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The effect of chain restaurant executed social responsibility on consumer’s

purchase intention

Student : Chih-Chan Kan Advisors : Dr. Ming-Tsung Lee

Institute of Tourusm and Hospitaility Management
National Kaohsiung University of Applied Sciences

Abstract

In recent years, with the rapid economic growth in the Taiwan Region and increase
in quality of living of the people, eating out has became a regular habits in everyday.
But there are many problems to the food and beverage industry recently, such as the low
quality of the food and beverage produce, poorly products stability.The study present a
research model for consumers examines the roles of corporate social responsibility
attitude, personal value and lifestyle in linking Corporate philanthropy activities with
purchase intention.

The result shown that had positive relation between consumer’s attitude to
corporate social responsibility, personal value, lifestyle and purchase intention. The
regression analysis shown that consumer’s attitude to corporate social responsibility,
value and lifestyle had effect on purchase intention. Finally, the consumers were divided
into three clusters and labeled “Active philanthrope”, “Non-philanthrope” and
“Self-enhancement”. Respondents on the cluster “active philanthrope” tended to highest
purchase intention when the chain restaurant supporting minority group. Respondents
on the cluster “Self-enhancement” and ‘“Non-philanthrope” tended to highest purchase
intention when the chain restaurant supporting environmental protection.

Keywords: Corporate social responsibility, Value, Lifestyle, Chain restaurant.
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Table 2-3 Part-time employees’s perception of corporate paid theie pension
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Figure 2-4 The impact of lifestyle to consumer behavior
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Kennedy (1989, p6-8)FraE s » LOV &l F 4 F JezE ﬂqs‘l%? g - 53
HILRLE 175 &7 €1 (Self-respect) ~ F 175 8}l (Self-fulfillment) ~ #57iFE%(Sense of
accomplishment) ~ ¥ * &7 (Being well-respected) ~ % ﬁf[lﬁfﬁ,ﬂﬁ@(Fun
and enjoyment of life) - 3E1 7 [ (Excitement) ~ “WiFfy * [55’5%% [ (Warm
relationship with others) ~ 4 = &% (Security) =25} 58 (Sense of belonging) °
LOV [t ik fitfolsf 0 o il B BRI T I~ 0 RLK
(it > AR T e B }iﬁ R e E IR T el o3 H

e
P

_‘7J

e
. Schwartz [f}{fi £l #(Schwartz Value Scale, SVS)

Schwartz (1992, p.21, p.43)@f@£5%%§[7} ﬁ'fg&j SRR %ﬁ%’ﬁﬁyfﬂ iF"lﬁﬁﬁ
IE[ I > 23 Rokeach (1973)V= % (FHE M |V (FHEHT AT
Schwartz 7 55 ({1 (UL~ SELFFOTRIAE TR P ™ i RHRIES AR - 5
A B R Y- 7 F' PR RO R 55 ELIf) ‘é”ﬁ?ﬁ'ﬁ ES IS
FEAURU © Schwartz F?ih f[iil%ﬁ'ﬁll?ﬁfr SIEEN A 'F‘ I}M‘”E‘z
i AR S - R T - S S RS R - PR
HEPRT- o 55 S -FRTBIPR] 1% > Schwartz 755 (f1 (g = FURLH
(it = PSR R(F TPt 2 20 *IJ@E‘J’?Q(I[E'HJW;%FE) BRI
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Sk ~ RS = (RS i

iy Schwartz(1992, p.5) B Hr H ({H AR o IO 56 P11 1§
“WiF 21 Zf Rokeach (1973)ff%f it r SUE YL £ 0 1 /IFJIE
B 5t 20 [t RIESS (5 f [F‘ﬁ *@b RS RS H AR
Y it (M~ F U] - F R byﬁqﬁﬁﬁum% M8 1 B
D0 3 T e P 3 e I[E'IE@Z%@'J :

&1 (Power) = Sty ffﬁiﬁﬁfiﬁ » SN AT

W iF(Achievement) © I F 1ZpfE s > J‘Jﬁ:lﬁl?;:[ﬁjp’:ﬁﬁ? IR i

442 F5(Hedonism) © JEH [ 1 Ep455HE -

mﬂi%'?(Stimulation) : fﬁ'n?ﬁﬂ[ﬁ,@?ﬁ@éﬁ iF"[ I [ﬁjﬁb?\\?\ eH o

F 1= (Self-direction) : B [l W BT /Y

Fishit(Universalism) * JEERRURE o =~ Fpvtgl--
?ﬂ “(Benevolence) * jfLfSpatpy M pufgEnl-e

(fliH (Tradition) @ 5 [k > ffRerEre 14 o

747N (Restrictive Conformity) @ F¥pF e 155G o

& = @(Security) : L = R fi?ﬂ‘%"

a1 I 2 RO R [ AT = VA P s - AL
(Openness)%= {Hi5# % (Conservation) ; ~ fLF Ifﬁﬂiﬁf(Self-enhancement)t;?3 Fl
/19’?F,J£§(Self-transcendence) , P AR T(ﬁl p[[ r@?ﬁpu%} (T RL A4
F" > SIS SRS BT fy s A ﬁﬁ e V¥
R PP AR T (R 1 AT s Elf&ﬁjﬂ&ll Fl A
EPFEFIZSEE - YR 2-5 B
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(Universalism)

H
(Self-transcendence |

A

it L

(Benevolence)
7

, /
AN /g
B AN 7 (Tradition)
L /
(Self-direction) \ . // 5
— \, 7 (Restrictive) oo
B - > LT
(Openness) . (Conservation)
I N

(Stimulation)

N TER

(Security)
FEEH

(Hedonism)

L

(Achievement )

\J
HEdETt

(Self-enhancement)

{2 -5 Schwartz -{ fiff7 i BAE = Eféfﬁfj/fﬁ'ﬁﬁifﬂ
Figure 2-5 The relation model of Schwartz’s 10 valies
ey e ¥Fl ¢ Steenhaut & Van Kenhove (2006, p.140).

243 {1 IBYE (AZERFTIS 5 3V G

Fl’?]:?ﬁ' (PR = R G e RE A f{ BRCRELEE ~ P A
RBSTRRE S F 22 f]1%(Mintel Market Intelligence, 1994) » [P i BN 8 &
UK RIS rfﬂ S Tgﬁ T R FREAEEE At (Schuler & Cording, 2006,
p-SAL)= [ E A D (R B 0 2-6 [ BT HL S Ki(Gildea, 1994, p.20):

Ty IreFE it~ p AR g R S (R e Fﬁ%—ﬁﬂi&ﬁ t (Fritzsche,
1995, p.919; Schuler & Cording, 2006, p.556)f ] ¥ ’%‘?}F‘F’[Hﬁfﬁ?@@iﬂ ‘F?]Z"*%Q[E‘?E
DB AR Y Pdl#f[ﬁjﬁ%ﬁﬁ'@?w&’?} - REVEPREE BRI A

VIERAIRE A o PO RS AR - 2 (BT S TR
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JI%‘EE};EEI’UT [ﬁjﬁlj?@%ﬁfiﬂ A% B 35 B [ (Rokeach, 1973, p.422-428; Schwartz, 1992,
p-60-62) » U A JAHIZ Y S ED b o FI R A (R A Y 5 L E R

Erf'i o

22-6 JTSHIE D (A
Table 2-6 The ethical issues that consumers concern
TR
(Product safety)
7\ _Ef/l;l/ ] 5[
(Deceptive acvertising)
T
(Law abiding)
R TeLEd
(Handing of customer companints)
63, 2 e T R
(Philanthropy and community
involvement)

lﬁ} (GRUE= R SN Tt
(Past illegal/Unethical behaviour)
P
(Pollution abatement)

. : » Rl 2 e [Pl T

(Use of recycled materials in products)

Environmental B e 1otz . snrs BT I
SR = Iy i
concerns BRI 3 Sk

/- g S}
i SR

Business practices

(Environment friendly packaging)
T
(Waste reduction within the company)
B =
(Occupational health and safety)
BPHRT 2 - b
(Discrimination in workplace)
EiT RpH (E35:80
Employee treatment (Sexual hatassment)
£1 s
(Medical benefits for employees)
erE
(Layoffs)
PR VR ¢ Gildea (1994, p.20).
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PRIFSUEE Schwartz (1992) B -7 VARG |25 LR AR T TR > R et
TR N VARSI IS G PR A1 A
PRSI A TS S B 560 ff 2 TR

[P RYARY 7 8D » IFSFE SR SRR T AN B e S L TR =R
M 7 2E( (Basil & Weber, 2006, p.63) > R P | P AR R
i -

2. 51*4-?{#1 FYRER - 'F]H;Ej@ &3?;::&1‘%??],—3?%@3/%3%

AT RS R Rl R P R
JUHURE A FT”J tx

RIS RHIS S L s TSR i e
B EE AR R O R < TR OB SRR 5 SR
(Hawkins et al., 2004, p.293) :

A FEEE HGTSIUSIGL F T S RO T LS i i
TR RS PR EﬂﬁéWﬁ%’ww%i*%%@%ﬁﬁw
s FIHELESHG TS -

B. % l'%.":g[lé:%???ﬁlj%?g P AT S PR AT~ P L A e
Elfiféfﬁii_ﬁ‘}?fﬁ%’*’ FEYRGEERE, o (HEERFIS - 5 Lyﬁ TEVRE
RS AT T IR R YR RO o (IR
JRSELVE S o TR (8 LT RV FEfHR) o B 5 R LR R
%ﬂ?ﬁ*@ﬁ?@ﬁ?ﬁwﬁﬁmo%@%&w&p%@m,@@T
AR LR 8 % IS~ POREER kLR B RS
ARG o

C. =i~ 7% [RRASRZES 04 ) (PR = 0l J“fJ
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= et o TS O PR R IR R
E{J@‘ Z:f\;wlﬁ: °

B }VF"[ l?: 1 (Cognition) [? @ (Affection) == Hi [f1] (Conation) "= I[_”Fﬁ [
(Blackwell et al., 2006, p.396-399; Hawkins et al., 2004, p.295-299) - gs;p I ??;Vﬁg‘ﬂﬁj‘a"

7
H ST O T [’ﬁ AL - ‘[?@ﬁ%iﬁ]@?‘ﬂ%ﬁ“%‘ﬁ?@ﬁ?fﬁ# £
PR O B o MUPLRLIIITY SIS AR 5 RS 5 K I - S0

TSR F A~ A RV H PR GO T > 2 Ry S E
BSROIEET > S Al OREG S v

(it~ R IR e BNSR AT E‘%%gflﬁ’?‘/ ’ n%i/[[j“ﬂ‘fﬁk VT
?ﬁﬁiﬁjﬁ o [P IR TR AT Fﬁ%l’h"ﬁf ’ 77“ﬁﬁlﬁf?ﬁl[ﬁﬁﬂiﬁﬁ?%@??iE.\bJ/EfFiE
(Hawkins et al., 2004, p. 326; Jennifer & Gareth, 1997, p.395; Mintz, 1995, p.251; Zins,
1998, p.126) > || l%ﬁw;}gbw@#ﬁﬁh [’{,%Eﬁﬁ r o E Fﬁ%?’ﬁ%‘[iw R = f
BN E VAR Y8 o U1 Creyer A1 Ross (1997, p.428)F e s - fiy
[REARRAT “E"l'f“ SYFNMIYH D FERE SYFNT YRV » Basil A1 Weber (2006, p.63)
PIPrE E A Hhﬁzﬁ‘ Mt~ SpL PR IR 1Y P T S (25 R e A
EER J Crawford #[! Scaletta (2005, p23)- ﬁt'ﬁﬁ T8 VR B R RO g &
I B SO G 0 R+ B R A

R A PGSR B
BTRL Py 7 SR 6 R R o L TR R R
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P AP

AR oI E R PR S e R VR
[t - <4 BRI Y 1 S o (P 2 i
%%’%,w%w%ﬂdp%wﬁvaﬁt FT R AL RE S
PR ~ PIRISRET | AR R PO T VPRI
qﬁlg{rﬁ—‘ :

