4/29/2024 9:50:10 AM

o AN = == < OO 4
16.1 MERBHRIEBEARNERE ..........oooeeeeeee e 4
16. 1L EEIIES oottt 4
16,102 IESTIT oottt ettt 5
16.1.3 2ENXRI(EEBEERRBFESBEAEERI S EEIERRA).....6
16.1.4 BIR(ZEI B EBAB S RABIIBEERBER) e, 6
16,15 FEBE ..ottt 6
162 AR R — AR E R EIH s 7
16.2. 1 B iR S B R R IR SR s 15
16.2.2 I B TR ET .o 17
16.2. 3 T B T S R ..o 18
16.3 BT IR SR E A O RRIEEERT ..o, 18
16.4 RSB T IETAREEERAD ....c..ovceeeeeee e 22
16.5 IEIEEE S| AT STBR IR S 0 (In-Text Citations) .......cccoveveveeeeveceeeeeeeeens 30
16.6 "HEEE L BITIERERAR ..o 37
16.7 BB R R B AR e 37
16.8 T4EaH 1 BETTIEEEERAR ..o 38
16.9 " 3ZEREIRE 1 BETTEERARER ...covceeeeeeeece s 39
16.10 TERZE(RRAR 1 BRI BB BERAR ..o 40
16. 11 FFFEZRABEENU ..ottt 41
16.11.1 FFFEZRAB IR ETERAE .o 87
16112 BRat DI A AR B R EEB ZE R 88
16.11.2. 1 RIFHEATET o.ovevoeeeeeeeeeeee ettt 88
16.11.2.2 t 18 7E ~ ANOVA B HTE RT3 e 89
16.11.2.3 BB AT et 89
16.11.2.8 BIZE 3T oot 90
16.11.2.5 EBEUARBE T AT ..ot 90
16.11.2.6 B BE ST BB AT oo 91
16.11.2.7 BB DTS EEHT TR DT oo 91

16,100,288 BE B D T ettt 92
16.11.2.9 BB AT vttt 92
16.11.2.10 B FTIEHIARERE IR ..o 93
16.11.2.11 BRI HITRIESTERIEBE oo 94

F1E #1818



4/29/2024 9:50:10 AM

16.11.2.12 BB E BT DM oo 94

16.12 "REAEERET 1 BEITARIERRAD ..o 94
16.12.1 55 B BRI G RRET AR IERRER ..o 95
16.12.2 IRIRREE (Environmental attitude) ...........oocvveveeveeeeceeeeeeeeeee e, 08
16.12.3 IRIRTT B (Environmental behavior) ..........ccccccceveceveveeveceeeeee e, 103
16.12.4 EHEBHEE ZETBRBER ..o, 107

16. 125 EHBBHEBE ZEBEBER ... 109
16.12.6 B B E A RE IR BEATTT B oo, 111
16.12.7 W E H A REER FEAIRREI(PErception) ......c.cvvveevereeeeeee e, 114
16,02, 8 L B BT B et 118
16,03 BT T AT 572 oo 121
16,03, L B B Tl .o 121
16.13. 2 BB BN e 122
16.14 "FEHRAER 1 BITEEEEG ..., 123
16.15 T 2& 3Rk (referenece) s EITIERRRIA ..o, 124
16.15.1 S STRE TN —ARMERR .o, 124
16.15.2 BEITRRIETN ..o 133
16.15.2.1 BSTHAFUREI ..o 133
16.15.2.2 BESTHAFURRID ..o 134
16,05, 2. 3 B3l R .o 138
16.15.2.4 B3 EE .o 138
16.05.2 5 BB IR .. 139
16.15.2.6 BRIIFRSE ....oooveveeeeeeeeeee ettt 140
16.15.2.7 BEITEBATIFRTEEBIL oo 141
16.15.2.8 ITETIFRTEERIL ..o 142
16.15.2. 0 BT REE EE e 143
16.15.2.00 BT BERE ..ot 143
16.15.2.11 ZE3Z RS Magazine article ...........ccoceveeveveeeeeeceeeeee e, 143
16.15.2.12 B3TERAE(BIEE) oo 143
16.15.2.13 ISTIRAE(FEIEE) ..o 144
16.15.2.14 BEIERAE(BIEE) oo 144
16.15.2.15 FESTIRAE(FEIEE) ..o 144
16.15.2.16 HJE WeDSIte ArtiCle ........c.cceieeceeeeeee e 144

28 H1818



4/29/2024 9:50:10 AM

16.15.2.17 BT EBARETE ..o 145
16.15.2. 18 BIITEE A oot 145

16.16 RIBARIERRBA ..o 146
16,17 FEZEEEM ...t 150
16. 18 ARFTEMARER ZOBEERIEEIIE ..o, 161
16.19 B MG B AR R TR .o 163
16.20 BEBFUBIRRBA .....ocvveeeeeee et 165
16.21 BIEEZEEEEBARID ..o 166
16.22 RURARETAIIETUELERER ......oovoeeeeeee e, 168
16.23 HERR AR BT TRAB AR oo s 171
18,24 A IR D ettt 177
16.25 BEBERFIRIED ..o 177
16.25.1 3 R BE RIS E R TTIE oo, 177
16,25, 2 B 3 R B T o e 180
16.26 BEREIERT ...ovecececceceeee et 181

38 H 1818



4/29/2024 9:50:10 AM
T8 - Bilrth R X IER A
Chapter 16 Academic research paper writing instruction

BEF BB Ic—Z PR

BREBMMRFEE  BilifIRAURG N NERSESERSTHNIERRNERNEHR
B - =T 2: B American Psychological Association (APA)E T, - PR HIRESE
APA FE[E HEEMAY -

4.

16.1 HEABSRIBHERRIERF
16.1.1 HEAR
"HE ., BRERUTES  BENEENEREARUETRETEOREL - TR
ZERBER -
AR ER
B.3E M i X 2 H
CHNIEEHS
DENIFEHEE
E.EEMU
FINHEWEAMERSHEENE  HEEBEENNTEES AR
BEMERSHNAS - BENARBEOERERL - RN RS EERERHR
BESNERNTEMESHESR - )
G.H X E
H.2E X2

F4E H 1818


https://sites.google.com/view/tsungo-kuas

4/29/2024 9:50:10 AM

|55 3 B8 R Rl [ HAR BB 1R B s AR A S B A EE 18 51 2 R i s i B 50 AR
J.E-mail

16.1.2 IEXAR
TIEST, ~ TAN, ~ TRX, & TEX, (Intext) BRESHIWETF AL
e YRR BT AR - DR BRI EENROEE -

AGBREARIRSRIEAESEARRRY Y EimiEER A
B. X RA Ol A HAARAIR B R AR A SR A R R R 2 U IR B R ]
C.H R R [ HAARE R AR E 2 B AR A5 2 JE (R0 12 5 86 Bl 2450 AR
DM R IRBEFAEREEAMRS AR EENMEER ZBNW G SRR ER
B ) [ HBRERRIAR SR AERRS 2 SR E S A A TR B IEF R ]
EMZRTTA
ERESESESCE A S E Bt o))
b AR TR BRI E R ERNTHRE AL - MM - MR
o BERWNEIE - BT - 83RAE EXRNEE)
c B GRET[EERERERAE S E AR RES 2 M5 HESRA]
d. 4T DT IA( 9 RIBBRGh M Fat R A et - MERNRE DTE
BB EERESRBRELSRAERRI ZHar DT AR A
FIRERAE REARAEBA VA ;| REAEBEFIA - AAZBINAIIA)(EHELLE
AR RIS - HEER - A A LR ACER KB A E 1 55 £ IR bE R AV B
B AT LERHAR AEERER  BEMEAREENENMRERE  H
FE57 - BinSR - BUFJdJsEEBRER M - ) (EMEEERREGSRAERRES
ZIRHERIER A
GAARETIMEIARABRIIA - AZBIRAIINA ; BRARBETFIA)
aEEREAET TR 1, 2, 3)
b R AT (HARRR IR R R A A SR RES 2 Rl #iz T 1R E R AR
cIEMMAT AT (BRI IR BB S A AR ERES 2R A EZRAA]
d. RERErm AL
H.AS R (AT ERTIA - KBBETMASIA ; BEHREESTFIA)

58 H 1818



412912024 9:50:10 AM
Wa BB BREARAERIA - AMZBIFASIA ; TEHERS A SIA)(CTFIA
1% 5IZ0RI 73 TURG)

16.1.3 2B X RA(EARERERFESBAEEEII 2 2 E X RIERRA)

16.1.4 BR(EIIXMEBASHIERBOEREEEN)

16.1.5 Pft &%

ATMRASAITEERMRAELIA ; MEARBELAIIA - AEBIRA
BN EAERIER R SRR EREBI 2R ENTEEE]

B.EEMBHMAUBANIREEY THERR BINRKE - ETHEHAETES
BIANMREIENMRMENA - FFETEESREEZATIIL)

C.AIKE R ULHALUEANREREY THBE/RRL BINRKE - ETHRARE
BINANFRME D - FFETHRBATSL ; ARFTEZTIA - HARARBS A
RFIA)

D.EARKFCER N A PRI A MUBEADREE Y THERR BIIRRKE -

MR REBFTIIAMTRS D - FFETHREBATIIL - ARFEARHIIA - K
ZEMAIIA ; HAARBETIIA)

F6E H 1818



4/29/2024 9:50:10 AM
162 MRHSER—MEEFIR
1—ﬁxﬁﬁ“’“_Eﬁiiﬁﬁﬁé*”iﬁilﬂﬁxﬂﬁﬁ re—%. » "5, FHAENE
BIESE - MIRHSUKIRE - RRE - NRESHABRIMEREESE - LER
MAMSEAA— - BLABLEURIEAATRS - IR TE—F,
FE—f. SHABIEMEE - —@B "KRE, FT—E  AZRE—E "RE
B2, 2OEEME T RIRE L - TEERERSPIRIERILAER ; B - —{E
"RIZE, N ARRAE TMEE, ZEVEAME T/NVEEL TR
s 7 FI R MRl AY B /Y -
2HEABRFREER [B1T] KT - EAEREA [Enter] BETRITRORE - &
EAXFERRAEHMENREBONFHER N —1THRER - #EL
(Enter] BE2ERREEID (B5E] BRI - MIFEAREBE 2 1TRURE -

3$ﬁiE’JIE3lW§EP£TEL CERBRE  BAMEMREISBAR[ERR CtlEnter
"SHEA()—DREREB)...—» D BER R P)~EE|&FFEEEE - SBLIEER —
GSE[IZ [Enten MTTE%%%E@%?FDZF?“ EFEARZEAN ARG BELARRER
BRIEXASR -

LEREDEBERTRAN TS EREBEER - B2EEER Enter JES
SETHE  EEAN- *ﬂﬁ(s) bz roEgsE), BARESEEES
3 [Ctrl+Enter ﬁ?ﬁ%J

SEREMRERSEGEIE)R  BEELATIHAER  DEBREMRANESHET
BREIE - MHILEZXR%E - o FFH Microsoft Word #ie P iRiE /T E(T)|—EIE
(0).. |18 - AEAEEIZRE PR rDrt1Xi—T—75(T)J - TOZEBE). ~ T
&LTS ZM)s -~ T[EEUSTREIRO). - FEIL) . HIEH - oLIEER
BRI RO mEIERS IV EETL -

IMMEHSEREEP  JINFREHEZRBRANFERERARETHE - BF
Microsoft Word Z & F/ME T (O)—{ESE (P).. |~ HEBEEL 1T BB|Ich ERSE BIBEAAY ™ S04
BRWRER - MEBEW) ) BEEREAJEER  XHBSA T ETEMRE Lt
REMIEMGEEIR - B Microsoft Word 2 & FIEN(O)—{BCE(P)... |~ #EHEERTT
lEP,\AE}?FWE’\J "NHERERRER  BEARZAAIMEEID) . BEEEEGES

7EMMXRSIRER T BEEY , FoBEM T XHEEF |, FoBEEZT
F3 Microsoft Word R 38 IR B[ - E&E - X EIRIETN(H) - @& [FufEEE]

F7TE H1818


http://www2.nkust.edu.tw/~tsungo/Publish/16%20Academic%20paper%20writing%20instruction.pdf

4/29/2024 9:50:10 AM
N (OB EBRBPNFHEEFoNEERE)MIBERE P F HEHFrIE R
(S)] MIBETFEEBEZENR - MIFANRZERRETFEEZER -

B XS ERE - AARNENTF - AJUEETR - ERERNEFHRIE
DR - —FFEE—1T - —F&E F—17 - A word EESRIERE B RMETN(0)
—BCEP)... > P XHIRIRT - A0 Tﬁ?wDﬁ%‘F**i( TTHEFPIRT
(W) - word ERESBI & B 2N BB 51T RSS2 L EF Y B+ V15>

0.EMMYHMEEREK  BEEREBH/MENQ)»ENUHD)... BEEMUIFER
(F):RRE 177t - U —EERFIRBNBEBAZNFABTHNHERE -

10.7)F Microsoft Word #REE = EMM S - **E””H?E(y)ﬁi??E?T?thilJ(Z)...EP?ﬁE
R R/ FEET)-fEE-EREE)~REFEREQ) - FREZEELAEREMN
UNSE ﬁFEHExQEEE—ﬁﬂ: ERHEANNFZYR - REEXEFHRNE - B
FRIERHNESR EsramlrER -

BITREDENS 1 BEE | ' SEEMERMERPENF - BEMBX
RERMBEE - RERMIDE | FEE=(E #“Eﬁfﬁmqﬂ%ﬁﬁ’]ﬁ(% B H fth 210 3L
RERERZ - ARRSEIZDE °T’/"%§E’\J%2E % TEE 0 EYFHEE
R EHEEE, - FaLbiEtU—EEERR  EBRIVE -

LARHSAFEENBRAAATRIEETHE - EHEES RZATAE
S - RAESTEENNEE  BELBHRE HBASHERME - BEZAT
ISR - B @@ T[]0, - Txx, 5 TR, it FERERATEEN
WIESTE ERTEBSRTEANARENE HHRHSRRnES B
IO, ~ Txx, B TR, WK RETRERSSEE -

13BN E-mail EHFEREZLIIEEE - ERAFKABEXRRBEREXNIEN
IO EEMEREUWE] E-mail BIE - AER—ERE - AIRIERAZEE - /IFEH
REEEMNZEEFEE - MBEERIMUEIEFEH -

14 FEZ(FP)ERSPE—RLBFEFEASRI) - BEEREEIMAMAZEI
B LR EXZAPENPNEEAMRE - EHHRE  AUE_REELR
/- AHEERNEXRME - ZRHUSTPHEEESEFR " F X725 (proper
noun) s - ATEREEA MR "PXEXRFE . | BRIEBRAEHERREX R
BAIBARDPEAFRAE - RXEBRAEERR - ANAF—REIRERE

F8E H 1818



4/29/2024 9:50:10 AM
NEBRAEZRILEEMAERS - A0 : #5485 2N E X (structural equation
modeling, SEM) « AKX 5 — RBIRF O] B BIET AR NMAES -

5.EXZRYIERBEREENMARNZRERN  ANEF—EFEARERAR  B&E
F/NE=8E800] - Fla0 : " Hanemann(1984){R&& & E1E W EFE 2 M FRRR IR 75 & A
(A)EBFREZH - DRRZABRRZ ERNERMSER  2Mm - LEOERME
BEN—LENEZEZESRAEEANTHEARE  HEEEBEREEMNERRIE
1% BEARFTMEIELCIZE I (binary response models) & X E B’ Eiinm(utlllty
maximizing theory) W& BY4HE8 14 (Hanemann, 1984; Hanemann, 1987) °

