ HES [f il §t (Friends/Relatives/Colleagues) ~ ¥t = /b =A% ¥t ¥ (Travel
Agent/Tour Operator) - f“lbfé #i(Books) ~ AffffEAHE (Internet) A[1RY 3 F ﬁi[
(Commercial Guidebooks) - ﬁjéﬁ EH TR BT EPY o AR P
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VR P I 1 YA BRI E V] R

Rittichainuwa #! I\/Ialr(2011)’T“JJJ‘“§<, LI'fiﬁJﬁ”?ﬁffﬂﬁum&& TJI”JMEF
P S [ ) wﬁﬂﬁjﬂ?rw Fw%lg%ﬁ%ﬂ‘ﬂfﬁwl Rl %ﬁ‘ﬁ”f
HEEF TAURY *IﬁﬁFW\E‘QrF pﬂf“@ﬁ T T, EQ;:F @%p%w
Whltfleld i Webber(2011)’31”4luﬂ[§ FETEE R fﬁfﬂfgl’@w% Jad
% ?thgl?ﬁrﬂﬁfiﬁqﬂﬁ ﬁ?&&ﬁfﬁ%ﬁﬂllﬂ TRV SR - 9 B

ﬁgﬁru;ﬂu@#[ G R R o
Yt’ﬁl”%[wﬁbrﬁﬁiéﬂ Baloglu #{I McCleary(1999)H 11/ | IFVEYE G475 Eifel
D=2 ﬁ’ﬁJﬂIChen@PTsa|(2007)}§aﬂ‘ﬁ VRGN Y& i % 5 5 EL[ﬁ‘ /TJ“7|EI

B o T BPYUER A B PSR 12
FIposy g H1

FEE L H2 S
H3

S s eI,

12 PR
3. Z’FPIZ[“’@%
P"?%“&i FVIHL PR m[“vﬁ“f“ » TR ﬁ'FTJTWE’? SRR TUI@?
E[U%:%{,L%Jﬂ:j’l_‘tu:%{& [l %’5 Ff -
r@@wﬁﬁmn@ﬁ“ S
H3 S 1 PR RV S = LR E B % HH
37312[ a:j‘J%J
ztf,mu 7 BEAIRBED 2012 5 B [gw%wﬁ“fﬁ@n‘ PR
[*ng.y LRy N FISE PR FI_H J o [N SE R BT 1 3 18
) L PRS- I P 2 B
H EHS,E#%Z{I?&F;FAE%‘SJ/%ZEFH‘[@ I‘Ff‘IEIc AU » #ﬁ#ﬂ@fﬂ@ﬁ& 5% o
3 © st -
34T
T JEI@IE'*HEIﬁ??ﬁﬂF Ao SRR B R
Putra World Trade Center, Kuala Lumpur ﬁg V2 BEHEE % CE R S Eﬁﬁﬁ?
Bl = w18 7)) F@ﬁ%lﬂﬁ* =l j‘%ﬁﬁ 1f12012% Q F| 7 flE =9 I >
ﬁ3<,@ﬁﬁﬁﬁmm$ mwﬁﬂm’wW%@*ﬁ FIE ~ IR T
i r,p&ﬁ*@?{ 32 (& i“?fﬁf‘ 2 }f“ﬁfﬁi‘ﬁ 518 {5} FFF [ﬂillﬂ ¥53E 95.6
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35 i st
I TR L 5T+ G E R BRI R
e e e R R e

S

3.5.1 IRy gy VIS T

FHgEe s Beerli #{1 Martin(2004) ~ Chen A1 Tsai(2007) ~ Kim A1
Richardson(2003) - Lee #{ Lee(2009) - Martin 7 Bosque(2008) 2% Qu #1 Im(2011)
PR T BT R O O E g) > HFURE 20 JEE R GER Rl iusy
%‘,L%JEEIE ! oFﬁJ%}‘ e ‘p‘dﬁj R (Likert scale) £ i gipfjfﬂﬁl%"&;'/j £!
[pl B 0T B T 2B I F(Strongly agree) s~ Tl E (Agree) |~ T i
(Common) ;~" 7 fﬁjﬁl({)isagree)J FITZFH T [Fil i (Strongly disagree) ;> (&
S HIRG 5432 % 155 it iR RS r:J[:Tsﬁ‘fﬁj?’é’L(Stroneg agree) |
BV SIS OIS Sl o A 5 535 TIPSR - TR I
Hi(Strongly disagree) ; H[ISHPEE VA S RS 550105 -

Beerli 71 Martin(2004) KLiPr425y 5% | 1AV EUGAVP SR - FEf TR
(Natural resources) ~ — L5 (General infrastructure) ~ =kl kg
(Tourist infrastructure) ~ B?iﬁffﬁ%@?iﬁ_?ﬁﬁ!ﬁourist leisure and recreation) ~ <
[~ ~ FRplA1Z: F5{(Culture, history and art) » Fﬂﬁr"ﬁl;@ﬁ?{ﬂi(Political and
economic factors) ~ F1gR+ F&%ii?‘i(Natural environment) - ﬁfﬁ’ﬁf%ﬁﬁ(Social
environment) & 3¢ 54 iy (Atmosphere of the place)9 [’[E'?FTETJE[ » FUELEIAVEY
Hig4 = Chen 71 Tsai(2007) FfPr i | | IO GuATIsE BT SRy 2% = Bulifp! > 2
FlveRs F I g S04 e F TPl il (Destination brand) ~ 1514%(Entertainment) -
FISRAI [=(Nature and culture) & [H-A 1} #5Sun and sand)4 ]’[ﬁf?{fﬁﬁ'[ - Kim
A1 Richardson(2003) 55 [|JI" ] & {*/F 1 ’IiiﬁFJ %Cultural/natural attractions) ~ ##%
ﬁ 1 Bl G (Community  characteristics/infrastructure) k> £L £ ﬁﬂ*/ﬁpﬁ
(Basic needs/comfort)3 ffaf=1 'Wﬁﬁﬁ%?@f@?@%@ﬁﬁ By o H\/Iartn Al
Bosque(2008) i P4 |1 ﬁl’%‘llil_%iﬂfﬂ‘]ﬁ’,@% [y o % JET%E TR
54 &) ?ﬁ TLRERE g F w6 A5 R 3 (Infrastructures and  socioeconomic
environment) ~ 3¢+ (Atmosphere) Elf‘ﬂ%%ii?‘l(Natural environment) - ‘[‘ﬁ R
54 (Affective image) » ¥ f“‘%iiﬁ(Cultural environment)s [l A= < Qu Al
IM(2011)F 435 5 & pusi&(Quality of experiences) ~ Hieskis! Ffj(Touristic
attractions) - :”Eiiﬁﬁlﬁiﬂ?'%ﬁ%(Environment and infrastructure) ~ IS5/ E19H
FJ(Entertainment/outdoor activities) & [ {#7#% (Cultural traditions)5 [’[ﬁaﬁfﬁp-l
Ly fgﬁﬁlﬂlb‘ﬁi‘?ﬁ PRSI o B lEliJi*;f,#ﬁﬁlﬁvﬁfgj > Lee Al
Lee(2009) I'] ¥ = *ﬁ%‘ [# (Cultural experience) ~ 5 fEf b = A1 % 4+ & A

(Inexpensive travel & friendly people) ~ [’Ff [l A14%E (Value & fun) ~ 4" ==27F
% (Safety & cleanliness) ~ & g A[i 7k iﬁ (Sports & nightlife) ~ [f1 7]
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S —

(Convenience) ~ {BET & Fﬁ#ﬁl[’é @*{(Quality food & accommodation) » 3 2 A Vit
FJ (Atmosphere & scenery)8 fE‘TﬁE‘I ’ %‘iﬁjf%%ﬂﬁl%i%f?ﬁ@?‘ﬂlﬁ b

IS [ ERERIORE

I eV S R i A AR B (N U R A ﬂﬁﬁﬁﬁ(Natural
environment) ~ ¥ [ ﬁiﬁ(Culture environment) ~ B il EL #EL G (Tourist
infrastructure)ﬁfﬁﬁiﬁ(Social environment) > 3 5% (Atmosphere)5 {55 % >

IENCE
$06 BRI RS g S B
BT FEIF T EIRELS
a.Kim &
R Richardson,
1.Beautiful scenery(i@jﬁfﬂgﬁfﬂ) 2003
a.Beautiful scenery/Natural attractions(%jﬂfﬁﬁtﬁ‘?“ b.Beerli &
Fl ’Hiﬁ %!,7 i Martin, 2004
b.Beauty of the scenery(%i@ﬁ@[ﬁ‘ﬁ]) H | c.Martin &
c.Beautiful Iandscapes(%i@ﬁ@[ﬁ‘ﬁ] ) Bosque,
d.Spectacular landscape(F+ @ iv= 1 2008
P eC’ 2 F ) d.Chen & Tsali,
2007
Great variety of fauna and flora(FEi5H 2= 2 AUEHH 1) a. BeerI’i &
a.Variety and uniqueness of flora and fauna(Fsfi$ Martin, 2004
[ SRR ) | &
Natural | b Variety of fauna and flora( < g7 i 74) S Wit
"renng/r:{cm c.Great variety of fauna and flora(FE ki %< 29t ¢.Chen & Tsai,
FI R 1) 2007
iﬁ 2.Good weather(?iwfn) a.Chen & Tsai,
a.Good weather(f+ = 35¢) 2007
b.Weather(Temperature ~ Rainfall ~ Humidity ~ Hours e b.Beerli &
of sunshine)(*- 3 — 1'% ~ Tyl WA ~ IS H 1 Martin, 2004
B0 c.Qu et al,
c.Good weather(f+ = 3) 2011
3.Good beaches({+ ¥ #5
a.Good beaches(}+ 145 a.Chen & Tsai,
b.Beaches(Quality of seawater ~ Sandy or rocky o 2007
beaches - Length of the beaches ~ Overcrowding of H | b.Beerli &
beaches) (Y& = - 14 7J<Fﬁ[![@fr . i'ﬁfﬂﬁ?? [T [y s Martin, 2004
TR PR
Characteristics of rural( 5 <1 f5F]) TP REE
Cultural A, o = |aQu & Im,
: o (BFE 340 n
lenviron 4. Presentation(&' [&#13 jF' V) ] 2011
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1A B RS
ment a.Native American culture(Z_ g4 + < {*) - A taste b.Chen & Tsali,
Y [" 78] of cowboy life and culture(— {4 %% A 2007
. c.Kim &
iﬁ HEE) : Sy Richardson
b.Unusual ways of life and customs( 7> %’lﬁfj‘ﬂfﬂj = 2003 ’
EIEAIHE) dBeerli &
c.Nice to learn about local customs(fﬂﬁ.ﬁ?fi'ﬁjﬁ}i'} Martin. 2004
PO (5)
d.Customs and ways of life(/ii' {# A1 % iﬁ%?“) ~
Folklore(5d %)
a.Qu et al,
5.Cultural events/Festivals(< (=P & 1) 2011
a.Cultural events/Festivals(¥ | *ﬁfﬁﬁﬁﬁ ED i b'glgt:;‘e &
b.Interesting cultural activities( &V [’“‘iﬁgw) H 2003 ’
c.Festival, concerts, etc. (4] - ?ﬁ%‘*ﬁ%’“ °) c.Beerli &
Martin, 2004
6.Museums, historical - buildings, monuments, a.Kim &
etc.({ﬁ?ﬂﬁﬁ » FERLIEEE ST Richardson,
a.Interesting historical attractions(#| @Efﬂ?ﬁllfﬂ E@ M 2003
b.Museums, historical buildings, monuments, b.Beerli &
etc. (Y268 ~ TRplIESE ~ el SR ) Martin, 2004
7.Understanding the local culture characteristic,
example: Hakka culture, Aboriginal culture.(fg o qper
BRI 1 [ - B0 A [ RUENY Ho (P s
)
8.Good evening entertainment( L4 pv Tk [l 5 4% a.Kim &
BB Richardson,
a.Good nighttime entertainment( 2L 4+ i+ e i[548 0 ZBOO3I_ 2
) .Beerli
. . v e . e} Martin, 2004
Tourist b.nght‘ Ilff(]’&\ ;: ijin\ Bati, discotheques and F ¢.Chen & Tsai,
Infrastru|  CIUbSGTIF*! » LA 52 A= 45HT) 2007
cture c.Good night life({+ 7k % iﬁ) dQu et al,
il | d.Night life(ft % 35) 2011
2% | 9.Good shopping facilities(f o 17E45) a-%‘gg & Tsai,
a.A good shopping place(— f[ﬁ'ﬂiﬁlflflgé?’iﬁ%’?) b.Mart &
b.Shopping facilities(j4*727%) T jsrqﬁe
¢.Good shopping facilitiesF;’[l Elfjﬁéf}*dr%ﬁ%) 2008
d.Shopping (&%) cQu et al,
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534 REE! I EL
2011
d.Beerli &
Martin, 2004
10.Appealing local food (cuisine)(&d| * fus & a.Kim &
?gﬁggf\ £1) Richardson,
a.Appealing local food (cuisine)(® | ~ ity & 2003 ,
PRy X A) ~ Varied gastronomy( 24553 Q) i bggg‘? & Taal,
b.Restaurants(Number ~ Categories ~ Quality) (&g - H c.Beerli &
BrEl ~ 572 Fﬁ#[’??) Martin, 2004
c.Gastronomy(3 £1) dlee & Lee,
d.Local cuisine/new foods(HiFI5 &L/Fy 137) 2009
1 1. Tourist centers(FeEf] 1-=)
a.Availability of travel information (374 ELFY T aQu et al,
) g 2011
U . . b.Beerli &
b.Welcome centers(#{ Il 1-~) ~ Tourist centers(k35 Martinh. 2004
=)
) ) y . a.Qu et al,
[2.Convenient public_transportation(ffi#[[py =5 2011
AEIf) b.Beerli &
a.Easy access to the area(if54% * i) M Martin, 2004

b.Ease of access to destination( pj#* éﬁﬁLﬂE [HEY) c.K_im &
c.Good quality of transportation( L4+ Fﬁp@]’ﬁ%}@ﬁ) gcl)%gardson,
3. Tourist attractions facilities(Feirg! KhH5) RS
Muslim friendly service and facility (2P 150K . | e
A I) ow e T
4. Theme parks 2 & * R FIE R
a.Qu et al,
2011
15.Safe and secure environment(3 = Fuzlih) b.Martih &
_ a.Safe and secure environment(" = 1) Bosque,
Social b.Safe place(# = fH¥s7) M 2008 .
Environ . ok c.Chen & Tsai,
ment c.Offers personal safgty(#%[ﬁ MEPE) 2007
fi‘“’?ﬂ d.Personal safety( * £} =) d.Kim &
13{ Richardson,
2003
16.Friendly local people(‘FIr}‘f'JhlfAJ*y ]%j) aQu et al,
a.Friendly local people(?.r[’i*’ﬁ’?b K %»,) el 2011
b.Hospitality and friendliness of the local b.Beerli &
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2L REE! MR SRR
residents( i3 2 gfj;:ffg'['ﬁﬁl I ) Martin, 2004
c.Hospitable and friendly people( * 54+ % F % §+) c.Chen & Tsal,

d.Interesting and friendly local people(F jEZ# 1 4+ 2907

F'g?-'}'fjj b d.Kim &
Richardson,
2003
17.Clean(8iz3#) a.Qu et al,
a.Clean/unspoiled environment(J& /5 54% 4192 2011
fﬁ) P (BRI =i b.Chen & Tsali,
= . JUE
o Clean(i19) i
c.§tandard hygiene and cleanliness(f& ¥~ &=k A1 Richardson,
mE) 2003
18.Competitions, conferences or exhibitions(F=gy e |piE
TFIEY ~ PR 5B ‘ [
19.Restful and relaxing atmosphere(ﬁfiiﬁﬁlﬂ;@%ﬁfj
S5 aQu et al,
. . 2011
. BERA R SZ0Y § . _
a Iiestful and relaxing atmosphere(= ﬁi L= 2ENER i | b.Marti 2
i) , - Bosque,
b.Peaceful place(%‘i?’ﬁ?zfiﬁlfJi*‘fB) \ Place to rest({# Rlp~ 2008
#57) ~ Relaxing place(fr#4it)

P0.Good place for children/family(fid & /% Epvf _
AIMOSp | g7 a.Beerli &
Nere | a Family-oriented destination(5ff5 E=fivf 1fivtsy) | b glj " 'Z’t 20;4
e b.Good place for children/family( i 2 /5 /g=prg+ . '2011 Y

L)
] L ' a.lLee & Lee,

Exotic atmosphere(f! [ﬁyi‘lﬁgﬁf) 2009

a.Exotic atmosphere(§! [ﬁﬁi‘lﬁ%}) o b.Chen & Tsali,

b Exotic(# i/ f ) H 1 2007

c.Exotic(f! [asi"[‘ﬁ%%f) c.Beerli &

Martin, 2004

3.5.2 MR L IRLY T st
K BRI R (% 7 OBV EUR IR $ %2 Dey A

=5
= 0
Y
71

Ffﬂ%f%?riﬂ 18
r:Jlé%fj’ﬁgj(Very high) | ~

o
1
w
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Sarma(2010)~Ha # Fang(2012) ~Huang %7(2009) - Jacobsen # Munar(2012) -
Lichtenthal %£7(2006) ~ Okazaki 7 Hirose(2009) - Rozier-Rich #1 Santos(2011)