J J.k\ 3 £ 345 i
MR L R e <§§@§§§§§§%
e | T REEr e e

| BUERE
— > itmsE |

WEEEMA | IREEEEA -
et (B Bpe % BT

Eam—
BT
B
St - e | R

q‘aﬂ 3-1 ’Flf?;hi;ﬂﬁ%
Figure 3-1 Model of the research
32 B

AP RO FICB SR S R O
EETEBYE A RIS TR ﬁ[fﬁﬁtﬂﬁiﬂ i
S H B E BT £ T B L IV ST AR PR L

S B B BT U B S £ T héﬂ%ﬁfwﬁﬁuﬁwa

e, T }‘R’Fplz[';;r%}*@:&/ [E;r% o

ST~ i ~ RS R R W T R 15
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A Tl T*rf“%: TR T T B SRR ) W B S
BT wf,*‘E ‘ﬁiﬁg@ RV E B R

B. TIFNfTI SRS R R St R 2R
PSS 1 2 I R R AT -

C. TIFRfITHAAHSR RS =t o fh (2~ 16" (R~ i 25
PSS E RPN £ 1 2 BV A AR E Y -

S HET ~ REE AT SRS R M TR AR I

D. 7l 58 et sph s B R e | e Y i A TR B
HF 2 B o

E. [l el st AL ey 1y Y S S S T 1 I 2 A
YRV ma%%r: Bl

3.3 Ff:ﬁ%fr%?f

AP DEHIZONG o (B S e S THAT & R
(IR AT ERZ ARG - D FEETERfTH Y R OREE I g B 51
fﬁ by BN R Y 2 AREIRE - 2= JO G RN R Lt R - S ]
EUBENT Y B S S B e (VR - SV DI AN B e
B R 2 I RS SR -

3.3.1 iﬁ]’ﬂﬁﬁif%: PRI VPRI 9 Q1 B

Sy H TS H D ARSI EVR WS TER  BRR i
R BRI S A B 9 A R
PR DI R R 2006 I IS H Y TR TRV RI R
SRRV AR » 5B SRS R - }n;‘%ﬁll}é DR~
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B BT YR T~ PR Y

AR R ~ 3T

[~ S A RIS T 5 I 5005 EN Y H . 7 RS VR
SRR BT SRR TR B B PN i
2R RS B EAERS  FVE E Y RESEEIE -
’FPI”J“‘%;' i) i—gFl 1 I/T+¢%’\§ it “FJ TR /3F1 % AR Fﬂ%@'

*3-1 i ?ﬁ#f%:;”’ = A

Table 3-1 Consumer’s demographics and eat out features

R VR BT eSS Nkl J1H
i Nominal me ;ﬁ: Igggg
e - ST S
oot DOREEEDES
sppr O A s %@J@DF 2 pig006)
________________________________ [] ﬁéﬁ%ﬁimfﬁﬁﬂ[ﬁimé?”
we N Chigy Cptr Dipe Ao

Di%%% DHWi A5 e

RSl

v g
i\i _ (f;'F ! scale []50,001~60,000 []60,001~70,000
M 170,001 72 I = [J&s?

e [ 1500 7 I'J* | []501~1000 [ ]1001~1500
T Ordinal [ ]1501~2000 [ ]2001~2500 [ ]2501~3000

7][ -.AL lé'[ﬁ d

scale [ ]3001~3500 [ ]3501~4000
O )

(14001 5 '] + L

HIEFEEBEY Nominal [ %’?ﬁﬁ Dﬁ’y%f =k
D% REL Dﬁfﬁ' il Bﬁm%(zoOS)

ELp scale [T i

[ 120,000 7 ' }j\ D20 001~30,000
Ordinal [ ]30,001~40,000 [ ]40,001~50,000

i ju£7(2005)

% 15(2006)
i fu£1(2005)

% Hhig(2006)

33,2 AR o TR A

#3-2 Y S R EIRER

Table 3-2 The questionnaire of consumer’s lifestyle
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r

L[ 1TRe?
LR

S B RSB SIS A i)

I prefer consuming recycled products.

Fraj & Martinez (2006)

3G O ~ SR

I throw garbage in selective containers.

Fraj & Martinez (2006)

=5 2N R R BRI Y

I participate in environment conservation tasks.

Fraj & Martinez (20006)

 SETFOBHIER 1 85 R | TR

The current civilization is destroying nature.

Fraj & Martinez (2006)

SEBUR BT S frrsyfd 2 > ST
i

The environment deterioration will be
irreversible if the necessary measures are
not taken.

Fraj & Martinez (2006)

S * FRORHIEE I FLEPR (R BB
I worry about the human activity consequences
on the climatic change and act consistently.

Fraj & Martinez (2006)

-

%y %‘-7?_*— TP RIPZpu-N

I control the salt ingestion.

Fraj & Martinez (2006)

5 (e 2|2 By R P
I take care not to eat food with high cholesterol
content.

Tivadar & Luthar (2005)

BHETAPH R A7 35 1P

I try to eat food without additives.

Fraj & Martinez (2006)

ORI B E ,J‘JE@U‘F%}EI

If T happen to eat too much on one day, I eat less
on the following day in order to keep my
weight under control.

Tivadar & Luthar (2005)

TR R, » SHEEED AP R
It is more important to choose food products for
their nutritional value than for their taste.

Kesic & Piri-Rajh (2003)

AT T ATPIAEEE SR

I count calories to keep my weight under control.

Tivadar & Luthar (2005)

gl

S 'ﬁ “F‘t?f?? 1Sy

I try to reduce stress.

Fraj & Martinez (2006)

S T [ ST R
I try to find the balance between work and my
private life.

Fraj & Martinez (2006)

% f CH R R
Periodically, I check my health voluntarily.

Fraj & Martinez (2006)
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ﬁ%ﬂ?l JE ! LR
B

I regularly do exercise. Fraj & Martinez (2006)

25E T % 37 e

I try to take an arranged and methodical life. Fraj & Martinez (2006)

S LA P

Donate to cause-rclated groups Rosen et al. (1991)

% f S R BRI

"~ Belong to cause-related groups Rosen et al. (1991)

] HEETf S ey e TR

= Boycott products of companies with poor social Rosen et al. (1991)

;:i recode.

L B S iR RS IR RS

Firms who are extra ethical should do well in the Creyer & Ross (1997)
marketplace

S8R B N2 ) P U4

A business that wishes to capture a favorable Creyer & Ross (1997)
public image will have to show that it is
socially responsible.

FPREP RS R 4 #?”JELEE (7 [~ Fraj 71 Martinez (2006)./
P ;Hgfiquﬁ Bl RHGRT NS B SO L2 05 ﬁﬂﬁ%ﬁ PIEU
N FTJ S il (e ; S0 —,J—Hiﬁ Y ?ﬂf{ﬁ:ﬁ KEE 2 TR %L (Ecological
patters) ~ [HUSER 2 (Healthy food) ~ @’3&& IFi(Healthy way of life) ; H Jt 1g7 o Tivadar
I Luthar (2005)I'] % Kesic #! Piri-Rajh (2003)4- 4] = Fiﬁplﬁ'ﬁfg VR o
Tivadar 7! Luthar f3f]§4 5V & # iééj\ﬁlwiiﬁﬁjﬁtﬁﬁy B = r‘%‘ﬁpl RS T
—FAI’ 31" (Nnovelty in food consumption) ~ El. % ERER £ %T(Tastes of necessity or
luxury) ~ & % 5 lﬁi’i |43 (The concern with health) ; Kesic ! Piri-Rajh || S5 [5&E = Fr
ﬁi (Relaxed) ~ [l 5 = # (Traditionalists) ~ ! {* RUfE (Modern) ~ 1= Ei ¥} & l%? fif
(Concerned) - £ i b F"Tﬁ%ﬁﬂ* iﬁmﬂuiif[ IR B Al Tgrop iF’,F'J'FE?[iEﬁHIj/
i Ei(Activities)i@g}y > I'] Rosen ~ Sandler #{! Shani (1991)jH%¢ iBHE ”ﬁg’ﬁﬁpp JTJrTf
:Fﬁ [~ 5 £, F[p’ffCreyer #[1 Ross (1997)#”I[FJ“HI}H¥E B SEE "imﬂmﬁ“?ﬁ SRATE
TS L ) ?.\Vi}ﬁ\’]g’ﬁﬁLrﬁg(Wﬂhng to reward) ~ 5| A (Willing to punish) ~ lﬁfﬁl = Bl
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Elfo! 1% (Importance of ethical behavior) ~ [ﬁ ZEI = 8T H U |4 (Expectation of ethical
behavior)=~ )EEJE (SR 5 e rF’T i [ 7 Ki(Socially responsible activity) Lpﬂf"}f 553 FH[EJ%{ ]%
FHI1 > [f12] Likert 15 S7(Five-point) » [ FE5HBF 0 21 57 0% ks 72
ﬁ'ﬁ Fildig > T IRl rjﬁiﬁl.ﬂ R T?Eﬁfj’fﬁﬁl.ﬂ SN Tj[;*ﬁfj‘[ﬁjﬁu £y2

RIS R P2 ry RIS > TR i SRR T R R 1 =)

VR -

3.3.3 A BT H R

E NN il

Table 3-3 The questionnaire of consumer’s value

BT Fil T
H
onesty. Schwartz (2005)

Honesty. Shaw et al. (2005)
Honesty. Chun (2005)
Honesty. Kinnier et al. (2000)
E" ?‘Eﬁf"sf %_l

[~ True friendship. Schwartz (2005)

?n\;i True friendship. Shaw et al. (2005)

x

il Loyalty. Schwartz (2005)
Loyalty. Shaw et al. (2005)
RIEP -
Helpful. Schwartz (2005)
Helpful. Shaw et al. (2005)
B
Reliability. Schwartz (2005)
Reliability. Shaw et al. (2005)
Reliability. Chun (2005)
T =
Equality. Shaw et al.(2005)

Equality. Schwartz (2005)

£ A (TR

Social justice. (correcting in justice care Shaw et al. (2005)
for the weak)

BN

Unity with nature. (fitting into nature)  Shaw et al. (2005)

BT
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]HE

L[ TRS?
L

L

A Ol G2 E TR )
A world at peace. (free of war and
conflict)

Shaw et al. (2005)

AR T RS )

Broad-minded.

Broad-minded. (tolerant of different
ideas and beliefs)

Shaw et al. (2005)
Kinnier et al. (2000)

WA

Protecting the environment.

Protecting the environment.

Caring for other living things and the
environment.

Shaw et al. (2005)
Schwartz (2005)
Kinnier et al. (2000)

HE | N
Wealth.