B EEAHESESATTHARER - BRGZFBSEREZ TETXM - LIS aRi#
BUEZEMTEHENNZHE - fl0 : HaBo) £ B B-H - K-

ZIE X

17.8MRED  —RBEBMBIBEAR 1 /0 R-1(810 . F E -t & - B8 - ¥
B FiE - E2EE - BOEE) EXEEDR 1K HWEER "0, KFREM
FEE - A0 : 059 cm 055 t=098 - EZEEBHEZNR-1 A+1 Z2[H
BB (B0 - AHEAAEI R ~ R? ~ %3 p - Cronbach’s « {B * GFI ~ AGFI ~ NFI
NNFI * IFI * RFI * RMR * SRMR * RMSEA - PNFI * PFI - factor loading * n * f *
EREE - FHENEESSE)  EUE "0, IBEE - AW r=-52-p
=25 a=.73 GFl = .95 - = ME— -

BERNRETERTESTHATEER - EVEEEERENEERNEE - Al
M=235;p=.125;t=1256 - EMRTEEDITESH pER 0.000 - JLIERS
p<.001 -

10 BESHE - BREE/) HLEENENENY - AR ERERISER—
WA - FEBABS BB (ISR - BEHBEEHL
FE O NBEEEBNUBAAT - BAREERHHE BB EEBML
"B - RERE—EERUEE BT —NABNEAEAEEE -

0. |EPEAUIEZ B A RFFERAE - SRS 2T (SPSS 3§ LISREL)E R A (12.0
5 8.80) Z BB ZER AR - fld : AHFFTLL SPSS 12.0 & LISREL 8.80 #EfT 24T
Minmet - BESWT - BEXT - BIUEAK t BE  REMERSITEEESIE
VTR -

F9E H 1818



4/29/2024 9:50:10 AM
QLMEPHEARAERER  SHELZESREERN [(HEAHEE] - HERESE
s B B _E R EE XY B8 AR -

22 BHHERETA  UNESUSBETHAEY T HEEE  AEMEXS  BE
ﬁ%%TW&QME*gﬁiﬁﬁgﬂﬁfﬁE Sl T ERETORE B
ERBEET  FRZAEREXNTH  BAANSEELRR  BEANE
£ BERERBETHAL - 2B ABIERNXXHEREZXAGR
FECEABKER  BESRAERERD  LEEEEISIE RN - 1T
BABLEEEMRY -

BB ERIMARE - ZEIARBANZEEMBAT - BESE(EAth 5 E
2E  BEERERARPEN - EBUETERRE—Z#/NEERETER
B - — AR BB R RIX 6 - IREAZMAEERNST REFRE
BH  2ZMRR/BECKEBRHE  ZERAEER  BEARBITBR
‘Iﬁ@ Eflﬁzﬂﬁz B\ZV\]‘%\'H—I t}JZJEWYWHHﬂr@ﬁUﬂE‘XE’JY’UEﬂQEﬁUQE’JY’U

Eﬁﬁ@¢%ﬂﬁ%ﬁ@@¥@@ﬂ°EﬁMHﬁWY%9%¢'MM%KYX
FH - EDERAENRSXFE - —RIE [Delete] RME - IS X SR
e ; BBEBANBMIRA T 2T - BEER [Delete] MBS - 1H7E

AT ADRGEREMIER -

4 MESIHARNNBERR  EREEEAIRR - BSRIREEFSGRAELRE
o HELEEHE - BUREREYESRERXBAS -

25. %EFH%UJEH?E)\(I)‘EE%(M)E’JJ’U‘ﬁ RESEENAM S EREE  BENRREER

REGAEMM S ILEENER -  B2E "82- k=,  TERKENXEMEMAKE
HARRAVEE R - HEf?@?—rL@ BEEE  BEUREBI KBRS

¢

268 FPARERANERELIER - Holges "5, Ebh2—5 "M, 2 EEM
MEERAT  Z&MA "3, - "L SIEMESENEARNNRERERERZ
BT & DUEZBERERRZBH - A0 : Coshall(2000)18 £ HH RS
REOBENEE - 28 - REEE S RARMF AN — 5215 R (beliefs)
18 = (ideas) F1EN 2 (impressions) -

27. [ - ZFH/BR/EEE— " A/ &/, BE/EREEEE ] WEREXgRR
= EAEMERA/EEEE - [ ZE/EREEERE— - Ar/ERE/EHE
—TE, ] NREXGHRE  ImEBEEE SRR/ ERAMINEEEME

2108 H 1818



4/29/2024 9:50:10 AM
A/ENREfCERE B TR/, B T E ) MENFAERRHIRER—ESF

th .
28 BIEMSIERAEZNR - BORBEFZHD DR Word 1ERRFHET - B

EEHREANBSHER—E Word 1EES - BZRBWE - MHRTE - BE - o
MRETHNER  ARSFIEEER - TEJ:I:'E’\JL%?& HEARE - TERNEN
ER—{E Word HEXS - HERIEHR - L& - BIEANREREE ; [EBES
Al ERER - RENEBLBRAZEREDE -

. FAPERBRER - ERFMETRESD (2] - PXXFRITRRIEFT
Z - IRIFZIRINTTSR - AJARFEX —REZF -

0. EAEGERMER - ERRMERES [F]  RXXFRHMTRRIBEN
= .

31. B S E (Abstract) F 22 XX £ & X Bf (References) AR T - B HIRP IZRE R
SRMEFENET  BER/H "°Co 8 "FyoBRM-BlEM: "o~ -0 2]
"2 L) () () () "s—abcABC/ ., EZEFRAXNFEERBEERX
WP IR - HER - o RIH IR 52 3 22 (abstract) A A MR BL =7 5% B B8 = BU A%
EEA¥R Bl T, ;21 -abcABC/y -

NEAPVERRENFARR £ B9 FEERN  RMTREEREM)ARE
RENFZERBZER ; ERMERZE - BAREMNXFARE - AIIIRFETHR
BEEABNFZEINEEZER -

BEARVERTRENFRAEFGIW  EXHE - ZEXIRRB) £—EBXFEE
AN - BRRRTR(ERFR)EEABTY FZERBER | BRRMTRZ
% HARMNFAREE  WAEXEHRFRERANFARZE  FEk 1 B#¥
R - E—EAXFERE - K /RO R ZEJUERENED - BI—(E
GFEENTS .0 - BEOULUZE 2 BFEER - BEEZ N E97  EH
2EFERBROFE  WRAEN—BEERH 2BAFEEEERTF -

MM PHBESFTI(=+ - x + <> F—RKAFW)pIEEFTE—R/FEE
% UERRHBESHRANE  ENESEERST AW 1+1=2 - #E¥T
55 B RERTREG € £ ¥ % OHBmBEZBERE—EF¥IEER -
BIgA 15 % ~ € 20 » FEINANSIEEF R AHRRBRABT N F ZBAZER - HEHRSP
R EEHRBELATHETRWMER - HBEEERD LR ZERE ¥

F11R X181 B



4/29/2024 9:50:10 AM
TS AREEBHROSAZTR - Al . TH 253 wAHEBEER BULHEEBRE
(ZIS

]ﬂl

3B, THRBESHEL ~ THEAS(EHRE)BEH., - TEXRBERE, » "HESR
(B)s -~ THIRAEE. N TESHARER L REEAMAZNHRSESEE
A BENERNER -

BEERMAG(MRBER - £H "...5K5.. L FBERFINER - AR "#.
AR - B EERSR ﬁﬂﬂﬁ—rfff—u“:ﬂd\/u °

JNERLENWMER - H5IAXMENRPERBEFRNENERFENR - —RE
BMAATESF UK —ERBRENFENDERN - OocBF—EA—ERNABHEF
(FM)RFAZRR - W 72005 5 © THITs 3 T ATT. Fross AREL - A
SRR FIRRE °

BEBIXHEE  BUEHEL  FEBEREATEN(BHED) B2
ERAYREEL  FAANEESNEREEEE BUNEELCEREEEE
 TRECHSEN - BEEESECEEARYRBIEOMNE  BRELURTH
ﬁ@mﬁﬂmmwgﬁ ormﬁng\rm§¢mJ~rm§§mJ~r

AE. t£+$ T GRHESR.., ~ TLRKER.., BRE
=l M%L&EQE%@LEQMﬁ B - BEBHMEL - I EEEER
HAETERBEGBLISM) - T KX, - T AR, - B
CLAHEBBE.., - T —EBLE.., - T HES.., - T BESLE
v s TLBE. EREGRE - MeEREsE @Eﬁﬁnﬂ LS
D TLES.L, TLES TS, TUSE., TR
o ToA., - T AR T BEL. L BERL. - T
BEELLRS.. . ~ LB, -~ TLREMEE. L - L. (D)
S REER - MBEREEE %EEH\E1WEWWWH B : £ 1087 £

ﬁfﬁi HH [}

RESHQE  EHEREECERNERHRAY LNRRELUKERRBELE
2.

NERLNMSAREAER  EEFEUHFRENN T - FEEFNAFTM
BEFRM™ "1, 2,3,4,5,6,7,8 9,0,  [AAHFHEMERE  2IRELER
B Z2@xiZ,; E%%ﬁﬁﬁqﬂfl%[@%‘ r— - =-m-A-x-~t-
nN~+-o,x"=- 82 B -h- BB F, - SERERR
BRON -

F12R X181 B



4/29/2024 9:50:10 AM
40.ZXABTDPER (2] 28RE - AXARHEFEXRAF LT

MFERIEARER - HRBEMERGNVRE - WRERRM DR E SR TE S
B ZER TN, TEISh, TR, - TR, ~ TR, - TAMEL
", FRE - LIREMMIER RS E -

RFBIEARER  HRBEARRE - AZMA T8E - 8EF  REBER - (22
Z - 0EBR - BEX - THEX k£ RE -E5&K- 2"2“@@ S
AR 2= OB L 2R LLZE I FEREE L/{%}E/:_E%Ew—’x‘ﬁ
& - e t’“{%&ﬁﬁi TR - EMRDAPRRILZHENSRE - ol LUER
REEER KB RE  BEER RES "EE, -

RBESEARER - FEEAEMEH "FE L FRENRT - dJUEESHE R
X)W R(PX) - LI EERHATEZE -

MIETREPER "M, - THE, TR,y -~ TE, SHEEEGR - IEEER
BN FHEAMNE—E

ABIERNBEFPERLIR "Em, 3 "RkF L NFER  REEERMASOEERS
AR - MARZER "Emay 38 "L - AHHEEBNEE  REEEERDHR

46 FFIMAEZEIRETE - flM . T(E 520REAETAT "BRAERRER . ¥
RAEKGXZBKRESS MR EBEZMHE(p<.05) - HEAGIEREMEE  KH
BEoMEEAHBREARRERBNESART  BWTAITABREEREQOZE
& - ;5 - (Hughes, Brown, Miller and McConnell, 2008)F/FH IMPLAN £ £ AW A&

’“”r;i RERRTSHEMEREMR 119 ERGRE 1.48 BEEEH GSP(Gross
State Product) °

MTEBEARER - BRAAIBEME) &R - BRES  BRLEELZR  U%
A - LEROLN S - DARERBLRIY - DIRERIERE -

48 R ERVIREX FRAL - BE—EAMESH®E " - 53k "L

MNERHENFREEEHNEARF  EAFEEZMAWE - JLFA E-mail L‘,{IZNJJD
BROSANEEMB RN - /Mol EEENEHE ‘TE'T - ME B AN S E
i - [BE T EEMIRARERNE R -

F13R X181 E



4/29/2024 9:50:10 AM
50 5VENS N Biam SR - BEIRZENE 2GR EE - FRIZH T

7 - % B BER(EB)RE  SEXHES
51. %Fﬁaﬁ%ﬁﬁi=m§ EMBHHBEOREFHBNNT) - 5—EgH
IR AR RS EE RS RIB0NS) - ERREEE B
(iT%y@Ji{%Eﬁ?%éiE%E?ﬁ*ﬁ%ﬂﬂ%)' ERERERRANRERROR
==

52 AR ETAR - EMRBEMTEMPTERE  ERXRSHI—EELHE
THMEBRRER  TULUSEEMEN - EXBEHRZNNREEBR/AORE -
EEER=BL L - BZENEHERE - BRREXER -

SRBERNBEPEALIR—RIEER  HEBAI(T B2 % RN)REBERER
FILENT - FIES—EEEMNSBMA BT ISR - §) . ARSI HAELE(2016)
MRRE  FHEZEETEBRFEH0% 5% 10% 15 % * 20 % * 25 % 30
%A 35 %LL/\1& - 4 BB — TAARSIHBEANQ016)RME - FHEEE
BEBKEA0510 1520 25+ 30 1 35 %/t ) \F&E -

S4EXNHEPERBRFLIRMEBELEADLETIR ()R - AoLUER "% &5 &8
ELIRBEENEER  AXPTASEIR "%, 5% HEBEER "Batby &
" percentage ; HXC - BEEMWEFISN A RSN REFPREE B I LIE
"%, BUC " B3tb . B¢ " percentage s -

S5 ENBEPEMNREANLHER - FARMUAHFEEDLEFTRG)ERMR -
B NAPXHFERR - Al TEEESZ—=ERHEER BRI EEERR
S BEUS "5 25 %AHEZRAIHBEBRRS, -

56 EIRBEMMMRRER - TR S E&EH ERAVEAINEM T FTHR =S (B0 5
Hl) - REBAMFEHRERBE5IHBEIINEI)XE - HEEEHRREEHINIBA
BB ? —ER - 32 AR —MRMREBLECBEENIR  EBAZ
ESRMNRNEME - RIEZEN - RERFMSHAHEEZE - 2FE 5
EX)XMEEE - T ARSIHBISNEEX)XBIERS - 8 - WA — RS Tl
_JZ flosm X RUZKZERs - ol UKIBE S| HRNRX BB TINBEMFE O EEER

L BARFE DA - BUKERRS) - ETKERE - KEXERNSIME TR EE
ﬁiﬁﬁ%ﬁxﬁﬁﬁﬁﬁ - RBSIRRXEMETE - NRMFABINAINE B R AR
FBVEHART - FIAIRA EBIER S fx  FORERBRZES - ReEF A B AR
SE - BBAHE -

F14R X181 B



4/29/2024 9:50:10 AM
STHRFMBEEEREMERER - T2 RIS HEIASMEE 5 XA S -
BT SIRRX BT - EREBFXEMBT@HI - AR - BAIMRZIE
BLrmNBEESEAE  —REBEFIBSENW  LBORBBEXHEREN
It - & VBEMNEIER - tAREERR LS| FHBIAIMEA S L i SR A = am SR
REMRE -

16.2.1 BiliiR S F AR MR N T5R
EREXRZRANARNTRES M BEREMBEPAEEERE  EEERLE
OEBRBENEKRE - B /A FIESXZANBERAGR - UeEESHRWE
WER - SR LEREE Bt - BRERBER 22 NIREPEEZF AR
BT R ECH B R g TTRRAL -
HBRAIEEEZANGBRATRZANFE - HX/MWE - 72 - REEMLETIR
e R