A HE T

I o IR FRE R P P L (Likert scale) > [l 2§
" fy(High) > " i 3j(Common) | ~ T #fi I'ES[

Low) |



AT ZEA S (Very low) | > (AT HRG 5~ 4~ 3~ 2 % 155 iRt iR iRE
i f g i(Very high) BB & AP L YRl 2 [T ﬁ@ ’ ﬁ 5
2 ;l“ﬁ%l?ﬁ ALY ”Eﬁ (Z(Very low) | [ISAFF=REHE Bl S YR 2 1ok
B AT e

Dey FI Sarma(2010)#; fl1Z[E~=" 4« Vfi (Informal sources) ~ ZE 4 2 471
(Cognitive wisdom) ~ % i Eil FlLf (Travel consultants) ~ [ 12y 5 ¥ 4 Vi
(Destination-specific sources) ﬁ%‘ﬁﬁ'lg G .%’?Fﬁ[ll(Medla/General publications)
HIEL P {lat ~ <f<3Fi(Other personal sources)6 [t =1 15 {[REE ! > BT & S
R TV [EYRV TR - Huang ~ Chen #{1 Wu(2009) fE4t=5E :9)5“ Ay
£ o 1] [k 5] E (Traditional channels) ™ B f 2555] 1 (E—commerce
channels)2 I'[*“f‘%fl 7 ]ﬁfﬁlﬁlﬁlﬂtﬁﬁﬁj THER ”l » I ?E{‘;, ISR B g U
Fo TR e Al A "pJL,

awfrj_ fmw%g“ mwfﬁpwpﬁl ARl )
1 55 A I:"IZI%EE(Prlnt media) F:*% i ¥l (Electronic media) ~ “[ﬁ,uﬁﬂaﬁé‘
(Internet - based media)#{ Il {*335]% (Other channels)4 {73 %1 » Y1 7 -

A 7 DR R TR S

L

73 3% FEE! PR E PR
a.Huang et al.,
2009
1.Newspapers(¥=¥) b.Lichtenthal
a.Newspapers(# ) etal., 2006
b.National newspapers( B [ HAT) ~ Newspapers C.|2_|(?12& Fang,
local)(#97# [ -
c (Nz(\j\?s;(aper; (LJ%EE)EE ) M | dJacobsen &
' . e 3 . Munar, 2012
d.Reports in newspapers( i #at HEpiE) e Okazaki &
e.Advertising in newspapers(ir J,%EE_FI[J’??[ f ) Hirose, 2009
Print f.Newspapers(ii) f.Rozier-Rich
media &  Santos,
TR 2011
Iic a.Huang et al.,
2.Magazines(¥55E) b.i?gt?tenthal
a.Professional Magazines(glli"?%ii) etal., 2006
b.Consumer magazines(if] 1 ¥ #¥43&) - Sunday c.Jacobsen &
magazines( k! B~ 5E) ME Munar, 2012
c.Reports in magazines(i %”f’fgﬁf Fi]%iﬁi) d.Okazaki &
d.Advertising in magazines(i F=E H+ [J’? iF ) . E':)rz()izer’ F%?cohg
e.Magazine(F¥E) &  Santos,
2011
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BE] T P ] 1
a.Okazaki &
3.Guidebooks(ﬁf@ﬁ§kj) Hirose, 2009
a.Guidebooks (it ) M | b.Rozier-Rich
b.Guidebooks(E:?}E?F,reH) &  Santos,
2011
a.Okazaki &
4.Brochures(FgiE=]) Hiro_se, 2909
a.Brochures(5edE= 1)) i b.gozwrgg:]c;gs
b.Travel brochure(FesiE= ) H 2011 '
c.Brochures/Pamphlets(h3i= 1)) c.Dey &
Sarma, 2010
5.Books (3! a.akazaklzooé&
a.Books/noveIs(%; = 5) ] b.D(Ieg(/)se’ &
b.Books (F77) Sarma, 2010
6.Radio( ﬂ»‘.ﬁﬁg) a.th;Jggng et al.,
a.Radio(" # 5&) b.Lichtenthal
b.Network radlo(q[ﬁ‘“'é‘, F%&L) Local radio(¥s# 1% " etal., 2006
£+) ~ National spot radio(= a&%ﬂiﬁ’ﬁﬁg’*) ~ |c.Ha & Fang,
I c.Radio(‘# 7 E) 2012
E: e;tggina d.Reports in radlo( A T ) d'ﬁﬁﬂzf,egol f‘
e 7.TV(F) a.Huang et al.,
Iic a.TV shopping(F&i 1) 2009
b.Spanish language network TV(f17=77 ?,%“ﬁ F b.;lthegégzg
i) ~ Spot TV(%'%HEFJ) Network TV( [ﬁ%‘% dil c.Ha & Fang
i) ~ Cable TV(F) 1@ =yl 2012 ’
c.TV(FHi) d.Jacobsen &
d. Reports in TV(7 %’@1}5 et Munar, 2012
a.Lichtenthal
Snternet AFAE: oHe & Fang
Internet- 5 Internet(Giffs ﬁ,n 2012 ’
based b.Internet GiFiRAIHE c.Okazaki &
media . - ) Il o 2009
S v c.Internet(GiffEA{ %) ~ Mobile internet(= £s_F5i) Hirose, 2(
o] d.InternetGirlFRirE d-zoz'eréi:]igs
elnternet(qﬁﬁ ﬁ,t, 2011
e.Dey &
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B BT TR
Sarma, 2010
9.Facebook(j&%) m | aJdacobsen &
a.Information through Facebook (7 .. | 1763 ) H Munar, 2012
lO.BIogs(ﬁB?“éfé{) ] a.Jacobsen &
a.Tourist blogs ) Munar, 2012
L1.Airline websites(f 2 ** FiJAgH] a"']\ic?lbiegmf‘
a.Airline websites(§it 4 ﬁjﬁ“\\[ﬁfg} M b.D:y ar, &
b.Airline(fic % = Fi) Sarma, 2010
12. Travel agency websites(F¢ Fﬁﬁ‘%ﬂr‘ﬁp a.‘l]\(;IICObseQOI f‘
a.Travel agency websites(hF = ﬁﬁ[ﬁf | dil b Hll;;r?r’
. e e . g et al.,
b.Travel agency websites(% i~ mﬁ[ﬁfﬁ) 2009
13. Tourist organisations’ websites (@ﬁé’ﬁ@?\@ﬁiﬁ a.\ll\a;llcobsegmfc
a.Websites of tourism organisations(# St 5= 55 ?[ﬁ,#[j ] b.Jo:rTiar’et "
b.Web sﬂe(%rﬁf}iff'f) 2011 '
a.Jacobsen &
Munar, 2012
14.Personal experience(fid * FUZER) b.Rozier-Rich
a.0wn experience(f 1= | FUAZER) 5611 Santos,
b.Previous experience(!"| = A ER) M
. r g o A c.Dey &
c.Past experience (i FN;TE%?) Sarma, 2010
d.Personal experience(ffi * 7% 5#) d.Mutinda &
Mayaka,
2012
Other 15 \Word-of-mouth(| i) a'ﬁﬁ?]ziegmf
i?ag?iz a.Other information from acquaintances/family(F'(l| | b.Okazaki &
e P IE M ) J'El Hirose, 2009
- b.Word-of-mouth([" 1) c.Rozier-Rich
c.Word-of-mouth(] 17i}) ~ Friends family("¥1 % % 2=) 55 " Santos,
a.Okazaki &
16. Tourist information center (FEERERIF] 1-0) Hirose, 2009
a.Tourist information center (i sy 1-<) - b.zomer-slzrlwctgs
b.Visitor info.cntr. (] o H - !
c.Travel information center(ijﬁb‘_ﬁﬁﬁ%}“ [e) c.Dey &
Sarma, 2010
17.0utdoor advertising(5 19 & £) M | a.Okazaki &
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a.Outdoor advertising(* 19} ?‘3 P 1) H_irose, 2009
b.Outdoor (=19} ?, i 1) b.;lthegég%I
a.Okazaki &
18. Travel agent(¥ = k) ] glfO_SE, ZROOY?
.Rozier-Ric

a.Travel agencies(s /= )

b.Travel agent(i7 k) H 5611 Santos
c.Travel agent(hE = ) c.Dey &
Sarma, 2010
Tlcketlng terminals at convenience store(7+ 'E[%U?F'F? g Okazaki &
[ & BIRSHAS) ~ [Hirose, 2009
19.Bus advertising(>>H1%#£,) PHO PR
P0.Airport advertising(B5 % £ ) PEO|FE

3.5.3 WitV 6 T

IR AR ] 2 B e o i o R A T e il A P RS e (Trawvel
experience) > ¢’ﬁf}“’&ﬂ Kang 71 Gretzel(2012)!" | 3 [ 3iEdf) /| 46, g5p
(Children in travel group) ~ 2="IhE3EEl ~ Ho(The number of people in travel
group) el e (Frequency of visit) ~ iﬂ}atﬁ“ﬁjﬁﬂj il(Time of decision to visit)

‘T@F'BJJEJjF'E%@(Length of stay)5 {fH FElERE R » (SN IR T % T % [—;giaff
?ﬁﬁl Tl iR - Wong AT Liu(2011) 1) ™ — [l [pui(Destination of
the next trlp) el 2 (Model of travel) ~ Bﬂqﬂ |~ %i(Planned length of
trip) ~ HEHEE [puEsEeEN(Number of visits to the destination) ~ FissY El 7
(Size of travel grorup) ~ T3S 2 (Travel compames)ﬂl"ﬁji* J»Z[&Ej I EiE(No.
of chlldren traveling with)7 (s el e > #5 p e s A CHE A 'jF'J[E;'F'

i ﬁ S L%ﬂ* Chen 1 Tsai,(2007) i P biestie] | Poby i geAIse [E

4%;-5.7 tﬁ@ o F ]SS 2 (Travel party)ﬂI i A F“ﬂf’ [ (Past
experlence)z fl e b ?E?%"E VS HUG iEUE blﬂtzﬁn[ﬁ S RA T
Nicoletta #I Servidio(2012)!] [?’%«bﬁﬁt—e&ﬁd E?Ffijf—éﬁﬂ:\ﬁhf—j\_ﬁlﬂJ%ﬁg
J%Jp VEE S H e ik F;l% I((Main reasons for travel) 1= & I 55
~~Elr(Average number of trips per year)2 (it e i B fit £ @i@e’mﬁ?

A L PR AR FﬁJ T FE i @S‘[Bi?ﬁif« ~Er(Number
of international travels) ~ ﬁﬁ%’i# s ngli[as«laﬁ (Countries : visited) ~ ™ — i hF
HEf TPt (Destination of the next trip) ~ 7% Hi 30 FigsiE=+ = (Usual form of
tourism) ~ FFEL FIpvu(The purpose of frequent travels) ~ b Jﬁﬁig&
(Tlme of deC|S|on to visit) & & = TEiE VEr(Average number of trips per year)7
(bt e o ETRTIAEEEL £ F T U% (Nominal scale) » 1% 8 -
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* 8 ek Vo R
B £ | A EEINT IRELS
:\rllirr?aetrioﬁf Nominal 1. JNoatall [ ]JFirsttime [ ]2-3 times
omina [ ]4-5times [ ]6 times or more a.Kang &
al travels |scale o : : Gretzel,
[l [ 1 ] 1 R a. JFirsttime [ ]2-3 times [ ]4-5 times 2012
g [ ]6 times or more
2. JNo at all [IChina(™ &)
: [1Japan(E'#4)  [JHong Kong(##)
Cio\?izgézs Nominal [ IKorea(#RE) Dlndonesia(ﬁjﬁd)
o7 5 Wscale Clindia(H]'#&) [JPhilippines(FEE #) Fl .”;F%?r
L%[j@:,#\ FIETNE | [Macao(@FF)  [JSingapore(#ripis)
[JTaiwan(E:3) DThaiIand(,—? E2))
[JVietnam(&y) [JOther(E f4)
3. JNo at all [CIChina(~ &)
[Vapan(E!4)  [JHong Kong(f#)
Destinati [IKorea(#p)  [India(H]%)
-ofestﬂgart::)?t Nomingl | 1ndonesia(e1") CIPhilippinesZl& )
trip scale [IMacao(eFf]) [ISingapore(¥ripid) a.Wong &
| R DTgiwan@hﬁ) DThaiIand(tﬁf—‘ ) Liu, 2011
MRS ]F[gji_% DVIetnam(@ﬁJ) DOther(IEI P‘H)
a.[ JAustralia [ |China [ ]Europe
[ Japan [ |Taiwan [ ] Thailand
[ ]United States & Canada [ ]Other
Usual form A.[]Single(f ~PRIET)  [Family(F )
lof tourism [Nominal [IFriends(39%) [JTour group(FFR"E) | a.chen &
s HE A2 Ulilscale a. ISingle(fl# *~ PHET)  [IFamily(FE) Tsai, 2007
U | gy | CFriends(P%)  ClTour group(Fisleifis) [bWong &
e b.[ JFamily(% ) [ JFriends(q %) Liu, 2011
. [JFamily & friends(& %)
The 5[ JRelax (#5#%) [ IBusiness(f#?5)
lourpose of _ [To visit friends and relatives(ZEZHH#I ™ ) _
frequent Sl\lczzzmal [ ]Other ?'r a.ls\llco_lg_tta &
ravels T g | aCRelax(#5%)  CICultrue(¥ () 28;‘;‘ 0,
Wﬂﬁ: gt [ JAmusement [ IFamily(% i)
i CIWork(~ {5) []Other reason(E! [ HekE)
Time  of{Nominal |6.[Early today(£=IJf]) [IYesterday(F=~) |a.Kang &
|decision to|scale [IWithin past week (3. — ¥H) Gretzel,
visit FiFT % | []1 - 3 weeks ago(1 - 3 B JF) 2012
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B £ph | e me] EEINr R
L B 11 - 5 months ago(1 -5 E:';ﬁﬁi THD
pfjﬁ;ﬂfﬁ&} [IMore than 6 months ago(6 [ FJI ah),
a.[ JEarly today(<; ~IJfj)  []Yesterday(f"=+)

[ Within past week (737 — 7i)

[ ]1 - 3 weeksago(l -3 E;J‘ETF THD

[ 11 - 5months ago(1 - 5 ! H#A! JFrJ)

[ IMore than 6 months ago(6 {i 7| '] fj)
Average 7.INo at all []1 per year
[pumber of Nominal [JFrom2to4 [JFrom5to 10 a.Nicoletta &
trips  per o
vear scale [_IMore than 10 Servidio,
5 & e it FETNE a1 peryear [ JFrom2to 4 2012
WSsre [ JFrom5to 10 [ ]More than 10

3.5.4 SRR 15 5t
FFEE Rittichainuwa A1 Mair(2011) Chen #I Mo(2012) =¥+ it
LR PR A va HFBEES 6 [l e
ASRREVIRIER E! o ST O TH *%Hnﬁ kI B
(Frequencyof attendance) |~ W%’E%El Ff#[(Spelllng)J "SI | 1
Sl 4 Fﬁ#[(Travel Fair Favorite selling) |~ " 34 & /| péﬁ&%kigq(Enjoyed snack or
performace) F@@«Fﬁg[r — FEELF}] Iz (Tasted which Taiwanese snack) |
T T S L T [/Egﬁlf%?@(Experiential value of visit to the Travel Fai) |
STEED > HBRREE L £ F 1% (Nominal scale) » (1% 9

* 9 SWITOIPH IR S R

) £ | G ARHCIE NPT
- 1 INotatall []lOnce []2-3 times a.Ritticha
requency 4-6 ti 7-10 ti More than 10| 'nuwa
of Nominal Eme(ss imes [ ] imes L1 Mor & Mair,

ttend . .
«’il[[ér: ;;%;s/gag?u@ a.[_|Once [ ]2-3times [ Jmore than 3 times bé(riln &
’L}{l s o b.[]1-3 times [ ]4-6 times ~ []7-10 times ‘Mo,

h [ ]More than 10 times 2012
j('jhe i of [_|General visitors(— 4&5#1H)
:/isirj[t'ty © Nominal [ JExhibiting companies(= 5 -3 )
Jexnibiton |scale | /Travel Agent(ie ) [ JHotel(5iz) 1t
=Y i A [_IGovernmen tourism organization(=/t A 5 5#) o
R [ . Ql}!en—governmental tourism organization( = [t/
2y =)
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W@ £78

TR

AR

PR

Spelling
T Sl A

it

Nominal
scale

FETE

2.[JHave(%)) [INo(1£7%))

iR

Travel

Fair
Favorite
selling

T e [T
Pl

Fmel il

Nominal
scale

FETN

3. IMemo(fEIf#3%)
[Pen(&N) [IFolder(¥ {=k)
[IPuppet(fjji)  [IKey ring(GER)
[]Cell phone Strap(= %54 ff)
[1Bag($=~") []Other (X )