Shaw et al. (2005)

A G TR

{F@ Social recognition. Schwartz (2005)
I'Lj Social recognition. Shaw et al. (2005)
i PG - )
Authority. Schwartz (2005)
Authority. Kinnier et al. (2000)
Authority. Shaw et al. (2005)
ER T - 5
Preserving my public image. Shaw et al. (2005)
I ED
Ambitious. Shaw et al. (2005)
Ambitious. Caldero & Larose (2001)
Ambitious. Chun (2005)
AR B
R Successful. Shaw et al. (2005)
fi:  Successful. Caldero & Larose (2001)
i Successful. Chun (2005)
T
Influential. Shaw et al. (2005)
P G RIE)
Intelligent. Shaw et al. (2005)
YR
Capable. Shaw et al. (2005)
Capable. Chun (2005)
Capable. Caldero & Larose (2001)

YI:WTLE:'% H iﬁﬁ'ﬂ‘i‘ﬁ I'E M ERE P& A Rl [’%T’:@?Fﬁ?i Caldero #! Larose
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(2001); Shaw Z7(2005) ; Chun (2005); Kinnier~ Kernes #1 Dautheribes (2000); Schwartz
(2005) V4 F o Caldero A1 Larose (2001)4¢ P p 142 ] (g it 8/ 5% 51 1% ¢ i
(Instrumental values)== [ % ]%’]‘ fi(Terminal value) ; Shaw <(2005)f![| i 73 l%? (i £
EI??i?l[ﬁj(Self—direction) . muiyﬁ;‘?‘[‘%f?ﬂ'@(Stimulaﬁon) . E‘}Iﬁ:ﬁ[ﬁj(Achievement) - g
= # (Hedonism) ~ 4" = & (Security) ~ [~ 2& % l'%]' ffl (Benevolence) - TF{ T % I’?J' fif
(Universalism) ~ 4 % |%"J' fifi(Conformity) ~ 5¢/%% ]/(Power) ; Chun (2005)4% & Wﬁﬂl
R R R R A > 53 BRI (Integrity) ~ [FilZE-<(Empathy) ~ J&#(Courage) -

H-IH 125 (Warmth) ~ 24-<[Y(Zeal) I?;,’ei EE EFU (Conscientiousness)= 4\]’%]' o

Schwartz (2005) %% £ ’FPI?JE FITT 55 ['ﬁ ZEl f?j i g £ l'ﬁ §# (Trustworthiness) ~ &7 F1
(Respect) ~ ?‘1 [~ (Responsibility) ~ % 1 (Fairness) - ﬁ)%% T (Caring) == ° X &5
(Citizenship)  {A~ P p] it * (B 55T ot (8 J o < SSFRE T ?V?—Fﬁi“;ﬁﬁ’
fﬁ SERAYH l"?f 5 55 By Hiﬁﬁi[ﬁj(Achievement) DR I"?f fifi(Benevolence) - TF’} il
f'%]’ fifi(Universalism) ~ fi ] Jf%]'['@(Power)D“‘*fﬁ[?'l P SR R ﬁ@'ﬁﬁ NG
BRI s o 7}LFL%B['57F}FJ%{P%§JFFII » {17 ] Likert &1 3~ Z75#(Five-point) © IS
?FE\JTEI"TI'EUE'Jﬁif[@%%ﬁ%]% 'T':J[z'f;{fm\gl Bla> " TER s TFigla"ERS 'T':JE[%IfJ’
Eifelg 57 f;}[z*ﬁfj‘g[gng E@?ﬁqu‘?’:[ﬁjﬁg@r‘g ﬁﬁ FIEp i r;’gﬁfﬂ\g@[g

RV IR T F = -

334 I H SR R T A VR B

£3-4 fIVHERLSEE R SO L B
Table 3-4 The questionnaire of consumer’s attitude to chain restaurant executed social

responsibility
2L R s
TR AR
Help solve social problems. Maignan (2001)

P TBIE Ve
Allocate some of their resources to philanthropic Maignan (2001)
activities.

S5 s TR A T

49



2L Al i
Corporate should purchase the resource from the Papasolomou-Doukakis
local area. et al. (2005)

BRI T (SR AR

Engages in employment diversity in hiring and  Papasolomou-Doukakis

promoting ethnic minorities. et al. (2005)
B PZE Lasis FRIF14.(2004)
R [ I R
L [t~ RS FLH[5I(1987)
AR P R
A 1R £ - FLH[51(1987)
@#'%@%ﬁ%}ﬂj fA'EEJ ElfJﬁ@J Ifll[l Eﬁﬁ Papasolomou-Doukakis
Keep the product price reasonable. et al. (2005)

AT D S M
Be committed to well-defined ethics principle. ~ Maignan (2001)

AEERRE AN IRTLEEA

W AR A

Infuse the conception of ethic into employees. Maignan(2001)
ERER T A

3
F1 Ensure their employees act within the standards Papasolomou-Doukakis
= defined by the law et al. (2005)
SRR T 1 DI £ |
R (SES T &
T 2 Iy ~ AR |
Provides an equitable reward and wage system ~Maignan (2001)
for employees
AHEREEFERI S H T LFHRRR
BT 5 FW[p (1987)
s, T B 7
| I N
S AL 7 - - Maignan (2001)
2 = 72 X
IELI bl el 7 T Y '?4 f! Papasolomou-Doukakis
Avoids false and misleading advertising.
" et al. (2005)
L AAERRESHT 2R
#i THVASEY o [N FalH[n1(1987)

SSE R R 8 5 TR
Always submit to the principles defined by the ~Maignan (2001)
regulatory system.

@%ﬁﬁﬁj\ HPITERI B2 AR EE i LH[1(1987)
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2L '*E | i

EE R Jclsf‘]% B M K ?-I

SE s
I T OERTF 7 H[p(1987)
5 qL DT FH[F1(1987)
T T a IS (R
Plan for their long term success Maignan (2001)

AHRBIP T W TP
Engage in fair and honest business practices in ~ Papasolomou-Doukakis
the relationships with stakeholders. et al. (2005)
;_I B JT-FF??] ﬁ{lﬁL_fﬁl EIE IR HIF
e
| o
PR
Control thelr productlon costs strictly Maignan(2001)
A AN
Maximize profit Ostlund (1977)
RERBI - (FFEBT A EEE
Society is better advised to ask only that Ostlund (1977)
corporations maximize their efficiency and
profits.

frF'?ﬁ ""?ﬁ*ﬂ‘riﬂ”ﬁzﬁ EVREA F “F153 FE G [AMEE Maignan (2001)E[|J?!7“/”H’FiJI
FEH UK B BRSBTS IS [ P B

s 'lﬁ B VEER 2 RIRAS W (Economic responsibilities) ~ % 5 (= (Legal

responsibilities) ~ fﬁ 3! ?‘4 [~ (Ethical responsibilities) == #& %‘, ?‘4 [~ (Philanthropic
responsibilities) > H-%¢ Fﬁﬂ%f R 2] Ostlund (1977) ; Papasolomou-Doukakis
Krambia-Kapardis #[! Katsioloudes (2005)Z"2# I/ mﬁfﬁﬁr‘f@’qﬁ BRI P A
[pI(1987)==FII4.(2004) L A A BT ISRE-FIE e 5 00 > SUATD) KRR A
ATt RERIRIT T RIES o ot BRI B S R L S R B KR
EFG =~ []meE'—Fﬁ [~ (Ethical responsibilities) ?\3? EFG [~ (Philanthropic responsibilities)
?;@?\EFG (= (Economic responsibilities)]I7f1 > IF%[ []jF i‘%:ﬂll » ffi "] Likert &%
S (Five-point) - [ FEFHE HE 7 LR % JfIES T2 R~ L
PRl TIRE s  PERRI  « T) TR BRI #EE?HFI PV
2615 ;ﬁ’r—:?}fﬁﬁﬁ‘?ﬁ E;{/—FE@ , TE}EﬁfJ’T [ﬁjﬁl.ﬂ £, E’ﬁ 7 Fg“[ﬂ /TJr%’TEfJ ~
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Table 3-5 The questionnaire of consumer’s purchase intensions when chain restaurant
sponsored philanthropy

7% Plaii| JIH P
p Ty
SR T RUA NG 1P : H
5 ﬁ?ﬁﬁ i&F”Y iﬁ@ ils ng Ordinal scale AT 2001)
R (1990)
Oppewal et al. (2006)
Ordinal scale ﬁiif 1(2002)

Ak

Tﬂ

SRS T ) 3 ‘*Jﬁﬂj
ﬁ“ﬁ%ﬁ FS R R

EEJE‘—‘F|J(1999)

Oppewal et al. (2006)
F A (2005)
SR TSR | A5 : [FAf 12 (2001)
lﬁl{fﬂﬁ i&p J?FI "a'*"j{LE'%i jJE Ordinal scale %T§I(1990)
ﬁﬂf 115(2002)

HE(1999)
Oppewal et al. (2006)
Ordinal scale 7<% (1990)

SRR r‘*ﬁ?u@ﬁﬁ 3 AR
FHR A P AE

ﬁiE %(2002)
Oppewal et al. (2006)
122 EmgET ) [ K 2
IE:& ;ﬁfﬁz;jw}j _,;g }JJ ; ng H:E Ordinal scale Bﬁiiﬁ gggg
‘ HFIHES(1999)

i@#'i%ﬁijj Jﬁ; ZJ P Ordinal scale %ﬁpfrppega(ﬂzgg?l) 2000
PR IR R, (1999)

SR (1990)SHERANSH R H 720 2 450 pORgTE] # et @ R IR~ 2 1
2SR T R %LME?%EE ; Eaakm(1999)#“[a&l PI9E S B s
VIR R sl BT R 2 SRR R g DT - IREY
REF P AR~ SR BURBGE - Y R R - R
Bﬁiﬁlﬁr(zool)ﬁﬁj’ﬁ_i ““”mflgﬁzigmr 153 8 2 TR ¢ T 3FIE}J '.;T‘*E);P‘Lj“;lﬁ <k
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k77 ERE&
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Iy EpEIE

FPUA BIGEN] RERA T 2 aS E RA (MET SR
Bh 3 (R AR R R R - e o R %@?Tgﬁﬁﬁ‘ﬂﬁﬁﬁb'
PR JRTNR PR ~ PRI - 1) ] il s A i
BRI AN ER SR EA T Iiﬁ%r 03 5 @R > 7] Likert BT 2750
(Five-point) - fi| & 5t R Frft | 58 o7 4 rTJIE}H rﬁﬁag\fﬁ\fﬁJﬁwf%}iﬁu\

L f:’l?ﬁj[p SR r_/[;ﬁ it tr,JEﬁ il j.gL T’ﬁ%ﬂ%ﬁ'fﬁﬁ?’ﬁlﬁﬁ’
T?Eﬁfﬁ\ IES E@:JEﬁfJ’T\F:’T’ifﬂ FZ%E‘EQT@% YV

3.4 PEEEY - BREERR AR

3.4.1 FEZR ALY

FPR MR A W RIS - A S S R R S
i I:JYF‘J‘&P'T_%*LE!EF%*FH F‘j}HF IS ﬁbd’f%é‘?ﬁ@?ﬁfﬁﬁy%ﬂ?ﬂ
AL Bl IR RS IOl o ST Rl 2007 & 3 £] 25 FIFIE 12 B
= 6%#*&@ 3%7 = MNBA = NS IS TR S0 by o 2o A E SN
R AT U HES F&%S{Lﬁfﬁj\%ﬁgﬁiﬁﬂﬂ VR ARSI S

I ET Fffﬁi?‘& 3-6
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Table 3-6  The questionnaire revise
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HIH B T ypﬁg’ai@ AR FERR R D3RR 2 Bl E
- % ﬁfﬂﬁ@f@?ﬁ(ﬁﬂﬁ?ﬁﬁiﬁw‘ FERARLNE - — Jﬂﬁﬁﬂﬁ“[ﬂ &3 TF“?EJI RIASES
0 AR ] Cronbach’s o [ BE il i i A Ao v = | 7 Fﬁfﬁl' ’L i Wi f— 3
IH:%EHE ﬂ[%‘ﬂﬁﬁﬁg s %‘;‘—1 ﬁE r fI—'EITE[E jﬁlrﬁ fl:ﬁﬁ ':[ 'F[ ka[ﬁ— iﬂ*lﬂ:@%
e FprRd [H@?fﬁ{' ST (2006) AR B =2 15 KLy 4[°F”If1@@—*ﬁg# Il
Cronbach’saffﬁ{ujiqui—riu_ e F’%"ﬁ (XA BARVEY[N Frr

Cronbach’s o g7l <0.3 —ﬁ [l
0.3 <Cronbach’s a I’;T'EWEI <0.4 -5 9’;
0.4 =Cronbach’s a {E{ I <0.5 —f’ [5
0.5 =Cronbach’s a {7E{ Tl <0.7 — 2L 5 [
0.7 =Cronbach’s a {75l <0.9 —>(’E¢~F j[
0.9 =Cronbach’s a {75yl — Jp

SN TR T g ié’g{ﬁ L /iff[fﬂ > FJ'[;EF'@E =YY
SIS B ﬁTJHﬁEFh [~ V=" Bl A9 Cronbach’s a f3 B\?‘[ﬁlﬂﬁ K0 %’E 3T
st L 3-7 2% 3-9 -