MBI HEEH
ANCOVA e =347 Analysis of covariance
ANOVA £ EE 9 H7 Analysis of variance (univariate)
df B /E degree of freedom
F 583 Frequency
fe FEHABEZ Expected frequency
F Fisher’s F ratio
Ho & #REZ Null hypothesis
H ¥ 171" Alternative hypothesis
LR Likelihood ratio
LSD Fisher’s least significant difference
M ST 1918 Mean, Arithmetic average
MANOVA  Multivariate analysis of variance
Mdn i8] Median
mle Maximum likehood estimate
MS Mean square
MSE Mean square error
n 1B Bl4E 22 Number in a subsample
N 2B AEL Total number in asample ~ AR GEHERBUREE
ns Nosignificant
P # = Probability
P B 47 EE Percentage, percentile
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HESI T oR FER
pr #1448 Partial correlation
q =1-pEMBEDMHPEH
R Pearson product-moment correlation
R? Pearson product-moment correlation squared; coefficient of determination
rs Spearman rank correlation coefficient
R Multiple correlation
R? Multiple correlation squared
D 1Z#E{R Z= Standard deviation
SE 1= AEZR Standard error
SEM B S 1ZX#ERR Standard error of measurement
SEM #5187 1230 Structural equation modeling
st } =843 4878 Semipartial correlation
S5 77 Sum of squares
t t R ESTE BV EE Computed value of t test
a Alpha; probability of a Type I error; Cronbach’s index of internal consistency
B Beta; probability of a Type Il error; 1 — j is statistical power; standardized
multiple regression coefficient
© <7518 Computed value of a chi-square test

A EEMNRER TR

MBI, =
AC it &8 alternating current
a.m. 4 ante meridiem

cm A7) centimeter

°C BWECRE degree Celsius
cps BB # cycles per second
dB 73 B decibel

DC Bt &8 direct current

deg/s =¥ E 21 degrees per second

dl 737 100 ml; deciliter

F # URE degree Fahreneit
g A58 gram

g N5 gravity

hr /)\[FF hour
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MBI, =
Hz 24 (SR ER B AL E/F)hertz
in. [ inch
IQ £ 175 # intelligence quotient
U ZXES{II international unit
kg AT kilogram
Kg NI
kph B/)\BF A B 2 kilometers per hour
kKW T K kilowatt
L NI liter
m AR meter
mg A5 milligram
min 73 #8 minute
mi ZEF milliliter
mm K micrometer
mph /) \RF R B 21 miles per hour
ms Z7# millisecond
p.m. "4 Post meridiem
ppm B& 7 Z— parts per million
pSi B RN EEE] pounds per square inch
rpm T i8mEE B 2] revolution per minute
S # second
\ REFEL volt
w FURFEL watt
16.2.2 HiEUEHFE

A7TBEECERNPHENRESEREE  HESEEUIJLUERTEUBEW
FE  MARBHEEEMUD - DBEHENERE -
x  TEMBEHIFE International System (SI) Prefixes
Z &) factor =& Prefix &55% Symbol 2% factor & Prefix &F5% Symbol

10'8 Exa E 10?1 deci d
10%° Peta P 102 centi c
1012 Tera T 103 milli m
10° Giga G 10° micro m
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fZ# factor & Prefix &F3% Symbol %% factor =& Prefix &F5% Symbol

108 Mega M 10° nano n

10° Kilo K 1012 pico P

102 Hector H 1015 femto f

10t Deka da 1018 atto a
Y AT 8B
107 | 10%|10° | 10% | 10%| 102 | 10 | 10°|.[101/102|10°|10*|10°|10°|10?|1012|101°(1018
FI | T 8| T\ 8| T @2 | B|\E|4|R|W| & K| ®&K| M

—

— —

1623 FEFBRNES

S E] HrriEsr A HrYriEsc
HIEFEE BmNES HEFEE = NES

Aa Alpha N,v nu

B, Beta =& xi

ry Gamma 0,0  omicron

AD Delta Mnm pi

E.c Epsilon P.,p Rho

Z,( Zeta 2,0 sigma

H,n Eta T,1 Tau

©,0 Theta Y,u upsilon
I lota d,p  Phi

K,K Kappa X,x  Chi

AW Lambda WYy Psi

M, Mu Qw omega
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E); KFFRERBRERLS & NANGEBNE ) N EHREEUERSNZIR -
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16.5 IEX1REE5 | AT X RIEE A T (In-Text citations)

ATEEX (AR ~ AN : XEIEIRR ~ i3 7504 ~ A REARTER) ™ 51 FH(Quotation) 215 32
RERE - BEXBMXEERRRIIFEERN "¢, 8 TRTERED ) P2
X RERIRIRSIEER "=, B T A ERED o

B.E# 5| (Direct quotation)Bli B E K E —F(EF) AR FEMBEPH—E
XFAS - EMEBPENXFAR - B "1 TR BREIEERBOXF
EEEAMHRERN w58 ESIAR RV EREBRPEANXFATZ
h - AOEREAINFASR - BRFREMEGR - £ - BES -

= B ESIHNENEBIXRER X F/OR 40 BF - WHIRHESERRE -
WVRTE B # 5| BN F a7 AU 8 LA 2 € 5| FH 755 (double quotation mark,
“COMER - AR ERRRRS I AW ENIFE R - FcHRED
MES|IHES -

B#ESIHERSIHEEE  EREIA—BZANRNER - £H p.&&E#%
SIHER ; E5IHMBEE) U LLNAREK - £/ pp BES5 I HEHER -
g4l

The importance of investigating these issues is underscored by a recent
survey indicating that more than 20 % of American workers view senior
managers as failing to act in a manner consistent with their words. This survey
description concluded that “senior management must ‘walk the talk” or suffer
the consequences of their actions” (Bates, 2002, p. 12). Wimbush and Shepard

(1994) similarly claimed that “supervisors provide the model for how

subordinates should act” (p. 642). Social learning theory (Bandura, 1977)

suggests the means by which a supervisor’s actions might directly translate to
employee actions through employee emulation of supervisory behavior.

Simons (2002) developed a model of “behavioral integrity,” characterizing
this construct as “the extent to which employees believe a manager ‘walks her

talk,” and conversely, reflecting the extent to which they see her as ‘talking her
walk’” (p. 19).

SIFAXRE :

Dineen, B. R., & Lewicki, R. J. (2006). Supervisory guidance and behavioral
integrity: Relationships with employee citizenship and deviant behavior.
Journal of Applied Psychology, 91, 622-635.

EEESIANENBIIXXMER X FZR 40 EF - TARAEERR -
RMEESIAEXXFEDRSREY —RE - aRIEUFEESIHRTR
(double quotation mark, .. &R - MR FNARLABRAEHLL/, in,
(1.3cm, or AfEZRIFFTT) - HERERZESI RN FHRMARNEMETER -

)
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RIMARBCEBE—TMEEL/, in. - BEXFNA double-space(2 f517/=) - [
RAF B R IRARS I SR SEEREK - A REONESIBENE
5 (Lee & Chou, 2009, p.122; Lee & Chou, 2010, pp.241-260) * E&fi(Lee & Chou,
2010, chap 3)3% [EZE -
g4l
At the team level, collective trust is defined as
a common belief among a group of individuals that another individual or
group (a) makes a good faith effort to behave in accordance with any
commitments ... (b) is honest in whatever negotiations preceded such
commitments and (c) does not take excessive advantage of another even

when the opportunity is available(Cummings & Bromiley, 1996, p. 303).

Although not all studies have supported the team trust—performance link
(Dirks, 2000), most have found that trust and team performance were positively
related in a variety of different teams (Corbitt & Martz, 2003; Erdem & Ozen,
2003; Erdem, Ozen, & Atsan, 2003; Hyatt & Ruddy, 1997; Jarvenpaa & Leidner,
1999; Porter & Lilly, 1996). Cohen and Gibson (2003) included trust as a key
enabling condition in their GDT model. Jarvenpaa et al. (1998; Jarvenpaa &
Leidner, 1999) found that teams that were high, rather than low, in trust were
more capable of managing uncertainty, complexity, and expectations.

SIFAXRE :

Kirkman, B. L., Rosen, B., Tesluk, P. E., & Gibson, C. B. (2006). Enhancing the
transfer of computer-assisted training proficiency in geographically
distributed teams. Journal of Applied Psychology, 91, 706-716.

EEESIANENBIIEMER XX F DR 40 7 - WRIRAPERR -
WMBRHEEESIAHENFEADRIEUER ENSER( ... 0 )8R - BIRUFR
ERIRAE RS AR MM ENEE YR - ATxhREMMESIHNER - =
AT AR
#H

HEESIFANENBMXMER X FZR 40 @7 - LFAPESE -
REESIRAEXXFEHDAIREBIL—KE - sBEUEFE L M558
(" 0))BR - B WA AERGEE 2 7T - EREEESIBIX
FHMARNEMESER - AMMARNESERE T4 2 7 - BERXFUA
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&)

EEESI NP XEMNRMER XX FZR 40 @F - THRAPESER -
BEESIAPXXFHPAUINNEIL—EE  ERAEMUEE L TSI%
(7. 2)BR . EZEBENFNRMRAAERAES 2 37T - EMERESIANX
FOMARNEMESER - BIMNMANERERE—1TMEF 2 FiT - BERXFWA
double-space(2 18178) - EIRUFHEERIZZRE I HEMNHRSHNIFESGS - A
TCHEARFEOMES I BRE -

g6
C.[E#%5| A (Indirect quotation) BT B2 H 2R S P RUZEIR - WwFs - 45w
HARER  MEEBERECHRESARMERS(UR) - WWEEESIAA )

BRESMBEPHEIR - AEENFRFRSIFAEMRENIFEER AT ARE
D EREEBRERNEESIRNBMERE & "2EXE, ExhEFEEE
——5t - BESIHBMXEE - LDRFBIEIEERILANANEEEEHRERRES
EVRRER - BIES| A2 R - FoAE MBI XEMER - REPXFEN
AAR—E K —E—REREBVE  BESIARERLREBXMPIERARE -
FEERD -

iz 5| (Narrative citation)

PIFB(E—FE)STAR - GRIEZ " & (last name) 4 (23X FL)EL
"UEE ) (PIENRIIRETE D - BRIRFEE MR (HRER) - REL
TEEPTIREMEIR - RAE - W EIR - MRAERNIFEEHR - LLERMS
I - XERELIARBINIFESE M - Reference list citation
g4l :

HIHTE(2004) FEBI PR ERCIREER IR - BIRREEED - RiFmEETE

HEEEE MEEEEETHNENN=EZEFXEREREE -
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RN EEZHERTRBHEZBEEBRERHMENIR - BHH
BEEZBEIHNEABREERER T2HETREREBHENTRER
SENEE
Park(2004)E 2B E R EBNIA S - EXRLUBBEZEERTH - KEH
EZBEIHNAEREBENEEETANERG  HIRFLUEEEE
RARITNWEREBEBMEZREMEE  FRTERFEMEEAR

ErEREWIFAERE -

Thomas and Ramaswamy (1994) maintain that management strengths should be
matched with those of the organisation.

Some writers (Hart & Banbury, 1994; Tse & Elwood, 1990) recognise that
factors as influential, including the style by which the firm is managed.

The importance of ecotourism in promoting environmental learning has recently
been emphasized by Kimmel (1999) and Weiler and Ham (2001).

&3 A 5| A (Parenthitical citation)
EAEERERR - WSIANXXBURERBRGAEZE 2% - 95K
Al - DIHEFEIARABEERY " (last name) » (BEXXENE "B L (P
ROM "HAREFED 1 - WWRENERERALBEFEZENE 4 - In-text citation
gl
HEEBTRENTHEE ZH] - SHTZEHENMBEBMETFM - I
REEER TBMBEBHEEEEERRE  RAESNKEEEM
BreE - AR 7Y BB HAHEERNBERE  BeERERIISERER
o] Z ALY B 12 (Bennett, 2004) -

D.EIENF X EEREE (M K)MERERRRSGE -

SIHPXEMYRER  BFEERBE U - FIHEEN "#R, - %
BERED - W0 TZ23R(2004)...0 2 T..(FER - 2004)1 -

SIS X EMRER  BFEAMAR - SIHMAFEEN "%E,
hEAA T, EEEER - BELRESD - W TE2RMBMIZ(2004)...F
XA g 3F T seA. . (Z2IRAE ML - 2004) -

ST XEMXBMER  BEEBE= 0 A - ALk - E810H
NHE—RS| AR BABEEE "THE, —AL - REMEFE ZERA
TR EEHER - BEBYRESD 0 TE2IR - SRS (2004)... 4
MR g Y TSR, (2R - BRI - 2004)s - E_RSIFHR
PLTZR2IRE(2004)... P RGEM g 3% TP XRUM. . (F2IRE - 2004) 1 FR -
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NRERZIFE "HE, AZEEFAETEAP - URER AR FE R ZES
BiEAR - MEMEE -

SIRAXEMYHMER  SFEEMAUR - JHMAFEN " % (last
name) - PRERMA THa SLHFF T&y EEERR - BELRFED - 0 Tlee
A Chou(2004)... 03 &t 5 (PPXEIE)SK TP ICRUGH...(Lee & Chou, 2004) 4
(P XEE); "Lee and Chou (2004)...english descriptions s (3 X 85%) 3,
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IEXE D fFEUR TE, FEURZECGERIIANNE )N ERERFER
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SIHRNBNXRER - HFER= U 1 A=t F—R5H
B - AL FRBETEER "% 1 (last name) - SXEMMUFEE G ZBEFA "My -
Fands 3§ T& a4 &R - BELARED - 40 T Lee, Chou, and Liu (2004)... 323 #
it og (B EIE)S T HECHM .. (Lee, Chou, & Liu, 2004) s (EXBIE) ;
FLee ~ Chou A Liu(2004)... 5P 3R o (FILEIE)E T PSR, .. (Lee, Chou,
& Liu,2004) ° g (PNEIE) - PIEBHNEMBMEIEXE D - REMEFEY
T, (FERRZEGERIIANART)NWERERER "Ma ; EEEINHRN
REMEFEHR THE, FEUHRZENEERER "&a - ZB2MTREAE
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Vincent £5(1998)#ff 5% 28 3R L IZ e B RO R BI BB = TRl 1B NN Rl D -

SIHRNBNXRER - HEEAR/\ s\ £ - E5HE—NF
EZ20 T8, - BRI TE, 5 Tetals RNEER/USN\UME - BELY
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B EE S| M R LR B B E R R CEE M B T XM X B E
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BB - 2004) 4

B ZEE 5| MR U EREN BN B E RS (EEM R RN BN BE
BZ/) - BIRXMRERREMNAFER 0 @ - &0 T...(Chou et al., 2004; Liu,
2004) g -

BRI AME @)U LR B EMER - kBE—RE—AFE
By Last name ZHEXFZHIERF (a...b...c......2) B HI ST E i X B E R AT AL
B AW T RS EE B R EE RN S EEYEYEREmE Y
P - KIS E Akama F Kieti(2003) + Khan(2003)E2 Tsaur 1 Lin(2004) %
BRE@EZDE - HREF 19 EREHESFEVEYVERERE 2B EE
IHeyg ©

[B] 5 5| FA S S BT SRR E R B oh SC BBl SRV EE ML IRE - RIS 52 ST B3 4l STk
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FZMMRIGEL B MR B e B B B8 A B8 (Schwerin et al., 1982 ; =& -

1994) -

B SIAMRSEMEN LR EM X EMERNE  BEEH=E - BKHIE
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FRED - FORMEER  FOBMEAREERIBIFEER - BESIFAM
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RMEEE  FORMEALREEIHEESS -

Blan

$3BR K181 E



4/29/2024 9:50:10 AM
R SERVQUAL EXRIREmBEE MBS HENRZEHEEBERREMH
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Last name FIREIfEE R - 1£ Last name BIE J1_E—7E /0 First initial - {ER1EE
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Bl -

J. D. Altman ] Low(1992)4r&---...Gale ~ Moore 1 T. A. Altman(2008)#&

£ L K. Altman(2009) 235 °
J. D. Lee(1992)F] K. K. Lee(2009) &7 74.