[ JLantern 2588

1R

Enjoyed
snack or
performac
e F 8T
P2y A

Nominal
scale

FETRE

4.[1Snack(’]'Fz) DPerformace(?iiF‘j)

iR

Tasted
which
Taiwanese
snack
79 i
’E:zl’

i~ 7

| pe

Nominal
scale

FETRE

5.[10olong tea(k4&&% ) [[Pineapple cake(&'SlFF)
[JDumplings(’): #&tv) [JPearl milk tea(ZZ3k{%
#)  [Other(F )

iR

Experienti
al value of
visit to the
Travel

Fair =@l
W7 3l [T

5 R

(1 i

Nominal
scale

FETHUE,

6. 1Excellent(i54%)
[[INo good (%)

[[1Good(%)
[[1Bad(#5

IR

3.5.5 W RIS Y 15 =5t
F e Rittichainuwa 71 Mair(2011) ~ Whitfield 71 Webber(2011)f

—
-t

‘phﬁ R0 (Likert scale) £ fiEl

N [y
RIS

%E?a’éf%ﬂ [ R RS I R CRIE T > i :;J:%@r 14
7 =
|7 i

=] @ °©
S W T s L

_5" ’ [:l:[[ .TA'\_

e R

7 Ejdfj’[pjﬁl(Strongly agree) ;~" [ﬁjﬁl(Agree) B rTF"}{E](Common) IR

"7 [l #(Disagree) F1" 2 7 [l ¥i(Strongly disagree) ;> [AH-55 flif
4~ 3~2 2 1 53 fERLARIRRYE - 2RI (Strongly agree) , FEIE S
IR - 5 5 7 L PR "2 T il ¥ (Strongly
disagree) , FIISAfI PO VEE RS - 150 -
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Rittichainuwa #1 Mair(2011)!" | ’&H }f’ﬁﬂﬂlﬁ |l B (Get discounts and
special promotions) ~ FEEEEIAE Y E THEI(Travel to desirable destinations) ~ A
TR s Fﬁg[(Examine products before making decision) ~ J¥& +#
PRl sk K (Collect information for future purchases) ~ [ 1 il 1755
(Buy products and services) ~ &IV % Fﬁ#[ElfJ’%p%&(Gain knowledge about new
products) ~ 5 FEf I bE S (Learn about new travel trends) » @E%SE%FE (¥
3% (Observe product development) ~ &Y AL & (Interesting exhibition
theme) ~ Z i 3 [ 2l 5 fiT(Media attracted me to visit this exhibition) ~ i
’FPE[]‘K-’T(Attend seminars and workshops) ~ Z={5 * % idi fL(Exchange ideas
Wi[h others) ~ ¢ FLEEE-FF1 £7 *~ (Meet travel gurus and celebrities) #1115
&1 (5% (= (Find business partners)14 {1k 52 5 1 FE L BV EDAS -
Whitfield #1 Webber(2011) *'| % FF‘[E' (Products) ~ Afff5e (Networking) ~ F+ £l
(Information)#{ /&% (Reputation)4 ]’[ﬁ%ﬁf&-[ 13 {AREET > fg@%%ﬂﬂﬂﬁﬁgﬂéﬁﬁﬁ?
lﬁfj ’F'E?ﬁl ?

Al O o R APISR  R  l  DR BT RS R T TR
SEH T I%m’f\ﬁ ] &L (Get discounts and special promotions) ﬁ;ﬁlﬁiﬁﬁ@/
TS Fﬁ[}[(Examine products before making decision) ~ ¥ & F e 5 g hesEa
EL(Collect information for future purchases) E%lﬁiﬂﬁapﬁjhﬂlﬁ?ﬁ%(Buy products
and services) ~ JETH & Fﬁ#[?{ﬁl\(Gaining product information) ~ v e it
Zf(Learn about new travel trends) - f <% i [V ¥ 5% (Observe product
development) ~ ¥ | R f (Interesting exhibition theme) ﬁ%*ﬁgpﬁﬂléf
H1 F(Media attracted me to visit this exhibition) ~ 21 € (Attending the
workshops) ~ 7&H § A5 (Gaining technical advice) » ﬁ’?giiﬁfﬁfﬂ‘\ﬁﬂﬂl “@r
(Meet travel gurus and celebrities) ~ Fl i1 [ 7EXHZS % (The wide range of
products on display)ﬂlﬂji%@Tﬁ%ﬁ(Comparing market prices)14 [ I
#10 -

10 S BIBIETEmBREES il s e

2L R BT EEIREL S
1.Get discounts and special promotions(P&# #7! L
ﬂ'ﬁﬂ”@gi) a.Rittichainuw
\ )l[—v—‘ -
a.Get discounts and special promotions(P&#H {7+ I H 301‘1& Mair,
L FHIEEY
Motivati - - —
on 2.Examine products before making decision (55 Rittichai
i ] ey a.Rittichainuw
EA FRIYH Ok i) : . L M| a & Mair,
a.Examine products before making decision (g1 2011
TN W )
3.Collect information for future purchases(J*& g a.Rittichainuw
F FHRETRE K | a & Mar,
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T i

PR

a.Collect information for future purchases(l* & %
FREE R L)

2011

a.Rittichainuw

4.Buy products and services(f& g1 & i,f[l’iliﬁ;?) a & Mair,
a.Buy products and services(f E%Fﬁ FIARS) e 2011
b.Buying products/products available(E%FFi@;Fﬁ[h/ﬁa H | b.whitfield &
fifr) Webber,
2011
o ) ) , a.Rittichainuw
5.Gaining product information(&#! & 7 E\) a & Mair
a.Gain knowledge about new products(F&7H & J%%ﬁp? e 2011
% fif418) | b.whitfield &
b.Gaining product information(& % FFI[H?J‘E‘\) Webber,
2011
6.Learn about new travel trends(Pg* Sy i3y
=) (% o a.Rittichainuw
~ Jiizs .
a. Learn about new travel trends ([ iy By H 201(1& Malr,
Ei)
, ) a.Rittichainuw
7.0bserve product development(#%¢ & Fﬁ[![plfj B a & Mair,
) e 2011
a.Observe product development (<< Fﬁ[}[ﬁ@r'ﬁjﬁ) F [ b.whitfield &
b.Finding new products(Z5#ri% i) Webber,
2011
8.Interesting exhibition theme(% | EFYHET= [F) . a-?'ttgha"\r;ll;‘;‘;
a.Interesting exhibition theme (¥ | Zpv i Jf) ) 2011 ’
9.Media attracted me to visit this exhibition(ﬁ?}%‘ o
CEIESTER ) a.Rittichainuw
- = JiE; H
a.Media attracted me to visit this exhibition(ﬁ%*ﬁgpﬁ H 301(% Mair,
o |2 85
_ L a.Rittichainuw
10.Attending the workshops(2 J[rﬁﬁﬁ']‘ﬁl) a & Mair,
a.Attend seminars and Workshops(éf"J[Vpﬂ—F;«er’ﬁﬂln% o 2011
1) F T b.whitfield &
b.Attending the Workshops(éé"ip’gﬁﬁ]‘ %’ﬁl) Webber,
2011
L1.Gaining technical advice((E# # 5w) a.tht:chhall\r;luyv
a.Exchange ideas with others(Z= {7 * % fa i f.l) "l 3011 "
b.Gaining technical advice(J%?ﬁﬁ?%r?ﬁﬁ%d) b.Whitfield &
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2L REE! MR SRR
Webber,
2011
12.Meet travel gurus and celebrities(%’ﬁl FLBEE ] a.Rittichainuw
A, - a & Mair,
. . . - 2011
5 ElFeSiEA | w .
a.I\ﬁeEt travel gurus and celebrltles(ﬂﬁ B T B | b Whitfield &
ko o L Webber,
b.Meeting spemahsts(g’ﬁgﬂgfa%) 2011
] ] o a.Rittichainuw
Find business partners(zg'l;f*}gﬂﬂi & B ) a & Mair,
a.Find business partners(z%'rjf*}ﬁﬂgf 5 (=% ) - 2011
b.Contacting potential suppliers(ﬁ'&%&ﬁﬁ} o i e H | b.whitfield &
) Webber,
2011
Number of exhibiting companies(% 5. -3 57! e a.Whitfield &
o A fl Webber,
a.Number of exhibiting companies(% & -3 gyl 2011
13.Wide range of products on display (5t {gv
m@g%f P g aWhitfield &
oo 1 bt . ] Webber,
a.The wide range of products on display s fiv & Fﬁ[h 2011
AP
Networking opportunities sffe i 7 i aWhitfield &
. e S i il Webber,
a.Networking opportunities Affgf A 2011
L4.Comparing market prices(f] i {Eifs F4) i aWhitfield &
Comparing market prices ﬁﬂﬁﬁ‘lﬁﬂﬁ H Webber,
a.Comparing prices [] | {fitf Lt 2011
Finding out about competitors 51 ;"E@%ﬁ& S5 - aWhitfield &
a.Finding out about competitors 511 | 5521 7= " Webber,
Finding P VE R 2011

3.5.6 7 ERALLY 6 Rt

BRSBTS
' f= > 44232 Castro £7(2007)  Horng <£7(2012)  Hung 71 Petrick(2011)
Kim 7 Lee(2011) ~ Lam #I Hsu(2006) - Lee =7(2012) - Nadeau =(2008) ¥ /&

B PSR Y B B

%ﬁﬁﬁﬁ@@ﬁﬁ%@ﬁﬁ’ﬁéﬁﬁﬂz

" (Likert scale) \ ikl iV = 50

s - st
B R0 B

[l B2 05 £ T2 [T (Strongly

agree) ;» r[ﬁji‘r,éil(Agree)J ~ rTF"}iE](Common)J T [ﬁJE’L(Disagree)J Al T2
T fﬁJﬁl(Strongly disagree) ;- [AF ST H[AG* 5~ 4~ 3~ 2 1 55 g th R AR
1% > DRI IR (Strongly agree) ; RLEEH SEIREE PVFILAE R B E) - A S
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73 5 ISR F?Eﬁfj’j\ [Fil #i(Strongly disagree) ; FSHF=f o [Fl iR
BRSO G150 .

Castro =7(2007)!"] F PR GeA % 4 < =51 IE?JEIU%%[%E%%?@%%H I
LR BRI o & 4 e 7 ED (Future behavior) 3 £ T HETES (WIll you
recommend that others visit) ; #1 " £ 3HWill you return to visit) ; 2 7f1 - Horng
STQ0L2) % A BE RS AT | O B AR » i
- %E'lfﬁ}iﬁﬁo visit again) v f 'F’J‘i(May) ~ FHE (PIan)B?[”JQQE!(Wish) o
Hung 71 Petrick(20L1)E¢— 781" | — 5 ~ Bip i (LR~ P25 35 o dp
WO | RS EE(cruise) e LR (Travel intention) 73 £

"§7 FT(Intend to) [ FIT R, |2 71 H | R B0 SRR ¢ SU(Say positive
to other people) ~ [fi|fs * 274 (Recommend to others)A{I& &5 (Encourage
friends and relatives) - Kim #I Lee(2011)’ﬁ3121‘a’3ﬁ]"a[b:§{ (0 H ] {ERry 7 i 2 2 ﬁJE@
T RVE SRV E Y EREUR T BT il (Word-of-mouth communications) -
i 1 [f| (Purchase intentions) ~ [Et k"% (Price sensitivity) = 275 £}
(Complaining behavior)4 ]’[ﬁ%ﬁf&-[ o Lam #1 Hsu(2006):& {5 Fesbf (v EssEn] i~
£ 8l Q%ﬁ'(Behavioral intention) 37 '] #t - ff%ﬁ'[%%?ﬁ?i?pfﬁg@ (F' f= ¥ =
Likelihood to visit ~ 37 ETH% = Intend to visit ¥ oI 5= Want to visit);& = i
£l o Lee E7(2012)%f7% 2009 & HINL sk o2 Ef— SHRVEYEE - Shiel

L | R YRR L P o B U (Behavioral intention)
& I iR s 2 AR - 57 TR S (Intend to travel) ~ 51 1F = (Planning to
travel) ~ =] /%° ¥ % (Make an effort to travel) ~ & | U5k = (Willing to travel)
b.[ﬁqi’:‘ﬁﬁﬂj‘ fif| A1 &= #&8 4 ¥ = (Certainly invest time and money to travel)5
“F1'> Nadeau <7 (2008)’}175411’4 (B F Ty Eigs ?T‘*il_}{ﬁ’fff{’:fﬂl[ﬁ[ﬁ B R
(Recommend)F[TE 35 Visit again)2 “fi -

FAPFE A B S R E@.‘['ﬁm"a’ A = E@ﬁ’nﬁ%‘ﬂﬁ? I F1 & (Plan to)
K37 El(Intend to)2 i F &%FEEIE » Yk 11 -

11 LR S R

@E I }"EE[F[J E”EIJQ/J%%

T

E

T

1.1 am planning to travel internationally in the
near future.(i“}?f%{j\ ’&El@}[é‘j‘*{é BIfETE )
a.Consider XYZ your first choice to buy.(# /& XYZ

FLIEPERIPUET- 2 4%) ~ Do more business with aKim & Lee,
XYZ in the next few years. (7t 7 2% & == XY Z fit1 2011

P12 g b.Lam & Hsu,
ECER D S | H 1 2006

b.l intend to trjvel '|nF(3rnLat|onaIIy |r! the near clee et al,
future. (537 T T Xk BRI ~ 1 am 2012

planning to travel internationally in the near
future.(ﬂ?—f%’,j\ Kp’m}[%’ e BIEETE ) ~ T will make
an effort to travel internationally in the near
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c.I am willing to travel internationally in the near
future. (YRR PR BIEEE )

2.1 intend to vist Taiwan.(Z5§7 5T S Z 2355 ~)
a.l intend to cruise in the next 3 years.(*$4™ E1't: %
4 3 ,—;gggwl—ﬁﬁff@ a.Hun_g &
b.Likelihood to visit HK in next 12 months.(fi'f=7| /H b Petrick, 2011
JE— .. . .Lam & Hsu,
F 12 EJF&F}FJFS?%F)\ Intend to visit HK in next 2006
12 months.(§7 F1: # ¥ 12 ]’[ﬁ'ﬂ?ﬁﬁﬂﬁ?ﬁ) ~ Want
to visit HK.(FI 2l 7 H)

I'l' recommend friends and relatives to go to

Taiwan. (%5 (1 i) T2 5iE)

a.Say positive things about XYZ to other people.(*Y
Fﬁ%ﬁﬁy[ﬁﬁ% M EI5CH) ~ Recommend XYZ to

someone who seeks your advice. ({421 3 [ aKim & Lee
M HERY) ~ Encourage friends and relatives to do 2011 ’
business with XY Z. (855~ it Ht) b.Hung &

b.I'll say positive things about cruising to other Petrick, 2011
people.( #5 i A [ 9~ B 2P @y b ) 1 c.Castro et al.,
recommend cruising to others.(*Y [r’,“'% B #gﬁg[ﬁgﬁ 2007
B3 ~ I'll encourage friends and relatives to go on d.Nadeau et
a cruise.(fﬁ@gﬁﬁlé & IR al., 2008

c.Will you recommend that others visit this
destination and its surroundings?(fiirﬁ;@ =17 ?5
TRl s AL TR s 2)

)nFj

d.Willingness to recommend. (5 g £ 75)

35,7 T ORI L S

BT A 2 (B e i @'Bﬁﬁ@ﬁ%‘@ﬂfﬁﬁiﬁf R[5 "ﬂ‘[‘ﬁﬁd ’
FFEE [H] Aksoy <£7(2003) ~ Brey 57(2007) ~ Chen 71 Tsai(2007) ~ Hung #!
Petrick(2011) ~ Li =7(2011) - Stepchenkova #{I Morrison(2008) + Wong 7!
Liu(2011) ~ *« = 55(2009) ~ %fz’*ﬁ?ﬁ(zolo)ggaﬁmﬁgf, ; iLF%?r#} 8 fliiiE s
e b
Wi‘m‘iﬂ JJFNFJLEEE_I’FJE[ °

I35 TS Gort (o0 W @8 o da s = 2 BTl E £
VA= (Ordinal scale) 5 fER] ~ 557 % ~ PSS - B0~ TEIERIE
RFFIE VBTSN €1 1% (Nominal scale) » 91 12 -
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hnf

e 12 Sk G AR R S

P | SH CIERT
a.Hung &
Petrick, 2011
Nominal | "EMale(@E) - [lFemale(? 1) b.Chen & Tsai,
Gender  lscale a.DMaIe(ﬁJ‘[\iﬁ) [ JFemale(? %) 2007
P IR b.[ Male(p}1%) [ JFemale(? %) c.Stepchenkov
A c..IMale(pi%)  [JFemale(? %) a &
d.[ IMale(H11%) [ JFemale(? %) Morrison,
2008
d.x H5x, 2009
2.[]18-24 [125-34 []35-44
[ ]45-54 [ 55-64 [ 165 and older
a.[]25-29 []30-39  []40-49 a.Hung &
[]50-59 []60-74  []75+ Petrick, 2011
ordinal [JAverage ~ Median bggg;‘ & Tsal,
Age scale b[ ]18-24 L Y s c.Stepchenkov
g ] A Ll [ 145-54 [ |55 and over 3 2
! 5 c.[18-24 []25-34  []35-44 Morrison,
[ 45-54 [ 155-64 [ 65 and older 2008
d.[J19 %%l )™ []20-29 [ ]30-39 d%[?ﬁ?ﬂﬂ 2010
[ ]40-49 [ 150-59  []60 m&!] - e. X F 5 2009
el lUnder20 [ ]21-30 [ ]31-40
[ 41-50 [ 51-60 [ |Over 60
3.[JHigh school and below(fFJ,'JF[lBJ‘J"R)
[“]Occupational college/university(GE3¥ 25k /
%) a.Lietal, 2011
[JPost graduate(ﬁm‘.ﬁfl’?) b:St ench é,nkov
a.[_|High school or less( l‘JH[ﬁ”ﬁ) 3 &
Ordinal [ |Technical/vocational high school (¥ #5723 |  Morrison,
Education [scale @HI) 2008
AL RO N Some college(*~2) c.Chen & Tsai,
e [ICollege degree(*“ﬁiﬁf | SR | ,zb\ok(g)y o al
v/ ' "
[ JPost graduate(”PJI‘JL ) 2003