] uall _”*—”u
— o~ A~
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Table 3-7 Item and reliability analysis of lifestyle variable

PIIE= » PG il S

- 2 Pzl Pzl SEERGEGT SR IR
-H T R ﬁlﬁfﬁj i HtASsE V Alpha
fyﬁigﬁ_fﬂrm@@ﬁ@ 76.48 88.20 0.567 0.000 0.875
Sk IRER T A 76.64  86.49 0.609 0.000  0.874
i?ﬂi;ﬁ 11 t;up'zﬁﬂga&: 76.36 87.73 0.650 0.000 0.873
*rfguii‘% IAPIRRTEE 2636 s7.85 0.629 0.000  0.873
F6 5y s IR B £
9F”£, LA [ 76.79 87.94 0.599 0.000 0.874
El
e fﬁ’j Fh:w ViR E | g 76.20 90.85 0.496 0.000 0.878
25 E EEIRY E4 el 76.56 89.29 0.433 0.000 0.880
= *Iieﬁ%m Iﬁﬂ?% 15
9F[F§; B it 76.74 89.16 0.514 0.000 0.877
|
5l EAF R B 76.98 86.73 0.570 0.000 0.875
e JT“% ’K% 7643 - 8830 0.588 0.005  0.875
i Fﬁhﬂ T FT . . . . .
54 IFYFE 38 = EaELss
wfﬁz% ;, " [gzj”?,fﬁr 75.99 94.59 0.238 0.006 0.884
L RIRETRER
7y E"f%{?’l ﬁi“j’i&ﬂﬁﬁ"ﬁ}
i 75.81 93.70 0.326 0.000 0.882
= 677 B BV R
F R R i 76.78 88.38 0.580 0.000 0.875
F[ JEIF{J
g Ll fU'F'E 76.44 89.14 0.543 0.000 0.876
;fﬂ( L]
N
TG By FI[£R {78 EL [~
yff;;fg: TRPTEI Tl 76.54 89.82 0.463 0.000 0.878
| 3 ,”2:\ .\7! IJQ di
ﬁﬂg«gﬁg FUPSR 2664 8644 0653 0000 0872
S 5 A 5T I
ﬁ*g;iwyg' / 76.09 93.19 0.318 0.003 0.882
N XERVEE R SR
zﬁﬁ&l 7;?#' LR 75.71 94.03 0.341 0.000 0.881
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- AP ARAY ThI i i ARA
+ THSfh AR VHIBE S  Alpha
5=k C=EAl ’
& 3": r%' T 2608 so.64 0.513 0.000  0.877
=i B (G
MEL%E&#&%U 7600  90.15  0.603 0000  0.875
AT
‘l“ T :I:
WRBRATEREZRES o0 0 10036 0158 0513 0.894
el > 251y FJ%M—I
P GVERECENT  o5g0 o404 0272 0036 0883

RUHI

Cronbach’s o = 0.883

#3-8 UEEREIYHY BB
Table 3-8 Item and rehablhty analysis of value variable

R usS

PR e P e 2RI RaAfl)

PEUTHT IR

H N s ey Vit @R Aphe
S 8236  70.18 0.676 0.000  0.925
i 0 T ) 8249  69.39 0.696 0.000  0.924
N I#fel%“i = 8250  69.09 0.754 0.000  0.923

AT O] O ST ) 82.54 7223 0.395 0.000  0.930
%‘E'jﬁ S ﬂf' PEEE 38 7097 0.677 0.000  0.925
R 82.53  69.95 0.644 0.000 0.925
=l 8271  69.04 0.588 0.000  0.926
%@Eﬁﬂy% 82.81  69.70 0.540 0.000  0.927
[ 82.80  69.86 0.565 0.001 0.927
A - 8256  170.15 0.589 0.000  0.926
a1 8251 6851 0.715 0.000  0.923
i 8250  69.87 0.700 0.000  0.924
R @rgu g }LE 82.68  68.65 0.696 0.000  0.924
I A%f&( P30 9036 7168 0.630 0.002  0.926
RER - 7)) 82.63  70.06 0.654 0.000  0.925

I 82.68  68.45 0.714 0.000  0.923
iaj¥ﬁ9ﬂijt gl 82.58  68.53 0.796 0.000  0.922
gl 7z Sk 8246  70.48 0.661 0.000  0.925
Y RIS 83.56 7139 0.278 0.007  0.937
HRdC 82.66  70.05 0.566 0.000  0.926

Cronbach’sa = 0.929
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Table 3-9 Item and reliability analysis of attitude variable

- L MBRD HIEEY FRAES PIo L HRE
i TR BEY VHBE WS Alpha
%@T@W’W@%ﬂmﬁ 82.00  44.96 0.278 0.005 0.838
s HE 8113 4566  0.400 0.000  0.832
BB T ,ﬁf{:g;; ;
BRI [%F“F"}H}ﬁ 8153 4491 0375 0.000  0.832
X JEEp ;H [THI AR
ﬁﬁg% AEE = R o s 4461 0.466 0.000  0.829
"/
RIS T RIS LK K 8186 43.66 0431 0.000  0.830
B | l%ﬁumgl[aﬁ 8125 4449  0.444 0.002 0829
EORET SV S A 8111 4519  0.448 0.000  0.830
BRSNS P ULRE 8104 4606 0345 0.000  0.834
B e J@J/?Ef >
L 8129 4451 0.307 0.040  0.837
LIRS P
R 4_,#21‘ TP SRS
ﬁﬁlj PHEATT AR grag 4307 0.572 0.005  0.824
[n}
B |
ks J\JIFJ CRPEHATIER 190 assi 0250 0000 0838
SR TH ol3 [ NEES A
ﬁﬁ*g’i%ﬁﬁ SR 81.64  43.80 0.471 0.001  0.828
SR e e 5 R S KT
ﬁ’ﬁrﬁ‘ PRI 08 4453 0.507 0.000  0.827
u@wr
S T R [ E S b U
e F:TN TEAVE T 50 418 0.600 0.000 0821
ié%%ﬁﬁﬁé? L GRS 8116 44.19 0.580 0.000 0.825
SR T TR 1 i—sl_j;,ﬁ (S
Q%I‘;fﬂ,f! BRIREAT 006 4246 0400 0.000  0.833
e L
ﬁilﬁ%‘r" 15 [SE] (Rl
ﬁ’%‘; VIS o) 50 440 0.542 0.000  0.826
S B ek =8 o @ 7 1
ﬁﬁ[ﬁgf} gt 'ﬁ = g6 4402 0226 0.000  0.848
ilﬁ‘ﬁ‘ R \—F 7%{
gﬁf LN B 121 4344 0599 0.000  0.823
ik Wﬁi
ST B DI
LT o (ERECWDEE o 08 a5 0546 0.000  0.826
"FI

Cronblach’sa = 0.838
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R PRE G Hlﬁ”ﬁﬁé (1718 sl 1 AL E‘F-E*”F"E*i#“ﬁ'“ﬁ’5‘(’b
T STHEGINY R R o PRSI E ] ELA

AT AP R S AR R - P
A 7 FIESAIER T SN L (RIS TRE R - T TRBEIvR b A g S oo
BRI NE RO RT R S Y ﬂtgﬂﬁﬂﬁ
RV PR = S R A T PR AP R e R
[T 2 HSES (R F{HE s e T 1 st

F3- 10 [l sEieRIRE D1
Table 3-10 Questionnaire sent out location and quantity

[Pl 35 SR fEﬁhk[ lﬁ

[f%2] e P - IR
HH FF?J['E] IJJBT IJJE‘V‘ "‘F‘;{‘FE‘F 153 P [ 5(
Sl 453 500 100.0% 1,514,825
S Bk g’ﬁ_ e 10 10 1.9 % 29,001
B 1w p Ve 36 39 7.9 % 119,233
TR TR 53 61 12.2 % 184,132
Al 6 iﬁmﬁﬂ[ﬂi‘ 50 55 11.0 % 166,320
gﬁl\ﬁﬁﬂ[%el
= N s 105 118 23.6 % 357,516
1 =ylg
PG PO 15 19 3.8% 57,821
A2 B Y g 10 10 2.0 % 30,106
A TG = Ryl 58 63 12.5 % 189,712
FijEEE S PRy b 60 66 13.2 % 200,582
B EETRRE 10 10 2.0% 30,152
‘| -k Y Ny g 46 50 9.9 % 150,250

Pl S P S 2007 5 28| [ S [T ) R
[IBERRE R TS 5 KR 2007 F 4 F| 1 = 4 F] 8 [IIUR] > Wt mpé?ia#ﬂaa
P SR TR S RO 55 S ) P R S R R VeSS
e Tl Ry S AR S PR i{g;l/%‘a[ﬁﬂ » HIVH S 500
by~ R T ~ 30RO ~ I YRR T O TR IR Y 47 1)
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LISIE TR VIR S 453 () > FERLA 3410 ¢

3.43 TR Lk

Tt FlLﬂ%j UESHE s 2 Fﬁj%f % > ffi*'] SPSS 12.0 for Windows W%ﬁﬁ?ﬁ%ﬁf&
PRI 7 PRIV SRR BRE T IR SRR TR R 250 IS
RS YR > AL s 5[ [ -

Il

A. 5% 73 Fr(Reliability analysis)
I'] Cronbach's o fififu Bl

-

—”ul
%
_”K'
g_’h
—l
e
-
K

B. it 5% 5 (Descriptive statistic)
FI| P e R R B FRSF 153 B3 il - T g s 5 5
AR ~ IR A TEIRRIE T i B o g
EF A T Eﬁ?ﬂﬂwﬁﬂﬁ%*&ﬁ% L5 TS -

C. B 157 t A5t (Independent t-test)
EUIR0 = IR 5 FURBCEI Y bl Ad gl =" L 57T > (AR R
REIR A T I RIS © R O [ R
LY R R B R S R R B
[ ?ﬁf{]'ﬁl\f W SRV D 2 B,

D. HIp="Ag g B #7(One-way ANOVA)

I PR L F A E’Eﬁ‘ﬁﬁﬁjg’@%$w
EHIEPRC <R FORE T ([l - PR R S R B
S A B VS - [ Sy ﬁﬁﬁ,bww@@%m
%Woww:ﬂﬁ%%ﬁﬁ’wgm&M%gh CEIROE o EE
AR T T O S R o

__U

E. @ (Chi-square test)
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PP P RIP S FESAE RG] BT - 2B A SR S
FIE = S LSRR R B Y LR G ST R

[%/Z 53 #r(Factor analysis)

N i L TRER a E e A 2 A N G E S & 5
USRI » [ = 7 U el A R S ey - ¢7Fp:r:
SR P ST AT SO B R O L R
RIS FE RS BIER 1 20 (R8T 4 TG - 1
1 20 [[*Fﬁ SRR 2 [Wﬁplﬁdzﬁﬁ s 35@]}1}\ 22 [[aiflLﬂ TERED 4 [ﬁﬁglﬂ[ﬂfﬁ

. ﬁ']%f%ﬁ #r(Analysis of correlation)
I'} Pearson i ﬁ'FTAJJT’?ﬂ\ R 8 Sl S 4;?%%’?% ERA
“ﬁ@[ | W& jf‘}ﬁjﬁ"%ﬂiﬁ P Vﬁlﬁﬁiﬁ@

. 3MH5E 5T 7 (Analysis of regression)
T"“J%ﬁ_ ! i%)ﬁ’ﬂﬁ ﬂrrﬂ+j—1§_£é[%F‘ n?fﬁﬁfj EJ/FJE@ N I,E
A~ B FUT‘E'FT«J*E@ o g s~ PRSIV S
£l -
._’_f