SIEREMFERLEN emil(BREABHUHE)GZERXIEER &
AX LRSI A e-mail FIFIR - IE e-mail AAE FENSE B G AL -
Bl -

Gerard Kyle(personal communication, March 5, 2009) 12 (52 & &} - 4%

... e

EfRIEEEEIER AT -
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B i est(eD - 5 )
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Japan. International Journal of Social Economics, 26, 724-741. Retrieved from Emerald
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Park, C. (2004). Efficient or enjoyable? Consumer values of eating-out and fast food restaurant
consumption in Korea. International Journal of Hospitality Management, 23, 87-94.
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Knight, A., & Warland, R. (2004). The relationship between sociodemographics and concern
about food safety issues. The Journal of Consumer Affairs, 38, 107-120. Retrieved from
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Lalwani, A. K. (2002). Interpersonal orientation of spouses and household purchase decisions:
The case of restaurants. The Service Industries Journal, 22, 184-200. Retrieved from
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Edinburgh. International Journal of Hospitality Management, 17, 33-47. Retrieved from
ScienceDirect, Elsevier.
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\ Physician/nurse relationships
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Groot, I. M., Antonides, G., Read, D., & Raaij, W. F. (2009). The effects of direct experience
on consumer product evaluation. The Journal of Socio-Economics, 38, 509-518.
https://doi.org/10.1016/j.socec.2008.08.008

688 X 1818



4/29/2024 9:50:10 AM

Trial - -
: Attitude|— | onOmIC
Ownership p- valuation

Jorgensen, B. S., Wilson, M. A., & Heberlein, T. A. (2001). Fairness in the contingent valuation
of environmental public goods: Attitude toward paying for environmental improvements
at two levels of scope. Ecological Economics, 36, 133-148.

‘ Attitude toward paying for biodiversity Biodiversity belief ‘
‘ Attitude toward paying for wolves Wolves belief ‘
‘ General attitude toward paying
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i Bl 73 4T (discriminant analysis) #1828
AT B FR R B nominal scale/ E/DJJ
STEHIZ B interval scale 3§ ratio scale °

EMRRBF LB BIEES FIBHEBNMREH(EZEEHNTEAEE) -
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EHIHARRARZERIFRE NWREEE - BEEERBERET - SULRERZES
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(C)iE#E 16 XB-HEE - FEIV— R IR~ KT B (P)E 00:FE~EE) °
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FZEIAH o PR HRES
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16.11.2.11 BRI R ATHET EREN G
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2/NEFRITAI R FEFFERE
16.11.2.12 ZESEEZ T
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analysis of variance, MANOVA) -
One-way MANOVA
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TRI%HE, BERREBR THETE Hh—89 - EWEITEADER TSR
i, BREN ERDELSTEERETARARNEE 8% O - T - & -
BIE L EMBBE  RAEREHENERT  KE—THSIEE  FREANE
MEEHTETE RIS - Ut T E50s, STUFERSRROBERE 22
DEFIRIBRT  ERENSMENESE 8% 58 - LB - B BE - TEY

F94R H 1818




4/29/2024 9:50:10 AM

TH BREZLHOBEEI - BIR TR, 5 'S, Bx - WRARSHBERLE

HEBNEI - 228 RS "TAE ., ExAB2xEKE 'BERT 1 ETAS
BEATHFEZENNR - WREBREN 'BEKE 1 BExPHEEER - WA M

B RCE: - ZEBBIKE T EERET L BExRBEfERED THE, AR - IEER

TEEHE " BERET ) EnP BB TEBEBUER - FAREHBEMIRIEEEE

R - BRI EERN S Z KR -

W

16.12. 1 {5 E 2 RIS ET 4RI A
1LIKIBHREE ST HMETEISEKET - WS (questionnaire) & B 73 /= 3= (scales) FE E2
MRREBHEE  FERMZESIEE (items)sR 5T 15| RIKIBESCRL - Z2IRAR RO
KIS H RIS Z B2 (scales)H 2 #EAZ I (dimensions) - EFTEREI DITELEER - 475
HEMRRSHEMEETBNIRN  REAHARBESFPIBoMNIEERER - BUKIE
(MR ImE ) 2 [HEEERIRRN ] RetEE PR E D (scales)F 77 F8/18
[ (dimensions) R A #E1E H (items)

2.FFEFR(Likert scale) B2 REZEEIEE (Items)z T1IE@s ~ TM@g 34 "o
o B ; BE P ZE0 (Scales)®E B st EE R A CAIE R E - measurement

scale) NEE B ——1RRBEE -

3. 51E IR HE B (Items) YRS TUIR 7 IRERVTE LS - A RIORREI B 75
o - IBEERE R e OB ERE AL i FES - ZFoefF &R (Likert scale) P RE¥ 3L 557
ElemERRE#E  JUEERERMECERES —BEEFAREE - 72
ERONER AU EREM-—ENSEEAKREROEE - Mo@ERHENE
BRIBEEABAARNT Y  REhEHRERNER ZTBEFMRORE - o EER
e EER T ARHNEERETE 2 REREE « flM : TIRE@. S5RIRIE -
HERERMNS  EAERNSE UAREERREBVNEREELE AT
ZERER, BEHNERRERHSRERE 2280« "TRkO, BEHRERERN
BEEESEY  ROERBMTERR ; AR FERSREENKERER - o/l
BUERRE  LEEBREEAREEMm  REZCEME -

4. ZEZF R RER (Likert scale) PRI T - O RIKIBEIE LRGIERAR - ERZ
ZFre i EFR(Likert scale) B ERR T RIS ZAI - IMKIER LB R 2 #7772
e AL - EUECL(BR AN AR RE - B UEZFse i E 3R (Likert scale) E21T_E B4
ARITE(REMEHABEERS - B ERBRE)N 2 B(EE - Dimension)E 0
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i - RIS A UETRISRET - 24R/18E (Dimension)BItER T - BE
BEHDHENKE  HoBRIABSZBMXEEER - ESRA . 2% - 80H
(Dimension)R8EE " Efih , KEERI - DBHEEZAED -

5.EETRERZEZE DB (EE)(Dimensions) Y & /78 B (Items) 2RI - FESISK 51481
8. S| AN RBRSNELEMANARRS  E—ERNE/IEEEE,FH—
—aEEAE R S| AR - MBS BB E BB SR ETRIM T - sRERMIEL
BARBERSLRE - BIRBRERMEIBNBE - KSREERE - SIFEMHE
BERFZIREEZITE - LRESIA—  MESRS @ BI&Rst—=3(scale) - &
SIBBIVEARET -

6. LB st P ERRIZ % (Likert Scale) RA ERES - MEEMRF IEZFHES
ARETAARIE_ LHURS - E—RREPE B EFRFER(Likert scale)f - &
2RI BR) A% L R4S - W RGA % P RE H (items) R T M RAR GRS | B £ 2
SCRL -~ BB EIRA ~ B 58) -

1B REFRFHRUSREERIEREEE)T - BIERTETEARAAE
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By > TEAR. » "&8W. » "AER. » TFEEAFIE . "%“;; FIEE A
Bla ~ TAREs ~ "RER. ~ "REL - "HFEEREL F; "HEEBAR
Bla » TRER. - TIHEBEB. c URUAEZIEBEEREEZERVIER - LEF
HEIEBEERNREEREIRIZESE -

8.5 — 7 f8/#8E (Dimension) N A5 A — &3k E{E 5 ERE IR (items) -

0.1 b Z e R E R (Likert scale) PRUPAARIREE IR (items)E1THA —4R5E - HARITIEE
ERBSTHRRE—N  UAHEITESBEERENESRER - MA 1, 2, 3,

Ln WaRsE A BIO] - AHASZMNARS: 55 5.23.1.1, 5.2.3.1.2, 5.2.3.1.3,
52.3.1.4,523.1n°

10. FIEE & E . BRROBAU MO LUENR S TIERIERR . U5 - ERRERELESRE
Brol(EREIRYE - BREEMR)SWA - OJIBAs T IEMEER. ROBAL -

1 EEBRRRRRT S ZEMBAMBRRETMA - HRBBESM AR - M
HEBWERRMNE - BIRn TETEMRET. - V7R EERILZE "EBITEN
WETs BN EREFEIRE "RETUEMER, -
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® - ETHE  BASERBEEENEE - A BENEERE - MpEAFEE
HARIE AEMMRIEE - MBREEXBDEARMENEE - CEMMEELN
g% HE-BE//HECEOES(EE)BFEERBA  BEAZEREY
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EASE  RIBEARHERBNEIARZHNAEBNH BET  ETT
& FEHEHEDS - SHHB  KERZHFLER  ERRBEHERSHEE

tEREYE BEMSEERNSEE - 5)\S8  FXRUES -

207 EXNBEEF B EET(BE)EERBIARAEE —RARXFRFILET
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16.12.2 IRIEEE E (Environmental attitude)

KIFFEL%E Dunlap et al. (20000 F R EF BT BN IRIEHB =R KRG IRIERE
E - 1£3%E (Matsiori, 2020 ; Barradas, & Ghilardi-Lopes, 2020 ; Ma, Chow, Cheung, & Liu,
2018)I 5T - BIERER - HEET 5 EBE - FAFEXhBHNIRERE ZHEE
15 - BERFTIFRAAMTRRERE (Likert scale) AEERIEEEZTE  OEEED A
S TIEBEE, - TAR, ~ TEBE., - "AEERL M "EBEARE, AR KBS
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i ZREARERE  WFRKL4FTR -

Matsiori(2020) i LRI F BB R WIRIE H RS RS AI AT IRIERESE RN —
BRI E - Barradas and Ghilardi-Lopes(2020)# 3T 5 A FTIR 1B B &0 S RV A EE (R4
(B sfEFIRBE R A ZEHBIFFFE - Ma, Chow, Cheung, and Liu(2018)#F iR 2R
BEXHAMREETEEEB TREESKARIESET A ZBNEE - MR ELH
RIEHRSHERBREBEEDSERRBHMNIRE RABEDPLEE  BRAFEHNNRES
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R 44 IR HEEERBEKE

iR & H [EYSAE SRR
L AEHECEIEMIKEES MARIR
a.We are approaching the limit of thenumber of
j £ R 4| people the earth can support. a.Matsiori, 2020
| BAPTEAEREAT DR AT DU R A B R b.Barradas, &
B 3R B pweare approaching the limit of the number of| & Ghilardi-Lopes,
Reqlity of| people that earth can support. B 1 £ 23T 2020 _
limits  to] sEpaE] DL A EHfR c.Cheung, & Liu,
growth c.We are approaching the limit of the number of 2018
people the earth can support. F [ IEE R
BRA] DUSZFrHY AR
QLANBEEEBRERMIK FWEAETR
ABEXRBEMEMIK ENBAER
MIKEEENERER  RERMES
gn1er R 22 A H
. a.The earth has plenty of natural resources if we L
BEMR®) just lean how to develop them. g'gﬂaité:g;; 2020 2
B 1B 7 MWHEEZEENEAER > RERMEE 5 .Ghilardi-’Lopes
Reality of Afar A E A 2020
limits to| b.-The sea has plenty of natural resources, we c.Cheung, & Liu,
growth just need to learn how to use them.)& £ 5% 2018
EHVERENR - A FEE G
Al
c.The earth has plenty of natural resources if we
just learn how to develop them.
AR R 2B B M - Bk
HRENHARER
IMIKMZEBIRERIEFEHBR
a.The earth has only limited room and
resources. .
R RB) sk AR R R o vation, 2020
4 38 2| b.The earth is like a spaceship with very limited & .Ghilardi-’Lopes,
Reality of oom and resources. : 2020
limits ~ to| EKELEG— T EIRAL - 22T EIRERIE c.Cheung, & Liu,
growth AR 2018
c.The earth has very limited room and
resources.
HERHYZE A ERIFE AR
R A % |4 NERILIESEAEE - UREESER aMatsiorl, 2020
. R .Barradas,
Antianthro- | . Humans have a right to modify the natural 2020
pocentrism | environment to suit their needs. A\ JHHA REX c.Cheung, & Liu,
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PaK: Y= [EYSAE SR
55 IRERER DU je (MY 7R 2 2018
b.Humans have the right to modify the coastal
areas to suit their needs.
NFEREELU SIS DU e th MY 7R 2
c.Humans have the right to modify the natural
environment of the park to suit their needs.
NIRA RECCE A BT B ZRER SR DU 2 At 7
MRE -
5 NERZMEEA

N a.Humans were meant to rule over the rest of the a.Matsiori, 2020
A B pature. b.Barradas, &
A E = ANEEEEYUAHEHE R = Ghilardi-Lopes,
Antianthro- | D-Humans were meant to rule over the sea. 2020 _
pocentrism )\iﬁgfﬁgzﬁ/é//qé C'Cheung’ & Ly,

c.Humans are given the right to rule over nature. 2018
NIFHEHA T 47006 H 2RI FER]

6B MENMENFE—RBEFER

a.Plants and animals do not have equal rights as
humans to exist.

y R E UL /DS R YN Z R B 3 DR a.Matsiori, 2020
5 AN %8 %Al sea creatures have as much right as b.Barradas, &
A * | humans to exist.| J|& Ghilardi-Lopes,
Antianthro- R A B E A B N — % %E@E@ 2020 )

. HEF c.Cheung, & Liu,
pocentrism
c.Plants, animals and humans as parts of nature 2018
are all equally important.
89 ~ BRI IR B B 2R — B 3 &R [
SR
TEANETEEAN  TEEMKHMEMNE
R
a.When humans interfere with nature, it often
produces disastrous consequences.
B % F & EANETEEAN T EgEE SN a.Matsiori, 2020
w0 i 5 4| 2R o Lopes,
FragiEIit; of| B-When humans interfere with nature it often JIE ganglgardl-Lopes,

, produces disastrous consequences to the .
nature’s environment. c.Cheung, & Liu,
balance e o : - - 2018

EANBTEEAR g BRI
HEME IR R
c.e interference of human being in protected
areas can lead to disastrous consequences.
N RE RN T S E R R
51008 #1818
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PaK: Y= gz [a] SR
BABZANTERIE - o ARRRITERRE
MEEFE
a.The balance of nature is strong enough to cope
with the impacts of modern industrial o
B %4 I #| development. a.Matsiori, 2020
| ERCEETEE TR - SR DR R T S bBarradas, &
Y fE 59 4 T = Ghilardi-Lopes,
Fraglty Of) b sige ey RAIBRAIE D B T AEIRAE » R 202 .
nature’s - SR T c.Cheung, & Liu,
balance SNSRI TR 2018
c.The balance of nature is strong enough to cope
with all negative impacts generated by
visitors.
KB RV DUES I E R A &
R
9. XKBEARMES - RESWITE
a.The balance of nature is very delicate and
easily upset.
RS M AR Ay s 4E ST S = o
oo | NERITREIRRG - (R SHITAL 2 Matsiori. 2020
~| b.The balance of the seas is very delicate and b Barradas &
F B 55 14| easily Upset. Ghilardi-Lopes
ragility of SREITBHERLD « AR C Ik
nature’s C.As the balance of nature is very delicate, c.Cheung, & Liu,
balance people need to be very cautious when 2018
conducting recreational activities in protected
areas.
R BRI IRE L - AP E PreE
A TR S B R IR R
10 AN ENE RS REIIR K EES EREE
a.Human intelligence will ensure that we do not
1@ A #m Make the earth unlivable. 2. Matsiori. 2020
o i S s > G S b T £ - ’
5 s éﬁaeﬁ TR T G R L bBarades, &
— S o ) = Ghilardi-Lopes,
Rejection of| b Human intelligence will insure that there will 2020
human always be life on the seas. c.Cheung, & Liu,
exceptiona- |\ ) R R AR oK B A 2018
lism c.Conserving nature now is important for future
generations.
BAEREE AE T HRERMRESR
ERABUEBEANEREBRERNEESN - BNAEERE a.Matsiori, 2020
Bl 9 | BEZEA boarades, &
Rejection of| a.Despite our special abilities, humans are still g 202|0ar 1-L-Opes,
human subject to the laws of  nature. c.Cheung, & Liu
exceptiona- | RERMARIKIVES] - ENETAZE 2018 ’
lism
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Possibility
of an
ecocrisis

b.ising sea levels, overfishing, acidification of
sea water and global warming have been
treated with much exaggeration.
ARPIEL T ~ DT RK BRI BK
SR AL a5