[ ]Graduate school/advanced degree(fpﬁ%/ H'J,%B’:
)

[ lOther(including “prefer not to say”)(Fl [*1> &
01 M)

e. X H5 2009
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Emﬁ

PP | ey iR ML
b.[ JHigh school(ﬁ,'JH N [JSome college(™~=)
[JAssociate(fi'[%#%) [ |Bachelor(Z54 )
[ IMaster (ffi-) [ IPh.DEEA)
c.[ JPrimary(’| £ [ |High sc ool(ﬁ,'JHl)
[ JUniversity(2%) [ |Post graduate(ﬁJI?JTj
&)
d.[_JPrimary school(’] =) [] Secondary
school(f[ 1=%)
[]High school or equwalent(fg, Fl TS [r[ L)
[ JUniversity(~28) DMasters(ﬁH )
[ |Doctorate and above(ffjH I'] )
e.[_JHigh school and below(ﬁ,fjfl I
[1Occupational college/University( 73 =[5/
)
[ 1Graduate school(#4 + )
4, DMarrled(ul;ﬁF&ﬁ) [ISingle(§1=))
[CIDivorced(F&) [1Separated(7; h[)
DW'd‘?WG‘E'GF"’? ) . ) a.Hung &
Nomminal a.[ IMarried(~ "?tﬁ?) DSlngIe(E{ED Petrick, 2011
Marital  |c o1 DDIVOFCEd(%'»@E? [ ISeparated(5J ) b.Stepchenkov
status AR b.[_ISingle(fT=)) [ Married(~ l“éﬁﬂ) a &
IR Hg [Iwith a partner([fil"=)) [Widowe(## /E”') Morrison,
c.L ]Single/ never marned(?ﬂ Eh/F tﬁ) 2008
[ Married(~ l“gﬁﬁ) [ |Divorced(¥&h ,f c.Lietal, 2011
[ IWidowed(&5¢/E E”') DSeparated(u
[_IPrefer not to say( 1 EE0)
5. JAdministrator/Executive/Manager( = ¥ =
bFr.f/ ¥ = ﬁ;ﬁ;?gl ~ED a.Aksoy et al.,
[JProfessional/Skilled worker/Engineer(EJ@f 2003 _
ccupato [Nominel | S PR R T
. sgale i DAgrlcu!tural Workers(lncludLng farmlng, ¢.Stepchenkov
ey £y ED N forestry, fishery, etc.) (B ~ #~ 381 ~ 0 )| 7, 2
e = =) Morrison,
Academic/Teacher(%%ﬁ?&ﬁﬂ) 2008

[IService workers(Jg75 )
4]

CIWorker(557) C]Civil servan( ** 75

d. x5, 2009
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}

i

0
S

k)
FDSaIesman ( J‘F DHousekeeper(%:';guf)
[IRetiredGafF * F ) [Student(Z22%)
C]Other(X )

a.[_|Professional (doctor etc)(ﬁ!i’ F B
[ ISelf employed/Own business(F 1 E| )
[ IManager (= ~ £iH1)
[_JAcademic/Teacher (1% 55H)
[_JEngineer(~ A4F7) [ IWorker(55
[ ]Student(Z ) [JSalesman( ¥5E 1)
[ lOther(! {+)

b.[_IService worker(J§345%)
[ISkilled worker (33 f's* F
[ |Clerical worker(% d =)

[ IStudent(Z% %) DHousework(%(E)
[_ICivil servant(>#5E ") [ 1Self-employed(E (!
3

[_|Other(El )

c.[_|Executive( ¥ = E‘“ ARARZED)
[ JAdministrative(= >~ {&* ED
DEducator(?”fﬁj [=H)
[_IProfessional (F1 3 * E1)
[ISales/Marketing( #5E 1)
[_ISelf-employed(F 1| %)
[ IManagerial G=2El)  [JStudent(Z %)
[ IRetired (G4 * Fj) [_|Other(El 1)

d.[ JLegislator, administrator, business executive
and manager(=J i N F S EE Fﬂf = = Fﬂf

A ED

[|Technician or assistant(f &g k> 22 EJJ ¥
"D

[ ]Service workers and retail workers(ﬁij# =
FE g e

L] Agricultural workers( including farming,
forestry, fishery, etc.)(f ~ #f ~ 381 ~ “p M F|
@: (=)

Production, plant/Machine operators(3
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g
7
ARl
&

B
G

ARBCH

971

E?Jl%fyéj (=r D %ml%ﬁﬁ%ér‘e: AT
[ INontechnical labors(Z B & E?%F‘JC )
[_JOffice clerk(g55 ['=* Eh)

[_JActive military personne(ZH i1~ )
[_JProfessional (F} 5 * £1)

[ IHousekeeper( EI‘D [ |Student(Z4)

[ IRetiredGaLff ~ E1)

Monthly
household
income

FE

Ordinal
scale
nF] H. Bl

&

6.Mmonthly household income in RM(EJ’[?T)?
[ 1999 and below [ ]1,000-2,999
[ 13,000-4,999 [ ]5,000-6,999
[ ]7,000-8,999 [ ]9,000-10,999
[ ]11,000-12,999 [ ]13,000-14,999
[ 115,000 and above
a.[ 1499 and below [ ]500-799
[ 1800-999 [ ]1,000-1,249
[ ]1,250-1,499 [ ]1,500-1,749
[ ]1,750-1,999 [ ]2,000-2,499
[ ]2,500-2,999 [ 13,000-3,999
[ ]4,000-4,999 [ ]5,000-6,999
[ ]7,000-9,999 [ 110,000-2,999
[ ]13,000-14,999 [ ]15,000 and above

a.Department
of statistics,
Malaysia
office
website, 2012

Religious
HFTET)

Nominal
scale
7Er A

&

7.[IChristianityjF;7 [J Catholicism( =
25
Clislam(f 2#55) [JJudaism@i-7%)

(IHinduism(H"&5%  [JBuddhism(f1¥%)
[]TaoismGEF>) [1Other(E )

iR

E - mail

Nominal
scale
g

&

8.Please write E-mail address

it

3.6 TRRIEEF 53 7k
RSl J;«TE%@ I8 I SRR B R S PR B

PR H] SPSS(Statis

ical package of the social science) for windows 13.0 45 &

LU B[S0 > 3R S PBASERTEIA » (FATRE |
S H AR T A
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http://cdict.net/?w=Judaism
http://cdict.net/?w=Buddhism
http://cdict.net/?w=Taoism

3.6.1 B Ak F T A
R (J%) 5 (Descriptive statistics)RL™ [ B2F] ~ 5  BRRSEYR]
19 255 R AR S 5SS > 2103) -
SRR TR TR L SVR PR R 47
A [0S SO Sk 7
%Mﬁﬁ*ﬂfiﬁds FELY R T BRI DRI -

3.6.2 [ﬁ@iﬂf’?
F’?E' % (Reliability) {7 ?F[El Ve 7;[ p‘/?@{{[ s fl
G Cronfgach FAIIRY o 87 o [Refl AT 0 = 1 ¢
9 1 PR IR 1S o R 4 IFWWJ ¥
B T~ (PR - 2013) -

ﬁpﬁf’ﬁL prp if RGN g el FQI[E.?‘]F @j@%% Zﬁp #ﬁﬁi?&ﬂr‘jﬂj
FUfEE B EeE T ronbach o [AEe I El FEAM - Bk
A% E(Stability) - Cronbach Jff" 1951 ?Fgﬂﬂ fY Cronbac[]sal ha {787 &
f’lil [yﬂi— o AR ¥ ilf,@ > o FEER ) %’& BRI

jﬁ B CRPRE 2013)
¢W~f;ﬂ DeVellls(lggl)%Ll'piJgﬁl%h o [ g'ma [14 760 = .65 [ ff]
iﬁ‘:ﬁﬁ fol 5 o [FEITH FAA.65 =70 felpldsd | [ B~ [ 5 o BT A 7. 70
=80 VI 5 o R T B .80 2,90 [ fif? Pt -
36.3 ,FJE 34
SRR3R R TP RS A 2 i I IRE I 1R B fﬁg]ﬂ: B
A F{f’ I Fﬁ 7Fl Eﬁ #7% (Difficulty) ~ Sl %
(Discrimination) 5 %] (Distraction) » == {57 T [F].V % » &ﬁﬁrﬁ'—ﬁ%
Rl b Ry Bl Ay € EIJF Hel g e gy 2. V lﬁféﬁ’*" & (HVIR£ > 2013)
PR Y LY S S IJ%@%J BRI L VR~ S
BIER F S I CERR IR (-
36.4 47 ;?%L%mﬁ
A} 5T PR LIE AT FUTJI' e AR SR liwﬁﬁﬁf”ﬁflﬁf[rf
» 2103) -

T2 F WA ) R T ARE AR 55 A (Statistical regression
analysis) > [P [fi Eﬂj R TR EE ) (Forward method) A1 I &5y |
ii(Backward method) FEE > T R ATEL ]ﬁfﬂ [ (IR 5 AL

7o H 2 RIFTAV A (R 20135 RNt il Ry R
Elﬁﬁlriélﬁﬁ\mﬁ% U o A UEJJEIJ@EI\T?}QEI

By R H1 ~ H2 % H3 > I'] 250 3 HAEs: 55 Arfe S | IRdgle(F o
G0~ BEER VR W B I S R ) S (B (15 H ) A
[ 7 > R 2 B TW‘E@*‘?E‘JEU@EW o B ERpVAR [~ B

el [ poas ol » TR sy g (=] -
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P4~ AR

EE s fﬁ@Eﬁﬁﬁ% SR (RS ST AT~ [FR SRR R g
&) E AR, 5T Tﬁg“ﬁ"]‘ﬁﬁ s A SRR = ﬂﬁ ’ ﬁ%ﬁuﬂ[lj\ :
4.1 FER AR 55
F RS E 2012 Eﬂéﬁ‘[ﬂt{%%‘ﬁ%ﬁ@?ﬂﬂf B84 (Putra World Trade
Center, Kuala Lumpur)2 B fE[V#1s 8 5L 550 LIS BRIl 542 b - [H]
G [pISE 35k 95.6 9 o ZXiE 518 [ E RG2S HIE AR ~ IS TR
[ FIFIP ARG 53 AT RS 5 B (=507 5 P R ik 53 A o H
ST RESHECE » SER CRRpS S RS T 5T TR O H LA TR D 5 "ﬁj‘l‘ﬁ%
PR S EIB TR AR  FIOREG  TRE R 2
W RIS 55 A
4.1.1 R EELA R R T A
f]%{é%ﬁ'%ﬂﬁl¢ R T FHIE EIJ}E@HH s g )
C AR EEEET  BSPTN e E fﬁ@—ﬁﬂ/ 2RI AR e
STIETRIS S At 13 A SE Ry
4.1.1.1 1%

Ae A ARAH L FIRTERIERS - € Rt 2 I R 2
> ffr74.1% 3 ERERPIE o (17259 % ¢ BrE o Fi b (R 200 48.2
% > p 7 S R SRR S W O o gk (RS AT
gy e I I SRR TS AN [N PR 4 Rl v i
gy A = W) 1R %

IRl g o s i B 6 (2010) 7 157 77 Fh B = A B %R ) A
 SE P RTS B R T HE SIS 275 (AR
w,ﬁﬂgwﬂﬁwr@@@@ﬁﬁa%,wm15%’ﬁnﬁwgﬁ&5%,:§§
PSRN & PP % 2 23.0 % P\‘%@i*ﬁiﬁi’ﬁ (& (& Hpu L2 E‘ﬁ]
PRREEIVELT 2 PR IR A SRR R 1
BIE 1L -

PG DIPRE e ORH ISR s pIEE 1t 2 40.6
% - 2[] Breiter I Milman(2006) 7 5 i | [ﬁj%ﬂg@é{fj 566 )3 LI E
SR i T SR A T R
PERIT P ARET PR 20 (7703 % 5 HOR# 157297 % > pIEE4
[

i U T e N MRS R E U e B fggvﬁl}{gga%
(i = PRI A B P S RRUORAE - 50 B
(R e R S WP \[ﬁJ‘[‘itFrJlfg?ﬁﬁ@E*ﬁE?JElfiféfsI’%WE‘%&‘ (BRI
SR [T

T
SR
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4.1.1.234'?'7‘
LFH**@%M‘??&HI ’ ri?uneﬁjpl P U] 2534 palR %
749.4 % ; B 35 - 44 7% o | 212% [7"*?:',18 24 7% > {i717.6 %
o it pLIP R K T 18 - 24 Ty - 25 - 34 mpi—ﬁ T
BT B 6 7% -

Wong #1 Liu(2011)]fi Fﬁ SR 15 b fﬁﬁﬂﬁfﬁﬁ%&" SHEA 402
PIE - 22 Rl it R VDR P T
B R (I - AT » 5 R e
%‘ TEH NS o A Jfﬁﬁﬁﬁwﬁﬁﬂpl ] 18- 25 B % - fr
4.8 % ; EIVEL 2 35W’|FF239%,H EL?F (0 B = 0] 18 -
B Ewki= o | Jﬁgﬂdt 68.7 %

Chen 1 Tsai(2007) 4 i3] i JM#L%\&LI* [E[ﬂ% YT BY2% 5 ER A

R gjﬁ}g[gf@ [‘P,Béﬁﬁjﬁr}“bﬁﬁfﬁi‘aﬁ‘@ R 393
GiplT o & e > 1] 25 - 34 mhde % ’|ﬁ41 % ; EIVEL 18 - 24
% |JJ‘37 6% > B = hg_ﬁﬂ‘ fol & 458 18 — 34 775(78.6 %) > }HL“?E’

BRI 855 -
PP 1 TVt R A - FT“FM%HJIH T 18
S3a TS ?E‘fr?:iiéfrﬁ T % > LZHET 85 o
4.1.1.3 ;"?J\zg

*Fﬁj‘?@’f?@ 1 RSP AT o § I P
|ﬁ720% R R ,[Fﬁleg% (A1 p’H[ mﬁ?, IFF112
% ; B PSR B o SR B SRR

4.1.1.4 ¥

7T3_L”FﬁJ%7 [ﬁa¢F L G P EEE ”ﬁl/ﬁi* ET/wi' ~

VL% o | [3;3%,1?[ ERZATI S £ R (717.6 % (VD

JEI P> 17 10.8 % & it BN R BTV SR E T | S AR 2
SRS
41155 * B F] et

* hfﬂé‘ﬁﬁ AAE TJJ E R ELs T 55 0 T 3,000 -

E,

4999? o {734.7 % 5 ERERIE T 1,000 - 2,99 ﬁf’ |ﬁ263%, [7'*
£5 5 (% 6999 Eﬁf’ |ﬁ156% BE=. IF*Lﬁ“;j‘_*ﬁ LY BV |
%uuu@ g"
4.1.1.6 It bt

RIS FRCE I SRR T R é,f629%
; ELRER “'wﬁ“ﬁ{ ; |#‘363 %, (A% £ #ﬁﬁfﬁ{ ; |ﬁ‘06 % ; i LT
i £ V%E'Fﬁ?iﬂﬁﬁ
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41.1.7

FFE

FOHIE A 1 R R 0 TR 2 736 %
HATERF > 17120 % ¢ [N REREFS 0 ([75.0 % ; B I TR
GIRZ E S T IEAR S SR

el 2010 &KL © F IRYT] 2,830 ﬁj* > B M (17659 % -
C /7253 % 0 ARETEH NAIE 1,864 f) ~ A M 715{ b BEIRE
oMb b 201,149 i oo R R EL N C R
BT | (g = PSSR o MIERIHE S 1SR "R %o N
FF VRGN (52 P %o (17736 % LI 2.3 %

R BLE R AR~ k] AR -

E[[J—ﬁFf fgﬁ:p )
B %  FiE

LI
PR 20 088 % - T S AL 1)
p@;ﬁj@@ i E N e ﬁ/ﬁi”j— *ET/?IEI ~ £1(36.3 %)f' %o E t