& $857 Pr(Cluster analysis)
STl F”'ijf/\?@“'”*ﬁ [ AP TR PR
A R T A5 A M SR (L [l S P ST e AT
iy P SR BRI S PO il R o B - Jﬂgﬁj PRV R 5T By
Ko - BLEEE R B AT EUVELIHE R R BT 0 R R BE0)
Pk o I') K-means & #8557 ﬁ'zﬁ“'J » AR K-means & 55 47
1R ST R Pk o0 Py JVERpu g [ GBS BRI AT
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g S B RERE 53 AT U e e AR B S SR BT 2 R

IV *é'*":é‘trﬁfi Y BIEERYAR o O DT DR R R TR E ) W
HESERED) N MR R R ??E!ﬁ%ﬁ GRS R Rl 5
FIEER V’FE"‘%#—*‘J I*E&m1E DRI ST - SRR R AR TR A
B P L SR R fﬁﬁﬁﬁﬁiﬁj"é’#ﬁw{,ﬂ/ Z B

41 BB R AT

P 500 (I - s SIS 453 15 [ E S S 90.6 % -
B+ SRS ) — AR IR 2 D] (ST B[S A SRapsEand -

SPPEY A TR AT < ST A S TR R
ST IR E T A S T Y S

AA-1 BARIE

Table 4-1 Consumers’ demographics and eat-out features statistics

“f I Fib % HOBY R %
[E3 il IS g PR
bl 49.4 Sl 30.0
¥ 50.6 1 70.0
G F B
EERIE 0.0 16~20 755 7.9
EUE 1.1 21~30 %, 41.9
[yl 14.8 31~40 By 31.8
EJJ%:[ 18.3 41~50 % 12.8
5 55.0 51 )] F 5.6
A 10.6 £ &
RN E =S 28.0
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i 8.8 oz E ¢ 6.4
20,000 7 ')+ 24.7 FISIaE ¢ 3.5
20,001~30,000 25.6 (B2 7.1
30,001~40,000 16.6 R 4.4
40,001~50,000 11.7 A 1.5
50,001~60,000 5.1 a5LfA 0.7
60,001~70,000 2.9 GURSE 11.5
70,001 7 '] F 4.6 ﬁji 3.1
TG asdE S ER 0.7
=0 0.4 FIEi 2.0
500 7 I'J 7 13.5 RE% 2.6
501~1000 34.9 GESL 2.6
1001~1500 21.0 g 18.3
1501~2000 9.1 S 2.0
2001~2500 6.2 E U 3.3
2501~3000 4.0 o FOf R
3001~3500 3.8 AER 16.6
3501~4000 2.4 f ;rl?ﬁz’% 8.6
4001 7~ I'| = 4.9 ES 19.2
Bl [ﬁJ:EJi 41.1
FHREY 11.9
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229 P17 50.6 % > BY¥ A PIRSEL 11 15 BRI o A PR E 3
T%‘@[?HIEJFI'EJ/E‘?L'&ﬁﬂ/ SR PREIEL 3 0 7 0 STIE) 136 & 317 [iRE ﬁ(ﬁm—epﬁ'y
BA L 30 %% 70 % 5 F Yo T PUSEY 453 (3 E AR A U T T 21~30
B[ 190 75 il PfY 41,9 %FE 287> HIOVEL 31~40 559 144 FRECH (2 fRFY 318
% 1 PR R G SRR 249 iy’?ﬁf I 28 }4@&%3@ 55 % » &
ﬁ’mgﬁ[?ﬁ@?ﬁj 83 fib > ['ﬁ18.3 % o EIER(AST- R 128 E ) 67 ['ﬁ14.8 % > -
FTL| KL A8 1 f1710.6 % s FPIBR T T R OB ) R
WY S U127 B3 0 (3 Y 28 % 0 BV ERSRE (19 83 [T 18.3 %~ HIEY
952 55 ~ i 203509 32 [ 2 SR 29 DITRIGT 115 % ~ 7.1 %2 6.4 % & ffid *
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Susan [ Shawnta (1997, p.414)F4s i At [ - :,EI Fruelv PR 57 Tirrg,ﬁ
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PORT) ) PR SRR B S AT € RO H BB ¢
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Ffé‘] FJEI I—EIXIEEJE/‘E j:A’éfﬂ l—~F|J J“[ﬂf,j[fk 'éfﬂﬁlgﬂ‘i/ j: 'iﬂ‘ﬂ E?FEEFF’II
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Table 4-2 The t-test of sex on purchase 1ntens1ons when chain restaurant sponsored

philanthropy
PoOH g i PG
BUALINE 3.97 4.10 -1.850 0.065
ki 3 3.80 3.94 -1.894 0.059
ez el 3.93 4.13 -2.691 0.007
P 3.67 3.93 -3.174 0.002
By 3.71 3.83 -1.599 0.113
BT 3.75 3.62 1.653 0.099

F4-3 RIS SELEE BRI S P 2 A TR R
Table 4-3 The t- test of marital status on purchase intensions when chain restaurant
sponsored philanthropy

- T 15 : o
o - tfii p (Sig.)
iR

BURLGE 4.17 3.98 2.349 0.019
T 5T 4.07 3.79 3.443 0.001
5}2&%&@‘?& 421 3.96 3.055 0.002
P 3.99 3.72 3.161 0.002
Yy ﬁ;ﬁ 3.89 3.72 2.076 0.038
(R 3.80 3.63 1.830 0.068

AR D 1 43 T R, Y S H SO R R
TEJT rﬂ FETTV 2SRRIV B B SRl R
Ut AT e~ TASERIE T RPN = ri&‘“d’iflﬁ% AR
Edomondson (1992, p.Z)TF[H‘:?, = 5l ’?‘/if%‘ PUENAYE D S [ R RY
= ’«[‘J [15 L[tﬁ e éﬂﬂtriﬁglyﬁlgﬂ ) t[F[lulﬁsgﬁ[ﬂt ﬁfﬂ; é;'ifm;&
VRN o EPE K‘\i RS BV P 7[?7313[375{\%?“)14‘?54&'/ 73 PN
¥ ¢} Edomondson E’?}’ﬁﬁﬁ;{/‘[ﬁ% R R A [
@ﬁ“éﬁ%ﬁﬂfj?ﬁ RSN st el =g = R Eﬂ%{f&f%ﬁh}fﬁ k)
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FAPSEBIEEDY -~ i Pl I O S SR R G O Y
e iﬁﬁ%@fﬁﬁﬁ%%“ s [N E'ﬁ%ﬁﬂ‘(:ﬁﬂf‘l%ﬁﬂ&?ﬁ?ﬂ ’ Fﬁfﬁ',i&%!é";%&
el e i S e N TR [’ﬁirﬁ SR ] P fﬁf@ﬁﬂ/?ﬁﬁ?‘gl@ o
HA-4 PP SISO BRI 0 2 GRS SR R

Table 4-4 One-way ANOVA analysis of educatlon level on purchase intensions when
chain restaurant sponsored philanthropy

T T AN RGBT TR B R

B[ 4.40 4.00 4.20 4.00 4.00 3.80
E"JH S 4.22 4.18 4.25 4.07 3.96 3.88
Ejf_[ 4.00 3.80 4.10 3.84 3.76 3.64
K 4.01 3.81 3.95 3.73 3.72 3.66
i 3.96 3.90 4.02 3.71 3.75 3.60
F il 1.476 3.218 2.158 2.480 1.210 1.024
p [l 0.209 0.013 0.073 0.043 0.306 0.394

EFHR P T RFF R ‘95"55?{&&@%3%%?#5‘1’77\ IESVES
%ﬁflgﬁﬂ DYATYSEVRE o RS P AR B A T B 3 B T T 8
A TRFHET D Jéfi?ﬁ%rﬂi"ﬁ&'%ww&,pj AN Hgﬁpﬁﬁ
IRV p[ 1 = vV -

#4-5 zﬁmﬁ%@éwwm 2 A P AR [N A B A

Table 4-5 One-way ANOVA analysis of age on purchase intensions when chain
restaurant sponsored philanthropy

T T BUARE Rl B PR B R

16~20 m%(a)  4.00 3.83 3.97 3.81 3.83 3.75
21~30 mu(b)  3.97 3.78 3.93 3.74 3.74 3.67
31~40 m(c)  4.05 3.87 4.06 3.81 3.67 3.56
41~50 m%(d)  4.10 4.03 4.21 3.84 3.88 3.83
51%) H(e) 4.40 4.28 4.32 4.16 4.24 4.12

F il 1.846 2.963 2.429 1.424 3.172 2.703

p [l 0.119 0.020 0.047 0.225 0.014 0.030
Scheffe e>d,c,ab e>d,a,b,c e>d,ab,c

FEIRHED A A4S AL TR R RIS RPN R T

FERT 2 gL a:pﬁfﬁw B B3 AT TP ST
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Wiy~ PR ) T IFNREY ) SRR SR B R
S LA E RTINS R g RN TR R e e
EEGA L e R = iflgm Eow YFIE*JJ ] 51 F&JJ /g'ﬁf)'ﬁ{j/iﬁ\ﬁ@ﬁl R
in/\ﬂﬁ%ﬁ;éﬂl aha ’i}i‘ﬂ }-;‘L‘_F”L F —F [-Ht 51 ;—r‘y‘I N |/’.T=h @%Fg ’ébiﬁﬁ&j IE ?ﬁ[ []J
GG F ISR > Rl NI~ W U FEpe) SERD IR
EE ﬁi%ﬂﬁ =y Tﬁaaﬂ' J Tk é’i%i%%%fg&ﬂ%ﬂf%ﬂ%ﬁﬂj [ & iFIP{’E‘aIﬁL'E&
VPRRRAETRE- IR D s R R P SRR O - 1 i ot )
YR E Vg SR I ] PO ey e e -
Fo4-6 B HLUSERRPTD S P 2 min PRI R T AT

Table 4-6 One-way ANOVA analysis of occupatlon on purchase intensions when
chain restaurant sponsored philanthropy

T T BUpihE RBaH S Py BYnE B

T 4.06 3.81 4.02 3.80 3.79 3.72
ﬁfﬁfﬂi 3.97 3.83 4.07 3.76 3.69 3.66
“E 4.06 4.13 4.13 3.69 3.81 3.81
4.28 4.03 4.34 4.03 3.88 3.69

Fﬁq—a i& 3.75 3.70 3.75 3.45 3.65 3.60
T 4.00 3.86 3.71 3.57 3.57 3.57
2L 4.67 4.67 433 433 4.67 4.67
INSE 3.96 3.88 3.88 3.81 3.85 3.75
iR 4.36 4.21 4.36 421 3.93 3.71
G ERR 3.67 3.67 3.67 3.33 3.33 3.33
g[ H${ 4.32 4.05 4.53 4.05 3.89 3.42
4.00 3.75 4.08 3.92 3.67 3.75

rﬂj£ I 3.92 3.75 4.00 3.58 3.33 2.92
3.99 3.76 3.93 3.73 3.69 3.71

%i‘é: o 4.22 4.44 422 422 4.33 4.00
F 3.67 3.93 3.87 3.60 3.67 3.60
F i 1.241 1.268 1.594 1.220 1.152 1.149
p (il 0.237 0.219 0.072 0.253 0.307 0.310

NS L s B N TN < TN K (el
A P PR A el By AP i SpL 0 S0 R 2 B > MR T ISR RS
M S SR AT P T IR 2 i A RS el
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Table 4-7 One-way ANOVA analysis of income on purchase intensions when chain
restaurant sponsored philanthropy

T F AN RBa BB P B R

=Wk 4.10 4.03 4.00 3.83 3.73 3.53
20,000 ~ ™A 3.99 3.76 3.93 3.72 3.73 3.71
20,001~30,000 3.97 3.84 4.01 3.73 3.77 3.67
30,001~40,000 3.92 3.77 4.05 3.81 3.79 3.60
40,001~50,000  4.25 4.08 4.15 3.96 3.87 3.81
50,001~60,000 4.26 4.00 4.22 4.17 3.87 3.87
60,001~70,000  4.08 4.08 431 3.85 3.85 4.00
70,001 ~ T F 414 4.00 4.00 3.67 3.62 3.52
F il 1.302 1.561 0.853 1.231 0.340 0.908
p i 0.247 0.145 0.544 0.284 0.935 0.500
I < AR ] T 2 i i e

f’§WﬁWQ%@@mﬁﬁﬁraﬁ%a@ai’@%Jﬁﬁﬁﬁ’TW”W
- I/A'éfﬂ%ﬁﬂlﬁz_&'%wnﬁ ’Flj [r[ [T ﬁ%ir[gﬁp J?Fljfa‘ﬁ:%f)LrEfgf“d—ijt H[ =
R -