PaK: & H gz [a] SIS R
VLl FESER
b.Despite our special abilities humans are still
subject to the laws of nature.
RERMERRIET - NRDZAREE 24
AR
c.Despite our special abilities, humans are still
subject to the laws of  nature.
RERMERHRNET - BEANBAZE
LUESER
12 NEEFE 57 BR A% K B 2ARYE (E R
AR KB ANEEMET
a.Humans will eventually learn enough about
B8 A hoyy ,r;ature Worl<s t(gj be gblg to control /Iﬁt/\ a.Matsiori, 2020
. I AES 2 & &= Ghilardi-Lopes,
Rejection of .
h b.Humans will eventually be able to control all 2020
egcr:re]zart]iona- the marine processes. c.Cheung, & Liu,
e NIRRT 2018
c.Humans will eventually learn enough about
how nature works to be able to control it.
NIRRT oy et e B 22 40T 2R Y
TEIMmeEsZEtHE
RBABEEREEARIEER
ANB FrEmEERAIRIE
ae «| aHumans are  severely abusing the a.Matsiori, 2020
EAE R environment. b.Barradas, &
M O] BB M| N BIIEAE R R & Ghilardi-Lopes,
Possibility |b.Humans are  severely abusing the 2020
of an| environment. c.Cheung, & Liu,
ecocrisis N TEAT B BT R I 2018
c.People can always repair any damage to the
environment.
N8R o] UEIR BRI A (rr i
14 EREEEALEBERS
AN HEERERBHKEBERS o
4 £E /S #%| a.Human destruction of the environment has S-'E\a/'ats'g“’ 2020 g
o o7 4 k| been greatly exaggerated. -barradas,
00 B s Ak | Ghilardi-Lopes

2020
c.Cheung, & Liu,
2018
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c.The so-called ecological crisis facing
humankind has been greatly exaggerated.

N AR PR A REE S K

ISMREEFERR  AERRELERE a.Matsiori, 2020
e b.Barradas, &
RYZERR S Ghilardi-Lopes,
a.If things continue going as they presently are, 2020
we will soon experience a major ecological c.Cheung, & Liu,
disaster. 2018

4R B WREFBEGEESHETE PR EK
o B g | [ PREASHE |
Possibility b.If_thlngs contmu_e on thelrpresgnt course, we &
of an W!|| soon experience very serious problems
- with nature.
COOLTISIS | g s e BB AR I T SR - A
RGBSR BB E A3
c.The economic benefits of nature are more
important than the environmental benefits of
nature.

B A SRR B A

16.12.3 IRIE 1T A (Environmental behavior)

Kt FL £ 2 (Cheung, Ma, Lam, Chow, Fok, & Cheang, 2020 ; Du, et al., 2020 ; Wang
& Mei, 2018 ; Chiu, Lee, & Chen, 2014 ; Lee, Olya, Ahmad, Kim, & Oh, 2021 ; Luo, Tang,
Jiang, & Su, 2020)MTFEd e - HEgEt 12 EREE @ (FRNEIHE NIRRT ANEER
B - BRI HEALMTERERE (Likert scale) BB EXHEHIRBTRZIE - H&
BIEARNS "TFEERE, 0 TAR, 0 "EHEL - "AEELM "FEAEEL A
B ikFEoRl%ET 542328 1 28EZK - D THRBER. ZEABRREERS -
"ERARE ) ZEABRREERE  BLUEAEEWSEETNRETANERELD -
YN 4-5 7R -

Cheung et al. (2020)¥R&1 71BN T - FEREMANEIZ B mBEE N HASEEHIRIER
BETANEEREE  RIRETADHRERTRMNAETH _(EHE - Du et al. (2020)HT
FIFEBEMRARBRERTFTANEE  BREGSTAD AR - HESHNERT
g —{E#& M - Wang and Mei(2018) T R EEHIRIEMEENIRIET A - BIRETHD K
BEARE - #ERFHNERTH=EHEE - Chiu et al. Q014)HRFT W EERERENES
HIRREEENHEGHR  BRETAIHNERTRS  BEETANSHETA=-ERE
[H ° Lee, Olya, Ahmad, Kim and Oh(2021)#ff 3t LU B & 15 7= #7 6 32 7% (value-belief-norm,
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VBN)IREI SZEREBEEEER - M - BRMEETE

A ERMAM TR _ERBERNBREIRETH
TERNANEREREEETETTH

Environmentally Responsible Behavior, CERB) 1 1€ # 1% 1&

Environmentally Responsible Behavior, PERB)_

CHRIRIBTT A EAERRETAD
Luo et al. (2020)f T LUPREERO &
THREBITRIES

= £ 17 %4 (Complying

& £ 17 & (Promoting
EEE - AARGES

ML BRIETH

NREANREE - #HESFMERTEI =—ERBE - FUE  FIREBEOSEIT—FARDE
RER - B —ERCTAREONER -
RASIRIBITHR
PaE )= g sz [a] SRR
1.?12@’%%?%EE’\J%£IE%EE
BEBTAGMRERNEEZTHER
a.l comply with relevant instructions not to destroy
Upo Wetland’s environment.
a.Lee, 2021

ARNESTHR TR - MR SRR IR

b.l will strictly abide by the code of conduct for
tourists in the mangrove reserve. IIE
WGBS B ST R Ay 2 T e Al

c.1 accept the control policy not to enter the wetland.
TFEZ A ORI HIHERIECR

d.I have the responsibility to abide by the regulations

BA
A&

b.Du et al., 2020
cWang & Mei,
2018

d.Luo et al., 2020

of scenic spot management.
WHEE E@?%Erﬁfiiﬁm
2. I HAR - SR ESE

%K%L%iﬂi& - BRIRIR

AMEBLENR - RIBIER - BEMZEBE R ZA

=175
B a gh et E R RIPER B AR THE0REDD, K| |8
RE | LR

b.l don’t make improper behavior such as littering,
picking flowers and plants, engraving random

aWang & Mei,
2018

b.Luo et al., 2020

HE kD H B A4S PRV EIROMAE

pictures, and S0 on.
AEL E e~ RIEEE ~ lEEEEZIE R A
E1TR
IHEMEFHURIF
BA | g BgsEpnEmLeE g |aCheung et al,
A& | a.1 will reduce resource consumption in my daily life. \ 2020

BA |4 HSEERBENIRIEME B
R | REPHEEZEMNIRIZES )

a.Duetal., 2020
b.Chiuetal., 2014
c.Luo et al., 2020

1048 #1818




4/29/2024 9:50:10 AM

2 H

& 5z 1]

SRR

a.l will try my best to maintain the environment of the
mangrove scenic areafy & & I EEL IR R IERY
BRI

b.l help to maintain the local environmental quality.
BEpEEE IR E S

c.1 have the responsibility to protect the environment
of a scenic spot.

AR EIRE—(E R BRI

AHERE

=z 2yr)r
/S A8

5.0 AR - AT ITEENEY
cEENERTPEEEEY

a.l will not interfere with the normal life of wild
animals.
WAGHBE B IR 4205

b.l try not to disrupt the fauna and flora of Upo
Wetland during my visit.

FERGEN AR - Pl BN S Rt Y Eh1E
Vet

c.l try not to disrupt the fauna and flora during my

travel
= ANEHRAT R ELENEY)

a.Du et al., 2020
b.Lee, 2021

c.Chiuetal., 2014

6.33"2, A ERR ARt A REB AR

CERlA AR 2 (FR HHIRE SRR MR B RIRIR

Q. W AR [FITT B B At 2 1T W R B A A Y
(e

& b.l try to convince partners to protect the natural

environment on Upo Wetland.
WETERIRE B IREE SRR B 7R
c.l help other tourists to learn about the wetland.
HoHE B HAth 2 2 Wt ol R
d.l will disseminate the message of dolphin
conservation to family and friends.

HERER NP E R REEREEE

&

aWang & Mei,
2018

b.Lee, 2021
c.Chiuetal., 2014
d.Cheung et al,
2020

AHERE

=z 2yhr
/= A8

7.3 E ERARIRIR R AN

B EEEAEIRDEIRIZ RS AN

a = TR B OR TP I, BEZRFERHY
WEHE

b.I will be more concerned about the conservation of
the Chinese white dolphin.
Fegy IR EE LERAIRE TIE

c.l will take the initiative to pay attention to the
environmental signs of the scenic spot.Fk & - #hff

R E VRIS

g

aWang & Mei,
2018
b.Cheung et
2020
c.Luoetal.,

al.,

2020
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e E NI - Pt e IR Am
b.I will take the initiative to pick up the garbage left
by other tourists and maintain the sanitation of the

paE| = g /2 [ SR
BEAARSHRRRIENITABER - HEBOA
FAEE 3B IR
REMAMEMNER  EAARSHRIRIRIEN
TRBENR
SHREREMAERSHRRENTS  BE
AR EURS
MRBRIRIFNBEBAETANSEREH
. S a.Chiuetal., 2014
MR | MRRBREEAWFEAEOAETH KA S |bCheng et al,
B SERHEES 2020
AR E S o c.Luo et al., 2020
a.l report to the park administration any
environmental pollution or destruction.
e 1] [ s " B T P il o5 (R 5 A e
b.l will report to the relevant party if | spot any
misconduct by dolphin-watching boats or tourists.
IR B BB B EZE A A ETE
G AR IT R S
c.1 will report violations and sabotage of other tourists
to the relevant departments of the scenic spot.
U5 7 SRR B A 2 T Ry > PO [m) S
HRAE 2R
IHEEERTERRE  FEARTIESE
REERTBR - AEIRIRE
ER| REERETEBRER  ABRTE
_. e C o . s & |a.Luoetal., 2020
15| RASELEENBRE - AKREBEE
a.l won’t walk outside the designated path nor
stampede on flowers and plants.
BAGETIEENEE - AR EE
10. 3 FE =B HE Bl A B T AV IR
BENR - HEREERIRE
REmEEMEER AR
zw| HEXZHREEMESE MR  #ERE o Lee. 2021
15 R B 1 p Lo et al., 2020
a.When | see garbage in Upo Wetland, I put it in the
trash can.
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PAK: | )= gz [a] SR
scenic spot.
W& EEh iRt Bt = B N ayhrik - g R
AR
11. B ELURARA RIS IREEE
= 18R
BR | pemeastsres JE | aChiuetal. 2014

1% |al sort my trash at the travel site.

PAF R 8L 7 FA PR A A

12 EBABRRRIRITAR - REXEME
REEEME  BAARBRIETRE
EHEINEMABERIZTS - REEHLE

= aWang & Mei,
. REIEMAREIRIZTAGEG L 3 2018
™| a EFIEA AR T 2L b.Luo etal,, 2020
b.I will dissuade the behavior of destructing the
environment of the scenic spot.

HORHEN R R S BRI T

16124 EHERHBBEZERUESR

I EERETT - FERAZETR =R (Likert scale) i Z &R (Five-point) - BERE
FAMERERNTESRAR "TEBEARRE. ~ "TFER. ~ "&HE, ~ "AE. - TF
FERs Z - U THEEAR, RIFERADZEBRFTSES ZEFENRE - TEEAE
21 BIEREARBDZBERTEEE 24 ERE -

ARG RNEHEBEEE ZEFUREREZMKIE Fraj F1 Martinez(2006) Z it 5T %5
¥ HEFHRERSEXRFIZAHLIUBEEHNRESREE - £ EnBEHBAREZEALRE
R ETRET - ERHEEZ S SRR D A ERRE T (ecological patters) ~ 2FEENE
(healthy food) - & B 4= 5& (healthy way of life) ; S9MEAN Tivadar 1 Luthar(2005) A&
Kesic 1 Piri-Rajh(2003)#f1 5T &P 8 _Fit B EIAR B 2 RBIR - Tivadar I Luthar #EEEZEZ B
m - BREELEEEEESR-KEBH  BAEXAHETITMEE (hovelty in food
consumption) + E R % 88 & 55 3K (tastes of necessity or luxury) * & & %5 & B B8 )% (the
concern with health) ; Kesic #1 Piri-Rajh B % B& /0 P 8% (relaxed) - R 5F £ &
(traditionalists) ~ 3R B A8(modern) ~ JEEZ=EfE(concerned) - BEEMRFEK - A4
REFBRERPIMENETFRBE =P 2175 (activities)Z 2 - L1 Rosen ~ Sandler 7]
Shani(199) I R HEE R NN E R EIT RS Creyer M Ross(1997) R E AT P8
BEHNEEMESEE2EF ZATRE S RBEREFE (willing to reward) ~ B2

1078 #1818



4/29/2024 9:50:10 AM

(willing to punish) * @217 % EZ M (importance of ethical behavior) ~ fHIE{THHIE M

(expectation of ethical behavior) <5 1% [ &7 4 5 #1 & E £ 17 4 (socially responsible activity) °
#3-1 HEELFAERIER

Table 3-2 The questionnaire of consumer’s lifestyle

A & H 1154 )
1LEREHESEHIERIRESEMNER a.Fraj & Martinez,
a.l prefer consuming recycled products. 2006
2 BTAGETHRAE - EREK aFraj & Martinez
a.l throw garbage in selective containers. 2006
B2 BIRREIRE TR MAYEEN a.Fraj & Martinez,
a.| participate in environment conservation tasks. 2006
ANERHBTAIEERIREAR a.Fraj & Martinez,
SERREE  a.The current civilization is destroying nature. 2006
S.EMERIRREHM SR BELEER - FHMAMD
BT a.Fraj & Martinez,

a.The environment deterioration will be irreversible 2006

if the necessary measures are not taken.
¥ A SERBR R IT R ERRBEREEE ) : :
CHHABWMSTASRARREBABD o o Martine
a.l worry about the human activity consequenceson 2006
the climatic change and act consistently.

1. BREFEARENZAI KR a.Fraj & Martinez,
a.l control the salt ingestion. 2006
g =[S =S = Al Sy
a.l take care not to eat food with high cholesterol  ogp5
content.
I.REBEIRRYPEESHRMY a.Fraj & Martinez,
a.l try to eat food without additives. 2006

Eae 10 EKETEREMNE DUEHIERE
a.If | happen to eat too much on one day, | eat less @ Tivadar & Luthar,
on the following day in order to keep my weight 2005
under control.
1L ERRERTS - BREGRNOERMEE 0 o piiRran
a.It is more important to choose food products for 903
their nutritional value than for their taste.

REZEIEEVYNFRRESSE a.Tivadar & Luthar,
a.l count calories to keep my weight under control. 2005
BHEIEAZREES a.Fraj & Martinez,
N A ) 2006
R E a t‘rﬁy‘tireduce stress‘ — | _
UBEAZETFEETPERSTERS a.Fraj & Martinez,

a.l try to find the balance between work and my 2006
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BAE )= S| RS R
private life.