. =
=1
v

7,

?5?1 BTy o b R PIE 2 T [E(74.1 %)
FITTE 25 - 34 53(49.4 %) > B —FfJEF EZFFJ,”_EP LSRR 4

R T EE ) 34.7 %7EAT 3,000 - 4,999 A Bl A0 H E | ﬁiiﬁfﬁ‘:

o SIS S 2R
BB TEEEE |

i

Rl

[

|

[ 73.6 % » B % S [YEE BRI H 0 1 13 ¢

13 CHH LA TR AT ) b

Eﬁgﬁﬂ%ﬁﬁ (62.9 %) > m‘gqggﬁ:g
I S AT RIS o [ R R

B! 2 B F! HE2
TR % B¥ %
T 1E 741 PR Wi W [ 363
FipE 259 R LTS F3 AR 176
gy % Bl 10.8
25-34 % 49.4 =4 8.3
35-44 55, 21.2 S 7.5
18-24 i, 17.6 S ES 5.0
45-54 75 8.9 IR 4.4
55-64 7% 2.9 SR 4.4
65 5| |- 00  Fi 1.9
SRR % SFSE 17
B E 720 ik S 15
T 16.8 R RERC EH 04
TR 11.2 FEEE T (BAD %
ﬁﬁﬁ”}fﬂﬂ % 3,000-4,999 34.7
TEFfEJ/ 62.9 1,000-2,999 26.3
L[:Tﬁt[flﬁ 36.3 5,000-6,999 15.6
G 06 999 9.8
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T F B FE FI53

53 0.2 7,000-8,999 4.4

gy 0.0 9,000-10,999 2.9
HKFFE % 15,000 I'J F 2.7

@E2a 73.6 11,000-12,999 2.3

T 12.0 13,000-14,999 1.2

HF 5.0

E 3.9

N FE 2.7

[HEfh 5 2.3

HI% % 0.4

g 0.2

4.1.2 VEERT RS R 55
B o B 0 B PR RESES V Bir(Number of international
travels) ~ &TREHEHIUE 4 (Countries: Visited) ~ ™ “WIieskifiusi4 (Destination
of the nexf trip) ~ = UL (Usual form of tourism) ~ Tl F17i(The
purpose of frequent travels) » H{%b‘ﬁﬁ%’lﬁﬁ\ﬂj fif](Time of decision to visit) & T
FEHEIEI By (Average number of trips per year) > I'] EE?EJ&S’F@W{ W B 7
Qe Yk 14 > Sy
4.1.2.1 IR g
RIS B A BIEEREE ) 651 % o [7359%
FWER 230 {131.3% 5 (AL 4 -5 5 [ 17.2% ; it pLI I
WL WS R | 2 - 6 ERZ - TR e 7
_ 8Ky .
4122 ﬁﬁ“\ifffﬁl@[ﬁﬁ‘%
iﬁ'rﬁjﬁ‘?ﬁ%} A ?ij%%"'é'ﬁ{ %T,%:?E?if_?[aﬁ'%ﬁﬂﬁ s
% [f,76.6 % ; & ﬁt«ﬁf B> {7 69.5 % {AW EL By ko pl i [ﬁj]ﬂﬁ]ﬁ fﬁ54.2
% 5 B PR TR R O B R L R 1 > R
G- SURIRE I
4.1.2.3 " NUEEEI I
&R SR 1T RO P L B % 7562
% ; R ELERES > {57301 % 5 (AVEREIA 0 (17234 % ; i pL = e
[V W R T | B iR TR e 2 *”TI’#TE““ ITH’—]’E?J‘@?[ BRI 5
_ 6y o
Wong #! Liu(ZOll)ﬁle'Eﬁﬁﬁ%%J "EJF—SJ%_K TRHFHEE VOB ETA(27.9 %)
% EITVELEAR1.1 %) 0 AV ELE (12,7 %) jﬁ@w FEJ%}‘ ﬁaﬁ[ ¥hg
FEE A S TPTCH (AL F - Polytechnic 555 pHIFS bl v e
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W S OIS AN (7] PR B N SRR % R % o ST
SRS R | U st B R
4.1.2.4 S NFEERIE
BEER BB 0 P LR VR AR (Bieger &
Laesser, 2001; Nishimura, King, & Waryszak, 2007; Nishimura, Waryszak,
& King, 2007; Snepenger, 1987) - iﬁ'rfj%{%‘g‘[?ﬁ%‘;¢ flTo “Ejligéfﬁpﬁfi; S|
AT RS 0 571% bk 506 % s (i
?5151_, |ﬁ118% B ) hﬁ“ﬂfﬂ@r /gﬁl%{ﬁ% JDE“LIJE)kH S
s A A SRR 2 o F’ﬁﬁ*“ﬂn HUH’LE%@ T u5 65y o
Jr«fﬁ“ﬁ%ﬂ%r Wong A! L|u(2011) b % (59.6 %) A1 5
(37.5 %) ; Cheng #[! Tsa|(2007) 115557 (58. 2 %)#1%#(40.1 %) » HE==A
TP % E(57.1 %) 1+ (50.6 %)7 Il > (3R bRy | o T
il e
4.1.2.5 T lgm
F* éﬁﬁﬁ Bl T 'fE'ﬂﬂmew@@f/ ,|ﬁ925%

; ELRER E?f S 98% I?&_L!»t:lﬁpq, j‘?g% ; F[ EI[[_‘:L"-EL‘;}J:F-B‘
EE‘[/%E%@ @&Eﬁ«[ﬁ;—ﬁ“z_ V= Rl B AR e T
PR 9 ny 2 -

Nicoletta #{! Servidio(2012)!] l?“fyﬂl SR ﬁ' *ﬁaﬁﬁ“g:ﬁglﬂ[ﬁjﬁj
Eipu%:fu%gguf”% ’TDJM’?%J [H'."‘ TJE“;_* Bl u% 550 )
(Culture)(31 %)= % JEI TREL '”‘“(Amusement)(zz %) ~ &1 F RS Fﬁm
(Relax)(17 %) - Jalilvand ~ Samiei ~ Dini ! Manzan(ZOlZ)}%rjga [[@
FIRVEYEGE ~ T & 2R SpRCHE | po By A e el i vaﬁb dr,[mv;
E | R %IE‘EJ?Z[;J o I ﬁ{i@[ﬁi(Hollday)(%S%)ﬁ” JEI Mﬂﬁ
FE‘B%J (VFR)(21.6 %) ~ -+ I/ [I[[ -5 #5(Business)(17 %) -

AR F“K/E‘EJP'“FI RS [ fﬁﬁl WS R
I hrs(Relax) (EERHEEEE VRS » BEIRT [F] [/Tm'mﬁr”"’?lsf:lnﬂ‘l
B PSR IR] > (H RS LE BN & ?Ef?if_?ﬁ 'p YRS I Y

4.1.2.6 ﬁgiﬁﬁuﬁf
RIS IR 1 BB - 1) 108
; lﬂT4O5 0 ; I mﬁﬁg EETR I#T349 % ; [AREL L - 35;3& il
114 % Bl 1SRRI 5L SR RO 15
Jmﬁ ST HR IR~ S PR R

,ﬂ#&{if‘ﬁ_%ﬁf 1P 4=k H(24.5 %)~ 1 - 3 B W51(20.5 %)(Kang
& Gretzel 2012) ; 4 - 7 =(57.2 %) ~ 11 '] F(15.9 %)(Wong & Liu, 2011)
BV 5?%’312[ ?%J%Eﬁ’¢?ﬂ“ 1-5 {fa*F7(40.5 %) ~ ﬁ} 6 '] f7(34.9

%;[h’EF$aM[5J¥F§@LJﬂ%ﬁ
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4.1.2.7 T BRI G

S+ l@fﬂﬁa@ﬁ;mll R F DR P EE 2-4 08
fﬁ%’ 756.6 % ; EWEREF 175 ”fﬁ31.9%,[#‘*ﬂt ;J?FS 10 7% »
620 SR BLIP= hﬁ“fﬁgﬁy%ﬁ%iﬁ%ﬁ”zﬁj S VT 2-4 %

F?IFPFﬁﬁyﬁﬁ@ e EA u 5-6HY o
E”L 3 q‘[ﬂj 4|L,E IJ—,EF%J » B T ISEERE VR 2 - 4 TR (61
%)= % (Nicoletta & SerV|d|o 2012) 51— -7(58.9 %)(Kang & Gretzel,
2012) ; 0-%(40.5 %)% 1 - 3 7+(40.0 %)(Wong, & Liu, 2011) » [ 1%} 2 {f
AP N A FAA I 1- 355 2- 45 F DA TR 4 - 6
Y o
AR UCT SR U Ykﬁm}ugfﬁrﬁ”[ﬁ%%ﬁf{} 6 - ~I'] H(35.9 %)t
> BLREE 2 - 370313 %) o B [P IR B A
W%JM@#R*TIEM {45~ PUSEERLH FAIR o R PRI
P RIS O R i AR S [ LD et
T W TR ?:T@Eﬁﬁﬁ'lﬁtrﬁé;pﬁ;é%p%(76 6 %)id %
BT @?ﬁ&GZ %) it VESEBI% R 4 0 | FLERAVEL ?{”'
SLA iR s SRR B R5T.1 %) > I T
W:“Flia’ﬁﬁlf ol Bl T bR T I ip54(92.5 %)iﬁ ffﬁ“fﬂ/*
i PSR P RIS B BT ‘/%E‘Fﬁﬁ%ﬂ VEE Bl GE
’J‘“:EE*]F *b]}l > ') 1 -5 {571 17(40.5 %)ist 2 - 1 fL iR LA B Y i
W E % o PRI ”M*Efﬁl HO EIfOs i [ 5 S T Ji
}Eﬁ’@’(ﬁﬂﬁ s HIIT ) 2 - 4.75(56.6 %)t % o BEFLELE VEIEIEY SIHE o

Eal i U R

B F FIsyE HF FIsik

B SR VB % - (R 1PV %
6 %I - 359  Euf 56.2
2-37% 31.3 R 30.1
4-5 7% 172 % 23.4
CIS 120 20.1
- RIRE 35 FW 13.1

e TREVBIE % £y 11.4
P 76.6 I e 10.8
F B 69.5 R 9.1
20 54.2 6.8
FlEs 542 BB 6.2
faRes 523  {H]d 4.2
W] 392  TEHH 2.9

54


http://zh.wikipedia.org/wiki/%E9%A9%AC%E5%85%AD%E7%94%B2%E6%B5%B7%E5%B3%A1
http://zh.wikipedia.org/wiki/%E6%9F%94%E4%BD%9B%E6%B5%B7%E5%B3%A1
http://zh.wikipedia.org/wiki/%E9%A9%AC%E6%9D%A5%E8%A5%BF%E4%BA%9A
http://zh.wikipedia.org/wiki/%E9%A9%AC%E6%9D%A5%E8%A5%BF%E4%BA%9A

o f FIsvE o FIsvEs

HI™ 371.3  — [EE 2.1
TR 346  HI% 1.9
P 21.0 S =g i %
Y 19.7 FE 57.1
BNt 114 HH 50.6
T 7.1 R 11.8
Hl% 6.2 fid ~PEEI 10.6
_ I'[E{pjjg-gj 1.5 TeEl | IFIGJ %
PETFRE VS % g 54 92.5
1-5 {laF ]I 40.5 FESHI 9.8
6 I E 1 F 349 [ 7.9
1-3 B 114 Hp 1.0
G 7.9 55 IEVEE %
ERNNE 39 24 (¥ 6.6
HEAC 14 1= 1% 31.9
5-10 2] 6.2
- TRHENEE g 3.5
10 HEIT] - 1.7

4.1.3 B MR e e e MR 5 A

T s W R S A R T o F’LF Icli?f&%ﬁ‘ﬁh%gE?EILJ*E'r

(Frequency of attendance) ~ ¢l & AFF[E (Spelling) ~ ﬁ%’f@ﬁ“@ﬁ%ﬁllﬂ Usel & FF#

(Travel Fair favorite spelling) ~ ¥ & | 2 % % ﬁ (Enjoyed sanck or

performance) ~ i g #[— FE 2| [Zz(Tasted which Talwanese snack) & =]

t‘f}j‘_ﬁfqi@ﬁlfﬂﬁgﬁ?ﬁ i (Experiential value of visit to the Travel Fair) » I' | f§# iz
WL Y o Ik 15 3

4.1.3.1 S H g o

- *ﬁi i‘gﬁ?ffiﬁifll’ : ﬁ YA B VBT o T 2

-3 7% [1761.0% - E :)r M|,224%,|7f<~ﬁt -6 %> 'FF'

8.1% ; ﬂg—T [F~ Mj"j@:%ﬁ? I/@%;gbfgmx@ﬁ"fﬁgﬁﬁﬁgﬂ ]2-37%

?

&% Firf N*lﬂigﬁ‘@‘ﬂ*f?%ﬁ’?& o
Rittichainuwa %I Malr(2011)E Fﬁwgﬁt“@_fg‘gﬁ VRGN 2 - 3
g % [{748.2 % EIVERET- K0 (17265 % [ 3 )b 253

% o
R W R R G | 28 S %0 BERA PR
AR R RS BT DG 61.0 A1 48.2 % T A
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(ISR S - 6 5 Sy REPLIE SR S T [l e B -

4.1.3.2 5l ﬁié[
i ﬁﬁwhfll’ OHH A A Fj%ﬁjpl’[ ”Jﬁﬁ%’lﬁwl
%,t[ h’f rgg ,[Fk4og%,F,5[%»5“@%?pa#65&ﬁj@m

FEF A -
4133 ﬁ{@[ B e S BT 1P ostel 3 Fﬁ!
¢*ﬁ*%ﬁﬁ¢w’E%i?%ﬁ@@fiaﬁwmmﬁnm
DRSS [ 470% 0 HUNIAT (1724.59% PSRRI 2
% ¢ B PR EEESOT BE EPRT 4 - 5 RS B R TR A, -
4,134 F | Py A
BTG FA A R ey A T 2
+ [f758.1 % » 1K ERR - 'F“”g%’ i E[[Pﬁffﬂgffllg 3T 6 15
HWHHE P -
4.1.3.5 FEH- TR 2
¢hﬁ*%ﬁﬁ¢w’Eﬁ‘ﬁﬂ@%W R P 1)
TR 4 546% giEn i ({7527 % > (IR LRGBS » i
28.6 %; %;H wﬁ T T W S B S TR (54.6 96) W S S
7 (52.7 %) P AL AL -

4136 %gﬁlﬁfﬂgﬁg J‘Eﬁ‘ﬁﬁ'ﬂ@
Bl R i S J?B%[El}ﬁ“bp[ .
w&a"’|[757@6’f[xtwﬂ§

+’[1280%’[7F~‘it EE#12%,
F'%ﬁ%@ﬁ SRS = R R D R 2 ﬂﬁ# (it
%ﬁﬁfﬁg T % o

FH_E e 20 Ao 3 2 sl (i B 1) 2 - 3 7%(61.0
%):@ > BT P L W T ) s W RS s B i

i‘ 1 T BRI 16 (59.1 %) & F e & Aﬁw@@@ﬂfﬁ‘fﬂﬁi
[H (471 )RR IR P T p(58. %)ﬁﬁ“@‘ﬁi‘%iﬁi(41-9
%) %ﬂ@?ﬁﬁ@@« PUE [ e > I 5(546 %)t % 5 i o WK
S ST SRRV R e 7 F‘r BFLRLEFY(70.7 %) -

# 15 %@Eﬁ«'ﬁ?ﬁ:ﬂ?ﬁﬁ‘?;&%ﬁilﬁﬁ% 2Ll

HoF! FiIsik B F! FIsik
H VR e R VB % TEHE R g %
K 61.0 g 5.1
P9y w 22.4 e 40.9
8.1 Pl pz gy 295 %
RENLE 4.6 iz 58.1
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o F FI53 o FI53

10 %) F 3.1 Eas ] 41.9
7-10 7% 0.6 BB G EE- AP %

VOER T S B EPOEE AR, % B *"p% 54.6
NSl 47.1 LI 52.7
=0 24.5 SRy 28.6
[UEZs 24.1 | B 20.3
SRS 22.6 E Y 75
RAEEE 19.7 EE TR ERE T %