F4-8 G AL RBP4

Table 4- 8 One-way ANOVA analysis of the sum of eat-out money on purchase
intensions when chain restaurant sponsored philanthropy

T AR et B PR B

=4 4.00 4.50 4.50 3.50 4.00 4.00
500 7 ') 4.00 3.97 3.87 3.79 3.87 3.69
501~1000 4.02 3.82 4.04 3.84 3.70 3.61
1001~1500 4.09 3.92 4.20 3.86 3.84 3.85
1501~2000 3.85 3.93 4.00 3.73 3.83 3.61
2001~2500 4.04 3.93 4.18 3.82 3.86 3.86
2501~3000 3.89 3.67 3.56 3.33 3.50 3.50
3001~3500 4.53 3.94 4.18 4.06 3.82 3.88
3501~4000 4.27 4.09 4.18 4.00 3.82 3.45
4001 7 I = 4.00 3.59 3.73 3.55 3.64 3.50
F il 1.268 0.936 2.120 1.214 0.717 1.041
p [l 0.252 0.493 0.027 0.284 0.694 0.406
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o RPN SRR B A AL A BT R A B o [ T SR
SFIEREEY ST REE L B o i) Scheffe 138 5 51 i Rl » AE BT o AT
%ﬁﬁ*g’Wﬁﬂ@%aﬁ%aﬁﬁd°@%35@£ﬁ’TW%ﬁ§ﬁwg
F' +T1i"laf_-’ﬂé'%i;&y?”bf[ i [ﬂ JTERT Y 2% F[E*JFU?F' ‘é'ﬁgLEIE?‘&fwt AT
HURE o
Fo4-9  FURITIRERASE R S T 2 G R R AR L A

Table 4-9 One-way ANOVA analysis of information source on purchase intensions
when chain restaurant sponsored philanthropy

BB BURMAE s BESIEL @AY 2V inE R
l;} ' 347

?’ 3.97 3.75 3.85 3.64 3.64 3.47
*1—7? 4.21 3.95 4.10 3.87 3.82 3.82
%% 4.11 3.98 4.15 3.95 3.86 3.75
H S/[ :Ji 4.00 3.86 4.04 3.75 3.77 3.76
*ﬁﬁﬁ'zﬁﬁ 4.02 3.87 4.02 3.87 3.78 3.57
Y [EHT 4.00 3.92 4.00 3.92 3.75 3.50
F {fl 0.720 0.778 1.177 1.392 0.651 1.685
p [ 0.609 0.566 0.319 0.226 0.661 0.137

PGV AT I 5 ok AR 8 B T 2 g
‘*ngfﬁﬁ“&{bﬁl@f » AT P A B Bl ﬁéﬁ%&i”f%ﬁ'\%@%r:%‘ﬁ T WA AR
o T O R H S R ] IR S SRR

RS GL p1 3 RRE

43 EARERE - HRRIEEREEY R

431 B IR P

R ATAEHS I AT S R O R [k
uﬁrﬁmwﬂpﬁWW%ﬁ’1HW§w#? ﬁf&a» T R

A. N5
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BV LS A SPRIRAR 1452 1y P18 5 KMO 455 Bartlett
SFEWEE > T PR AR o SIEQO06) i VAl T R B
(Kaiser-Meyer-Olkin measure of sampling adequacy; KMO) ififiv = - s Z{[ff]
P~ DU REPRL i 3 I o S AR

0.90 I iy 137 Pk T

0.80 1| F3 1mw S

0.70 I'] F él IZIJ1&:I_‘[:—H S

0.60 I'] Fmﬂ Fl‘wfﬁu—:[ﬂ ST

ijJFjﬁ[wrﬁH ST

osmymﬁﬁ%ﬁp7ﬁﬁiyﬁH

.lqﬁ%\l@*ﬁ J‘_HF[ ﬂr[ﬂa@ﬁ&&é%@ﬁT#ﬁ% ~JVE FJ Bartlett =
B RS 3992.8 R B, < H%?E#ipﬂﬂf%@rV i
2 KMO i BIE 0910  BIFIHELE 1 - joU=H 28 5719557
7[#? o

T TAT{EE o FRE 2 AT SATEEEVAL I T o R S
[Nk > 238 P G fEiEi(Orthogonalrotation) /-4t i 1 1 (varimax )i -

T fﬁ@ o AU Nunnally (1967)% Hair ~ Anderson ~ Tatham !
Black(1992)?F|L[' Cronbach's o /T#% 0.50 = 0.80 VREFHAF oV ad
[l gl [J}E'[%@Z’Eﬁ'[r,@ £]0.900 » [fif T[E‘HUP"‘E‘%’%F'L/ IFi 5T IS
CUEPEE ) HE0.888 5 T HSHITE ) 32 0.806 5 T 2 2 T
HE0.762 3 TREFVFSSAR ) HE 0.719 0 S [Eh g -

RESAE

SEESPSS 12.0 3% 5 Pk ST HE] 4 (WP o SEF KA RS
BY 62.5 % » ZRFEZEYIA 4-10 -

HEPSR e 2178 0.5 [ AlTZR A IRIFREE A VRS RIPS S S A
%gﬁgﬁq, Sl S S0 00 5 I B PR (LI
2000) » i AT RN RGE T TR o PRI FI R TS 05
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Table 4-10 The factor analysis of consumer’s attitude to chain restaurant executed social

)

responsibility
2 ET B
IV S jfflﬁﬁ BSEIEL a2 H AR
= s Gl L]
i@#r%’iﬁ’f@%ﬁ%ﬁm R V? , 0.758 0.198 0.069 0.026
@#'%%E*?%F PUCEREEE S 1 0720 ¢ -0.036 0371 0.151
4415 B T i (M E E E
HF f’%l | ""ﬁF WYBESL 0720 | 0109 0206 0040
l : i
i@%}%ﬁ*#}ﬁ S S B 0711 0248 0.094  0.127
SAEEREME TR ICRBOYERE L 0710 § 0372 0.047  0.026
PR AL Y (e ﬁﬁiﬁmﬁgﬁl[ﬁffﬁ 0639 | 0322 0.003  0.190
SR BRI AR A G 058 0382  0.104  0.119
6125 (A B PR T~ A 5
Lt %flij B < A 0565 1 0353 0311  -0.011
BT Hﬂﬁjlﬁ : !
@%%@7 T T DIREDALTE & e |
S S 0546 | 0324 0047 0002
S R e | E YR 0224 0791 | 0253 0051
SR s [‘Eﬁ& AL AR 0358 : 0.719 | 0.194 0.069
BRI [ RIS 0338 1 0.669 ¢ 0.164 0.148
S e, e I i 5
L ?figﬁ R AREGE YR o0 0144 0799 | 0.039
SE VR B 5 TS i iz
i e Sl S 0314 0192 10728 1 0.070
SIS R o 8 ti | |
RERRRRIE R ERPE AT 0000 0253 | o708 | 0227
AR T s T 5 gl Ul
ﬁ"ﬁgﬁ TEA BEAER 0500 0007 | 0501 | 0335

\—\,‘

A “ﬂﬁj RS FAFNER <[~ 0133 0157 0025 | 0827

ﬁ%l%ﬁ%%ﬂﬁ s F@i‘ﬂfﬁ FEifR! -0.086 0083 0257 | 0.805
b by TR e 7 i 0481  -0.058 0220 | 0.637
i & 4909 2477 2471 2.031
Cronbach's a 0.888  0.806  0.762  0.719
iR B (%) 25.8 13.0 13.0 10.7
A RS B B (%) 25.8 38.8 51.8 62.5
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B PWV R ERUREN T NS - R
P DI e BB T R BRI R IR
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;ﬁlﬁiﬁﬁ\@“‘l‘ﬁﬂp PRI AT R R D

RS & AT (S E o [k b B0 .s’éé%ﬁ}"ﬁﬁiiﬁ“éid'

+#ﬁ%%@%ﬁﬂ[ SR (0 A RTES) 91 S P g
BE o K ﬁ,JAH{/IE‘ riif,thlﬁfk_mJ (Obey the laws) ©

AR EIENEY 13.0 % o HUEp 3 [RHEHIEIST W] R e B R e e
MR - SRR T (SR A B E - e
g = L TPSORFE « Pk e 1A 0.5 Apnl VISR g,

WRRER BRI E R P 00 TSI R ) (Assist minority
group in getting job) °

AR BN 13.0 % o HUEp 4 [[RREIETT IR B s Sk
‘[‘-FrﬁA % EE@ I—L I%U?'i) ﬁ&[%%ﬁgjjrlﬁﬁ Ju ke J——r-‘r-{*%“ll AFAS IH:.&'%
F’E[fl [E‘ B R RS AR AN S R R s e e g g5 g AL
fl*lETJ [ o Wﬁﬁlrﬁggfﬁiﬂ\ 0.5 > il | I”igl%%’?ﬁ%ﬁ/f S
E"E"ﬁ? %TJFE&:FTJ EEL= Ffb LIS A FTJ [, (Public welfare and

relation) °

e
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Ff A e PSR R BT 0.5 AEEOREE L R R L

&

AT B 2 A R £

HA
-

[F[J | (Performance orientation) °

432 [~ % EIERH) AT

FATASTS 5= JO PR A RETERRRE T PRI o AR R
éEUO&W’quﬁmeﬁﬁﬁplMPyEwJM% TR A E 0.846 rﬁﬁ&
FERE 20 1L DR 47 B S 0.814 5 T JERCEIS [T, 3 0.532 > R
T RO (E g Vg -

_”Hl

A. Pz RTRE

R R Fj |fERE AV Bartlett SRE A H R £ 3223.5 3
HEE Y KMO Atk ERE 0 ﬁ?%{%ﬁf[wr‘[ﬂ < I T o B
) A [T R PRk L 0.5 VRS TR 13 1
EEr59ﬁ?Eﬁﬁﬁﬁ$§JﬁﬁTJ‘?T2E5rf¥E [HEP G R SV 19 TS
e RS B ORI o FRENTROTAT IV
é%{@J\ﬁ”],?{p HEIPUR P o AR RIARRE B T, 582 % 0 J[I% 4-11 »
R I PN o e B EERAMEARYE B @) iR -
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Fod- 11 R 2 ERIRRNER ST
Table 4-11 The factor analysis of consumer’s lifestyle

[R5k fe B
SR, EEERC St WIS AR R

S S

yfﬁﬁﬁw[ﬁ%wﬁwﬁ% | 0783 | 0.090  0.083 0.157
&fzmjﬁﬂw*ﬁ . 0.778 | 0.071 0.074  0.081
>f1mﬁ%m{wyr . 0.749 | 0.014 0.230 0.091
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A ks 7 i
I,ké\é’ 7:,’:\ ,’\,:[JE'? /j'[fj‘ﬁ‘ﬁ E I
ﬁy@fgﬁa THEURAPIOREL 677 | 0233 0196 0107
f%’ﬁi}ﬁl”]gpﬁ' I 0.668 0.195 0.051 0.133
25 e oAl lfum ?**JWJ | 0.635 0.278 0.116 0.055
R R !
EJJ%EFM%%% jmﬁ e 0.119 0721 | 0.157 0.182
S REAORAE R R LR 0.098 0.715 | -0.061 0.056
ANRRURIATY ?JT;‘;MEE TR 0074 1 ooess | 0009 0.0
[’F‘EJ[’"J’E@LS ' ' e :
AN [[J 5 T ELD | '
g Zf”i PREREEREEN 0007 | 0667 | 0076 0.040
g ] S B 2% R R U |
QQF%“ TR PR AR 146 0.637 | 0.152 0.048
Fy e i %T%iﬁ[%m#ﬁ@%ﬁ 0.384 0.543 | 0273 0.136
Z70 Pl R I~ PRI 0.250 0525 | 0259  -0.115
TG s Rt D‘%‘%\ﬁﬁlﬁf[gj 0.122 0.144 | 0.839 | 0.224
IST?[H?”LTH e RE T B 0.189 0.078 | 0804 | 0.015
I&ﬁ“wﬁ“ﬁmai?ﬂg%%%&uﬁgﬂ 0.185 0.133 | 0.750 | 0.037
: Ik N £ i i
R fi TR 0 0ss 0515 | 0604 | 0.008
i : :
e ggﬂgu?ﬂgﬂ 0.171 0.039 0.141 | 0.852
2 S 0.282 0.234 0.052 i 0.669
i 3.599 3.474 2.644 1.378
Cronbach's o 0.846 0.811 0.814 0.532
AR B (%) 18.7 18.3 13.9 7.3
B R TR B B (%) 18.7 37.0 50.9 58.2
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(Healthy food) °