L. RETHHMRERSE a.Fraj & Martinez,
a.Periodically, | check my health voluntarily. 2006

16. KA EHPLIE a.Fraj & Martinez,
a.l regularly do exercise. 2006

17.BHBERBOEFRER a.Fraj & Martinez,
a.l try to take an arranged and methodical life. 2006

18 KEEIBMAEEERR

a.Donate to cause-related groups.
PDHEESEZEERENANEE

a.Belong to cause-related groups.
0. BHERME L SHENERRASREE

a.Rosen et al., 1991

a.Rosen et al., 1991

HTEET  aBoycott products of companies with poor social ~&Rosen etal., 1991
2 recode.
5 Bh /\ 3£ iy 2% =3y N i
— QLB A AEHNEBEERZEHEENSZ aCreyer & Ross,

a.Firms who are extra ethical should do well inthe 1997
marketplace.

REEBEANHEASTARUESREER
a.A business that wishes to capture a favorable aCreyer & Ross,

public image will have to show that it is socially 1997
responsible.

16. 125 EHEBHEE ZBEBIER

BB ERETT - FEAZESE 3 (Likert scale) L& AR (Five-point) - &R
RRIEREENTE SR TEEAER, - "AEZE, » "TE8B. - "EZ, ~ T3F
BEZ,E-DTIEREE, RIFEREAZBIETEEEZEER  "EBEAEZE,
RIIEBAREAZBIERTEEE ZEEE -

AR HOHEEZBEHERNVASENRIEEZHIEBT Caldero A Larose(2001) ;
Shaw %5(2005) ; Chun(2005) ; Kinnier + Kernes #1 Dautheribes(2000) ; Schwartz(2005) 2
W9t L - Caldero ] Larose(2001) R PR BEE & TR M EE((instrumental values)
£ H f (B 1B (terminal value) ; Shaw 25(2005) BlIE 7 BB ER & B F (0] (self-direction)
R B 1 B & (stimulation) ~ BY # 2 [0) (achievement) + = £ £ & (hedonism) ~ £ £ &
(security) - 1Z % £ {E 18 (benevolence) ~ & & % & 1 (universalism) - AR ¢ 4 B B
(conformity) ~ &£ ] (power) ; Chun(2005) IR E AR P FriRE 2 MIEEEER - #/1E
H (integrity) ~ [B¥2/0\(empathy) ~ FE& (courage) * #REIFIEE (warmth) ~ Z0A9(zeal) ~ 78
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E & (conscientiousness) & /N AEBEER ; Schwartz(2005) REMHREF E S RIBEEERS
1= B8 (trustworthiness) + B 55 (respect) * & fE (responsibility) + /2 1E (fairness) * % (caring)
B3N R & 7% (citizenship) - Mk LA s P E A BELS HmI2E S 2 BRCRE B IR N1 LAY
BUBERBEEESBEEED R MMED (achievement) ~ {—Z 4 &1 (benevolence) ~ &
=B & (universalism) A #E S EE (powen A AEH - RESBEAGMETE 2EE
B DUMIER -

#*=3-2 HEEEBEEHR[E

Table 3-3 The questionnaire of consumer’s value

paE S HH 1154 )
1EE a.Schwartz, 2005
a.Honesty. b.Shaw et al., 2005
b.Honesty. c.Chun, 2005
c.Honesty. d.Kinnier et al., 2000
d.Honesty.

Ry ]
2 E2MREE a.Schwartz, 2005

a.True friendship. b.Shaw et al., 2005
b.True friendship.

CEME 3o

a.Schwartz, 2005

(=] a.Loyalty. b.Shaw et al., 2005

b.Loyalty.
=7

4. BBl A a.Schwartz, 2005
a.Helpful. b.Shaw et al., 2005
b.Helpful.
5-E~—?~E_ _ a.Schwartz, 2005
a.Reliability. b.Shaw et al., 2005
b.Reliability. ¢.Chun, 2005
c.Reliability.
6.5 _ a.Shaw et al., 2005
a.Equality. b.Schwartz, 2005
b.Equality.

THEERFIRSED)
a.Social justice. (correcting in justice aShaw etal., 2005
care for the weak)

Bl L% SIE s
Tt EE 8"‘7_(5’?‘*”“5"@_ o a.Shaw et al., 2005
a.Unity with nature. (fitting into nature)
O.MEMER(IBHFHFER)
a.A world at peace. (free of war and &Shaw etal., 2005

conflict)
TEA(BER B AEIE LE =
10.];%7((H-bﬁ:u$|_.|E’JE/%EE:L.\) a.Shaw et aI., 2005
a.Broad-minded. b.Kinnier et al., 2000

b.Broad-minded. (tolerant of different
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Zax: == SR
ideas and beliefs)

11 IRERIR
a.Protecting the environment. a.Shaw et al., 2005
b.Protecting the environment. b.Schwartz, 2005
c.Caring for other living things and the ~ C-Kinnieretal., 2000

environment.

12 25RH a.Shaw et al., 2005
a.Wealth.

=A0l (2 g « EAE

137‘:': = nn‘,\_.l.(?‘&.gl..]Agi ) |_.|) a.Schwartz, 2005
a.Soc!aI recognition. b.Shaw et al., 2005
b.Social recognition.

= =1 . CA3E E- BE 4 A =] Ay 2E
i) a.Schwartz, 2005
a Authorit b.Kinnier et al., 2000
b.Authoritil c.Shaw et al., 2005
c.Authority.
i e Z

15"‘E}“{IE_AH’% o a.Shaw et al., 2005
a.Preserving my public image.

16./7i08 a.Shaw et al., 2005
a.Ambitious. b.Caldero & Larose,
b.Ambitious. 2001
c.Ambitious. c.Chun, 2005

17 385K AXFA ~ XA a.Shaw et al., 2005
a.Successful. b.Caldero & Larose,
b.Successful. 2001

f— c.Successful. c.Chun, 2005
MmE[a 25 s

18 HHE jj a.Shaw et al., 2005

a.Influential.
| o

19.H,mEH;r%(§ﬁ\ BE) a.Shaw et al.. 2005
a.Intelligent.

20. 87 8k a.Shaw et al., 2005
a_Capable_ b.Chun, 2005
b.Capable. c.Caldero & Larose,
c.Capable. 2001

16.12.6 B EHERIRERITTAR

AH7E£7% Larche(2001) ~ 25 5#(2001)
H > a2 2l R B AR T HEREEE - F’ﬁ%ﬁﬁiﬂ%ﬁﬁﬂ%%’iﬁ‘%ﬁg

# P ILIE(2004) B 5E R 2

(Likert scale))%{%%in)ﬁﬁﬁﬁuﬁm_ ThZITER  BIEEHES R TIEERE

[Ey

/RE\%J N

Ilﬁ/b\

F1118 H 1818
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SEUERER 0 DL TIEERIE , AEARBIKRENT AEERE RS © TIEEAREE. &
HHEEEE K » R ZE 2 SRR T B -

Larche(2001) 5 =7 sl & BER IR AT Ko 73 By ol (recycling) ~ 'S 7E duli & 5 EIRIR
351 (considering environmental issues when making a purchase) ) & i & IR 5 Z 1Y E
tm(when making a purchase and buying environmentally harming products) =7& - Stone ¢
(1995) i 4k RE ¥ & 7% (ecoscale) 77 £y B ik B {5 = (opinions and beliefs) - FEE{TEIHYE R
(awareness willing to act) - B[ 1T AHYEI{T(attitude action taken) - {TEhAYEE /7 (ability to
act) ~ Ak (knowledge) F & {7y - AT ER A H o A8 BB 17 8h 2 AH BA A DLl
= o ZEFE(001)F A RERIFRIRIT RER T RAERRER] ~ R - HEE T FER - BUETT
g~ SRS EEPRRTEIUEER Gy o ST ILME(2004) R B R foh i B W S B4 REGR I T
Fooy B FEE M il et RATED - HE LR - £RBEH - JABTE - BUATTE > &

BFFEER TR 0 SRR S JRR S -

47HE e LR
LERRERARN  REREAERAEIIR | o 2% 8 5
Al 3R A S E R BB | | 2001
2 3R B R A B P A (R R B R TEE oz m 5
TR /A P LA 4 e M K | 2001
3BT Y SR e A E BT A aZs T 5
a. FRAE i R o AR S 7 A S E A AT s 2001
bt T S T 2 M 2 ) S A R R - st N
s BV BRSBTS 2001
Gl aZs W hE o
[ BB amars s EORRL i | 2001
| b + BRI FHE SRS \ bi&ﬁﬁ
IS B A E LS o o
TR o sk aencmns - e seanay BT s 2 | e |20 3L B
A TE) SO 2004
o S I AT B T R A A I VB | | 2 i1 1
i : 2004
5 FELAER - R B EERET e |2 B
a I T ST 2 A 5 R N R A R T | 0 | 2001
bR - A REEEERE R
a I e TR B KA AL BN HAHE T B PREORIN| | | 2F IL 18
PrRE \ 2004
S| T R B R A R, - B RERLE AR s
- 5(E 2 REEIHAMEE AL E A 0 W S G T | S S
AEbl| e
2| 8 B E A AR L AR NEEYS - e
nif \| ad B 5
BYAERE| @ PR RS BRSO IT A BB > @ o | 2000
TR B SRR T DAt A U e o pe
HTERE bAETCE A M RSB - Re@ LI T 2004
HOELE| PR
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AR 1 NEEZIE]| 51 HSCR
B o | 0. B B AR R U PRI -
B AR aZ B 7
HITT Ry | aAE R s S B ER ER IR A 17 Ry - 4 AR S E 2001
it A TS b.EF 1L
b NS SR RS BBt T | 2004
AT Ry ez CET 1L M -
o5 A B HIE B ARREY - g DACIBARY 5 =2 2004
fth
afikiliErp - SEHLE RERBEZ B ARG P K n A aZ B o
R B NI [ b2001
a.?iz%Mﬁﬂxﬁﬁ_Hﬁ“%lizpﬁ%ﬁ%iﬂéﬁf & aFr ir kE
b. P i et A 2 BE R DLA RE i s 7 U B RS IIHR | 2004
JEEN b.
10. FREE = B B LAt 2 SRR AR R i e | @ Kerstetter et
a.l will actively help tourists to learn about the wetland | al., 2004
11 B SR TR - Laroche
a.l do not purchase products that are known to cause '2001 '
pollution £ & {E 4R IE E IR AT 4IRS i I Stone et al,
b.Refusing to buy products from companies accused of 1995 '
being polluters
WA GIEE &R BE Y ERAEEA A T E
a T A REHRAFNY - TR E B HAVEIYIEEA] IHE '”200 A
HEEE  WECw
# IR AERTRET  REHERAR
AL HRGEHEEEFILABEANNE
wEA| (EHIORES > WATEHERER a"z-ggci"he’
RENRME  ERLIUREES > Y EHREER b I HE -
BEE RGBT - R TS 5004
%8| a.Buying plastic knives, forks, or spoons 1] CHF T RE
fprioss| D IRETERT ERENCHNG - [T R B 5008
frpEsy  CHEFT AN o e SRR A R A 0 R
soNEE  ERIZH 2001
| ORI s B P R B R 7 R S (A
REREEH) - TR E Hp
FRENW) R F B R R A R S I 5= 2 Stone et al
R TR B B O R K | s
a.Wearing exotic furs and leather is not offensive
13 B ER L AR A A N B W oz @ g
AT AT SR 4T B A S i | 200n
afikiEp - PEOE AT IEY A a0
BUATTENLA IR » RGBSR BARRREEURII R E aZs H R o
CHEME A = | 2001
A& aliRiErg  Fog IR UAE R IR B BUR A AV b.Stone et al.,
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PAE] HH NEEZE| 5 SR
s - YN NS R o)) 1995
SUETHE| bR LS R R BB BUA A | vote for c.if 1L f >
Y|  proenvironmental politicians 2004

aEE) oG LR E R B A AR BB
DURGE BN

BUFEi L5 JkiEt. - e EHEH KB ERRENESR
FI% 8| aflG2IRMRERIVES) - DUAGGEEJF$AERE IH =
dRENK|  PREAVER

agf Iz 1
2004

N apemmemessRoEEs | we |00

(R 8B B N EETL AT LA » RESTHR| o, |adf I T
- 78 | 2004

6 R » B AR B T E E8) e | 2 R 8
afkiE g - IS B4 REIRE BT ES) ) 2002

R RE R R R R B A R
RS a gk I BRSO aii?@’
N KERE e

HLARRE bR SR BRI S B A S D b.&T L FE

| BT R RS 2004
FAEH8 ERINAERE R IR - RENAMENGE
AR a R RABIREEHEZ IR - B EE ARZH aff 1L HE -
HIES — EERA [ | 2004
BIEs b EANSIEMER - HEFEHEYSEE > gl |b.Stone et al,
FREUE| 2 1 turn in polluters when | see them dumping toxic 1995
7% liquids
DILERFI9 A ER » BERE S ERVE HIRE a.gf 1L HE -
A a A REIREEHY - B SE 2 & E AV E I 2004
,Ll,é\//éfié‘}ﬁ @i?fﬁ)i J”E[EJ bé /EE\ )JZZIF ’
Zo5eE| bRIEFRFIRSE R A EFIE > FEEAREA \ 2801\

C. M e I R R AL Gifﬁ’

W& S IR HIRLE B 2 TR 2 S EE)
- a.Stone et al.,
a.l have started or joined consumer boycott programs| /IF[=] 1995
aimed at companies that produce excess pollution

16.12.7 i & ¥ £ REER L RVER A (Perception)

AHFIT L% Franze(2003) - Stone(1995) ~ AI5(2002) « BT (2001)FFZEIRE -
Et 16 ARBIE  HATEXHEEHERENAIAOBEEIEE - BERTXALR
Likert REEXRAINIE - ZHBCZEREIIFEAPDRICFEER - 2alikFHET 1
F5nBERNEK  ISHBEUBEREIAS  XTHZEINIEEERS ; RZEM
BRERE - AIRREZIEDNDEREEBIRE -
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Stone %(1995)?1—;%“?z%(ecoscale)73 73 B #3115 = (opinions and beliefs) ~ FEE1T
E)ry = FE (awareness willing to act) 17%5’]$itﬁ(attltude action taken) ~ TTEIRYEE
(ability to act) ~ &8 (knowledge) <5 ‘l:ﬁB - R A E op ¥ A AR iR 0 A0 2 AR R R
P2 % - Franze(2003)#ELEEX OECD £2 Non-OECG IR LB EB S EMER
hEIRIBRA LB A DR - AR RINE S ERIRERNERRGEUMESE - BI5
BRo)ERERERMABIUERE | ERBANKRE XKEKENER - RIER
# - Nz=[OEE - BRI IRBRZEDITRERE RN K =8 : AEE - IR
BHEBREERR ERFAMEAECHRE - AMRASU LBESBEITERMEE
RIRHE BAEE2  £REXASE - MzEeE -  XERLESHERE -

o = lEsm|  SIRR
LRBHANES -  BANEES
RUIAEEN  BEHBEER
BRREEENEENES e | H 0

ABRRERBNAEZEBRS I NEHEREN

BEHE BIRIREBREEFEEUBARAEBERB/ESIA
MR aEXRBERREHTHEHANZAETHE  XE&| IF0 | aBAEEK -
B fh 1B AE 2002
W= L 2RSSR R RIRE S IRA EE S AR