= S B 18.3 i 70.7
rGEE 13.5 PR 28.0
I 8.1 T 1.2
Rl 7.1 L 0.2

4.1.4 FIRUPYH G ARG S AT
AR ORI E 4 5 A 20 f&fjﬂ 1 $5) ) 350 % 4.13
NALIRES Qﬁﬁﬁ HEY Tt AR AP S A (Appeallng local food,
cuisine) ; (M = 413) FR L T hElR | BEERRS (Tourist attractions facilities) |
(M =4.02) > [A70EG T [IF]Jp— 5E5E T (Convenlent public transportation) ; (M
=4.01) ST R (RHERT R ,;1%; %F[&@E?(Competltlons conferences or
exhibitions) ; (M =5.59) » i/[li 16 o
& ﬁﬁj/&'ﬂ—ll?m FT;QJE [E J%%{L%J I fﬁlﬁlﬂ T 0= S N s Ir Findd o
gﬁ - R
rﬁ@(2012)*913?}1“11‘“;5:%’5%1’LJ%\P':*H &, %L%[Eﬁ[l »E] zij ;pjn%gésv
Tk ﬁfﬁm SipTEE R ISR e 2,51 = 4.01 V] > SR J:ﬁ "+
S 7 9 5 (M= 4.00) > 17585 BRI I (M = 400) (RN
f”+ﬁ«4£w(¢ﬁ)fgu (M=3.99) » 1B (S 17, T B s, (M
=2.51) c = K7 ﬁr"ﬁﬁ%& S A 'r'J T 3.27 = 412 ViE > 5) \Tﬁﬁﬁﬁﬁ’r
p J |3 M USRS pe M =4.12) > ETVER T Jm\ﬁfglrﬁJ (M =4.10) » (&£,
B gl %ﬁ'ﬁlﬁﬁ (M =4.09) > Jigss (RHEL T 5 5l ~ 5 (M =3.75)
P PP kaeﬁwﬁwmﬁwwﬂr i
F! IJ%%L%JHI 4 FMLI% i hll 1EFRELY S %FE‘WATM‘*
—ljtF%J [/HIJ3 F[ > /_“E[Fwy E :Hﬂ
Tapachai #! Waryszak(ZOO E"”-?[ﬁa&«'ﬂl B! (R B Ty ’F}IF”JJY
2t 21 54 (Beneficial |mage) SR R R TRy ’PIIDI s EJF%%J;[E;«IEI
U**ﬁn%ﬁ“u I ff’ﬁﬁf}’ﬁ;ﬁ'lﬁﬁé%’ﬂ(Fascinating cheap shopping) ; (84.0 %)
E“F&'J E xRy F?gﬁj [ | {*(Experience of different culture) ; (80.2 %) -
(A T RIS ﬁ(Exotlc food) ; (79.4 %) o Z=HTEFS I PRy gel] T3
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Fifv= 2 fl(Famous theme parks) ; (91.4 %6)fsly » H -5 T A b7] (Big

cities) ; (89.7 %) » (AT T3 EerﬁFJ(Beautlful scencery) ; (87.9 %) - 7[:’|JT£

P U JI?E;JE Ay B g gE 5T - 7
cal food, cuisine) ; (M = 4.13) » 1= Tapachai 71 Waryszak ’Iiffél‘a’

Ad AR T Rl IS £ (Exotic food) | (79.4 %)k 5 B | VB HGERT- 57 =

’*##gﬁiwwu%@%wwa%w%ﬁ’§

(Appealing lo

FIPVEYELGIE j AIFYE R

by e g A puEs 4 4

;

# 16 FIIORH st ikt 51 i

ELFEN

L B T

I T 5l e Fi53ke
’ AVG SD 1* 2 3 4 5
S IR ] 398 093 44 19 120 544 272
RN 373 087 14 66 274 473 174
{3 Y51 S 347 085 1.7 87 407 390 98
B EFIE 372 083 19 44 276 521 139
B [y A 389 089 25 39 187 519 230
[ Poes ~ TRl ST ~ el g 370 086 19 42 322 450 166
WS R T B AFR T 560 086 21 52 365 429 133
FUE N
U Py TR RS 372 087 19 62 257 502 16.0
I RYpE PRy 396 - 093 33 35 154 498 280
e~ R APIEY S A 413 098 35 31 124 396 415
Ui usdiRe 379 086 21 39 259 496 185
092 1.7 42 180 431 330
eS| B 402 089 19 33 172 458 319
=R 369 093 23 6.8 292 432 185
&= pVZRURL 390 094 25 44 218 434 278
H R S 2 400 094 23 39 189 415 334
fiz3 384 092 31 31 237 473 228
PEEEE ~ @ FE T 359 086 19 66 346 442 127
A A1 56 5 392 087 17 44 189 502 247
b B /5 T S Ry 390 093 25 46 195 475 259
IR 1%5?]5}43’7\ Ifldes 23 PIARC 33 Fip 5 4 2l S 3

5’5{“@ [
4.1.5 Epl_n F [-1‘ ]miri[iWﬁtl 7] T’T

PSRRI 4 WP 20 T - 19005 e 300 2
4,01 Vit > S5 ?11“ 1ﬁf}[§ ﬁ,[.(lnternet)J (M =4.01) » E v T hEEE
= {](Brochures) ; (M = 3.81) » (A7} T #5536 (Magazines) | & [ f1]
(Guidebooks) ; (M =3.75) > 53 Hyfs [ 1S V}ﬁl’?{[f’[ (Bus advertising) ; (M =
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3.09) > v[l% 17 -

S A) P f@ﬁ[;b%w%ﬁué‘j #(Murray, 1991) ; %o
}JF’ B F“@FW f“ﬂf@%@@ﬂ\(gﬁ B [[[,(Fesenmaler \ogt,
& Stewart, 1993; Messmer&Johnson 1993) - Iiﬁ[ ZH Y ﬁ{; "ﬁm :(Internet)
AJ kpé'%&t’%’t bk E  p e EL R YR (Choi & Lee, 2009; Sorensen, 2003) -

FpEpud g {Gltelson & Crompton, 1983; Nolan, 1976; Snepenger,
Meged Snelling, & Worrall, 1990)%5@15'11‘“&@% xﬂ?ﬂl tnif“@%g

oIV o ST P ERY) B QR AR S S FEHF t ?ﬁfpx_
’FE'FEFU@EFIF %< ] 1(Sorensen, 2003) » i i i 1 HOEET ? & 3]
» ] [/Y%H‘fwﬂ = ?Jt SO PR SR > 4

%@%ﬂ"ww FE I -

Muzalnl(ZSOG)FE‘JM% BN PR B ERPTREEE B %ﬂ@@&
TR B SRRV [ I"F E"E*’”‘P {ﬁgﬁlwﬁuﬁmw Fa
TP ETEpY(Lew, 1991)

O E?I?ﬁ?ﬁt[ﬁfﬁi‘?f U] (Brochures)(Echtner & Prasad, 2003; Hunter,
2008; Molina & Esteban, 2006)#{1F*] (= (Postcards)(Milman, 2011; Yiksel &
Akgill, 2007)?{‘%%'4’Wi[lﬁ"iﬂ%ﬂ['@ﬁl Tl L fi JE”JP%JI"T °

P A R LV » = BRI AR 5 AR
VUREC TS it (R

£ V51(2004) 7 [l HEstET lﬁw‘ﬂéﬁi)ﬁ“ﬁﬁﬁ I}J Rl R
| FTﬂf“éa%'ﬁ 1W@£I¢zgf 530 1) Fﬁ“;ﬁ:;cg, B (660 %);gaf/ H
REL DR ERE ) (64.7 %) ~ (R OTIIEL AT (56.6 %) ~ T ERAT
—E‘FME‘“J (54.1%) 5 =W {RBiElET LU YRR DB T (50.0 %)t

1SR L (27.0%) [R5 IS T 1(28.2%)

Fﬁ]’yjﬁéﬁ*ﬁiﬁj (168 %) - BF L B @ﬁﬁ* D P | - B
F'*?’T@%T@E"ﬁ F*EFZE?& » E [N e R o
Pt = (2007) | SR B?FEFI [WH 2ok Fuij“k}j;%n[
FRENE IM‘?F’J‘* gk JH‘*’J‘“LJ'J A S8 SUIPR N I i (31§ %)
f % O T T S’J (26.0%) ~ (A wEL T ETe 1 2 h (20.4 %) - fhig=
A I G ), 6 4 R L
f,m SRR 5 2 w¢ YRR TR AT
SRERIT H[J]E’%} [7{‘%27[?5(79 6%204 % > [ﬂ[F“’ a:ﬁ” ?ﬁf{p F | ERER

f= BB E“FEI TRy [P Wﬁé&%\lﬂj [ P E P o

(A1 = (2008) it Lol e L F“ AR ~ I Bl
TR af’m R B T LI LT A
(48.8 00)@" HowEh DA ) (24.0 %) ~ [ROEE T p[;’zﬂi‘ﬁgJ (11.9 %) -
PR 1 AR e — Al AP U AR

Jacobsen A Munar(2012)7E”J hEA ,igwﬁ RESEARIINGELLR: IB:HG J

I R Ry I ] Ryﬂﬂl\/lallorca)ﬂi“ V’iﬂb‘“l EJWFJ’,‘I
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" FIE S ES S~ [iuE #5 EL(Other information from acquaintances/family) |
(58 %)iek 2 » ELEL T ERAY Y Hisfikl (Hotel/apartment websites) | (57 %) »
(8L T E e P92 (Own experience) § (46 %) o pHiF=fi 51 » T F1Ei b
%~ puE P F’I(Other information from acquaintances/family) ; (58 %)%= 4
W‘L’WW& T I’FIEJ(Word of-mouth) ; (M = 3. 70)[H [(E3X537% 2 ie! ;B:HKFLJ“ 4
ﬁ%lﬁ/[ lf\[ EJT\?VI °

F—idﬂi‘( VAR T IE] T HEEE ] (Brochures) | ~ Tk
(Magazmes) o~ I #a%(Newspapers) | ~ " E1#= {4 (Guidebooks) ; rg*ﬁvl’['[ﬁ
,E,(Internet)J’ﬂﬁ’jt’ﬁ;rzmﬁp'}dgﬂlﬁﬁ I T SHBEARES (Internet) (M = 401)

" hEdE U (Brochures) | (M =3.81) ~ " #=E(Magazines) | & T aELET= [

(Guidebooks) ; (M = 3.75)A{[f| & pHiF=f* bd > W@E‘ﬂ@ﬁ%ﬁf‘fﬁ@%ﬁﬂ

ol OB -
e 17 TSl F[j‘fmirf_li1ﬁ;[ 3T
B R i e FiTE

i AVG SD 1* 2 3 4 5

At 360 094 15 102 31.7 398 168
Rk 375 094 25 56 28.0 423 216
B Py 375 096 25 7.3 247 438 216
iigiriiel 381 095 19 60 263 405 253
= 373 096 27 56 299 398 220
R 312 1.01 68 166 427 257 83
) 354 1.06 54 83 320 355 187
TR 401 090 1.7 35 189 438 320
=y 371 1.02 35 69 290 36.7 239
HEE 354 1.03 31 125 305 347 191
ik 2 FilsREL 345 093 25 110 375 367 124
Ig A 355 094 27 85 351 384 153
A A A 364 092 14 85 326 394 181
it~ possi® 364 097 29 79 299 409 183
! 370 094 27 6.0 297 41.7 199
g Uiz I 361 090 19 75 334 417 154
EI 334 093 27 135 411 322 104
Tg i k- 362 088 17 6.6 355 407 154
SHURTE 3.09 106 7.7 203 363 270 87
B 327 091 29 149 425 319 7.9

*ﬁﬁ%i:1%ﬁ£ﬁTWﬁ;2%aTmﬁ:3%R%ﬂ:4%?W%:5%i
] EF'J [Fil
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4.1.6 S WIS FE Tl S s 4R E ] 5 A
jt’ﬁm[tif@[ﬁ%@?ﬁﬁi?ﬂlﬁ@ﬁ%ﬂ 14 f[ﬁFﬁJfEJ TSRS "FJ& 3.25 = 391
AL j}El\’f:EELFJ.ﬁ{ £ Fﬂjfﬁl’aﬁtﬁf@@ompare market prices) ; (M = 3.91)
 EI TR T e %*ﬁﬁﬁﬁﬁé‘ﬂ(%llect information for future purchases)
1 (M =3.83)» {7 T & 7 EL(Gain product information) ; (M = 3.80)
o) Bt (RS r*‘JA&"J[VP‘J‘I:T]‘rf-?(Attend workshops) ; (M =3.25) » 1% 18 -
R AP J%%if 'éﬁ'ﬁﬁﬁﬁiﬁﬂlﬁé@% = 317U Pu E s A N
RN o S E A s
3 P (2010)PT A s BT 1 FUR s BT » A B E | 15

TEI S W RS U 2 ISR e 2,73 = 3.93 VR EHEgT €05 HIEY
A e 1 | Sl R
PR (M = 3.93) ~ TR (M = 3.92) ~ Sif5#riyieT (M = 3.88) ~ 7|
s

i)

G0 MRS £ (M = 3.84) 1 G fil & i pUviEss! ] 70 (M = 3.74) «

Hansen(2004Y B (KL 1 04, 15 0 BT -
Fﬁ#ﬁpﬁﬂ%ﬁ'%ﬁﬁ%@ollec ing information about competitor's prices, products,
and strategies) | ~ ' ¥ & — 4% (Collecting information in general) |~ " [|*&
BT B2 % ripuR Rl (Searching for information about competitors,
suppliers and customers) | rén‘?ﬁlﬁﬂjiﬁmﬁ(%rrying out predefined
market research) | o S [E L b & fkeeid [[[lpfjﬁ‘; 7~ B E‘%Fﬁ BB 55T
FIE P i) > RS RSE  F E R BT N ]
(Kaniewska-Seba, Kuca, Leszczyn ski, Mruk, Mruk, Zalewski, et al., 2006) -

Getz(2008)7 Kozak(2006)  Pearce(2007) 7 £ BLTRLE | 35519 = Sl sp e
(ST A R AT P o S R o R T
o & F Pk Fﬁf[EU?*E,L(Gather information on new products) - #1575 vk
g[(View particular products) ~ #<< -3 (Observe companies) ~ £ i Fﬁ[ﬁ? s
¢ (Make contacts)(Rosson & Serinhaus, 1995) ; ﬁ%g‘, * FF‘I!' o Pﬁ#ﬁﬁil [
(Examine products and compare brands)(Tanner, Chonko, & Ponzurick,
2001)(Godar & O’Connor, 2001) ; I% & 4 < £2 5 7 =3 £l (Collect
information for future purchases)(Munuera & Ruiz, 1999) -

[ O R R T - (- 14 SR wiE
ST RS A Fﬁj 5 gﬁ‘@ R ESEMSREE IR T |38 [Eiis Fe (Compare
market prices) | (l\/r = 3.91) > F g CxE %iéﬁﬁéﬁfjiﬁf?*,ﬁ;'\(cmlect
information for future purchases) ; (M = 3.83) » A1}, MJEH % Fﬁ#.?*,ﬁ;'\(Gain
product information) ; (M = 3.80)3 ZFi5j [l =% ~ F%"E(ZOlO) + Hansen(2004)
+ Kaniewska-Seba, et al.,(2006) -~ Getz (20(§8) + Kozak (2006) -~ Pearce (2007)
~ Rosson #I Serinhaus(1995) ~ Tanner, Chonko #! Ponzurick(2001) - Godar
#{1 0*Connor(2001) ~ Munuera {1 Ruiz(1999)iHif iU ARl » K= 4 s
WE ol % 2 B B el s -
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4. 18 ST RS Ao (kg )

T TS AR HE
7 AVG SD 1* 2 3 4 5
S H R 368 097 33 56 315 394 203
R R B 372 090 23 42 322 417 195
Yo & F J PRI Tl L 383 087 23 31 249 486 21.0
B A il IR 362 083 15 58 342 463 122
083 12 42 268 488 189
g A TS S 375 088 1.7 54 280 463 185
e AV A 355 082 14 68 384 429 106
RV RET [ 364 088 12 7.7 324 429 158
e o [ 2 T 360 087 15 7.3 342 432 137
B2 IS 6 325 085 25 129 471 317 58
SR T 342 088 23 93 425 357 102
@ FUFEEE A 342 094 35 93 411 340 122
O RIS 357 085 1.0 69 398 384 139
2B i 391 089 12 44 243 427 274

*5?5‘:(%?: 01 ?‘;JB{F‘]T IS 2% P ARC 3FAF] 5 4 F A Il 53
;}EF'JTEJ%L
42 [ WA £
¢F%ﬁ§ﬁ@ﬂﬁﬁﬁﬁﬁﬁ’wﬁﬂﬁmﬁﬁ%\ﬁﬁ%ﬂ$ﬁ“@
BT RS T3 TR e > ST
421 F 1B BN R 5 5 TS A
5k 19 gﬁl%ﬁ > | IFVEY LG S ELEURIEY Cronbach's Alpha fifi £
0.960 > 3 The 1> %?@fﬁm;‘/%ﬁﬁﬁfﬁ@ﬂ o Dt R N &
PHREELY RIS S F R -
2010 [P Gikl A B )T 15

AT B TAT S R b s LGl I

T £ e A T [Etlflf“l;ﬁjl%*i[ Crc?ftfgjch's %i%?t
Ty | R TJ Alphaffi .
SRR 7255 | 162.751 | .805 957 .000
I % 72.81 | 166.857 @ .673 958 .000
[ESERIE 73.07 | 168.999 | .589 959 .000
ENGRIE ST 72.82 | 167.071 | .700 958 .000
V(A AL 7264 | 165.317 | .731 958 .000
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BEp EEe PRI
e [ e T R

T | pge | o ek
[ P8E ~ TRpliE Sy - el GET | 72.83 | 167.308 | 660 958 .000
ey Z%ﬁ S BIEE 2003 | 167417 | 657 959 000