SESs

AR L B 183 % HF) 7 (WREE ) HIIEVETED 2 gl fE s
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TP % K > STV~ 255 S AORIAL T I PR
EllRet ~ R B B 2k R B LY g SR
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i
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Table 4-12 The factor analysis of consumer’s value
I e R EIfe Bl
=% %%ﬂﬁ Ik

F?S“é!f '0.757 -0.027
[ =zt 0.737 & 0.027
FIf = 0.721 0.176
f’utﬁ?& 0.708 0.016
?jrs'wl’”ﬁ 8 0.695 0.162

FAYA 0.632 0.154
T+Ef;~>«(r§%[%}z}zﬁ) 0.623 0.310
T 0.559 0.195
TEAPIIRAIEH & 0.546 0.160
B (F WFL A il adRES 18] 0.540 0.319
I Jm ACELRIESES) . 0.510 0.315
LR G F R FPORE ) 0064 1 0.737
£ -0.085 0.725
N A 0.090 0.714
"FEF i Tl(* L) 0.235 0.629

AR [ \ 444 0.223 0.628
lﬁ}ﬁ‘fﬁ sy 0.263 0.614
k@ 2 (B S T~ D 0.399 0.537
i | 4.924 3.480
Cronbach's a 0.869 0.809
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Table 4-13 Descriptive statistics of attitude factor analysis

76



=k

i 179 P = s e L
SR R R T \Eff.;lffg[—ﬁ 4.60  0.59 1
sHligE e %F'ﬁpur% | el 2, 431  0.68 8
SR g TR > WRODIRH CE 448 0.65 3
IR T “p@ G B 443 0.59 4
AR B T AR T R R R 453 063 2
B AL R R ,%EJFF@ (U] 441 062 6
ﬁﬁ'%@f‘glﬂi%ﬁ IR 448  0.67 3
ﬁ%ffé:ﬁ[ﬁ?j [ EEHUPJ'iﬁf%‘ﬂ%f 434 076 .

JEAIIE !

AT L VD HLEL £ 4L
It S &
AP AR R ¢ 4.44

442  0.77 5

SHISE IR e e | M@%ﬁ@i 4.05 0.78 3
FTEG A RS A R (SO 426 0.75 1
SR R e E @iﬁci{fﬁ% 419  0.67 2
B W T S '4 17
SHSE R Jpjzﬁgﬁg |L ﬁg(f—ﬁf/ %ﬁ) 3.81  0.84 3
Npe FTAI ﬁ#l%@?@nf‘ﬁ (AT oy M JoZwkdn gk 396 0.75 2
R B A PR FFH;ZEE AFfEERS 368 093 4
RGOS > J LR 413 0.69 1
2 S H B R 9 3.90
SRR RS A 375  0.88
AL AR ] @#%E@Eﬂ ok F@?Tﬂg‘% & gl{%l 346 103 3
SRR ASET - i G 4.08  0.77 1

SRS T Jr:igir 3.76

s *ﬁ PEST AR O R R RN R T TR T
gy - ) DS R R T I P A PR - ([
E@”ﬁ¢4”J~;%ﬁﬁi%@%ﬁwJrﬁ%%%%%ﬁj@%ﬁﬁ%%
RBE | T SRR Y o S R R e E S R RS [
AT 4 0L 2G2S D R S
TSR SR SR R AR SRS i
SRR ) e R R R R RS T ISRy - Ty

77



SR B P TR G e SRS -

Flizke 4-14 i BT 0~ & QBN DARGTET 1450 By (S IRT-45 © 23 iR
> (R T > 1 R A > W ﬁmnoﬁamwwﬂﬂﬂﬂyém
F P P 2 e REATIRLY IR » 0V IHRE 1 £ R 2 a7 TR -

F 4 - 14 TEH 2 EIRE 1 PR P AR S o)
Table 4-14 Descriptive statistics of hfestyle factor analysis
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Table 4-15 Descriptive stat1stlcs of lifestyle factor analysis
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Table 4-16 The correlatlon analysis of consumer attltude Value hfestyle and purchase

intensions
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:* Correlation is significant at the 0.01 level (2-tailed).
Correlation is significant at the 0.05 level (2-tailed).
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Table 4-17 Descriptive statistics of regression ana1y51s on environment perpect activity
SRR AR pamees TR rg
' T s =
0.519 0.253 0.678 0.0001 16.275"
™ Correlation is significant at the 0.001 level (2-tailed).
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Table 4-18 The Beta value of actor variable
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Table 4-19 Descriptive statistics of regression analysis on community develop activity
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0.614 0.363 0.628 0.0001 26.786

™ Correlation is significant at the 0.001 level (2-tailed).
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Table 4-20 The Beta value of actor variable
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Table 4-21 Descriptive statistics of regression analy51s on sponsored disadvantaged

?ﬁ“ﬂ

activity
LR R AR e FITRE p g
T’J 7l Nt 1 Ffln A %ﬁ[%{/’ [\i[: =
0.684 0.455 0.595 0.0001 38.780"
™ Correlation is significant at the 0.001 level (2-tailed).
e 4 - 22 R BT SE EVRRR . SRS TR R
Table 4-22 The Beta value of actor variable
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Table 4-23 Descriptive statistics of regression analysis on sponsored animal welfare

activity
b - S U SROUONY (.1 =E2 ==Y .
SRR iR patome TR e
0.613 0.376 0.681 0.0001 26.601"
** Correlation is significant at the 0.001 level (2-tailed).
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Table 4-24 The Beta value of actor variable
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Table 4-25 Descriptive statistics of regression analysis on sponsored art activity

il e
SRR AR paomer TR e

0.483 0.216 0.712 0.0001 13.451°

Correlation is significant at the 0.001 level (2-tailed).
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Table 4-26 The Beta value of factor variable

EAREN /H@EW"EH R [ ¢ Beta t p [l
K H B 0.224 4.056 0.000
WS ﬁﬁtn 0.165 3.260 0.001
FIZS R 0.116 2.365 0.018
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Table 4-27 Descriptive statistics of regression analysis on sponsored athleticism

\H([’

- _ F (fdsighf .
SRR HERIR  fFh v ;‘%@E' FiE
0.444 0.198 0.811 0.0001 10.882°

EE

Correlation is significant at the 0.001 level (2-tailed).
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Table 4-28 The Beta value of factor variable

EAREN /H@EW"EH FEYE [ [ Beta ¢l p fifi
Nt FTJI* 0.226 3.989 0.000
FIZ5 H 0.216 4.295 0.000
[t iF [ng 0.161 3.320 0.001
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Table 4-29 Sample size of each cluster

= Bk By e

- 182 40.2 %

= 156 34.4 %

= 115 25.4 %

Eiar 453 100.0 %
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Table 4-30 One -way ANOVA anaﬁyms of each cluster to value, attitude, and lifestyle
(g R FIEA]
“FE! AR ﬁl?%l% E%L wiff  F pffl Scheffe
a) ) (©)

REEEFfY <0671 0986 -0.275 259.776 0.000 b>c>a
IZ5EE 0670 -0.031 1103 216.613 0.000 c>b>a
3akfﬁtﬁﬁ‘c7§r—? 0482 0446  0.158 45628 0.000 b>c>a
ﬂgr?ﬁ SR 0218 0209 0.062 8218 0.000 b>ca
(5% SRR <0302 0248 0142 15.143 0.000  be>a
REFVESSER 0199 0.086  0.198  6.611 0.001 cb>a
EEERERa 0127 0201 -0.071 5008 0.007 b>c.a
4 = SR EEREYE 20357 0423 -0.008  28.747 0.000 b>c>a
S g s S  0074 0163 -0.104 3232 0.040
(AR LET 0167 0182 0.017 5267 0.005 b>ca

FAE ) V= REEES NSRRI A e s R E DR

90



RN pwfgmﬂflg_ VRIS T E%EFr VR PR S A RIE Nk CRL

@wmw ﬂ%*ﬁﬁi HW%

A BRE IR ;?ﬁl%%‘l%

PG B (IR IR B 402 % - F & [_—"“Pfﬁﬁ Sl TR B
'%%rﬁﬁﬁ%EJ%@?ﬁﬁﬁﬁuwaﬁ@@mﬁmP@”
SREEPEE (AR O R RE T Ui P R S 2 e -

A
1% i

w
ol

FE G 2

Vo BRI H AL TARE SRR Y 34.4 96 » IFRIRTR T i ©
98 R PR S0 R £ 5 s s P A A
fE G e s e (2 IRy S R
T EDEE R R A ﬂp%rﬁ: “f‘,‘p’l[ﬂjfﬂ’ Fl?ik‘l‘ik e
SRR A 97 TR A e 8
=R F S AR A L SR i B T A
F-f‘fFﬁi—J °

C. BEES 1 [ ISFRE

3= S AR P RCR B 254 9% RS (12

EEPH@W?@%W%@W%@’ﬁ&%@fﬁ%ﬁ%ﬁ%%@ﬁﬁ
TR BT R BT m’@ﬁtéﬁvﬁﬁwﬂ‘
ARSI > b P TR S e R A F AR o iﬁi—?J
FERFT 1 R 4 Py T [ﬁ’ﬁ%rwﬂﬁﬁﬁﬁﬁlﬁﬁfﬁ
TFIE RS

Nt

4.6 ;%‘ﬂ‘-li I HIsEER @jﬁ]’é%ﬂﬂ-ﬁg\:m J&?F{]ﬁ'ﬂfﬁf‘é’fﬁ ElEST AT

91



MR T IHL SR S T (A RIRLAL 3 SRR E B AR
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Table 4-31 Chi-square test on sex of each cluster
L (%~ mifllde S5 ﬁﬁﬁt FIF ARy ARG
e g9 ' 80 55 224
Pl IR 90.0 77.1 56.9
R FEI P 48.9 % 51.3% 47.8 % 49 %
B |G 93 76 60 229
v WP 92.0 78.9 58.1
FEIE 51.1 % 48.7 % 52.2 % 51 %
|5i7a 182 156 115 453
2 100 % 100 % 100 % 100 %

FIpe =2 4l =0.353 > p ffi =0.838
FEPERH ot > SN Pearson Y 4 A L p S U R
107 0= 0.05 PUBE ¥ 5 p i1 0.838 A L HEH 3 »

8 B )
Uik 4-31 T o Pk

RIS FEY TS D R R 2 B B Ry RC o b A
FERIFS T T H%ﬁgwﬁﬁﬁﬁ%w
F4-32 5 R EERISTNN L T AT
Table 4-32 Chi-square test on marltal status of each cluster
L B S SR ﬁﬁ;ﬁl{_ AR AR
(5 52 59 25 136
L';‘Iﬁ HHUE ffatgle 54.6 46.8 34.5
SEdP2 e 28.6 % 37.8% 21.7 % 30 %
SEARATRIE TR L
ﬁﬁﬁ[}{ i |Ei77a 130 97 90 317
%ﬁﬁ HHLE g 127.4 109.2 80.5
AR 71.4 % 62.2 % 78.3 % 70 %
|5i7ra 182 156 115 453
2 100 % 100 % 100 % 100 %