%515 H

\ \ aB 5L -
= R EREITERAEEEERE 2002
AT B aHRBER B&LE@%@ERHWmHsE%%** ECR 1B b.B 15 % -
Hm X BTTRHEBE 2002
B | bERBERKERZEBEEETHREREBH C'iioﬁf £

wE B BSFEHETE

B E R CERBAHNBERATERBENERAR
BEI EEFEEFRMNWANER

ao i EREBHETRSEEMMANEESR I&m |%EEIE - 2001
73 ER| BEEREBBNAHBARASRENES
8= BERERTNEEHERRIEERE
ERECEESIMEL YRR ER RIRE
ERECETHNREREBRENEZR%D| IRE (#EEIE - 2001
t

BN ABRRBESEYEFR QT

FEE

T
frrg
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pak = lEkm|  SIFER
BREBIREAEHRREZSETERBHNERSE L
F
ALERGREEE - EREAREEER MBS R
SMERBRENEESEREREZ-EENEAL)
EAE 1R
SEEERREZENRIRIEES
a.Economic growth should take precedence over S a.Stone et al.,
49 3¢ @ ge|  environmental considerations - 1995
M b.Economic growth always harms the environment (£ I | bFranze,
;B J Y - 2003
= g B ERAZRRIFIRIE)
w i s 6.8 RMABAN—BF BMEEEEEERR
N a.lt is no use worrying about environmental issues: |
im\ S can’t do anything about them anyway(EHEFEIE L\
AT mmmrsE  RAREEE A asioneetal.
2 [ B9 bt is just too difficult for someone like me to do b.Stone et al
] . N By <2 =1 ' K
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Analysis of Customer Loyalty through Total Quality Service, Customer Relationship
Management and Customer Satisfaction

Feliks Anggia Binsar Kristian P., Hotman Panjaitan
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Table 9.2 Abbreviations of States, Possession and Territories

State/Possession Abbreviation State/Possession Abbreviation
ALABAMA AL MONTANA MT
ALASKA AK NEBRASKA NE
AMERICAN SAMOA AS NEVADA NV
ARIZONA AZ NEW HAMPSHIRE NH
ARKANSAS AR NEW JERSEY NJ
CALIFORNIA CA NEW MEXICO NM
COLORADO CO NEW YORK NY
CONNECTICUT CT NORTH CAROLINA NC
DELAWARE DE NORTH DAKOTA ND

NORTHERN MARIANA

DISTRICT OF COLUMBIA DC ISLANDS MP
FEDERATED STATES OF

MICRONESIA FM OHIO OH
FLORIDA FL OKLAHOMA OK
GEORGIA GA OREGON OR
GUAM GU PALAU PW
HAWAII HI PENNSYLVANIA PA
IDAHO ID PUERTO RICO PR
ILLINOIS IL RHODE ISLAND RI
INDIANA IN SOUTH CAROLINA SC
IOWA 1A SOUTH DAKOTA SD
KANSAS KS TENNESSEE TN
KENTUCKY KY TEXAS X
LOUISIANA LA UTAH uT
MAINE ME VERMONT VT
MARSHALL ISLANDS MH VIRGIN ISLANDS VI
MARYLAND MD VIRGINIA VA
MASSACHUSETTS MA WASHINGTON WA
MICHIGAN MI WEST VIRGINIA wv
MINNESOTA MN WISCONSIN Wi
MISSISSIPPI MS WYOMING WY
MISSOURI MO
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1By -

14.BEHHE - BERNEERNGTERABESRZENBEZ T2 _+92—5R
H - EZEEESHIEENEXRESR 50~100 1 -

5. MR EMEMHE BEAHNEXEESHER - BEEFABZAREMIIR
MEBEHNEERMEIEERERE  BSaBBARMNIREIER - 58 LilE
mE - BEIABSEEBRNKE  ETEESHESSEEEETESESRASE -

16.BIBEMEBEFEREBHNRSERNEZMI RIS UE ZE&MRANEE @ &
TR IEXEERE -

17.% P AR TS &R (20,001~40,000 7T) * X H1Z & RI(1,001~2,000 TT) - AR

HEEME(31~60 7iE) - FIRHEEB(21~30 ) SEERER - KBBSHEP -

FEFIEEHNENAESWIBEFR  AEBAETIMENEBEREETIRE—EEN
1B BEELMBEREREFTAZRERE2MIBEN - FREBNIESHIBER
BN BREDHARE -
18R ETR RIS E R B RE— Tl mERE - Ao ETIEABSEHRAE -

16.20 & #IBlIFR AR
1L—REHERERRERZERSRENBE G - BT HHER(Likert scale)iE]
BEREENE SEESREENER BT BIEINESHER - RitR5
i . fEZ 4 B R (Likert scale) PIAIBR BB BE MR SIS T - B2 HENE
EARB—BOREEERSE - MABEBENIEROZ(ERE - THEEES - 6
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w:®EH 4 56 EEMNIEREKES "IBE, ~ "TRE - TIEE., - EBE
REBEARZIEZR - L=FEENERTE R EEIREE=E) - Rlo¥
RtIIBERES  HILRBEBENREZHBER  JUESHENEERS -

2 B BB (AR E5R(Likert scale) - K EIFEEIER] - FEHEWEZLEE
BHEZANEE—ZRGBIW : 2H0E 'S8, )E - AOBSIHAGRES -
oJFIA Excel EERT - sTEEBR—(AZF=RER(Likert scale) PRIFIBRIEZ
SZRBEIRZE(fR)Z= (standard deviation)7$ 0 & (Excel LIEl STDEV.S) - BIAJ&EX
SHEPHELIHEES  fEBROEMBENEE -

3BEFRRFEER(Likert scale)P - BEBRIRIEET - WEMEEENOZRT -

16.21 &0 ZEIEEH ARAA
1.SPSS Al SAS B—ME HANMET DiTEkEE - EHIEERSE - F—REEHEHE
NEURBEER  FIUESEEBAR - o&EZXP BRABESCHIAERAZ
Microsoft Excel EREES - BIREBER R EBESIAR SPSS #r32 - ol LIFIA SPSS
ERIS H 18 HX Excel 1R BB Excel BIEE IR L SPSS 4R E - BIo#1T
E—DHNEEDN -

2. ERRBERRVE BB R (Exce) EATMEREAMED - FET NESH -

3. % Excel ERXIE—RAMERE—ERBEREEEBURSENER 8 3RE—
MBS (E—URHE)NER - £ Excel PHREBMN E=FER - BEXEMEHH
R~ BERIUE - BEsRAZER  83|(EE)9FBA L =& -

4.7£ Excel BRPE—WEF - LRABMABSER  HERZESERRALLRE
M WABESEBERBIRRLE Word EXPHESEN(EEIRFEH) - 5%
BURER) Excel SIS RE P (BB IRFEHE) - B H Excel ESRED - B N (ERIER
B EEMM I -BE-BE(ERIRFEZRENINE - RRETENES
2H BREFNEESER  HERREABESRE - BEFA Excel EXF -
RE—REEBWINEE - HERANEREEZH - RO mABRARERE -

S.ERBSRERIRAHERBEERER @  HEREXER - & Excel EXRPHLRHEF
BINIZEREA - AZEA 0 EM=FIT -

6.5 L ERBUEE - UM BUBESHNHESE - LERERRARTEP
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1RPTBEBNEEETRT - BITREM#REIERF : 001 ~ 002 ~ 003 % - FIRAKRK
WABERETHERBARNEX -

8 RFMAREERARSHNEARS)  DERFREMSHLA -

0.78 B B ZEIEE N EERI R E (Nominal scale)BEELE - BISEZWMAR - BRIER
SPHHREERELRNAEIER - KFATEF 12345 EWHFAE -
REZFFELRENER -

10. B B EZEIEBR IR KE (Ordinal scale) BERLE - BISEZWMAR - B IKIERD
SHHRFERLIRVAEIEF - KFATHF 12345 FRHFE -
RRZHE L ZRVER -

11. BB OZEIBEBNRSERE (Interval scale) BIERRE - BGIEZWAR - FIKE[H
SPHRGERLIROAEIER - KFATEF 12345 FWNEFNHE -
RERZHE L ZRVER -

12 BHRBZEEBEBENREERE (Ratio scale) BERRE - BSEZHAR - FEEBEEA
SMEMEENEE  AEREFAE  ARIGERENEERE -

13.ZE B RIZEIEE /R R R E (Nominal scale)sk B REZEEEEE - MmEIEOIE
B CESEXEHAR  BE8—EASNIEFREN "#IE, KA —EEBNE
H 8@ "#&5, 8 ZEZBLTL ZEEKRDESE  LTEEH0H
BN - ARZHELIZNEIE -

14 BRI BN FTAE B MORIBE IS8 A B —(8 Excel RN —{E TIFRE (sheet)
b EREERRNDA A RREE - 75 EFRKEE SPSS BREX AR

EEH -

o

15.

16.BE @ AR FIEZR
http://www?2.nkust.edu.tw/~tsungo/Publish/Questionnaire Keyin Sample.xls
https://elearning.nkust.edu.tw/base/10001/course/10005366/content/public/Publish/Que
stionnaire%20Keyin%20Sample.xls

1678 #1818


http://www2.nkust.edu.tw/~tsungo/Publish/Questionnaire%20Keyin%20Sample.xls
https://elearning.nkust.edu.tw/base/10001/course/10005366/content/public/Publish/Questionnaire%20Keyin%20Sample.xls
https://elearning.nkust.edu.tw/base/10001/course/10005366/content/public/Publish/Questionnaire%20Keyin%20Sample.xls

412912024 9:50:10 AM
16.22 UL A ETRYIE TV EARR AR

x1 RMEBELXEREK

J H B2t % 15 H B2t %
t Al i E-S
5 51 B4 14
X 49 NEAN 9
Bo# B &% BE 3
= 63 20 10
MEB A 1~10 5 25 TER%E 38
A B A 10~20 9 B 12
SMtEB A 20 L E 3 BN R 7
n B B E S 6
Bl/NRITF 10 Hith 3
o 12 X E R W A
= P 29 158MF 6
Cer 26 1.6~2.5 12
K& 19 2.6~3.5 13
WFISER 5 3.6~4.5 14
4 e 4.6~5.5 13
20 LT 10 56~6.5 20
21~30 34 6.6~7.5 11
31~40 26 7.6~8.5 4
41~50 17 8.6~9.5 3
51~60 10 9.6 B E 6
60 B 4

LARBSRPHMARNENASHEEERERR EANERERRBERHE
RUARIRN - FAERESEMARA S AT AT BRI - DERBEHERNRER
MENMEEE - FMERAE  JEEAEREERERNDMRORELERERK
A EMFRHENARERIESR - WEESHHEIEXEERMENR - EEFH
B¥#A Excel 3% SPSS #ERF - N MTERMELSLBEERN D MIER - WEAHE
B SR - DUTEEMIRRR -

2.SPSS #ETEISESHEIE - =2 T.123. ARMWELERER 70123, - METEGE
BB F0s B - RILBEMALERNERSPR  FUELERE 70123, £
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IR EE . 234, KERMNWELEHER "-0234, - EHIR F.000. HEER -

HRAREBEEE/NR 0.001 - HEREMALERRESREL 70.0005 2318 -

3.SPSS METERASEBEE - T 524E-02, KNEMWEIEEERE 5.24x102 B0 7

005244 - BEZIIMNBNEENHMEEMMUR - AIEMAERXRESHFNA
TR As BLT-0055 238 -

4INEBAYME - ERUMRESTRED  BRESHNEE  B2FAVAIZEE

INEIREE 1 A1 ; B Likert Scale = 3% Y 1918 (mean, M) 12 %E {f = (standard

deviation, SD) - EEBMMEENE/NEFLE 2 I - TEHERMERETRED - FI9E

(mean) BZBVNMEEE/NEEE 21 - tE - F BN p BEEZBARMIEEE/NE

Bh1E 3N - HithESR FAFEAIRBAHEBEMENE MM -

5.8 Likert Scale M EHNEXRAT REETIRENTEBEEI -

6EREAZHNWE T - BER/NEEWUEEEHIE  |FEETHE - IJFA Word

HENNREHBRERN~EAM->EBEERESRUEREEAEHEMAE  HE5

EEE TR, ) -

THERBEEAMHEIEBSITMESHNERYESHE  MATRHSH "HRER

B P RARERN—& - NERGMERETE PRI TR Likert Scale =

T ZA -

SIERARENMWE DR - IMUSEHENEM XA  HRBRH MRS AR

BRI  HEmiENR  BRERUOEE  NURAERENIE

W T A E M AR E R L -

O.FX— MM BEMAMMZHEN MR  ERSFRoMAS—EREREERSH
W ZIERE TIEE. - R—WRSHEBEAENNDHARLEERRE RN S

AR —E - S o] EEER RS HEARRETIEER - DERRMRFEENER -

x2 BRIEREEREEDNABER O

IR 2 R > BURCEAS EE
& B ogm ommm g TRRZ G o
RS ESEE LN EL
19.71 19.75 271 655 .013
s
BN ARE AR
20.25 18.83 372 636 .026
ROEERE
9B R A DR
20.03 20.93 134 679 .060
ETEEES
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ek Mhes maEEy . EESHL
T N Ili5S i
" S Ty omemy ommE TRRZ G e
A RET R ET PR
i 1956  18.96 321 646 008
=&
S E S E e
mEe 1993 1554 643 565 000
BE RN
N RAE B R T OES
20.84 20.84 .205 .664 .183
OaEEs
9B 5 R T T E
19.56 20.64 A77 671 .205
HARED
B RENASEBAR
19.75 18.96 .355 .639 .071
o B
BB RS E T R R
20.40 19.86 .355 642 109
Tt
92 5 R L B 12 5 B 0 A
. 19.62 17.14 430 622 .000
SEmE
a=.692

1.~ st EEA7E Likert Scale t 3 1 BB BR EE(EES MMERZ(EE HH) -
DENZE RISt RO LB A -
2E_PHIENEES =N ARRESEAEEANES  BE—BEA
)BE 2B BIES SRS -
3FFSEEETEEENESRE NS« 20 REEMH TABGEY
SMBEN Y HE  RESHEREOEN  ARZBEEEEMFEEE 2
FAFE - TERSBRFEBRZEEOAREE - AEXNERES ISR
BN ] - (SR T MRS Y Alpha, (7 H)>%E8 T Alpha, BERT
7)) REZEENGEHARENELEREENE  BEymBRR RSN
RN B BRI EED > 05 BRI UREEE  BE—BORE  KE
SHEEESHERENEYRREESHERAE  NELTEEFEEERE
AENNERES A MR LS Y -

LERHEE LT EEET - EERIShs MR SR - B BIEAE R
BENE  BUERTEAHGENOERR  MLBEERIEEMG ; HILE
BITHTHEERER - ABEREFE Rt s  BEFRsR - 2
HEEENTEEET  AMIEEIEXE MR - TR EE R
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TEENE  ENERTEAEMEHNEDRR - AILTEERSMNG ; HLER
TRTHEEREE  AWBERIEX S - BETHESUR - 28
EWTEEET DA mENEXSMREER - AT EREEREER
BHE - HIER TEAEMEHOERE - BILEEEEN ; HILERTH
THEEREE  ALEEEEERAET  BEFHSE - EREEEY
SEEET . EREFEKSMREER - B EEER TR AR EY -
5. B EA RIREIE B IS B AR S RS B2 -

xR BLEehBERBEERIME RN EANRZEHER

TigE EEE 0 OB 9 b %

JI] H -

M sb 1 2 3 4 5
BEIR 5 | BB 2 = 3 BE o = AN T 4% 430 081 0 3 12 37 48
HEEARRENALTRRNEEZAR 425 082 0 3 16 35 47
REBREEECAETERLINEELEER 421 083 0 3 17 36 44
HE R B NS IR 418 0.86 1 4 16 37 43
HEXYREZANERTSIEZZNIRE 417 086 1 3 16 39 41
REIRRESHFLZTRESHARSES 416 08 0 2 18 41 39
R REOIBIE L i@ B A ER 414 085 1 2 19 39 39
REBEEVAZEHBETRWERTE 39 099 2 8 18 42 30
REEREBIENLFERN LIRS 371 101 3 8 29 36 24
REREERFEMNEEME 369 096 1 10 30 36 22