("~ RUENT
AL i The [ A S i 7281 | 166.502 | .688 958 .000
i P RS PR 7258 | 164.860 | .712 958 .000
e [ 2 ks APy S A 7241 | 163.851 | .715 958 .000
TS| 1 7275 | 165.895 | .725 958 .000
(GalERN S 7252 | 164.892 | 725 958 .000
TSk B 7251 | 163.763 | .797 957 .000
= 72.84 | 165.695 | .679 958 .000
= PR 72.64 | 163.137 @ 777 957 .000
H By S 2 7253 | 162.876 = .790 957 .000
fiz1% 72,70 | 163566 & .783 957 .000
PEEITE OB T 7294 | 167.445 | 653 959 .000
SRS 3 5 7262 | 164581 | .776 957 .000
FEAE L=l N 7264 | 163.164 | .793 957 .000
o =.960

4.2.2 TR LY VLR A B 5T AR S

(A5 20 Wl > Bl Rl R BRI Cronbach’s Alpha fif

£5,0.980 » MI/TIT 10 A BR[|V PO ) 0 Lt IR e
IR RSS! () -

£ 20 HEEERELF A A 2 ) FTEEE

HEE R, PR

P b ot o R e
gk 67.87 142.353 .656 .926 .000
pek 67.72 141.195 707 .925 .000
Ffﬁj?ﬁﬁpj 67.72 141.322 .685 925 .000
= ] 67.66 144.771 .536 .928 .000
%}% 67.74 142.957 .613 927 .000
IR TE 68.35 | 144.704 | 502 929 .000
?ﬁ?’ﬁj 67.93 145.185 455 .930 .000
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e e N 1 I,

b Fjonis | ponie e ore ol et

Tisg | R A F»TJ Cronbach's i S

Alphalii
AR 67.46 144.326 591 927 .000
gt 67.76 142.474 591 927 .000
MRS 67.93 142.709 571 928 .000
i 2 R AR 68.02 142.570 .649 926 .000
Lidndiie suin 67.92 143.056 619 927 .000
B SR Al 67.83 141.734 699 925 .000
ot & PRk 67.83 143.784 .569 928 .000
[ 67.77 143.237 .609 927 .000
R FRI 1 67.86 142.647 .669 926 .000
FI9 R 68.13 | 142279 | .663 926 .000
ek 67.86 144.430 .596 927 .000
SHPERE 68.38 | 142415 | 567 928 .000
PSEE T 68.20 | 142.025 | .693 925 .000
a=.930

4.2.3 =BT S B A

kb

YRR T

(B 21 ERIRE. > Il VR S L RIRIEY Cronbach's Alpha fif
£%,0.927 » Bt 1 %ﬁif’@:ﬁpjj/%:gﬁgjfg[@zﬁq S A
IR B S

* 21 ST E & (57 5T )

i
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appe | Eppe | PETIRE

FOf E\ETEEIUE'W@ E\ETFE'@E‘JB@ I";?{[F“I;EF‘ R | E:J’;ﬂ
o | wpy || Conmes L
T TR )] R 47.08 67.612 | .543 926 .000
A P B 47.04 68.246 | .543 925 .000
I & S e FREE b R 46.93 66.305 | .711 920 .000
B AR 47.14 67.132 | .688 921 .000
P R 46.96 67.157 | .684 921 .000
6 e T S 47.02 66.027 | .726 919 .000
Wl AV R 47.21 66.931 | .711 920 .000
RV R 47.12 66.261 | .710 920 .000
B o [ S ! T 47.16 66.524 | .699 920 .000
B2 6 47.51 68.483 | .570 924 .000
BT L 55 47.34 66.638 | .680 921 .000




TELE R
TEVE VRS RS FIE I o
B OF EE‘T FE'UEJ[;' Eflf EE@EJ; '5?;;;2 S1E ,1; E‘L;?
; L e | e | FIAEAEIRE (Cronbach's| g sk
TR R 7 Alphalii
O LTS - 47.34 66.650 | .629 923 .000
N R 2 4719 | 66593 | .712 920 000
T TS i 46.85 66.416 | .688 921 .000
o =.927

4.3 %o 5 HAEEE T P
SESLEAR AT« (B OSIHE TR B SR P U T g
R LR SRR RS 2R (M@ 5 LR - (1 am planning
to travel internationally in the near future.)#{I(l intend to vist Taiwan.)2 ZFif F ! » 55
IS 35 17 PSP -

431 [IAVESRUGEENS LU R )

G ERG HL o [ S5 A AR B - IR g g T
Elﬂi‘%%ii?‘i(Natural environment) ;~ " ¥ [’“'E%iiﬁ(Cultural environment) |~ " BEHE
LGS (Tourist infrastructure) ; ~ 'k vff%‘ii?i(Social environment) | & T 3
z«(Atmosphere) | =5 fﬁéﬁ?ﬁ%f&-[ﬂl 20 [FEE ! > S {(Agby - | am planning to
travel internationally in the near future.(*$5t & T ”/\Elfjj{fj’qs B R ) AL
intend to vist Taiwan. (%547 T4 [ 2yl = )./ ?&L[él?f% [ ﬁﬁ@%ﬁéﬂﬂ?\,
R M R

4.3.1.1 FIpuby i gest= E@ﬁlﬁ%ﬂ - | am planning to travel internationally in the near

future. GHFHE T R BRI ) Sy

Al 2 FHAMER T AT > Pk 22 B o "EJF%J%E pBY g~ BL R

q%[' - lam planning to travel internationally in the near future. Gy FF& T+ <[V

BT )T » 357 SR A OB R AT E 4 [0 3 HLRL T A

FF'BJEI@“EJ % (Friendly local people) | i By 2P1(Appealing local food)

o T Mﬁ;ﬁﬁ?iﬁ%(wltural events/festivals) ; = " [FIF|JY 2" H 4 3]

(Convenient public transportation) /" I') & | 355 = E@ﬁl[ﬁ‘ - 1 am planning

to travel internationally in the near future. G5t & T '&Elfj}lﬁj’ﬁs BT =) %

F ffglﬁiﬁfﬁ:g‘ﬁR) £, 0.497 » S ICE FRErAdjusted R?)ES 0.241 > kbl

Bt 4 [ Bepe T SRR ﬁ%ﬂ - 1 am planning to travel

internationally in the near future.(*$Ff & T '&Efi}{ij’is BIFETT 7)24.1 Yopi
Rl Bl 3?[& ST 24.1% -

- W J‘J%Ff — R R AR Y [ SR (AR | U L

I~ I am planning to travel internationally in the near fuiure.(:’“?%%'.j\ <Y

Y BB ()RR ] o A 0 T S o (Friendly local

people) ;(Beta=0.180;p =0.001 <0.01)~" Er}‘%f’iiﬁd(AppeaIing local food)
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y (Beta = 0.153 5 p = 0.006 < 0.01) ~ " {*{F F Ay &L (Cultural
events/festivals) ; (Beta = 0.132 ; p = 0.008 < 0.0l)l;s'f CIFIRY 2 H g
(Convenient public transportation) ; (Beta = 0.129 ; p = 0.025 < 0.05)=" & | &
PR TR RS BT RS SRR ﬁ'ﬁ*’? SpY% % (Friendly
local people) ; -
Brl) o WE RS IR E G (A Fgr}'f’j’}—' SN pu™e 2 (Friendly local
people) ; (Beta = 0.180) ~ " Hi+y & $4(Appealing local fooJ) | (Beta = 0.153)
« T3 )5 AYRY 73 (Cultural events/festivals) | (Beta = 0.132) %  [{IF]fiY
o i,L@\iE’;[Convenient public transportation) ; (Beta = 0.129) » EIFE’E['EF@E,'J
» SIFTE R IR VS ﬁbﬁk[ﬁ'ﬁ#@ﬁq °
4.3.1.2 [ 1B G E@ﬁlﬁ%ﬁ' - lintend to vist Taiwan.(Z3 47 T4 1 £ 27 =)
VEYEE T T
AL 2T FHAER T AT sk 22 B o ?J%%E NSl (R SF o iy
qﬁaﬁ' - lintend to vist Taiwan.(Z5 47 5T < 2] By 1‘7)??[%} o 35T ISR A
AAVEIF AR 3 W ST HIRL T RFIpY 22 H % ) (Convenient public
transportation) ; - F%?’ﬁfﬁﬂliﬁ?%ﬁl%% #(Restful and relaxing atmosphere)
e flii*% A(Appealing local food) , Fi* ') F 355501 =~ !E.‘T’L,ﬁl[ﬁ‘ - lintend
to vist Taiwan.(Z3 47 g4 £ B fh7 =) » 27 ﬁl[?fg[}?:gl?(R)E@ 0.435 F%Jr@
U Er(Adjusted R%)ES 0.184 » iRl Fit 3 A= T 0
ﬁlﬁ%ﬁ' - lintend to vist Taiwan. (%4 F1 5 s £ E:957F ) 18.4 Yop~ iREigh !
£l E’fﬁﬁ?ﬂﬂ*}&% 18.4 % -
S T B SRR N [ TR & |
ﬁ%l' - lintend to vist Taiwan.(Z5 47 FT# < £ 2o = )pveerg o o fhimhil p’
HIT [FIFIpv 22 H % 3@ (Convenient public transportation) | (Beta = 0.203 ; p =
0.000 < 0.001) ~ F%f’ﬁj‘%‘ﬂlﬁ%’sﬁ@% 7+ (Restful and relaxing atmosphere)
(Beta=0.170; p=0.001 <0.01) % I El’[’f‘jﬁ#’d(Appealing local food) | (Beta
=0.133 : p=0.015 < 0.05) 5" ¥ B 1E RS0 LRy % > H I I-Rsy%,
FAEL T PRS2t H % ) (Convenient public transportation) |
BT | WS S T i g AR T F( RS 2t H 2 3pj(Convenient public
transportation) ; (Beta = 0.203) - F%f’ﬁ?ﬁﬂlﬂ‘gf%ﬁﬁ% #+(Restful and relaxing
atmosphere) ; (Beta = 0.170) % " #i# £14*(Appealing local food) ; (Beta =
0.133) - ifléii%?ﬁﬁﬁq 17 e T | P N E@ﬁlﬁ%‘ﬂﬁ#@ﬁq °
e R G RN R T RO R 5
(Convenient public transportation) ; (Beta = 0.203) ~ rl:drli*%FF B ?i[
(Friendly local people) ; (Beta = 0.180) - r%f‘ﬁﬁ@iﬁ%ﬁﬁ;ﬁ%mestful and
relaxing atmosphere) ; (Beta = 0.170) - “Ff[‘i*‘ﬂ AP(Appealing local food)
; (Beta = 0.153)A1 " ¥ f“‘iﬁéﬁﬁ‘}éﬁ‘iﬁﬁ(Cu tural events/festivals) ; (Beta =
0.132) - 5| 57F -
P PR | 47 S 53 T b 7 FR I B 2
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i f KIE’H N PR AN N J’%’;ﬁﬁﬁfm{u’?g\l » 15T g I'Tf_‘yp"k :
iégﬂ(2004)[ *@ﬁﬁ!—g ﬂf“,bjﬁgfg@ﬂ JER 7] T}IL‘T&_‘%E’_‘{EIEJ
Py g el VRERR (7 0 BRI R E TPV g - l?ﬁfh ESieiEnE
?TME} BIRE iflgl*f“?* PG 4 (R 25 (I b
L 5 250 3 WO ER T P s ?%35155 I[ﬁ%ﬁ%& SRR TIES T
E E:T E"Zﬁﬂ\ﬁh ”[JF%EI Ji\;ﬂﬁﬂj&[ A’ IR ot o e C
Jl == RSN C M{%u[ﬁ&'%t [w@ff“ Bk~ T TSR L
gx pﬂj?alf Akl 4@@1, 47 ﬁlrw,,’g!V(R)t“ 0.494 > %ﬂ&aﬁaq‘
Hr(Adjusted R%)%, 0.240 » ikl % 5 ][4@51@“"’3%”[ EzEU X @w[ﬁ* Sk
R 7 | VR 24,0 S6fIORERYRREL Bl > T E{EU £ 24.0% - )
(PR B A > 5 (R | R g wl;_ﬂazfy (p<0.05 75 p <0.01)
lﬂ 5 [ﬁif“fbjglgu%@ o R «@?PEII Ih FTL,‘E?;EE e
BRI |~ ?J'é”ﬂ v Beta £ 1 @( -0.069) > & FL FIRY4E o [
= ﬁgﬁtﬂg Fip J%gk% l;/%@fwuaﬁﬁﬁvﬁﬂl e Ii&ﬁ ORI U=
FFLf I’]jaﬂ\FJ  (Beta =0.253) ~ " Z[[ LAY SRR o (Beta =
0193) T B |"i"51iiF,J (Beta = 0.166) 71 ™ f-
B E S UBIF R RIBA  (Beta=0.090) - FF] 471« BEIRH A
’FfJIZIm\gc%JT A - (e~ [—iilﬂa}—kn T spy o R T F YR
G TR “ﬂﬂrﬂj (Beta =0.208)1 2] fsibfis & i
o (Beta = 0.193)% 15 £ & Fy WERER R E | iy £ fol iRy 7
o0 ) g 200s 1 s s
€1 % BEE @q%[l ; tH 4 [ﬁ;ﬁgpﬁ[l 23 Iﬁ& HV BT %Jﬁji,—:thjgﬁ
l&&@ﬁ SRR gl:ﬁ&fﬁftrﬁﬁ)ﬂ (ISR T AT PN E ﬁ[ﬁ"ﬁﬁ* g~
@Fﬁﬂ > AR THr(Adjusted R?) £, 0272 #*4. 4 ]ﬁff—p[(gm (=
K g3 ?Jéﬁ%ﬁfﬁ Hl ~ V@%@A ﬁ[ﬁu#‘jwmfﬁ[ﬁrﬁ)r Z R
. *[J[ﬁj THFEUVIE 27.2 Yo YRR B B ,T— ] L e 2 ;2 % o K11
ﬁ“ﬁ 52 '%; 7 ) (Beta = 0.460)HE R <3 LY Py - E] ) T
WERURE 5 =AY T8I Si(Beta = -0.001) | » rﬁ“ﬁ%’%«y(Beta—
0.093) ﬁl FFJ. skt le(Beta 0.000) ; 3k ﬁfrﬁwpu Beta @’F%éﬂﬁl
ko NI B P ”ué: TRV T R o PIFOE U 4T
DY A R ‘ﬁ Il g e U R S A
BUAIRIY B2 T o plrsie s> i | IR gl T g afys
(Cultural events/festivals) ;(Beta = 0132)ﬂlr?ﬁ P [*50 50 (geta 0.469)
S £ %Lﬁ%‘l'ﬁ‘/ﬁ“ﬁwﬁf ﬁ]gl%lﬂl 4%5’3 J e

q

I5F o

A

1

R

N2

e Elﬁ@mlpw‘iﬁn%& B oo TG

HHAAT X

i

PR e B BRI R 2 0.188 0.180 3.226 0.001"
IR pmﬁj, VPSS 0154 0153 2.771  0.006"
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Ia-Jie F Igle7 F PRy E g /B /Beta tfl EEEE

2
T [ A 0.146 0.132 2657 0.008"
[PFIp~ 55 8y 0139 0.129 2246 0.025
R =0.497 R®=0.247 Adjusted R* = 0.241 F =42.012 &, 1 0.000
(Ao 5 iy 0.227 0.203 3,595 0.000
A I 5 5 0.199 0.170 3.350 0.001"

DT RARMIET g o, apg
a

R =0.435 R®=0.189 Adjusted R*=0.184 F =39.922 £, 1 0.000
"#4.p<005 A p<00l T FA p<0.001

4.3.2 FEE LT S B0 47
K ERT H2 o 1] e MR AR VR - SRR LI g
ra f&'lﬁ%’ﬁ%‘(Print media) | ~ r’th}—‘i';‘15‘J§Ej(EIectronic media) | rﬁﬁ[ﬁE‘%‘,ﬁ% 5
(Internet-based media) ,~ " £l {73p]"% (Other channels) ;, =74 [’[ﬁ”ﬁ%f&-[ﬂl 20 (iR
FI o ST fA4@g0 - | am planning to travel internationally in the near future.(*Y
s PR BERRE )AL intend to vist Taiwan. (7547 £ F P E BT
7)Y Fﬁi@rﬁ%l? i AR ] iﬁﬁ&%ﬁ% EE= 2
4.3.2.1 Tl L VR = E@ﬁlqﬁ' - | am planning to travel internationally in the
near future. (55 T ok F BIEEIE =)0 Y4 o A
RSl F AR T AT o Y 23 F o ﬂ%ﬁ?@@ﬁi@%l’;%
%ﬁlq%[' - 1 am planning to travel internationally in the near future. GYFF&1 T+ %
[ IR o i SRR ORI 6 SR T
i¥(Word-of-mouth) ; - rﬁfﬁ%@%’@iﬁfﬁfﬁﬂourist organizations’ websites) |
- D= {4(Brochures) ; ~ T J¥¥ £$(Radio) ; - " & (Facebook) ; »
" ¥eFE(Magazines) | F 1) EFESTHH] = ELEUR - 1 am planning to travel
internationally in the near future.(*$ 5t & T '&pfiﬂfjié BIEEE =) > %7 ﬁll%%
FEHE(R)ET 0.502 » S e ffy(Adjusted R%)ET 0.243 » ikl i 6
f[ﬁ‘%‘@@ﬁ:if ’—\ﬁ‘Eiﬂﬂﬁ’? A [ﬁ' - 1 am planning to travel internationally in the
near future.(=$Ff & T 9\33;{51’16 BT 7)24.3 %R E & %ﬁﬁg'ﬁ?ﬁﬂ
7 243 % o
S T SRR [ YRR 5 VB
I'— 1 am planning to travel internationally in the near fu{ure.(ﬂ%%:j\ XY
H‘—’ﬁ» [ [ 7 )P ] > LR T T ITFEJ(Word-of-mouth) | (Beta =
0.222;p =0.000 < 0.001) ~ " HEH=E 7 %[ﬁfﬁ(Tourist organizations’ websites) |
(Beta=0.184; p =0.000 < 0.001) ~ " FE5E= ] (Brochures) | (Beta = 0.093 ;
p=0.037<0.05) - 4@ (Facebook) ; (Beta=0.130 ; p =0.005<0.01) »
"5k (Magazines) | (Beta = 0.109 ; p = 0.027 < 0.05) %' & | BE; [ ef& ] %