FIfe =2 £l =8454 p il =0.015
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#4-33 PRI £ A

Tanle 4-33 Item combine of educatlon level

AR RN A ISR S
PEEUIRN | |
s LN
i 15
SRR+ p 15 0382 F SEERTH Y » A T % ﬁwﬁ%%@
FVEH SRR SBR[ PR R
wﬁﬁﬁ p%4%
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Table 4-34 Chi-square test on education level of each cluster

e

& ® (K78 PSR SNE RN PISSFIRRIEE ?P'F |
e 24 27 21 ' 7
TS 289 24.8 18.3
it 13.2 % 17.3 % 18.3 % 15.9 %
(G5 34 30 19 83
Eﬁ‘ﬁl L [l 33.3 28.6 21.1
D ST 18.7 % 19.2 % 16.5 % 18.3 %
ik s 104 78 68 250
A HHUH gl 100.4 86.1 63.5
ikl 57.1 % 50 % 59.1 % 552 %
(et Bl 20 21 7 48
AT WL f Bl 19.3 16.5 12.2
ikl 11 % 13.5 % 6.1 % 10.6 %
(gl 182 156 115 453
SRR 100 % 100 % 100 % 100 %

FIFE =6 £ Hifi =6.380 > p i =0.382
IR IFB L 5 R FE A
% > fﬁii’lﬁlgﬁjﬁﬁéifl¢Ij AEEAlEEN l? fH ?$Ei§£=4-35c

#*.4-35 ?E‘&i?}?ﬁjﬂ S
Tanle 4-35 Item combine of occupation

j Fl [ﬁ I*q%&i ﬁF'H“ F o [ﬁ:&j‘%&i ﬁF'H“
K
gy K
ES
RSN
%ﬁi Y
F“f i Efe, f SRS =AY
FiFE
N BLERE
F =T Iy
sl i
2Lt
Y

AL+ p (145 0.108 S SEE|EE A - AT T8
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Table 4-36 Chi-square test on occupation of each cluster

L (% R 895 A5REE P IS AR .—:1]54“
e 59 ' 48 ] 41 148
S[PEE ¢ AW {f gl 59.5 51.0 37.6
Ty 32.4 % 30.8 % 35.7 % 32.7 %
Era 6 11 12 29
S & L (Bl 11.7 10.0 7.4
i 3.3% 7.1% 10.4 % 6.4 %
(& 33 21 14 68
HiEE B (g 27.3 23.4 17.3
FEI 18.1 % 13.5 % 12.2 % 15 %
(gl 14 15 3 32
HiF LY R 12.9 11 8.1
, STy 7.7 % 9.6 % 2.6 % 7.1 %
B (Eara 18 8 6 32
ERIEH WL 12.9 11.0 8.1
Ty 9.9 % 51% 52% 7.1 %
Era 5 7 7 19
FIF AL [l 7.6 6.5 4.8
T 2.7 % 4.5 % 6.1 % 4.2 %
Era 29 34 20 83
s HHCH [ 33.3 28.6 21.1
FEI 15.9 % 21.8 % 17.4 % 18.3 %
(gl 18 12 12 42
H B (g 16.9 14.5 10.7
i 9.9 % 7.7 % 10.4 % 9.3 %
(gl 182 156 115 453
TR 100 % 100 % 100 % 100 %

FIfe =14 4l =20.746 » p ffi =0.108
IOt * 2 Jfse g i & el /U“?f‘iH P2 AR R S

BRI - 1 g TR
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Tanle 4-37 Item combine of income
O S L A R P )
50,001~60,000 7 '
60,001~70,000 v
70,001 7~ '] =

AR o p [[IED 0.250 FOEE[RE FYE > Fon T RIS BEE R R
T HE R S R SR B Y 4238 B o oS L T I
:ﬁ‘?@‘l‘%@?‘i o

50,001 7 I} +

OB P B B 2

o 4-38 HEFERE S EE T AL
Table 4-38 Chi-square test on income of each cluster

L (S8 1 S SRR 3l bl % L 3
e a2 18 8 C 40
EET B e 16.1 13.8 10.2
RIS 7.7 % 11.5 % 7.0 % 8.8
(e 47 33 32 112
%(J)foo "o 450 38.6 28.4
’ FEI 25.8% 21.2% 27.8 % 24.7%
(Gl 47 31 384 116
58388(1; S 46.6 39.9 29.4
R FEISY 25.8% 19.9 % 33.0 % 25.6%
30,001 e 32 28 15 75
10000 HuH ey 30.1 25.8 19.0
’ FEIS 17.6% 17.9% 13.0% 16.6%
e 20 21 12 53
28’883{ HAGH (gl 21.3 18.3 13.5
’ R 11 % 13.5 % 10.4 % 11.7%
(g 22 25 10 57
??’201 TomwEyge 229 19.6 14.5
= RIS 12.1 % 16 % 8.7 % 12.6%
e 182 156 115 453
RIS 100 % 100 % 100 % 100 %

E[F“@ =10 {4l =12.543 > p i =0.250

FEOE T UM p 5 0.287 F HEREE e RS &
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Table 4-39 Chl-square test on age of each cluster

& g S 7 SRR SR R [Pl AR
e 15 15 6 ' 36
16~20 5% B g 14.5 12.4 9.1
I 8.2 % 9.6 % 5.2 % 7.9 %
i 76 57 57 190
21~30 5% L e 76.3 65.4 48.2
FEI 41.8 % 36.5 % 49.6 % 41.9 %
ia 61 47 36 144
Fig 31~40 5% B (EE 57.9 49.6 36.6
ik 33.5% 30.1 % 31.3 % 31.8%
e 23 25 10 58
41~50 55 U (g 23.3 20.0 14.7
RISy 12.6 % 16 % 8.7 % 12.8 %
e 7 12 6 25
5170 & B HE 10.0 8.6 6.3
I 3.8 % 7.7 % 5.2 % 5.5 %
i 182 156 115 453
I 100 % 100 % 100 % 100 %

FIFA =8 {7 fifi=9.702 > p fifi=0.287

FIPETE S AR (BRI 7 8 AR R TS

R PRI ~ E LU (LI (AT ) £ REGL 440 -

F 4 -40 — iﬁﬁfﬁﬁ%’ﬁ?}fﬁwﬂplﬁ%

Tanle 4-40 Item combine of the sum of eat-out money

PP T AR AR P 9 A R

™ 500 7 ')
500 7 1) 7P
2,501~3,000 7+

3,001~3,500 7 2,501 71 F-

3,501~4,000 7~
4,001 7 I'] =
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Table 4-41 Chi-square test on the sum of eat-out money of each cluster

& = [ \E%ﬁ;d fe ‘E“Yﬁfﬁwt F 'iWUﬁfﬁﬂEﬂ = /\l
W 26 26 1 63
f?g? e 253 21.7 16.0
ST 143 % 16.7 % 96%  13.9%
oL 62 52 44 158
oo ARG 63.5 54.4 40.1
: ST 34.1 % 33.3 % 383%  349%
oor. P 34 35 26 95
Usoo B 38.2 32.7 24.1
G a ST 187 % 22.4% 22.6 % 21 %
oF (1) 1501~ (5l 16 13 12 41
Jooe WG 16.5 14.1 10.4
: ST 8.8 % 8.3 % 10.4 % 9.1%
SooL. 9 8 11 28
2’500 HHUH gl 11.2 9.6 7.1
: ST 49.% 5.1% 9.6 % 6.2 %
e 35 22 11 68
%’f O: & 1 e 273 23.4 173
= ST 19.2 % 14.1 % 9.6 % 15 %
e 182 156 115 453
FTITE 100 % 100 % 100 % 100 %

FIplm =10 » | fifl= 11.435 > p fifi= 0.325
T LSRR 5 3 BEV ISR ) 3 TS IORG B S
PR~ L AR 5 PR 442 -

H4-42 K 8 PERLSO RGN LTI £
Tanle 4-42 Item combine of information source
7 ELAE B R VI 7 (el S e B TR

sl » P
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Table 4-43 Chi-square test on information source of each cluster

e g
o TR R LAY T

L 7% > il S5 SRR I AHEE A
flit Bl 34 29 12 75
A A (e 30.1 25.8 19.0
TR 18.7 % 18.6 % 10.4 % 16.6 %
(Bl 18 10 11 39
R W 15.7 13.4 9.9
FEII P 9.9 % 6.4 % 9.6 % 16.6 %
o (El2ia 45 34 20 99
ﬂ‘ PR B 39.8 34.1 25.1
¢ F
FEII P 24.7 % 21.8% 17.4 % 21.9%
(Ei3re 61 64 61 186
B 74.7 64.1 47.2 186
TR 33.5% 41 % 53 % 41.1 %
fit Bl 24 19 11 54
TR R 21.7 18.6 13.7
TR 13.2% 12.2 % 9.6 % 11.9 %
Ehra 182 156 115 453
AR 100 % 100 % 100 % 100 %
FIFrg =8 £ ffi=13.902 » p ffi=0.084
£ & TSR B & T A SR A
* ﬁT%‘U'JFJ IR AR RIRS T ATHR R | & RS R R 1 p 2 e ]
TVHVRERL B ﬂfgi’ﬁtg\l HAF URaYeE | 1] Scheffe Ht i &g =

F’KJI’E‘%E‘-EF QF”?WT” UOaNTES aEda R i o R

/;fglo

A TN AR RIS Poadi N - 1 S RV BT 8 L 0= 0.05 FuRsh

SHE s p (if155 0.0001 SR EIREH, AXE » RA P&

BRI S s R

fI*EI ‘ﬁiF FV AR RE E B S B FIREED Scheffe Hi AR g > ST e
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BRI CRORHGE TR SR TSR TR TR F
%gﬁ;ﬁﬁ Rty r%iﬁ?ﬁ%&ﬁa EREV VIR o H R PSS AR
f o S R S R D CRENEE S ) TS A
b SRRV LR ) H R r%%fﬁﬁﬁwm B AR S
R
Fe4- 44 B RERHLESOE R P G P T AV PSR B A

Table 4-44 One -way ANOVA analysis of each cluster on purchase intensions when
chain restaurant sponsored philanthropy

ISR BT &fi? I . " . N
el AR B (S 2 ZEIRO) 972 B Q) SR G)

BtV ’3F' (5
BB B,C 3.82 4.26 4.08
ok Ik B,C 3.60 4.13 3.95
P A B8, 4.36 4.06
E;*Jfﬁdﬂéi?]: A 3.48 4.15 3.83
By A 3.53 4.01 3.83
?E?Iiﬁgu* B,C 3.40 3.86 3.90

" The mean different is significant at the 0.001 level (2-tailed).
AFOR 12223 BRI RET BB YA 1 2 8 RERE R B C PO 1 3 BRI R
LR B D [OR 2 3 B P R B

PP Y ST R A 2 4 = ST R T
PRI R @ RNt RSP ARG, o iy R
EY U IS BRI S Pl Y A R R R S
%FEJFE'EJ%J/?*,F;LE{'? Bh 5 [y e @Ay TR R B A R R o R
PI R BRSOl L 3 T TSR o 05 s R AL
il === Crawford #1 Scaletta (2005) 7wt 1.V 4433 ﬁfﬁfﬁ&qﬁl » 54y Pl P A5
SERRIPTID D 2 ST PN R RS el LR - e
o T wu FET JEIIWIJﬁ?Eﬂ%f RV AR g gy o PR D 3
ﬁd@kJ@@ﬁ&pﬁ%ﬂ%?%@’ajﬁéﬁﬂ%ﬂﬁﬁéépﬂﬁﬁé
T T > PR R BT A S Rl VAR - i) 5 2 iR
S PR PSR BRI © (R ~ 2 ABIESE A R S S
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Table 5-1 The features of each cluster
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Table 5-2 The result of hypothesis test
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