/

*

PEER  I-RARE - 2=ABE - 3=%& ' 4=FF ' 5=-REE

1LR—MILEBATERTE Likert Scale - FEEIEBEIZNFEIERSM-IEHKE
=18 - REBANRR(BTHANER) - TEOEEHBEMTARIER - H
ZEM - WiniiERE -

2Ol EIENERETERY AMBHAMPEER - W& "RABE.L M " AE
B.WNEALEHEE,;, "EEL M T RES ) WBADLEEHEE - £TREE
EEBOERARR)NBDLEZIER - DIEE—DmMERRA[Ref: Smith, D., &
Riethmuler, P. (1999). Consumer concerns about food safety in Australia and Japan.
International Journal of Social Economics, 26, 724-741.] -

16.23 w4 ARt RIS AR
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RAZENHERE  RZRHEEEXDMIEMMESZAR - BIFRERE
NEZEHX  BURBHNEENREBERMLERST oTE - BREBHARSTENMR
ZR1BHRARR AR R IR B HER ki £l -

x4 ERAOMAHZESERBEERIFIHRNERNREZ tIRE

E9ME &
I = tfa P
S pogi (Sig.)
BEIR 5| 88 22 3 &= NI B o == 7K 1 4875 2.51 4.21 0.168 .868

hEHNAARRENALTTERNEESE 2.32 2.12 -0.794 434
HREBEERTERAETERLZINEERE 2.43 2.42 0.323 749

REEREOUNELTHERE 4.12 3.43 0.436 .666
EEXYHERIAERUSINEZESNRE  1.00 3.44 -0.151 .881
RElEREEFELFOESHRFERR 2.23 3.45 -0.863 395
REIERE OB iR ERAHEER 3.22 3.44 -0.710 483
REERENI RSB BETRNEETE 4.22 2.33 1.083 287
REEREBIENZFEREN LIRS 3.22 3.44 2.621 014
HREZREERESMNEETmE 2.15 2.12 0.622 539

x5 ERENFREWAHZ M ehBERBRERIMS RN LA ZERFE2EH
DT

T8E
5 5 - g PE
BUZA @) FPUA Db SUHA®R) (Sig.)

Scheffe

BEIR 5 | 8 25 3 B2\ Bk o = 2N 3th 248775 2.51 2.11 421 0.168 .008 ab<c

AESEAARARERNRLFRENE
2.32 2.12 212 -0.794 434

ZHBE
REEEEREERATEBELZIHN
2.43 3.13 242 0.323  .749
FErEE
REIRER NS EESE 4.12 4.22 3.43 0436 .006 b>c
TBEXYBESANERTLSINEY
1.00 3.10 344 -0.151 .881
=M IRiE
REBERSFELZFREESHNE
== 2.23 2.43 345 -0.863 .395
RESEAEOEEZ I EEREA
N 3.22 2.32 344 -0.710 .483
N ax
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1918 - D&

— 8 "~ Scheffe
BU A @ FULA®D) SWEAC (Sig.)

I8

=
MEZERENFN TS HBEETRA
EEE’?EB
REIZEBIBNZ TV EERR LR

—_—

HREGRESREEEMNEERE 2.15 3.25 212 0.622 .003 ac<b

4.22 3.12 233 1.083 .017 a>c

2.52 344 2621 .014 ac>b

E

1R - Asm W%%EEW“ER%@E&E’J%HQE BEERmBAEMAEREGER
(p<.05)NWIEERE  SHELERIERENERERERESEEMRIER - WO
FEEIMHEAMT RAVARICER - HERM - TmtERE -

G RIRBRFEEE DM (anova) S BEFIFEZK#E(p > .05) - MM LSD -~ Scheffe 5%
Duncan B REZEREE=FE/KENIEBR - BZAAEERLIAEIBEKE  AH
FAAEHRREEZERRA - LR OJEERE anova 81 LSD -~ Scheffe 3¢ Duncan A [E]
HigREFREET  EEENICEERFNRN BBt mitiERSEE -

L RIVBRFEEH DM (anova) BERFEZEK#E(p < .05) - ™ LSD - Scheffe 5%
Duncan R BRI NEREZEZE/KENIEER BRAR/ERIBAEINBEEKE - £

FARAEZRREEZRR - I5EIRRINOJEEE anova B2 LSD -~ Scheffe 55 Duncan &
EGREREET  EEEKETHRRRR  HIACREEMIERSEE -

7= 6 EREE IR B BER Y 7 38 Z 47 PV Pearson AHREE 2T

e o —fREE %ﬁ%t FFRSEA
HHERAE. pfE MHRIGE pE MHEEGE pE
B 991 011  .791  .001 491  .021
WA 250 022 210 .025 550  .035
HEM 351 .013 321 .013 451 .043
SR 451 256 431 156 -.051  .456
[R¥aH 245 029 -125 009  .145  .049
ZERE M 351 081 .331 .08 151  .087
XA 228 012 278 016  .328  .046
BiRM% 662 025 632 075 262  .045
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1.%

A

/ \ af

0.05)WIEHBZE -
o 7 52 O] BE LA AR R I FS RO AS SREE BR
1T Pearson 1HEE M D AT -

HEEitas

2.7f SPSS B 5EiE

it 55 BHTE ENFE i U R aR

AR IIERA T -
i Bl A AE R IR e B R R R

MR RN ZE S

AR BERERBEQ <
=AHRERER - HEGREESR
CHERM - WmiiEREA -

E3%(Likert scale)

i
%78

m\

HETHBEMU DT - BHIRE—(EZFRRE3R(Likert scale) AR [EIE H E Z 1B M
A —BREBERTRIARIARANEED  RIFAFANTRERZETR
&
R7BERER - 1I/\ﬁﬁ?%~iﬁﬁ%frﬁ~'réﬂu B - R A R E TR S e B R
ZESZITEE DT
_ 3 (|30
magmEs 0 REEH puwss rm Feuss if;:;\g
#E(R R?

Beta

R E A 412 170 170  60.877  60.877 501
EAFRS 445 198 029 36711  10.587 155
=V 469 220 022  27.789 8.173 -173
3l 486 237 017  22.853 6.497 307
£yl 505 255 018  20.128 7.280 -.210
gt 519 269 014  17.986 5.676 176
EECEE S 529 280 010  16.187 4.211 -173

MR EIZEIER Y RAREE=ER
= =1 far =
JI] H N
RiEEm RIESE BUERK EnER E2HEm
REIRIEE S 756 -.146 .068 -.031 .045
AR7EAER - IETE 703 192 031 245 -.125
MEBFEEMNEmBEERLE 642 406 012 .068 321
REEARER - & ME 595 293 211 .035 321
RFEREEEREE - 25 533 .002 497 214 -.048
EHMBENRS 156 776 -.032 132 -.094
REEFBRS|7 -.079 747 200 -.057 .085
EERMUIERBE Y S8 155 598 133 218 155
INBEEE RS & it BE A B B R 212 .045 811 143 -.020
AEREAZRY -.142 114 .655 135 305
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5 = =1 ey =
REED RIEEE BUREK EnER EEHAm
BEESMNI - REEEN
186 328 616 -.309 162
BER
EmiZEEE 16 .005 .075 .856 128
EmNEESIE 072 229 .084 779 047
REBEINEER 011 .049 171 101 847
RESEIEEmM 489 .059 041 073 548
HEE 4.152 1.575 1.435 1.310 1.036
Cronbach’s « 7571 .6005 .6008 6926 6011
RIEEE S (%) 16.9 13.4 12.4 11.1 9.5
ZEMEEESE (X) 16.9 30.3 42.8 53.9 63.4
* 9 RIERERRIRT R 2 HAAEB ST
817U A 2
METE 1 2 3 4 5
FEE 0.680 0.420 0.059 0.021 0.004
SEELLH 57.48 3549 497 176  0.31
B AU AH 0.636 0544 0.236 0.143 0.060
Wilk’s 1B 0.3863 0.6491 0.9218 0.9760 0.9964
FlE 363 236 071 042 019
PEEMMRp) 000 .001 741  .863  .827
FEHAZIBEAREEERE)
RIEETE 0.452 0.719
FREA% -0.719  0.509
BRME 0.260  0.265
HEEXR -0.006  0.491
EERE -0.454  0.010
MIRZIBARRETREAR)
BRSBTS -0.150 -0.399
RiEEZRE
- -0.251  -0.437
75
BEMNES) -0642 0.360
BIETETS  -0124 -0.701
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B Y AH B
TEIRTES 1 2 3 4 5

2BBETA  -0456 -0.113
METAE  -0584 0.102

* 10 ZHBEERIERENEETEF N

BEHE FHEE F_HER
B

RIEEME -0.951 0.666
FERE R -0.307 0.215
BIRME -0.076 0.053
HEEER -0.312 0.218
[E @At -0.156 0.109
73 EB(%) 41.2 58.8

x4 BEAERREmHBEENSESESW

BRRERE BRI BEBE REER

= E(21.4%) E(19.8%) E(17.3%) E(41.5%)
e 5 25.4 % 24.2 % 22.2% 41.5 %
54 74.6 % 75.8 % 77.8 % 58.5 %
20 LR 6.0 % 17.7 % 22.2 % 10.8 %
e 21~30 67.2% 58.1 % 68.5 % 54.6 %
31~40 20.9 % 9.7 % 5.6 % 20.0 %
41w b 6.0 % 14.5 % 3.7% 14.6 %
Sl 18N 9.0 % 24.2 % 5.6 % 15.4 %
—— SH 269%  194%  148%  17.7%
RE 58.2 % 51.6 % 63.0 % 53.1 %
W gE R 6.0 % 4.8 % 16.7 % 13.8 %

20,000 TTRA R 49.3 % 355% 61.1 % 41.5%

@ A g8 20,001~30,000 22.4 % 37.1% 16.7 % 18.5%
30,001~40,000 14.9% 145 % 14.8 % 16.2 %

A" 40,001~50,000 4.5 % 0.0 % 37%  108%
50,000 TBlLE  90%  12.9% 37%  13.1%
EPEEAE 31.3% 35.5 % 13.0 % 27.7 %
RE & 68.7 % 64.5 % 87.0 % 72.3 %
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RRERE BRI BEEE REER

5 . Z(21.4%) E(19.8%) E(17.3%) E(41.5%)
EEAME AEBEESE 6.0 % 9.7 % 16.7 % 2.3%
‘m - REBESHEE 149% 11.3% 7.4 % 10.8 %
L. BEEE 65.7 % 64.5 % 72.2% 70.8 %
/ KEMNEBE 134% 14.5 % 3.7% 16.2 %
KRB 0.710 -0.478 -1.010 0.282
LRI ERMER 0.316 -0.524 -0.736 0.393
BAETA 1.142 -1.133 0.740 -0.356
HEAKEE EmmE 0.166 -0.097 0.128 -0.092
mARE EmEE" 0.611 -0.227 -0.410 -0.036
E EEmaaFl 0.114 0.098 -0.287 0.014
HIRIRED RIERE 0.260 -0.094 -0.187 -0.012
RIREE EARER 0.725 -0.237 0.021 0.067

Note:"= Indicates that significant differences exist among segment at the .05 level (2-tailed)

P /& 3@ £ 92 47 (hierarchical regression analysis)
o e

16.24 FEmiES
MERREEWEE - WER - BiliR - UG sEBEENERIEE - tHRRGITE
BRI RE P ERERG RS - BRI R ARV T B HRARERMEEE
%Eﬁﬁ?%?@&ﬂp%\%éﬁﬁﬁmnﬁaﬁ MEBEN - HFRERE - HTREE - TRYERA
IR - ETHR N SRR

16.25 1R BR TSR (B F
16.25.1 P IEB SR ER G E
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5 | 2| I B A BA

AEERAXECRENTF -
LORERAREONEE DT ; BRE)WER -

&5 13 o —
o | . | 2OBERREROREEDEE
E“A;ﬁm 3 DS AESH e BENEAOEE -
ET7F b=

AMEFMEIERCRZER - 9B ERN  AHEE
5% ©

AR RAOAZEARTERNFE - ERERRBEL 7B
E(AEB) - RR—ARMEFIENEE -
LERAREINSNOZE -
LEBENBRAETFET D ZEERA - TEAE  HEERE
H -
BMEAHNERIB ZERR ~ #Bad ~ Baa ~ A AVEE -
G179 —| AEARERIRSZE -
o | A% e 5. R EBINIAL D SV B IR DRI -
EfoFie | 6. ERREBEREZE -
THERRER  RB5 B - BRFREREEE - AZ2F5E
FliERREAEN - BAERBEREN -
8. EFHNERAENRKIEN 2 EEFAVEZE 22 -
O.EARIEFEMNIPTBEATEINNFROEEZE
10.ERARESR -ER -BE F— 5 F= 50 5F
RiBZ1E -

[
€]

RAEFIIERNET « FAEZE - ARRRIIRFHXFZE -
5 17 P — ISR ERR RN T FRYBE - RNIESRAIRER ALY EE
e | A5 - ZE -

ERFR | 1L— 2 =B S e RERIRFR - &
HEmE s AR -

HfTh—
DR | B FRARREIPEIINTF -

2 FEE

HiT— . . . .
_ FERARERETXGIRA-F -4 - 5158 - 158 - B E6ER
=k &

e A E3C -

T F5e
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W | 2@ o= : e
r &5 17 th—
r; 215 | 18- |BRERRE SIS 5AKE - ASREENES -
2 Ty=g8
R i
% | =57+
¢ T GRS R o K AR -
— oo
& 17 o
S
FR R (RSE - 2R - RR)24 -
© o |ARERRENAGRLMENX )N AR - FREN DR
> lems | ol
LASRIEERE - BRUNT  RERG B G R
eI
2% -
2 BT PR —HEARRER T ARRET -
HERREE - &% 7K - BRSETE -
EEER R — IR BRI E(OR)  EREENE
i -
LERREE  E - BE - BE  UBXENTR -
BB ET0—| 2ERRETSS I R Bk ER - 8BS
| % | % B EAE TR BN RIRET TN DR -
B3 (28 | JERARAENETHEERRNNEHNITR -
4 1B FIR BB A SRS - IEN R -
5 HETF R BATEREYS X EAEENERE -
6.5 T ERERAIMIMNEIEESR - DLUBEE AR S EEE
U GEAREDE
S
| | M ETEENRE  EENER - BENEL - SAAKE -
eI
W &S ae =
...... % | 1% |EEREREREXHETRE  EEFSR  SUHEES -
eI

F1798 H 1818




4/29/2024 9:50:10 AM

ik | 2| I & A BA
2 BETR®E
| ERE
fRl ERRRRES - RS - NS - FAWMS - FEIS - WA - HS
T BITRRE 2 BREE -
=R Z
T
g ZETR®TE
| BERE
fRl ERARIRTRAR - BikE - B& - #tha - #i85 - BRSE - Bk
o BITRE B ITREEES - 1Ba - Wl - #eE-
=
T
B RaTe—
| 18 ERREEIBEABNBFEERZE -
EEFE

16.25.2 A2 Eh 55

Gk
ki
7350
SR
& 55
EE
€5
&5
e
BT
ER
73 1E
e

i

cl

period

comma

semicolon

colon

question mark

5% exclamation point

g% double quotation mark
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