0.139 0.133 2405 0.017°
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TR o H Ry S T i (Word-of-mouth) 5 2= 4 T,
£$(Radio) ; (Beta= -0.139 ; p=0.001 < 0.01)fiv Beta £L g1 fifi » = 5f 7
ELRUHIY B YA -

) b S YR AR T lﬁEJ(Word-of-mouth) , (Beta=
0.222) ~ " AT (Tourist organizations® websites) ; (Beta = 0.184)
~ T =" {] (Brochures) ;(Beta = 0.093) ~ " j&#=| (Facebook) , (Beta = 0.130)
K T E=k(Magazines) | (Beta = 0.109) » E'%[E‘ﬁﬁq s S A& B R
s E@ﬁlﬁ%ﬂ'ﬂﬁf%}ﬁq °

4.3.2.2 T R VR E@ﬁl[ﬁ' - lintend to vist Taiwan.(*$4™ g1 4 £ 297 b
)V YR A

AL B FHAPER AT > Uik 23 FrA o | R R R TR D
A - lintend to vist Taiwan. (%547 1 [ B =) 157 - 5 *
AACPORERE I 4 I > ST WIIRL T i (Word-of-mouth) |~ T ARFRAHE
(Internet) ; ~ 3% 53551~ (Tourist information center) ; » " #£5E
(Magazines) ; Fi'I') & | 3550 7~ E@ﬁ’aqﬁ' - | intend to vist Taiwan.(Z%4™ ET5
e E i) 2o ﬁ‘?ﬁd FEEF(R)ET 0.474» JTETE: UL [FHE(Adjusted R%)
Eh 0.219 » “iiphl Fit 4 [’[ﬁ'@%{?ﬁijﬁﬁgﬁﬁﬂ = E@?Eilﬁ%ﬂ - | intend to vist
Taiwan. (7547 BT 4 [ & 07 7)21.9 %pv g e £l %ﬁﬁgiﬁiﬂﬂ’liﬁ_
21.9% -

2B T - TIPS Y [ R (R X F AR R
q%[' - lintend to vist Taiwan.(Z3 37 BT £ 2efifiie =) proders ] oo g i i
1 1 [ il (Word-of-mouth) ; (Beta=0.195 ; p = 0.000 < 0.001) ~ " 5k
Ft(Internet) ; (Beta = 0.170 5 p = 0.001 < 0.01) ~ "% f355F - (Tourist
information center) ;(Beta = 0.123;p = 0.008 < 0.01) " ¥k (Magazines) |
(Beta=0.122 p = 0.013 < 0.05) 5/ # jRI¥, [y |7 T[5> 21 {111
SRS T (Word-of-mouth) | -

Bl ) i SR YR AR T I’FEI(Word-of-mouth) , (Beta=
0.195) ~ T AEEA S (Internet) ; (Beta = 0.170) ~ T 3% k35 1= (Tourist
information center) ; (Beta = 0.123) %  #5E(Magazines) | (Beta = 0.122) »
:FI::.II,E@\ FI[J ’ ?ﬁﬁhﬁéﬁ?”gﬁﬁ';d/ i~ t?’ﬁkﬁg[[mj\;@‘%j )

Fall 71 Knutson(2001) P55 5 27 %535 H (55 i) | )72 Euaffisis
(Internet)’j'i%ﬁ?fffﬁ‘fﬁiﬁz’ gf’"ﬁj o Okazakiﬂ A1 Hirose(2009)#+ A {1 2
TP AT FEALIEE P B LR R R E Y
[ lﬁE}I(Word-of-mouth ' S WOM) -

[ () A IR EL RIS - 20 IRERAEL
PR FEDA IS S A3 PTAR ) T (Word-of-mouth) ,
" ¥=7E (Magazines) § AT T AREEAHEE (Internet) 5 3 ZFIo0 Wi == Fall A1
Knutson(2001)%% Okazakih 71 Hirose(2009) it i) » it |1ty
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%‘ 23 F_‘Ln E‘[j\{%‘[ﬁ:\‘fﬁlt ELE\‘][ I/ILEJ_?

(B g i /B /Beta  tifi  BEHE
[ 0231 0.222 4739 0.000"
LS AR 0197 0.184 3.991 0.0007

YRR T PR e B R Tk 0097 0.093 2093 0.037
& B R -0.136 -0.139 -3.251  0.001"
e 0126 0130 2.804 0.005

ek 0114 0109 2211 0.027

R =0.502 R®=0.252 Adjusted R® = 0.243 F = 28.636 £, 1 0.000
[ 0211 0195 3.904 0.000

. . AREAE 0193 0.170 3431 0.001"
PATRR S BT Fﬁ;ﬁ?e@rl I 0.139 0.123 2646 0.008"

Tk 0133 0122 2504 0013

R =0.474 R®=0.225 Adjusted R*=0.219 F =37.207 & 1% 0.000

"% p<0.05 FAp<00l %A p<0.001

4.33 ‘”%ﬂﬁfﬂﬁeﬁﬁ“ﬁﬁ EVAURD S )
FL R H3 I 2 ﬁ*ﬁx@%ﬁb}r’ﬂ%ﬁj‘ | - SR RS
14 (W E T - ST Al - | am planning to travel internationally in the near
future.GSFF& T L\EILJHfj’i BIEEE ) A1 intend to vist Taiwan.(Z3§7 T4
2l BT ) '/wﬁe[iﬁr. o ERBYTRIRL Ay TR I B
4331 %@'F‘Eﬂﬁﬁgﬁig&ﬂm ﬁ'gﬁaqiaﬂ' -lam planning to travel internationally in
the near future. (55t T I R BIERIT ). 5
S SR FHAHE T iR 24 BrA o f réwee T
i R q%' - | am planning to travel internationally i |n the near future.(Z5 53!
T L}["’j\ _5‘[[5,7;#1_’)% 57 0 3 EER A Fl 157% 15 FI er 4l ST HIRL
M= & )E?L_ rﬁ#rn EL(Collect information for future purchases)J ~ T EEfig
il %|FW<(Compare market prices) | - rﬁ%}fﬂﬂ&[j 11| g m},(Examine
products before making decrsron) R TR Fr,#@z':p % (Wide range of
products on display) ; fi'I'] Jiﬁﬁ]ﬁﬂﬁﬂjﬁl[ﬁ['— | am planning to travel
mternatronally in the near future (Iy;fgf', XY ;1\ BIfEEE =) > %7 ﬁrrjwj
FEER)EL 0.637 » FFEHIES Er(AdJusted R)E% 0.401 » gl it
“T%"*E‘(F: o FI??E”F_‘t":ETL I - 1 am planning to travel internationally in the
near future( &%%’,7 <p J;Hj\ BT 7)40.1 %pﬁﬁfi%m%agrﬁ, , Hﬁﬁfﬁ ]
]9 40.1% -
G- T SRR R VAR YE [ R R S AR R
I — I am planning to travel internationally in the near fu{ure (i&gf P \F”
SR W BRI T ) PR o kA T & ﬁrn (Collect
information for future purchases)  (Beta=0.370 ; p=0.000<0.001) ~
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qmﬁ Jiﬁi%?ff%(Compare market prices) ; (Beta=0.183 ; p=0.000 < 0.001) ~

Fﬁﬁ;ﬁﬂ?ﬁmﬁ@ﬁ?ﬁ% ng[(Examine products before making decision) ; (Beta
=0.112;p =0.009 < 0.01) & I R LT [pfg{zfg “%(Wide range of products
on display) ; (Beta = 0.100 ; p = 0.021 < 0.05) =' %8 '[\gkﬁjé%jjwj—[m%%
2o HN Iy s N 1 TR el fifi* kL (Collect information for
future purchases) | -

BT | o W S WS AR (4 s ﬁfﬁ%ﬁ @ EL(Collect
information for future purchases) ;(Beta = 0.370)~ " P J]'Fjﬁ‘[(Compare
market prices) ; (Beta = 0.183) - Wﬁ;ﬁlﬁiﬁqﬁjﬁiﬁ?@‘ Fﬁé%xamine products
before making decision) ; (Beta = 0.112) % T Kl gk Fﬁlfétﬁ %(Wide
range of products on display) ; (Beta = 0.100) » &I F:’I]Ej@ﬁq s SR HE A s
fte = = f@ﬁLHﬁ'ﬁ#@ﬁfJ °

4.3.3.2 W S S E@?Eilq%ﬂ' - lintend to vist Taiwan.(Z3§7 T4 ¥ £ &
Wi ) 1 By s Ao

KGR TSRS 0 24 T SR
¥ ELEUR - Lintend to vist Taiwan. (%547 fT 7 | ZLhe RN
S5 RS POBARRIEI ) 4 i 0 5T HIRL T8 R il F KL (Collect
information for future purchases) ;~" a1 J%faﬁ(Compare market prices)
G F%@;ﬂ?ﬂlﬂﬁf\ﬁ ]| E-H1(Get discounts and special promotions) ; =
ﬁ%?EPBEJ[(Media attraction of exhibition) ; f’ J‘J*EJ}%GTF}\]EU B Q%‘.‘ -1
intend to vist Taiwan.(Z547 BT £ =) » 27 ﬁl[j% [FHr(R)EL 0.576

» PR ECE Ty (Adjusted R?)E% 0.827 » kRl Hi% f[ﬁiﬁﬁi’a@?ﬁ'&%’aﬁ?ﬁ
W= B q%[' - lintend to vist Taiwan. (%4 ET 7 < £ 2:#1F 7+ )32.7 %ofi ik
Rl Bl 3?;3 ST 32,7 % -

i 1) - SRR [ R < F IR R
q%[' - lintend to vist Taiwan.(Z337 jT4 < £ 2o =) proier& ] oo ik [i
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Exploring decision to travel in Taiwan from the Malaysia International
Tourism Exhibition questionnaire

Dear Tourist,

The purpose of this questionnaire is to collect information on travel intentions in
Taiwan. This questionnaire is anonymous and for this study only. Your opinions are
extremely important to study and your assistance would be much appreciated.

Sincerely yours,
Taiwan Visitors Association Kuala Lumpur Office
National Kaohsiung University of Applied Sciences, Lo Wen Ling

Part 1. Use the following scale to rate the topics in the following table according
to your opinion about the destination image.

Strongly disagree<— Strongly agree

Level of agreement 1 2 3 4 5

Beautiful scenery

Good weather

Good beaches

Presentation

Cultural events/festivals

Museums, historical buildings, monuments, etc.
Understanding the local culture characteristics,
example : Hakka culture, Aboriginal culture.
Good evening entertainment

Good shopping facilities

Appealing local food (cuisine)

Tourist centers

Convenient public transportation

Tourist attractions facilities

Safe and secure environment

Friendly local people

Clean

Competitions, conferences or exhibitions
Restful and relaxing atmosphere

Good place for children/Family

Theme parks

oo d O 0gooon
Oodoogoodoodd O ggooo
Oooodoooonood O oo
Oodoogoodoodd O ggooo
oo d O oo
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Part 2.
sources.

Please check the level of frequency for the following travel information

Level of frequency

Very low<—Very high

Level of frequency

Very low<—\Very high

1 2 3 4 5 1 2 3 4 5
TV 1 [ [0 [ [ Word-of-mouth 1 OJ O O O
Radio L1 [ [ [0 [ Internet O O O O O
Blogs L1 ] [ [0 [ Airline websites 1 O O O O
Facebook L1 [ [ [ [J Travel agent L O O O O
Books L1 [J [ [ [J Travelagencywebsites [ | [ ] [] [] []
Brochures 1 [ [0 [ [ Busadvertising L O O O O
Magazines (1 [ [0 [ [ Outdoor advertising O O 0O
Newspapers O] [ [0 [ [ Airport advertising O O O O U
Guidebooks O O O 0O O Ig#tgft Information O 0O O O O
Personal experience [] [ [1 [ [J L%%Qig:rgamzanons O O 0O 0O O

Part 3.

to your travel experiences

Use the following scale to rate the topics in the following table according

Topic

Answer options

Number of international [_INo at all

travels

Countries : visited

Destination of the next

trip

Usual form of tourism
The purpose of frequent

travels

Time of decision to visit

Average number of trips

per year

[ 16 times or m
[ INo atall

[ Japan

[ [Macao
[_ISingapore

[ INoat all

[ [Japan

[ Macao
[_ISingapore
[_ISingle

[ JRelax

[ |Other

[ JFirsttime [ J2-3times [ ]4-5times
ore
[ ]China [ ]India [ ]Indonesia

[ ]Hong Kong [ JKorea [ JTaiwan
[ IPhilippines [ |Thailand [ ]Vietnam
[_|Other
[ ]China [ Jindia [ ]Indonesia
[ ]JHong Kong [ JKorea [ JTaiwan
[_IPhilippines [ |Thailand [ ]Vietnam
[_|Other
[ JFamily [ JFriends [ |Tour group

[ |Business [ ]To visit friends and relatives

[_|Early today

[ ]More than 6
[ ]No at all

[ |Yesterday [ ]Within past week

[ ]1-3 weeks ago [ ]1-5 months ago

months ago

[ |1 peryear [ JFrom2to4

[ JFrom5to 10 [ ]More than 10
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Part4. Use the following scale to rate the topics in the following table according
to your experience in visiting tourist exhibitions.

Topic \ Answer options

[ INotatall [ ]JOnce [ ]2-3times [ ]4-6 times

Frequency of attendance [ ]7-10 times [ JMore than 10 times

Spelling [ JHave [ INo
Travel Fair favorite [ IMemo [ JLantern [ JPen [ JFolder [ JPuppet
spelling [ IKeyring [ |Bag [_ICell phone Strap [ |Other

Enjoyed sanck or [ ISnack [ JPerformance

performance
Tasted which Taiwanese [ JOolongtea [ |Pineapple cake [ IDumplings
snack [ ]Pearl milk tea [ |Other

Experiential value of

visit to the Travel Fair [ |Excellent [ ]Good [ INotgood [ |Bad

Part5. Use the following scale to rate the topics in the following table according
to your opinion about motivations in travel exhibition participation.

Level of agreement Strongly disagree<—Strongly agree

1 2 3 4

Get discounts and special promotions
Examine products before making decision
Collect information for future purchases
Buy products and services

Gain product information

Learn about new travel trends

Observe product development
Interesting exhibition theme

Media attraction of exhibition

Attend workshops

Gain technical advice

Meet travel gurus and celebrities

Wide range of products on display
Compare market prices

ooy sn
oo gon
oo gon
Ooodoodooogon
OO0 doonodoodn e

Part 6. Use the following scale to rate the topics in the following table according
to your travel intention.

Strongly disagree<— Strongly agree

Level of agreement 1 > 3 4 5

I am planning to travel internationally in the
near future. l l i l B

| intend to visit Taiwan. ] ] [] L] []
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Part7. Please provide your personal data :

Topic | Answer options
Gender [ IMale [ IFemale
A [ ]18-24 [ ]25-34 [ |35-44 [ ]45-54 [ ]55-64
ge [_l65and older
Education [|High school and below [ ]Occupational college/University
[JPost graduate
Marital . . . )
status [ IMarried [ |Single [ ]Divorced [ |Separated [ ]Widowed
[_JAdministrator/Executive/Manager
[ IProfessional/Skilled worker/Engineer [ IWorker
Occupation [ _JAcademic/Teacher [ |Civil servant [ ]Service workers
[ |Salesman [ JAgricultural worker(including farming, forestry, fishery,
etc.) [ |Student[ JHousekeeper [ ]Retired [_|Other
'r\]"O””r‘]'yld []999 and below [ ]1,000-2,999 [3,000-4,999 [ ]5,000-6,999
in‘)c‘frieoin []7,000-8,999  []9,000-10,999 []11,000-12,999
RM [ ]13,000-14,999 [ 15,000 and above
Reliai [ IChristianity [ |Catholicism [ Jlslam [ ]JJudaism
SH910US  Minduism  [JBuddhism [JTaoism [JOther
E - mail Please write E-mail address
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http://cdict.net/?w=Islam
http://cdict.net/?w=Judaism
http://cdict.net/?w=Buddhism
http://cdict.net/?w=Taoism

